5 Guidelines…
To Help Your Kids Build a
Safe and Positive Digital
Presence
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CHAPTER 1:

The Value of Privacy
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Sharing Photos
Why it’s so different today
The proliferation of social media has changed the fabric of our modern
lives. How often do you take a photo and instantly think about where
you are going to post it? My point exactly. And, we are adults who did
NOT grow up thinking this way. We grew up in an era where it was
much harder to gain access to private details behind the personal lives
of friends, mere acquaintances, and even random strangers. This has
all changed.
Think about it from our children's perspectives. They don't know what
it's like to take a photo with a film camera, drop the film off at
Walgreens, and pick up the hard copy photos a few days later (only to
find out you the cut off the top of someone's head or had your finger in
front of the lens). And, if you wanted to "share" the photo, you bought
real copies to give to someone.
Rather, our children are programmed to post. We have a new job as
parents that our parents didn't have: teaching our children how to
maintain - and value- a safe level of privacy online.
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Here are a few rules of thumb to manage your own privacy online- as
well as to help you establish good practices and standards for your kids.
❑ Make sure the location setting on your phone is OFF
when taking photos. If you post a photo online that was taken
with the location settings “on”, there is metadata embedded into it
that makes it very easy for anyone to know where the photo was
taken.
❑ Checking in. What a great concept…in theory. And, yes,
it is fun to be able to show people exactly where you are in a given
moment...or not. Think about this for a moment. How badly do
you really want every one of your friends, followers, and the rest of
the online world to know your exact whereabouts at a given time?
There is no productive reason for kids to “check in” online.
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❑ Don’t post your whereabouts. Posting about the vacation
you are on or the park you plan to take your kids to on Friday
can be very dangerous – and an open invitation for burglars or
for the wrong “friends” to show up.
❑ Make sure your child knows NEVER to post about being
home alone. It may be tempting for them to put out a
message to their group of friends letting them know they are
available and want something to do, but they often forget that
unless that social media account is private, they have also just
alerted the entire user base of hundreds of millions that they are
home. Alone.
❑ Especially important for children, never post your
address, neighborhood or even your school. As kids get
older and want to show school spirit, it’s perfectly appropriatebut never give away your home address, email, or phone
number.
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CHAPTER 2:

Today’s Resume- Your Social
Media Profile

When I was entering the workforce, I had the luxury of
creating a resume. A single page that showcased my
education, experience, accomplishments, skills, and honors.
That was before Mark Zuckerberg and Facebook. Or Twitter.
Or Instagram. The rules have changed. Where do college
admissions officers, scholarship committees, sports recruiters
and job recruiters find out about prospective candidates? You
guessed it. Online.
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What’s in YOUR Profile
Do you know what makes up your social media profile? You should. The internet has a long
memory. From the minute your child gets online, it’s critical to have a strategy- to be
intentional about exactly what he/she posts. Why? Because this is where colleges,
scholarship committees, sports and job recruiters are looking. And they will find what they
want to know.

Imagine what a person could tell about you simply by finding all of your public social media
accounts, reviewing your posts, shares, comments, tweets, and then looking at who you
follow and who also follows you.
The key question to consider is this:
How much and exactly WHAT do you want the general public to know about you?
If your account isn’t private, your audience is any and every user of that platform.

Public social media IS YOUR PERSONAL BRAND whether
you want one or not. How do you want others to perceive
you?
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Help your kids establish good social media
habits from the minute they get online.
Remember, the internet doesn’t forget. As soon as your child engages in any
public forum (Facebook, Instagram, Twitter, SnapChat, etc), they are building
a reputation/footprint that will follow them for many years. Here are some
steps to help you jump into the driver’s seat- even if you aren’t as social
media savvy as your kids are!
1.Own the phone. Or the device. It’s yours- you have a right to look at
anything on it at any time. Your children have the privilege of using this
wonderful tech tool.
2.Set guidelines. What are you ok with your child having on their device?
Just because Sally’s best friend discovered a ‘really cool app’ and Sally wants
to download it- doesn’t mean you have to be ok with it. What do you know
about it?
3.Conversation is critical. Decide together which social media accounts
you are ok with your tween/teen having, and discuss the types of content/
comments/etc that are acceptable. Discuss WHAT a social media profile is
(previous page) and how everything they do online becomes how others see
them.
4.Make sure they set up a private social media account to
complement what they post in public- more on this in Chapter 3.
This will help them organize and share photos, conversations and events
with REAL friends that don’t need to be broadcast in the public “friend
sphere.”
5.Google yourself. Google your kids. This is a very quick way to get a
snapshot of what others will find.
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CHAPTER 3:
The Right Mix

