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SUBTEXT





The ad suggests a meaning—it doesn’t state the meaning directly.  





--What are some possible   messages that the advertiser wants you to think or feel after viewing this ad?


--Explain your answer to this question with direct reference to the advertisement.








CONTEXT





Who created this message?


Who is the target audience?


Why was this message sent?


In what magazine is the ad found?














CREATIVE TECHNIQUES





Colour and Design


--How is colour used to attract my attention?


--Evaluate the layout of words and images.  Is your eye drawn to one area?  Is the layout simple or busy?  Is the layout effective? Explain.


--What kinds of technologies were used to construct this message?





Language


--Read all of the words on the page.  What comes to mind when you see these words/phrases? What feelings do you experience when you look at the image(s)? 





Appeals


--What appeals/strategies are used? Explain.





ACCURACY





--What is true and false about the subtext message in this ad?





--How might different people understand this ad differently?





Maslow





--According to Maslow’s theory, to what human need is the advertiser connecting their product?





--Explain








