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Abstract 
Social media are interactive computer-mediated technologies that facilitate with the network 
sharing of ideas that could help people building their communities without any boundaries. 
Hence, people using the social media in order to create on their online platform to communicate 
with others and getting engaged with them all of the time. They could use it to share on the 
interest, getting careers, gaining knowledge and updating their activities in daily life. In this 
global economy twenty first century, nowadays, there are many changes that can be seen in the 
education environment, especially in higher education. This study develops a framework based 
social media practices in higher education. 
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1. Introduction 
Higher education is the optional final stage for formal learning to people. This 

often delivered at university, college, vocational school and more. Higher education 
required the students in teaching, learning and researching their tasks for certain 
subjects. Hence, notes and educational materials could not be enough for them to 
obtain or acquiring the information needed in completing their tasks. Usually, students 
will use the information that they acquired through internet sources as it give them 
variety of selections. Nevertheless, they could also use social media to retrieve the 
information that they need to complete their works.  Social media are interactive 
computer-mediated technologies that facilitate with the network sharing of ideas that 
could help people building their communities without any boundaries. Hence, people 
using the social media in order to create on their online platform to communicate with 
others and getting engaged with them all of the time. They could use it to share on the 
interest, getting careers, gaining knowledge and updating their activities in daily life. In 
this global economy twenty first century, nowadays, there are many changes that can 
be seen in the education environment, especially in higher education. Moreover, within 
the development of the technology, people are being surrounding and influencing with 
the latest devices and social media throughout their life. People had being using the 
social media in order for them to communicate with people around them whenever and 
where ever they want to.According to Hudson, (2018), social media is websites and 
applications that are designed to allow people to share content quickly, efficiently, and 
in real-time. Therefore, as we can see, it giving the significance to the users in order for 
them in their daily life.  Thus, social media can be an important elements in the higher 
education as it is easier and convenient for the students to search and retrieve any 
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information. Besides, it is also can be as the platform for the students to communicate 
and share their information with others 

The application of technology can be improve in higher education if changes are 
being made. This could be the biggest steps and implementations of future in the 
education institution. In addition, the practice of social media in education help the 
students to get more useful information and connect with learning groups or other 
educational systems that make education convenient. This shown that social media is a 
good tools and systems for the students to complete their tasks within the time needed. 
The use of social media help them to acquire any kind of information, in any forms, only 
through one click.  Besides, social media can be optional use in higher education 
among the lecturers and staffs in the institutions. Through social media, they could 
engage with the students outside of the institution. For instance, lecturers can use this 
medium to communicate with the students in order to help them complete their 
assignments. Students also can use this medium to seeking help from the lecturers 
regarding their tasks or seeking help from the institution’s staffs regarding of the 
institution itself. Thus, through this study, there still limitation and problems in the study 
that could be seen.  

The practice of social media in higher education could help the students in their 
works and tasks. According to Al-Rahmi and Zeki (2016), the use of social media in the 
context of learning, will help the students to appreciate the creative work, support 
toward peer alumni, and have mutual support with the school. Nevertheless, certain 
academic institution could not implemented this platform within their organization. This 
is because the culture boundaries have become the limitation for the practice could be 
done. According to Damian and Zowghi (2003), cross-cultural boundaries that could be 
seen such as cultural diversity; differences in communication norms; different 
knowledge management practices and time differences, can influenced the knowledge 
sharing between developed and developing countries.  

It was the range of beliefs and attitudes they had about teaching and learning to 
determine teachers' and professors' choices to innovate their teaching practices and the 
learning practices of their students in the context of social media. Besides, a change 
should be made in the learning and teaching process so that we would not stick into the 
traditional way too much. The purpose of this research is to:  

 

 Identify the usage of social media being implemented in higher education. 

 Identify the significance of social media in higher education. 
 

The significance of this study is to address the practice of social media in higher 
education. This study is important as it would give a contribution to society especially 
people who are doing research on the related topic. Besides, this study can help 
everyone else to be more knowledgeable in the significance and usage of social media 
in higher education.  

