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Third-party
OTT Provider

Turnkey - Solutions

Increased Adoption of “All-You-Can-Eat” - Subscriptions Increased Adoption of “Pay-Per-View” - Options

$0 – $10 (per month) $10 – $40 (per month)

Distribution and Revenue Models in Sports Rights / Broadcasting Market in the United States
Traditional Cable/Satellite Pay-TV Model vs. Digital Rights Holders & Original Rights Holders going Direct-to-Consumer
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