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62% of 300 world’s largest companies 
already disclose their commitment to the 
Sustainable Development Goals (SDGs) in 
their 2016 annual reports. 
 

Randstad is first, 2nd is Valeo, JBS, Danone 
and Akzo Nobel follow. 
 

Apple, Berkshire Hathaway, Munich Re & 
Tesla rank low. 
 

Corporates focus on Climate Change 
(SDG13), Decent Work (SDG8) and 
Sustainable Consumption (SDG12). 
 
 

SDG Commitment Report  
empowers investors to move from 
negative screening to impact investing 
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The SCR is based on 

All 349,225 
statements in 
annual reports 
issued by these 
300 blue chips 

were categorized 
by analysts;  

1,868,706 reports 
in international 
business print 
media were 
analyzed.  

1,099,409 quoted 
financial analyst 

statements in 
international 

business print 
media were 
analyzed. 

 
300 of the world’s largest companies  

with a combined market cap of 20 trillion USD 

 

Companies’ own 
communication 

Quoted 
financial 
analysts 

How these 
companies 

were 
framed in 
the media 



Methodology & Benefits of UNGSII 
Rankings: Creating transparency on the 
SDG-related disclosures of companies 
 

UNGSII 
Accelerating 
the financial 
impact of the 

SDGs 

Creating 
transparency 
for investors, 
customers, 

and 
civil society 

Supporting 
informed 
decisions 

Enhancing 
the relevance 
of corporate 

reporting 

Helping 
businesses 
to manage 

their 
reputation 

SDG/ESG 
•  UNGSII analysts read 
and categorize the 
annual reports of 
companies and central 
banks according to 
direct and  indirect 
references to the SDGs 

Media Impact 
• Analysis of business media 
and how they report on 
these companies 

• Direct/indirect references 
• Compare journalists/other 
stakeholders vs. analysts 

Analysts Impact 
• Analysis of analyst 
quotations in key financial 
publications (WSJ, FT, 
etc).  

• Perception of financial and 
non-financial value drivers 

Performance 
• Stock prices 
• Bond prices 
• Sales 
• Net Pro Score ™ 
• Employer rankings 
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UNGSII & OEKOM rankings and 
indices help move markets by 
empowering profits 

The Problem until 2017: 
Only 30-60% of a company’s value is 
disclosed in their annual report according 
to Professor Eccles of Harvard Business 
School and PWC. On top of this, the 
inability to also compare non-financial 
performance as part of a consistent 
analysis framework is also missing for 
global investors. Over time, this has led to 
poor investment decisions that have 
repeatedly resulted in financial crises. The 
last one, in 2008, caused a major trust 
meltdown, due to poor governance and a 
lack of standards. 
 
The Solution: 
193 heads of state signed the SDGs on 
behalf of all stakeholders in September 
2015. The UNGSII Foundation creates 
unique transparency on the progress of 
both countries and companies. Leading 
rating agencies like OEKOM prove that 
investing in companies with a track record 
in sustainable behavior (ESG) creates 
added value (see Trend 1). Combining 
UNGSII’s curated analysis of the global 
corporates commitments to the SDGs 
with due diligence upon their ESG 
performance helps investors make better 
informed decisions about the financial and 
social impact of their investments. Trend 
2 indicates that financial markets embrace 
this concept. Trend 3's review of today's 
management being fired for lack of ethical 
commitment could transition to a review of 
tomorrow's CEOs being fired for their lack 
of commitment to the SDGs. 

equally weighted 

Trend 1: Performance of 
the ESG-based OEKOM  
Prime Portfolio 

Trend 2: Visibility of 
quoted financial analyst 
statements on ESG 

Source: Oekom research 2017, Media Tenor 2017, Strategy &, manager magazin 

Trend 3: Share of fired CEOs 
that lost their jobs because of 
ethical issues 
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62 percent of companies are already 
disclosing their commitment to the SDGs 

62 percent of the 300 top global 
companies analyzed already inform their 
shareholders about their commitment to 
the SDGs in their 2016 annual reports. 
This empowers impact investors to make 
solid profits while also helping the best 
performers stay best in class in the 
categories where they are the most 
committed.  
 
