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IT TRENDS FEEDBACK

I was thrilled to read 
about an initiative by 
Airbus and Bristol Uni-
versity’s Faculty of Engi-

neering to encourage young women to 
consider engineering and technology 
degrees. A group of school girls were 
invited to a day of aerospace lectures as 
well as hands-on lab experiments. The 
aim was to raise awareness of the many 
exciting STEM (science, technology, 
engineering and maths) career opportu-
nities the aviation world offers. 

We need more of these schemes. In 
2016, fewer than 16% of engineering 
and technology undergraduates in the 
UK were female. While the corporate 
statistics are slightly better, with 24% of 
directors in FTSE 100 listed STEM com-
panies being women, they still leave 
much to be desired.

This under-representation is a prob-
lem not only from a diversity and inclu-
sion perspective, but also because the 
UK and many other countries face a 
serious shortage of skilled STEM pro-
fessionals. Recruiting, upskilling and 
retaining a diverse STEM workforce 
with more women in leadership roles 
should therefore be a strategic priority.

I spoke to three senior female tech-
nology professionals with exposure to 
the aviation industry about their experi-
ences, asking why there are so few 
women in this domain.

FEELING EXCLUDED
Ann Cederhall, an aviation IT consult-
ant with vast industry experience, com-
ments: “This might be an unorthodox 
answer, but I would say partly ‘the glam 
factor’ the aviation and transport sector 
holds for men. Some boys love planes 
and trains and never stop loving planes 
and trains. I find it fascinating that you 
can be working in airline distribution or 
IT and still come across so many guys 
who talk endlessly about aircraft mod-
els. It’s easy to feel excluded at times.” 

Nasara Mughal, an IT associate at 
Rainmaker Solutions who previously 

worked for Emirates Group, says: 
“There’s a stereotype which may hin-
der, or perhaps a misconception of the 
opportunities available to women 
within the aviation tech industry. For 
example, whenever I’d mention I work 
for Emirates Group, the default response 
would always be ‘Wow, are you an air 
hostess?’. Perhaps there is a general lack 
of knowledge or visibility beyond the 
typical aviation roles.”

Meanwhile, Tricia Williams, an avia-
tion director, doesn’t think aviation 
tech is very different from other tech 
departments. “We actually have a very 
strong representation of more senior 
women in our airport IT department. 
Interestingly, all of those women have 
come into the aviation industry fairly 
recently. At the level below there is also 
a good balance, but at the frontline there 
are still very few women and it will take 
time to achieve diversity.”

Williams believes that the industry 
in general could do more to promote 
gender diversity. “In IT or engineering 
departments it is necessary for an 
organisation to counter the image of it 
being male-dominated and that will be 
an ongoing challenge,” she says. “My 

current organisation is introducing ini-
tiatives such as unconscious bias train-
ing as we believe the recruitment pro-
cesses are the ones to tackle first.”

Nasara adds: “I think it will be key to 
understand and learn from the hiring 
processes of some of the biggest tech 
companies with female chief execu-
tives, such as Yahoo and Facebook. You 
can also generate interest in aviation 
tech careers through events and talks 
from successful female role models.” 

Encouraging female students to study 
STEM subjects, changing the industry’s 
male-dominated image and ensuring 
fair hiring processes is a great start. It’s 
vital the industry also provides women 
in aviation tech with the support, 
encouragement and opportunities they 
need in order to develop. There are a 
number of initiatives the sector can put 
in place, such as flexible working and 
support on return from maternity leave.

Cederhall would also introduce more 
female networking forums. “I recently 
became a member of IAWA (the Interna-
tional Aviation Women’s Association) 
and am very encouraged by their initia-
tives. There are so many interesting 
questions to be discussed, for example: 
‘How do you handle sexism?’.” 

While many aviation organisations 
are acknowledging and dealing with 
the diversity issue, the sector as a whole 
still has an image problem. The percep-
tion of both the aviation industry and 
the STEM domain being “macho” and 
run by aviation/tech geeks is putting 
many women off. Collaboration 
between the air transport and education 
sectors is essential so women are made 
aware of the many fantastic career paths 
this booming industry 
offers, and feel confident 
to avail themselves of 
this opportunity. ■

“Recruiting more 
women in leadership 

roles should be a 
strategic priority”

BYRON CALMONSON
Director, The Resourcing Hub
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Byron Calmonson is a director at The 
Resourcing Hub, an IT and business recruit- 
ment consultancy with a specialist aviation 
and travel division. theresourcinghub.com
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Is aviation tech a boys’ club?  
More air transport businesses need to invest in female students to help them pursue 

engineering and technology careers, while also supporting them more effectively as 

they develop into leaders, writes Byron Calmonson, director of The Resourcing Hub


