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Abstract 
The purposed of this research is to determine the usage of social media in higher education. 
This paper proposes a framework to identify four aspects concerning about the usage of social 
media in higher education. As a result, the study reveals that the usage of social media in higher 
education consists of roles, value, effectiveness and impact. This paper also shows the table 
analysis of review and the figure proposed research framework.  
Keywords: social media, roles, impact social media, education, higher education.   
 

1. Introduction 
The usage of social media gives a big impact in our society. That’s why social 

media are likely to be participate in higher education, so student can cope with their 
study in this modern era. As we all know websites and applications that enable users to 
create and share content or to participate in social networking. The usage of social 
media in higher education is to easy student to understand more in their study. For 
example, student can do research using Google. 

 Other than that, lecture can give question using social media to student, 
because student tend to understand easy and faster when it comes to using social 
media. Next, usage of social media can be in many form. Such like, Facebook, Tumblr 
and others more. Social media cannot be vanish in this modern era. That’s why using it 
is the only choice and using it the right way can gain many knowledge and information.  
 
2. Literature Review  

This research is to evaluate the usage of social media in higher education. For 
the usage, we focus on aspect; roles, value, effectiveness and impact. 
 
2.1 Roles 

According to researcher Chauhan et al (2013), in India, to understand the role of 
content strategy just be followed by leading higher education institution, it created brand 
community on social media web sites and boost and higher customer engagement. 
Next, Hamid et al (2016) student can highlight the roles of social media and mention the 
purpose of this is to find information-seeking behavior of international student. 
 
2.2 Value  

Dootson et al (2016) mentioned that the used of social media among consumer 
can gain the value perceptions of financial institutions for them. If overall perceived 
value predicts a consumer’s intention to adopt, and if intention predicts self-reported 
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adoption of social media. Vrontis et al (2018) study analysis the import of social media 
and the change occurring in the means of connecting and communicating with the 
potential international students suggested to understand and accentuate the important 
value of social media in international student recruitment in Lebanese higher education 
institutions.  
 
2.3 Impact 

To know the factor that influence Facebook among small and medium enterprise. 
In addition, it examines the Facebook usage on financial and non-financial performance 
of FME’s to study as it is reveal the exact value of using Facebook (Ainin et al 2015). 
However, Chauhan et al (2013), in India education, to understand the role of content 
strategy followed impact by leading higher education, which have created brand 
community on social media web sites to initiate and give customer engagement. Lastly, 
Alshahrani et al (2018) mention to investigate the sources of self-efficacy that 
researchers rely on when used social media for knowledge sharing and to explore how 
these sources impact their use. 
 
3. Proposed Framework 

Dependent variable (DV) is the primary goal of the researcher while the 
independent variable (IV) will influenced the DV either to be positive or negative. The 
result of the DV will rely on the IV. If there are changes in the IV, the effect can be seen 
in the DV.  As for the figure above, the usage of social media for higher education show 
if the roles are positive. The usage of social media can increase. Besides that, it shows 
if the value and impact are excellent, the usage of social media in higher education will 
get good positive among educator and usage of social media for higher education will 
increase. 
 

Table 1: Analysis of Review 
 

Author Role Value Effectiveness impact 

Ainin at el., (2014)      

Rhode at el., (2015)       

Dootson at el., (2016)      

Chauhan & Pillai (2013)       

Vrontis at el., (2018)      

Jaclyn & Cabral (2014)     

Hamid at el., (2016)      

Kyungsik & Han (2016)     

Ada at el., (2017)     
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Figure 1. Proposed research framework 
 
4. Conclusions 

Social media is very useful in this modern era, many student and lecture used 
social media to build good communication skill with each other. The usage of social 
media in higher education can open up the mind of educator to use it rightly. For 
example, create a platform to exchange information with each other and gain 
knowledge. Other than that, the benefits or advantage in using social media in higher 
education can promote long distance learning as they can access in anywhere and at 
any time. Without social media in higher education. Information to give and gain are 
often slow and create an educator that did not think outside the box.  
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