20 percent of companies are already 
illustrating exceptional sustainability 
commitments in the first annual reports 
they published after the SDGs were first 
signed by all heads of state in 2015. Not 
only are they committed to the SDGs, 
they actually refer to them by name, 
helping to spread awareness and enlist 
others in helping to improve the planet. 
Focus on the SDGs, and focus on 
companies that contribute positively to the 
world, will only continue to grow. 
 
European companies perform the best in 
regard to the visibility of the SDGs in their 
annual reports. 45% of European 
companies explicitly mention the SDGs, 
and another 33% implicitly refer to SDG 
goals. This is markedly different than in 
the U.S., where the majority of companies 
do not reference the SDGs at all. This is 
due to a number of factors, including a 
trend of not feeling comfortable publicly 
sharing achievements such as improving 
gender equality, employee safety, etc., as 
well being sensitive to conflicted public 
sentiment about both the U.N. and some 
of the key SDGs (e.g., Climate Action). 

Source: UNGSII SDG commitment analysis of 300 companies 

Overall share of visibility of the SDGs by origin 
of company 

3 13 19 81 

6 
14 

30 

55 

1 6 

41 

12 

Explicit 
visibility,  

61 reports 

Implicit 
visibility, 

125 
reports  
(42%) 

No 
visibility, 

114 
reports 

Overall share of visibility of the SDGs 

38% 

42% 

20% 

62% 
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The corporate leaders of the top 300 
companies we analyzed focused most 
often on Climate Action. Out of all 17 
SDGs, the issue attracted more than 
twice as many statements than any other 
SDG. This was due to a combination of 
factors, including legal requirements in 
some regions to report on greenhouse 
gas production and control. 
 
The visibility of climate action also show-
cased the urgency of this topic and reflec-
ted consumer expectations that compa-
nies must behave responsibly when it 
comes to their impact on the environment. 
 

While some industries necessarily 
addressed this topic more than others – 
i.e., automakers, energy producers, and 
oil, and gas companies – concern on this 
topic was visible across all industries, a 
crucial fact in light of political volatility. 
 
Decent Work and Sustainable Consump-
tion are ranked second and third, followed 
by Good Health and Gender Equality. 
That corporates have started to address 
gender equality in their annual reports can 
already be called a success for the SDGs. 
This helps impact investors create SDG-
related funds. 

Climate action dominates mention of the 
SDGs – Decent Work and Sustainable 
Consumption follow second and third 

"While a global sustainability Index 
may be only one small element of 
many to meet this challenge, it is 
an essential one because it helps 
to structure the investment flows of 
the future."  
Dr. Joachim Faber, Chairman, 
German Stock Exchange, Frankfurt 
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European companies lead on the most 
visible SDGs: these rankings help impact 
investors create SDG-focused funds 

Overall  visibility of SDG –related coverage As previously noted, the SDGs focusing 
on Decent Work (8), Responsible 
Consumption (12), and Climate Action 
(13) were most visible across all annual 
reports.  
 
Randstad dominated on Decent Work, but 
was also strongly visible on Climate 
Act ion. Valeo also put in strong 
performances in these two categories. 
 
Meanwhile, JBS, along with several other 
food companies, focused on responsible 
consumption and reducing waste at every 
point in their supply and consumption 
chain. 
 
While American companies achieved 
visibility regarding Decent Work and 
Responsible Consumption, they were 
absent from the top ten on Climate Action. 
This was due to a range of issues, 
including a growing trend in the U.S. to 
only file a Form 10-K versus a magazine-
style annual report, and the current 
political controversy about the reality of 
climate change.  
 
U.S. companies were more likely to focus 
on SDGs like Good Health (3), Education 
(4), and Gender Equality (5). 
 
Impact investors are now able to select 
and form their own issue-driven funds by 
investing in best in class companies 
driven by the SDGs. 
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Strong relationship between visibility 
of the SDGs and positive media tone   

UNGSII uses leading media analyst 
Media Tenor's media sentiment data as a 
control system. It allows investors to see if 
companies are accurately representing 
their commitments to the SDGs.  
 