   
2. Literature Review  
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2.1. Significance of social media in higher education  

In this global economy twenty first century, nowadays, there are many changes 
that can be seen in the education environment, especially in higher education. 
Moreover, within the development of the technology, people are being surrounding and 
influencing with the latest devices and social media throughout their life. People had 
being using the social media in order for them to communicate with people around them 
whenever and where ever they want to. Therefore, people can implemented and use 
the practice of social media in the higher institution. Through this study, it showed the 
significance of social media in higher institution can affecting on the role of social media 
in academic performance, value of social media among students, effects of social media 
in academic and use of social media in education.  

 

2.1.1. Role of social media in academic performance 

According to Hamid et al., (2013), social media in the higher institution 
highlighted on the role of social media in academic performance in the terms of their 
information needs. Besides, the significance of the social media in higher education also 
being mentioned by Minocha, (2012), that the role of social Web 2.0 or social software 
tools in education can be beneficial to educators and students for their learning process. 
According to Alshuabi et al, (2018), the role of social media is that it can be a potential 
mediator of student in engaging them with their academic performance. It will help the 
students in their learning environment and make them become more cognitive towards 
the academic surrounding. Therefore, we could see that role of social media is 
significance in the students’ academic performances.  

 

2.1.2. Value of social media among students 

According to Vrontis et al, (2018), social media is regarded as value for the 
students in the recruitment of Lebanese higher education. Thus, the students in the 
Lebanese are more prefer to use the traditional practice in their education rather than 
using the social media as they could not adapted to the new elements for their learning 
process. Meanwhile, Sobaih et al, (2016), in their study, the value of social media 
among students can be effective tools in teaching and learning process in the 
developing countries at the higher institution. Therefore, the value of social media is 
important elements in the significance of social media in higher education. The value of 
the social media among students could be as an effective way for them to improve on 
their education.  

 

2.1.3. Effects of social media in academic.  
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The effects of social media could also change the cause of significance of social 
media in higher education. According to Han, Volkova & Corley (2016), social media 
gave positive effects towards academic and education of the students. They can stay 
up-to-date with the recent information needed and also stay connected with the 
professional in order for them to complete on their study or research. Moreover, Al-
Rahmia et al, (2018), mentioned on their study,  ‘a model of factors affecting learning 
performance through the use of social media in Malaysian higher education’, social 
media can effects the study research in higher education because it helped with the 
students learning performance. The learning from the social media can help them to 
perform effectively in their academic. Therefore, with the involvement of social media, it 
will help effecting the study research of the students and help in the learning 
performance.  

 
2.1.4. Use of social media in education  

The significance of social media usage could be as supplementary for education. 
According to Smith & Lambert, (2014), the use of social media in the education could be 
significance as they highlighted on the use of Facebook and Twitter in the education 
process and practice. Besides, Wickramanayake & Jika (2018) mentioned in their study, 
the use of social media concerned on the teachers and student’s perception, intentions, 
experiences, opinions and attitudes in their academic purposes. With the use of social 
media among students it helped in affecting their study’s performance. While Hull & 
Dodd, (2014) also discussed the use of social media in their study, ‘on the use of Twitter 
by the teachers. They used the social media platform to engage, educate and inform the 
students outside the classroom. Besides, according to Lim et al, (2014), the accessing 
use of social media by the students in their education can help them in order to access 
the information that they need to complete their study. Furthermore, according to Al-
Rahmia et al, (2018), they mentioned that the use of social media in education could 
make the student active in collaborating and engaging on their learning. As the matter of 
facts, the significance of social media can be used to help the students in their 
academic and education process.  

 
Table 1. Analysis of review 

Authors Role of social 
media in academic 

performance 

Value of social 
media among 

students 

Effects of social 
media in 
academic 

Use of social 
media in 
education 

Hamid et al., 2018      

Han, Volkova & 
Corley (2016) 
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Smith & Lambert 
(2014) 

     

Wickramanayake & 
Jika (2018) 

     

Hull & Dodd, (2017)      

Lim et al., (2014)      

Vrontis et al., (2018)       

Al-Rahmia et al., 
(2018) 

      

Sobaih et al., (2016)      

Minocha, (2012)      

Alshuabi et al., (2018)      

 

2.2. Usage of social media in higher education  

The usage of social media give a big impact in our society. That’s why social 
media are likely to be participate in higher education, so student can cope with their 
study in this modern era. As we all know websites and applications that enable users to 
create and share content or to participate in social networking. The usage of social 
media in higher education is to easy student to understand more in their study. For 
example, student can do research using Google. 