I’m a firm believer that every older teen and adult needs a
positive public social media profile. Wait, what?! Yespublic social media is where people find you and learn about
who you are. College admissions officers, job recruiters,
competitive team coaches, scholarship committees, boards, you
name it. You need to be able to be found.
The question is…what do you want your profile to show
about you when you are found?
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Here are a few simple tips to start you down the
path of coaching your kids to build a positive social
media presence...
TIP 1: Pick a few public
platforms- if you haven’t alreadyFacebook, Instagram, Twitter,
LinkedIn, or GoEnnounce are
great.
TIP 2: Take some time to
consider how you want to be
seen. If someone was
considering you for your dream
job or ideal college- what would
you want them to know?
TIP 3: Post constructively. Tailor
every piece of content to tell a
story about you. Here are some
idea starters about what to post:
▪What inspires you?
▪Aspirations
▪Building others up- recognizing
cool things others have done
▪Hobbies
▪Causes you are passionate
about
▪Volunteer work
▪Sports or activities you are
involved with
▪Current events that you identify
with or support
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So, what about the stuff I don’t want on my
public billboard, but I still want to share it
privately with certain groups or people?
That’s why PRIVATE social media was created. A place where you can
segregate the people you associate with- your family, friends, youth group,
work, team, club, class, study group, and the list goes on- and manage what
you share with each group. For example…the 218 photos you and your friends
have from Homecoming? The dresses you are trying to decide between? The
selfies from last Friday’s game? Family vacation on the beach? Grandpas’ 90th
birthday celebration? Your dog’s wedding?
There are moments in life that are valuable, exciting and interesting. And
conversations that aren’t meant for the public to consume- things we don’t
want in our public “friend sphere” for fear of how they can come back to haunt
us later.
This is why a private social media is awesome. Think of it as the place where
you can share fun, interesting, silly, more intimate moments with the select
group(s) you choose to share such photos, documents, conversations, events,
and even items on a wish list. And, everything stays in that group. No shares,
re-posts, tweets or re-tweets.

Set up a free
private social
media account
HERE.
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CHAPTER 4:

Ways to Limit Tech Time
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Have you forgotten the color of your children’s eyes? Are you
able to recognize them by the part in their hair since they are
perpetually bent over a mobile device? Do you feel like you lost
your child’s attention the minute you handed over the first iPod,
phone or tablet? Ever wonder how much time the average child
spends behind a screen?

// Page 13

5 Guidelines…

8-18s s
pe
8 hours nd about
/day
behind
a screen
- Kaiser
.
Family
Foundat

ion

If you account for multitasking, the average child in
this age group is spending
almost 11 hours per day behind
a screen.

What can you do to get your child back? To limit the
access or time spent with thumbs flying over a small
device?
❑ Remember… YOU own the device because you are
the parent.
❑ Establish tech down time. If you have family dinner
together, set a rule about putting all devices in another
room while you are eating.
❑ When your kids have friends over for the evening
or for a sleepover, have them “check their devices” at the
door. Provide a basket for them to drop phones/iPads into.
Here’s why. If your child is having friends over- they need
to focus on the human interaction and communication that
doesn’t involve thumbs.
❑ Sleep is developmentally critical. Establish a time
where phones get turned off and put into a drawer in your
room, allowing your kids to sleep without the distraction of
notifications and texts all hours of the night. There are
studies that point to the importance of melatonin.
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CHAPTER 5:

Be a Role Model Online

Children do what you do, not what you tell them to
do. They learn by watching us. Here are some things you
can start with to build the right example:
❑ Start by Googling yourself. What do you see?
Delete anything (within your control i.e. within one of your
social media accounts) that pops up that you aren’t proud to
show your kids. If what you find is something someone else
posted or re-posted from your account, that may not be
possible.
❑ Sit down and review all of the posts and content
on every social media profile you have- Facebook,
Twitter, Instagram, etc.
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❑ Clean up every public account. Remove photos and
comments that:
❑ …don’t cast you in the best light possible
❑ …have location data attached
❑ …could potentially- in any way- embarrass your
children. Remember, any/all photos you have on
public social media WILL be accessible.
❑ Post with intention. Remember, you want to be the
example your kids follow. Here are a few examples:
❑ DO post about appropriate subjects you find
interesting: hobbies, inspiration, volunteer work,
causes you support, sports or organizations you
follow, people who have done something to celebrate,
funny moments, you get the picture!
❑ DON’T post photos taken with location settings on,
derogatory comments, anything at all if you’re mad or
angry, photos with others in them that you don’t have
permission to tag/post.
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For more free tips,
articles, and resources
http://electronicparenting.com/
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