Additionally, media sentiment can help 
identify companies that are committed to 
the SDGs but not yet able to convey this 
information effectively to the media. 
Companies that are strongly visible on the 
SDGs in their annual reports tend to 
receive high shares of support in the 
media. If companies stress SDGs in their 
annual reports and the media sees a gap 

in reality, companies are likely to attract 
adverse publicity and subsequent 
negative reactions from stakeholders 
such as investors selling and consumers 
walking away.  
 
Visibility and tonality – in general and 
associated with the SDGs specifically – 
can help drive share prices up and down. 
This can be an important tool in predicting 
price fluctuations over time intervals. 
Companies with a consistently strong 
reputation on social development issues 
tend to benefit from lower borrowing costs 
and better scores in employee rankings.   
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Similar to the impact of overall media 
tone, Media Tenor’s sentiment data looks 
exclusively at the tone of statements from 
financial analysts quoted by the media. 
This does not capture overall analyst 
sentiment, but it does capture the overall 
analyst sentiment as portrayed in the 
media. This expert opinion also has the 
ability to move the market and thus allows 
investors to anticipate stock market 
activity. Companies that fail to attract 

ample awareness in analysts quotes may 
have difficulties in proving their strengths 
and demonstrating how they will deliver 
value in the future. Analysts’ statements 
can be dissected by ESG criteria as well. 
Analysis on a variety of stocks suggests 
that positive ESG perceptions by analysts 
are indicators for future outperformance. 
Investors can take awareness and tone of 
analysts’ citations as another layer of 
consistency when building their portfolios.  

The relationship between visibility of the 
SDGs and tone in quoted analyst 
statements 

under the awareness threshold 

under the awareness threshold 

under the awareness threshold 

under the awareness threshold 
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Annex 

▪  Individual best in class results per 
selected SDGs - Potential Individual SDG 
Fund Concepts 

 
▪  Comparisons by Continent 
 
▪  Best practice by Industry 
 
▪  How to work with UNGSII Foundation 
 
 
 
 
 
 

"After the global trust meltdown, governments as well as the corporate sector need 
metrics to prove to their voters, consumers, and future employees that they walk their 
talk. Very soon there will be no public tender possible without asking for the SDGs 
credentials of each applicant." 
 
Roland Schatz, Founder UNGSII Foundation 

„Sustainable development goals provide a framework 
for investing in a compelling future.“ 
 
Alfred III Berkeley, former President Nasdaq, 
Chairman Princeton Capital Management 



Fund Concept: SDG 1 best performers - 
No Poverty 
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Fund Concept: SDG 2 best performers - 
Zero Hunger 
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Fund Concept: SDG 3 best performers – 
Good Health 
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Fund Concept: SDG 4 best performers – 
Quality Education 
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Fund Concept: SDG 5 best performers – 
Gender Equality 
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Fund concept: SDG-aligned Industry leaders  
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There are companies communicating 
effectively on the SDGs in all regions 
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CEOs and chairmen around the world 
recognize the importance of the SDGs 

Not all companies mention their commi-
tment to the SDGs in the parts of their 
annual reports dedicated to direct com-
munication from their leadership to stake-
holders. Those companies that prioritized 
this type of communication were not 
always the companies with the highest 
volume of statement on the SDGs.   

However, associating the SDGs with the 
C - s u i t e s h o w s a c o n s i d e r a b l e 
commitment that has high value in 
communications and media activities. 
This suggests that these companies are 
likely to continue to grow their SDG 
commitments and are worthy of particular 
attention from investors. 
 

Share of fired CEOs that lost 
their jobs because of ethical 
issues 
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Methodology: Curated analysis of 
annual reports with regard to SDGs 

19 

Trained human analysts from UNGSII 
partner institute Media Tenor International 
dissect annual reports for every statement 
that directly or indirectly refers to the 
SDGs, capturing topic, time reference, 
tone etc. In the same way they analyze 
Business Media. 
 



For more information please contact: 
 
UNGSII Foundation 
 
Roland Schatz 
Phone: +41 79 255 36 36 
roland.schatz@ungsii.org 
 
Ebony Granada 
Phone: +43 1 945 47 40 
e.granada@ungsii.org 
 
http://ungsii.org/ 
 
  


