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Abstract 
In this 21st century, the social media has become the channel for people interaction between 
other people to develop bond and share many information, update status and to express 
feelings regarding our daily activities. People like to use this social media as networking sites to 
others world such as virtual world. The social media platform bring many influences in our life 
and make people addicted to use this platform.  
Keywords: Social media, Channel, People interaction, Information, Social networking site, 
virtual world. 

1. Introduction 
In the new era of globalization, the popularity of social media sites has been 

steadily increasing. Many people of social networking sites have more than one 
account, and checks these accounts several times per day. For them, this medium is 
very important and needed whereas in the old days people does not need this medium 
as a communications hub. This is very significant nowadays where people need social 
media to facilitate communication, make status, doing business online and even buy 
also can be done online using social media. 

Lam (2016) stated the social media cannot be avoided because have become 
part of both our social and work life. Organizations use social media as a promotional 
tool, as a medium to communicate with stakeholders and to reach a larger audience. 
Interviews with communication professionals furthermore show that organizations use 
social media because to consider this inevitable (DiStaso, 2011). Other than that in term 
of relationship according to Kent (2002), nevertheless, unrehearsed and spontaneous 
communication through social media specifically provides the opportunity to develop 
strong bond with the public.  

However, people need to realize the positive and negative impact on social 
media.  Yet, these positive individual outcomes of social media use in the workplace 
may only be attainable if the motivation of employees is functional. For instance, to 
share information (Ng, 2016). Besides that, for business marketing the social media is 
very helpful platform. According to Bagozzi (2006, p. 45), online brand communities can 
be another effective social media tool for marketers at this evaluation stage. 

Brand communities are defined as specialized, non-geographically bound 
communities, based on a structured set of social relationships among admirers of a 
brand and participants in online brand communities use a web platform to interact with 
others regarding this common attraction for a brand. Social media has seen increased 
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flexibility and visibility in marketing and a change in the way individuals and 
organizations interact. 

In brand communities regarding on social media, members can easily interact 
with each other, share meaningful consumption experiences and establish a sense of 
belonging. As a result, social media bring a new impact on the community’s interactions 
and the interests members can obtain from community, which is different from in face-
to-face service encounters (Kietzmann, 2011). Furthermore, the various social media 
sites such as Blogs, Facebook, Instagram, WhatsApp, Wechat, Twitter and YouTube 
can be used in multiple ways to enrich interaction between human and social media. 

In this paper, we identify the problem statement regarding interaction of people 
with social media. Which are the types of media platform that people use to interact with 
social media and what the impact that occur by people interaction through social media.  
As we know, there is a various types of social media platform that people interact with. 
For instance, Blogs, Facebook, Instagram, whatsapp, wechat and Twitter. This platform 
make people easy to interact with others in their daily activities. Furthermore, there are 
also the impact to people regarding interaction with social media. For instance, people 
may distracted to do their work because of this addiction to social media platform. 

The aim of this paper is to identify the effect between interaction of people with 
social media which is in social life. In order to achive this aim, we propose a framework 
based social media to identify the types and impacts of media platform that people use 
to interact with social media  

 

2. Literature Review  
Social media are also known as social networking is the practice of expanding 

the number of social contacts which is connections through individuals and people can 
connect each other through social media sites such as Facebook, Twitter, WhatsApp 
and Google+.  

First of all, we will discuss about the types of media platform that people use to 
interact with social media and the second one is the impact that occur by people 
interaction through social media. Peoples can get a lot of things from social media. 
Anytime, anywhere we can use social media. Nowadays, people like to use various 
types of social media platform to gain information and to make them updated. Many 
posts that we can see in the social media platform such as in the Facebook, blogs, 
Instagram, WhatsApp, wechat, Twitter and YouTube. People make this post to share 
their daily life activities, to promote regarding brands, to give awareness regarding 
information, and express their thoughts. This shows many usage of social media for 
people daily activities.  

Besides that, people use social media as a platform of social interaction. For 
instance, to connect and keep in touch with family, friends, interact with people they do 
not regularly see, chat with old acquaintances, and meet new friends. According to Xu 
(2012), social media promotes interaction among people. Furthermore, people use 
social media as a platform for searching regarding business and marketing. According 
to Zeng (2014), in recent years, the social media has become an effective marketing 
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channel, opportunities and challenges in integrated communications and marketing of 
tourism services and also tourism businesses.   

Other than that, people use social media as information seeking. For instance to 
find information about sales, deals, or products, to find information on events, birthdays, 
parties and to seek information regarding teaching and learning. People also use social 
media for entertainment and relaxation. For instance, playing games, listening to music, 
and watching videos, use social media for humour and comic relief.  Some of them were 
“listening to jokes”, “reading comments and stuff makes me laugh”, and watching the 
crazies on Facebook, and how they display themselves, and playing games regularly 
with friends via social networking platforms 

Lastly, social media can give impact to peoples. For the education, social media 
give some impacts and they think it is a service that can help them. According to Xie 
(2014), they stated more organization nowadays are using social media to promote their 
services and can communicate with their users. The cultural institutions like to use 
social media as applied to their digital libraries. Example of cultural institutions such as 
library, museums and archives. Furthermore, social media also help academic staff to 
facilitate their work. 
 

3. Proposed Framework 
The figure shows above is our framework. The variables that we have decided 

for our research are types of media platform that people use to interact with social 
media (IV), the impact that occur by people interaction through social media (IV), and 
Social media (DV). The result of DV variable will affected by each of the IV variables.  
 

 

 

 

 

 

Figure 1 shows the framework of our research 

4. Conclusions 
As a conclusion, social media platform is a channel that can be used to interact 

with others in attractive way. People can use the social media in various kind of 
purposes such as for social interaction, searching regarding business and marketing 
platform, information seeking for education, information seeking for fulfill needs of daily 
life activities, entertainment and relaxation. Social media seem to play an imperative 
part of people's lives around the world. Social media networking allows for a 
communication outlet. Social media is being utilized by many peoples. However, there 
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is also the impact that occur by people interaction through social media such as impact 
to business, education to impact and impact to peoples especially for young 
generations. Parents should control their children in some social media sites that does 
not suitable with their age to prevent further consequences. People also should use the 
social media sites in a proper way and think wisely before take any information or news 
in the social media sites because nowadays not all information is reliable. We need to 
be careful always in what access we do to avoid any circumstances in the future. 
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