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GCSE Edexcel Business Studies @ OAJW: Must know....Theme 1: Investigating small business

Topic Subject Content
T2 Enterprise and Understand why new ideas come about- due to changes in technology, changes In consumer wants, products being
entreprencurship obsolete e.g. cassette player
> Understand how business ideas come about- adapting existing ideas, by invention, by innovation
The impact ofrisk and reward- failure/ financialloss/, success/profit/independence
The role of enterprise and the purpose of business actvity- produce goods/services, meet customer needs, to add value

1.2 Spotting a business > Meet customer needs- quality, price, choice, convenience
‘opportunity = > Market research- identify and understand customer needs, identify gap in the market, reduce risk, inform business
decisions.
Primary research- collected first hand e.g. survey, questionnaire, focus group
Secondary research- collected second hand e.g. Internet, market reports
Qualitative data- written data which gives opinions
Quantitative data- numerical data which is easy to compare
Market segmentation- breaking down market based on characteristics e.g. age, gender, income, location, interests

‘Objectives must be SMART (specific, measureable, achievable, realistic, time)
Financial aims- survival, profit, sales, market share, short-term
Non-financial aims- personal satisfaction, challenge, independence, control Overdraft. trade credit

Profit= Revenue-Costs Break-even point=FC/(SP-VC)

1.3 Putting a business idea.
into practice

vvvlvvvyv

Long-term.
Revenue=SPxQ Margin of safety=Actual

Personal savings, venture
Sales - Break-even point ofB=C/BNCE ol

capital, share, oans, retained

Costs=FC+TVC

1.4 Making the business > Unlimited labilty- liable for ll debts of the business, high isk (Sole trader + Partnership)
effective i > Limited liability- only liable for the money invested into the business,low risk (Limited companies- PLC/LTD)
> Franchise-a franchisee buys the rights to trade under the name of the franchisor in return for initial fee and royalties.
Location factors- footfall, competition, availabilty of labour/resources, infrastructure, parking, costs.
‘The marketing mix- the price of the product, the features of a product, the place it is sold and how it is promoted.
Business plans- needed to obtain finance from an external source (market research, finance, aims, target market)

15 Understanding external Stakeholder-a group who has an Interest I a business (owner, customer, employee, supplir, government,
influences on business. P Legislation- the laws and regulations governing businesses. (Consumer- quality and consumer rights/ Employment law-
recruitment, pay discrimination, health and safety)
Economy- impact from the 2008 recession (unemployment, inflation, interest rates, exchange rates, EU)

[5CSE THEME 2 - KNOWLEDGE ORGANISER e Teon Exermalenironmant (PEST) plficl, economic, soc, techmolgica

PEACE
Topic Visual Subject Content ~Edexcel Business Revision Workbook + Guide -All power points presentations and exam materials “Use this exam framework when answering exam
2.1 Growing the business ‘Business growth- internal through new products, new markets or new technology/ external through mergers, takeover ~Edexcel Exam kills (Blue book) arelocated on the school L Drive. style questions.

Internal finance to help growth- money raised from within the business e.g. retained profit/selling assets B
External finance to help growth- money raised from outside the business e.g. loan/share capital °
Globalisation- imports: bringing goods into a country/exports: selling for oversea markets
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