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Within the last decade, Blockchain technology has advanced 

and cryptocurrency has become more accepted as an 

established, digitally transferrable means of value exchange. 

Simultaneously, an array of opportunities has arisen for 

services and applications to accommodate for this new and 

vast digital platform. 

 

We present to you a platform for the exchange of real-world 

goods/services by the exclusive means of cryptocurrency. This 

project will be the frontrunner in establishing cryptocurrency as 

a universally accepted payment and exchange method. 

 

All relevant information has been included to ensure that this 

WhitePaper answers most questions and every effort has been 

made to explain the nature of this project using an easy to 

digest model. 
 
 

 
Key: 

CMC = Crypto Mart Coin 
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This project was conceptualized by a team of two. Ervin, a 

business strategist with a background in marketing and John, a 

green energy solutions entrepreneur with a background in 

computer science. 

 

We have witnessed the meteoric rise of Bitcoin and 

cryptocurrency since the very beginning. It has been nothing 

short of magnificent. This online industry challenging itself to 

reach new heights and succeeded every time. Expectations are 

exceeded ever year with annual targets being set that would 

have been a mere illusion just a few years ago.  

 

We want CryptoMart to be a part of this revolution and have put 

all the time and effort to ensure that failure is not an option. 

This token crowdsale will be initiated to fund the CryptoMart 

project. We fully believe in this project and have a development 

team and advisors on standby to commence the project 

development directly after the crowdsale has come to a close. 

 

 

 

 

 

 

 

1. Introduction 
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 CryptoMart will be a direct competitor to the existing 

online marketplace establishment, whilst simultaneously 

revolutionising the industry via a strict crypto-currency 

only payment system. CryptoMart will offer users 

exponentially lower service charges, incentivising a growth 

not only in the marketplace but also in a range of accepted 

cryptocurrencies, including its native currency; CMC. 

(CryptoMart COIN)  

 

CryptoMart will be an essential building block in the future 

of block chain applications and in the rise of 

cryptocurrency applicability.  

 

2. Concept 

CryptoMart is a crypto-currency only, user-to-user online 

marketplace. CryptoMart uses the latest block chain 

technology to facilitate the exchange of goods and 

services online with drastically faster transaction speeds 

in comparison to conventional exchanges such as Ebay 

and Amazon.
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Decentralised 
Marketplace

User with a product or 
service to exchange 
lists their goods on 
CryptoMart with no 

fees incurred

Seller has the option to 
choose which 

cryptocurrencies they 
accept as payment  

CMC is offered as a 
primary option to the 

seller with an 
incentivisation 

programme in place

A buyer is identified

for the goods

Payment is made 
only with the sellers 
preferred currency

Funds are held in 
escrow until the 

exchange is confirmed 
by both parties 

Once a mutually 
successful exchange is 

confirmed, funds are 
released to seller

A service fee of 3% is 
payable by the seller, 

reduced to 1.5% if CMC 
is used as the payment 

of choice 

If a dispute arises, the 
CryptoMart resolution team 
uses available evidence to 

determine the favoured 
party.

Once the trade is finalised, 
a ratings system allows 

each party to score each 
other based on speed of 

service, quality and 
communication. 

High volume sellers, called 
"Moon Traders" in CryptoMart, 
receive various benefits such 
as lower service charges and a 

badge promoting their 
reputation.

Figure 2.1 Stages involved in purchase process  
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CMC is the native currency for CryptoMart and fuels the 

company’s growth in assets and overall value. CMC is 

the central currency used to facilitate exchanges by 

being offered as a cost-effective alternative to the 

current popularised currencies commonly used such as 

BTC and ETH. A growth mechanism will be implemented 

in order to incentivise rapid adoption of the native 

currency amongst CryptoMart users. The model used 

will aim to encourage users to embrace CMC as their 

currency of choice for all CryptoMart exchanges. This 

will involve a CryptoMart sponsored service fee 

reduction for customers using the CMC currency for 

their transactions.  

 

Seller fees according to payment method 

Seller fee using CMC 1.5% 

Seller fee using any other 

currency 

3% 

 

 

 

 

 

 

 

3. CMC Liquidity 
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As the user base of CryptoMart increases, the adoption 

of CMC becomes more widespread and liquidity 

naturally proliferates. An active trading market for CMC 

signals a healthy relationship between company 

performance and the parallel growth of the currency; 

which in turn results in a steady growth of free assets 

and total revenue at CryptoMart’s disposition, with a 

projection shown in Figure 3. CMC market liquidity is at 

the core of the key financial metrics used by the 

company to assess business performance and the rate 

of currency adoption.  