Other than that, lecture can give question using social media to student, because 
student tend to understand easy and faster when it comes to using social media. Next, 
usage of social media can be in many form. Such like, Facebook, Tumblr and others 
more. Social media cannot be vanish in this modern era. That’s why using it is the only 
choice and using it the right way can gain many knowledge and information. For the 
usage, we focus on aspect; roles, value, effectiveness and impact. 

 
2.2.1. Roles 



                                                                                                  

 

researchhubjournal.com 

53 
 

 

RESEARCH HUB                                                                                                                      
Volume 5 Issue 1 (2019)                                                                                                                                    

ISSN: 2180-0065   
 

According to researcher Chauhan et al (2013), in India, to understand the role of 
content strategy just be followed by leading higher education institution, it created brand 
community on social media web sites and boost and higher customer engagement. 
Next, Hamid et al (2016) student can highlight the roles of social media and mention the 
purpose of this is to find information-seeking behavior of international student. 

 
 

Table 2. Analysis or review 
 

2.2.2.  Value  

Dootson et al (2016) mentioned that the used of social media among consumer 
can gain the value perceptions of financial institutions for them. If overall perceived 
value predicts a consumer’s intention to adopt, and if intention predicts self-reported 
adoption of social media. Vrontis et al (2018) study analysis the import of social media 
and the change occurring in the means of connecting and communicating with the 
potential international students suggested to understand and accentuate the important 
value of social media in international student recruitment in Lebanese higher education 
institutions.  
 

Authors Role Value Effectiveness impact 

Ainin at el., (2014)      

Rhode at el., (2015)       

Dootson at el., (2016)      

Chauhan & Pillai (2013)       

Vrontis at el., (2018)      

Jaclyn & Cabral (2014)     

Hamid at el., (2016)      

Kyungsik & Han (2016)     

Ada at el., (2017)     
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2.2.3.  Impact 

To know the factor that influence Facebook among small and medium enterprise. 
In addition it examines the Facebook usage on financial and non-financial performance 
of FME’s to study as it is reveal the exact value of using Facebook (Ainin et al 2015). 
However Chauhan et al (2013), in India education, to understand the role of content 
strategy followed impact by leading higher education, which have created brand 
community on social media web sites to initiate and give customer engagement. Lastly, 
Alshahrani et al (2018) mention to investigate the sources of self-efficacy that 
researchers rely on when used social media for knowledge sharing and to explore how 
these sources impact their use. 

 
3. Proposed Framework 
 

The figure showed the proposed framework focusing on the practice of social 
media in higher institution. There are two independent variable which are the 
significance of social media in higher education and usage of social media in higher 
education. The variable that can be seen in the significances of social media in higher 
media are role of social media in academic performance, value of social media among 
students, effects of social media in academic and use of social media in education. As 
for usage of social media in higher education, the variable that can be seen are roles, 
values and impacts. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

Figure 1. Research Framework. 

SIGNIFICANCE 
OF SOCIAL 
MEDIA IN 
HIGHER 

EDUCATION 

Role of social media in 
academic performance 

Value of social media 
among students 

Effects of social media in 
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Use of social media in 
education 

USAGE OF 
SOCIAL 

MEDIA IN 
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EDUCATION 

Roles 

Values 

Impacts 

PRACTICE OF 
SOCIAL MEDIA 

IN HIGHER 
EDUCATION  
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4. Conclusions 

The limitation of this is that it only focusing on the social media. Nevertheless, it 
do not focusing on the practice of social media in higher education especially in the 
context of significance and usage of social media in the higher education. Through this 
study, it will help the society with the knowledge of social media and its practice towards 
any institution. 
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