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collaborative project between
brewer MolsonCoors and one of
Crown’s beverage can plants is
aiming to boost sales of Coors Light beer
during the ‘100 days of Summer’.
In the promotion, starting this month
in Canada, six designs of collector’s cans
will be sequenced inside cases of 12oz
and 16oz cans of Coors Light. Key to the
label designs on the cans is that they use
photochromic inks in addition to the
thermochromic inks that have been a
hallmark of Coors Light cans for many
years.
It’s the first time that the printing
chemistries have been used together,
and the Crown plant at Batesville in
Mississippi has harnessed its decoration
techniques to enable its customer to
exploit both temperature and light to
enhance the appearance of the cans.
Garrick Frittelli, assistant marketing
manager for Coors Light at MolsonCoors
– now the world’s third largest brewer
since its acquisition of SABMiller’s
business in North America last year
from Anheuser-Busch InBev – explains
the ‘100 days of Summer’ concept behind
the promotion.
“In Canada, our summers are short,”
says Frittelli. “Coors Light wanted to
encourage consumers to get out there
and make the most of the limited hours
of sunshine we have. As we know,
Canadians truly come to life in the
summertime, the photochromic ink cans
allow for us to do the same with our cans.
Just as our drinkers come to life when
outside in the summer, so too will our
cans.”
He says the photochromic inks bring
the cans to life, revealing bright,
summery colours when exposed to the
sun. “The cans will also utilise the
existing cold-certified thermo inks like
never before, clearly indicating when the
beer is ice cold and ready to drink,” says
Frittelli.
For Ron Skotleski, director of
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light and temperature

s

All about can making, Body making lines,
Strip/Sheet Feed end making lines, Easy Open Conversion Systems,
Customized solutions for transferr presses & special can-body-making lin
nes

www.vatanmakina.com.tr EMAIL: info@vatanmakina.com.t r
AUTOMA
AT
TIC PRESSES
S

Metpack

COMP
PACT CAN MAKING LINES

END-O-LINE

EOE SYSTEMS

d

Hall 1, C33 an

Interpack

Hall 11, A06

MAY ● THE CANMAKER © 1988 - 2017 Sayers Publishing Group

71

CM 05-17 070-075_CM 21/04/2017 17:38 Page 72

SPECIAL PROMOTIONS

72

Before and after: The Coors Light beer cans use the largest-ever area of colour-changing
inks, which are supplied by CTI in Colorado

CTI: the company behind
the special inks
Decorating inks that change colour under the
inﬂuence of external stimuli is the speciality of CTI
Inks, which was started by Cornell University
student Lyle Small in 1993.
Initially working with inks that switched on and off
with changes in temperature, and later under UV
light, the US-based company had a mission to
provide the big brands with innovative marketing
possibilities, the most recent of which was with
Coca-Cola in Europe, which used the latest
technology in which labels on a variety of products
changed from one colour to another in a range of
hues.
While the chemistry can be applied to security
systems including identity cards, it has moved into
the food industry, with versions that change colour
in high-pressure retorts, showing when a process is
complete.
“The ﬁrst quarter of 2017 was our most
successful,” says CTI’s sales chief David Garascia,
who is based at its headquarters in Colorado