 

Formula yis = θs + βVA∆τ + βPC∆τ + εis used to project 

correlation between trade volume and CMC price.  

Figure 3 Projected relationship between CryptoMart 

trade volume and CMC Price 
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As a part of the market analysis, CryptoMart’s closest 

natural competitors were used to explore the revenue 

potential of the business, as well as giving an insight into 

how the industry is performing in general. Figure 4 shows a 

clear downtrend for eBay, the biggest user-to-user online 

marketplace in the world, even seeing a 2% drop in 

revenue in 2015. Whilst Amazon has largely profited from 

this, with a baseline 20% growth in year-on-year revenue 

growth since 2006. These statistics signify that eBay is in 

its maturity stage as a business, and is even seeing some 

signs of decline. 

 

Figure 4 Year-over-year revenue growth of Amazon.com 

and eBay 2006 to 2016 

    Source: (Ebay, 2016) (Amazon, 2016) 
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Reasons for this decline are explored further, with Figure 5 

illustrating a clear shift in eBay’s consumer satisfaction, 

from an 83% level of satisfaction in 2012 to 73% in 2016. 

A major factor behind this is seller’s dissatisfaction with 

the final value added fee system, with 10% of the sale 

price deducted by eBay.    

 

Figure 5 Ebay Inc. Customer satisfaction from 2000 to 

2016 (index score) 

Source: ASCI, 2016 

 

 

 

 

 

 

 

80

82 82

84

80

81

80

81

78

79

81 81

83

80

79

75

73

71

73

75

77

79

81

83

85

2000 2002 2004 2006 2008 2010 2012 2014 2016

AC
SI

 s
co

re
 (1

00
-p

oi
nt

 s
ca

le
)



 11 

4.1 Opportunities in the industry 

 

Subsequently, it is now possible to identify the relevant 

opportunities in the online marketplace industry. The most 

attractive opportunity in the industry is the user-to-user 

online marketplace, with eBay struggling to preserve their 

monopoly on the market. An alternative and more up to 

date marketplace would offer reduced and more 

reasonable seller fees and a more consumer-centric 

approach to business strategy, both of which have been 

effectively reproduced by Amazon, whose business model 

has been close to flawless. This opportunity paves the way 

for CryptoMart to strive in the industry; innovating through 

cryptocurrency payment systems and satisfying 

consumers via more attractive seller models. 
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5.1 Use of Funds 

 

CryptoMart coins shall be used for the strict purpose of 

furthering development of the CryptoMart project and 

maximizing potential for accelerated future growth. Key 

areas of development for which a continuous funding 

stream will be allocated to are: 

 

• Security and protection thereof 

• Marketing and corporate events 

• Prototype development  

• Assess liquidity management 

22,000,000

66,000,000

DISTRIBUTION

Total Supply: 
88,000,000 
 
Open Token Sale: 
66,000,000 
 
 

5. Token Sale 

 
Early 
Investors/R&D: 
22,000,000  
 
 Lock up period: 
 33% 12 months 
 33% 24 months 
 33% 36 months 
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6. Time Line 
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Co-founder: Ervin Kurtaj 

 

Ervin is a Business and Marketing entrepreneur with a 

background in real estate projects. He has been a strategic 

analyst and development manager for MET Real Estate for 

over 3 years, bringing his extensive knowledge of business 

strategy and development. He will be responsible for 

making strategic business decisions and leading the 

marketing team for Crypto Mart.     

 

Co-founder: John Senaj 

 

Lead developer John has a strong background in computer 

science and renewable solutions, acting as the investment 

manager for Green Standard Group, an open-ended 

investment trust operating in Europe. John is also a co-

founder of CryptoMart and will be the face of the 

development team which is at the core of the CryptoMart 

project. Ensuring continued UI and security improvements 

are just some of the tasks taken on by the development 

team to ensure the project’s success and an enriched user 

experience. 

 

There is a full panel of developers and advisors on standby 

for when funding is secured.  

 

 

7. Team 
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