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LinkedIn Membership 
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136 Million+ 
LinkedIn Users in 
North America 

Source: LinkedIn 
Newsroom, About 
Us, March 4, 2016 

https://press.linkedin.com/about-linkedin
https://press.linkedin.com/about-linkedin
https://press.linkedin.com/about-linkedin
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The Certification Program Lifecycle 

Define 
your 

strategy 

Build 
learning 
content 

Launch 
your 

program 

Grow 
reach and 

loyalty 

Show 
value and 

impact 
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Launching Your Certification 

Program 

Use LinkedIn for quick, low -cost launches  

ƴCompany Blog:  
Á For launch announcements and links to blogs, 

webinars, microsites  

ƴLinkedIn Post:  
ÁPublish a òPostó article 

ÁAsk your CEO to òshareó the post 

ƴAdd to Profile: (Demo)  
Á For Digital Badges (Demo)  

ƴCertification Private Group:  
Á A perk for certified individuals  
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Certification Company Launch  

Blog Example 
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Add to Profile Demo 
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https://addtoprofile.linkedin.com/
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Growing Your Programõs Reach  

and Engagement 

Use LinkedIn to Maintain a Steady  
Drum Beat  

ƴShowcase Page:  
ÁFor ongoing updates, shares, announcements  

ƴCertification Private Group:  
ÁModeration and Publishing Schedule  

ƴPublished Articles:  
ÁFor regular SME/ Evangelist posts  
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Certification Showcase Page Example 

https://www.linkedin.com/company/3626505?trk=tyah&trkInfo=clickedVertical:showcase,clickedEntityId:3626505,idx:5-2-10,tarId:1441151367747,tas:microsoft certification
https://www.linkedin.com/company/microsoft
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Certification Group Example 

https://www.linkedin.com/grp/home?gid=6504658
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Certification drum beat example 

http://talent.linkedin.com/blog/?s=certification
http://talent.linkedin.com/blog/?s=certification
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Use a Data Driven Approach 

Use A/B Testing for Refining 
Communications  

ƴControl group:  
ÁReceives no communication  

ƴExperimental Group A:  
ÁReceives message A communication  

ƴExperimental Group B:  
ÁReceives message B communication  

 

Optimize approach for the largest òclick rate.ó 
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Open Rate: 20% 
Click Rate: 5% 
Certification Rate: 1% 

A/B Testing Example 

Become a Pro 
with Softco 
Certification 

Showcase  
Your Skills with 

Softco 
Certification 

Open Rate: 30% 
Click Rate: 15% 
Certification Rate: 5% 
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Showing the Value of Your 

Certification Program 

Use data to show impact  

ƴSystem integration:  
Á For correlating certification completion with customer 

success metrics such as engagement and retention  

ƴAdd To Profile rank:  
Á For tracking certification badge display metrics  

ÁOnly available for top 1000 certifications on LinkedIn  

ƴJobs Advanced Search results:  
Á To track certification mentions in job descriptions  

ƴCertification Group Analytics:  
Á To measure online community health  