Springs, Colorado. “But the challenge is still getting
to brand managers who are ﬁghting for market
share. We now offer innovation without disrupting
the packaging.”
Key to smooth adoption of the inks is ensuring
that production speeds don’t need to be changed.
“We were once seen as a foreign entity by
canmakers who would take ‘baby steps’ to the use
of our inks, but now they can run the inks at 2,000
cans per minute, which meets their efﬁciency
needs,” says Garascia.
The inks adopted for the Coors Light cans were
the most complex ever used. Using both
thermochromic and photochromic inks they also
cover the largest-ever area on a can – 14 square
inches, says Garascia.
Further developments are being made for the
Coors Light project with more intense blue inks –
dubbed ‘Turbo’ – than enable lower ﬁlm weights to
be used.
CTI worked very closely with Crown, sending a
technical team to work with the Batesville plant’s
press experts. “The collaboration with them was a
sea change for us,” says Garascia.
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marketing for Crown Beverage
Packaging North America, it’s been an
exciting partnership that brought the
cans to market.
“These cans are more than just for
collecting,” says Skotleski. “Molson
Coors is different from the other
brewers: they know how packaging
brings identity to the brand.
“We love having MolsonCoors as a
partner because they incorporate cans
into their promotions, and regularly do
something fun or different.”
The Coors Light brand has for some
time been using labels on which the
image of the Rocky Mountains appears
when the beer is cooled down enough for
the best flavour. As the temperature of
the can falls, the ink responds by turning
from clear to blue, providing a signature
image that engages with the consumer.
The ink technology comes from CTI, a
Colorado Springs firm that has been
developing its patented chemistries to
offer selections of changes in
appearance, including from one colour to
another.
Combining thermochromic inks with
photochromic inks is the latest step in
the applications that have been explored
by CTI. It means that the cans change
colour as they are exposed to UV light
from the sun, as well as when they are in
the ice bucket, giving the label design
team at MolsonCoors much more to play
with.
The six designs are based on a
geometric design, with inspiration
coming from mountain motif.
Says Fritelli at MolsonCoors: “Coors
Light has been known to be an
innovative brand when it comes to
packaging. Whether it was the cold
certified ink, or the vented cans,
consumers have associated Coors Light
with our unique packaging innovations.
“The new Summer Certified cans fit
the brand as they show the cold certified
more boldly than ever before. The new
photochromic ink really allows us to live
up to our ambition to deliver ice cold
refreshment to those making the most of
their summer.”
The necessary work to produce the
Coors Light cans with the new label
designs was carried out by the
decoration team at Batesville
canmaking plant under the eye of Paul
Fennessy, director of graphics at Crown
Beverage Packaging.
While some inks that are used to
provide special effects require
alterations to the inker units because of
their differing viscosities, the CTI inks
appear to behave in the same way as
conventional inks. But they do need
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dedicated inking units, which mean that
two are taken up with the
thermochromic and photochromic inks.
At the Batesville plant they use sixcolour decorators, leaving four inkers
available to the remainder of the colours
needs for the label: yellow, orange and
purple.
Fennessy says the process was no
different from a normal printing run.
“I was at the Batesville run,” he says.
“They did not have to make any changes
to the decorator for these cans. Each
special ink was in a separate inker and
the cans were cured conventionally in
the pin ovens.
“The ink performed pretty much like
the standard thermo ink we’ve been
running for years. These were run on our
six-colour decorators – we’ve run them
on both Rutherford and Concords.”
Adds Skotleski: “Everyone was at the
plant for the trial which was such a wellplanned effort. We’ve been perfecting the
process for a while now and we’ve found
the sweet spot.”
Batches of the six different designs
have been produced for a sequenced
rollout during the summer, providing
something new for Coors Light drinkers
through the short season.

Interestingly, the
lower the temperature
of the beer the more
vivid the
photochromic inks
appear, says Frittelli.
“We want to ensure
consumers clearly
know that the
photochromic inks
are activated
through UV light and
are not activated through heat or
warmth,” he says.
“Coors Light has always been known
for our cold cues and we don’t want to
confuse the consumer. In fact, the colder
the beer, the brighter the photo-chromic
colours appear.”
Next development for Crown is the
adaptation of the designs to 12oz cans,
which will be produced at its plants at
Weston in Ontario, and at Olympia in
Washington.
Frittelli is fulsome in his praise for
Crown’s work with the special can
designs, and the way the ink technology
was applied seamlessly.
“Crown has been an amazing partner
to work with,” he says. “From providing
us quick and honest advice, to delivering

on our somewhat audacious
asks, the team at Crown have
really allowed us to bring this
programme to life.
“Coors Light is very excited
to be able to showcase this new
technology and bring a new
level of excitement to our
packaging this summer.”
Frittelli highlights the need
to drive growth in MolsonCoors’
share of cans in the packaging
mix and innovation is key to this, with a
record that shows it works.
But for beer marketing in Canada
there’s a specific challenge: the summer
sales season is much shorter than
elsewhere, with four times as much beer
consumed outdoors in summer, and most
of Coors Light is sold between May and
August.
So the race is on to capture the
attention of young drinkers who respond
to innovative packaging.
Crown’s Skotleski saw this as a great
opportunity for the global canmaker.
“The Coors Light photo/promo is a big
launch,” he says. “It’s millions of cans.
“We’ve now turned the corner beyond
the traditional 12oz can, and we want to
create true concrete value.”
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NEW! – The iTrax® Data Share Module enables the sharing of user-selected
data from the iTrax system. The data can be extracted to the end user’s network.
Possible data to select from includes spray gun and nozzle performance and
operating parameters, fault conditions, and corrective actions – valuable and
useful data that can contribute toward increased productivity and cost savings.
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