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Why the
survey?

Simplicity is owned by a charity. We give 15% of management fees to charity.

All our funds are partially invested in NZX50 companies, we’re keen for them to
succeed.

Is philanthropy linked to higher returns for shareholders?

Full survey in ‘news’ at www.simplicity.Kiwi
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Individuals in NZ are generous

CAF World CAF World Helping a Donating | Volunteering CAF World Difference
Giving Index | Giving Index stranger money time Giving Index between
5year 5year 5 year 5 year 5 year 1 year 1 and 5 year
ranking score (%) average (%) | average (%) | average (%) score (%) score
Myanmar 1 64 52 90 48 54 -10
2:1':‘:’( :tates of 2 60 75 62 43 58 2
New Zealand 3 59 65 68 43 58 -1
Australia 4 58 66 69 39 59 1
Ireland 5 56 61 66 40 56 0
Canada 6 56 65 64 39 49 -7
Indonesia 7 55 44 73 47 59 5
United Kingdom 8 54 61 70 31 55 1
Kenya 9 53 72 A4 44 54 1
Sri Lanka 10 53 57 54 48 45 -8
Netherlands 1 52 54 68 35 51 -1
:;J::.t;ct’ e’;’ab 12 51 71 60 23 51 0
Malaysia 13 51 58 59 37 n/a n/a
Bhutan 14 50 53 58 40 n/a n/a
Malta 15 49 48 73 26 47 -1
Norway 16 48 53 62 31 50 2
Iceland 17 48 49 69 27 48 -1
Singapore 18 46 50 58 29 54 9
Germany 19 45 58 52 26 46 1
Denmark 20 45 55 57 23 46 1 o
Five-year score and averages: data represents average participation in countries surveyed in three or more different calendar
years in the period 2013 to 2017. o

One-year score: data shown for countries surveyed in 2017. N/a denotes the country was not surveyed in 2017.
Data relates to participation in giving behaviours during one month prior to interview.

All scores and rankings are calculated to two decimal points but scores, and the difference between scores, are shown to the
nearest whole number.



Our top 50 companies less so

Donations as % of pre-tax profit

UK (2009-2016) USA (2017) Australia (2017) NZX50 (2017)



P31 ssulpjoH Aedysnd

P11 s8ulpoH dnua)1ays

p37 A1asnpuj Joj Ajuadoud

pajwl Ajuadoud 9103S9AU|

P37 SBULP|OH Npuewy3ey

pajwi] dnouo eplaly

Isnu] Ajiadoud aiedyjjeaH |eyA

P37 113U

pajiwi] AS1au3 uelplisy

P31 dnouo ydeajuan

awapedl

P37 s8ULp|OH wsLinol

p37 dnouo Ajuadoud 1My

P31 s8ulpjoH dnouo puejyieay

P37 98ueydx3 puejeaz MaN

IsnJd] Ayiadoud AsoSay

P37 40303

P37 Y1IW HejUAS

P37 ZN so13uadoud 3ouidaud

P31 puejeaz MoN Jly

P31 eSueune] jo ju0d

P31 ssutpjoH dno.o jasiswwng

A1) AYs

pajiwi uorjesodio?) sajeds

P11 A8iau3 sisauan

P31 Jeuorjeuaju] dnouo eisip

P31 91ed941139W

P31 dnoug soq3

P11 8uluysy puejeaz maN

P31 Ay1adoud apiils

P31 snJoy)

P31 ZN Spue.g jueinejsay

pajwi] ZN Aundaw

P31 9Jedy)ljeaH uewAy

P31 plojues

P31 Auedwo) Yjw zv

P31 aJedy3jesH |9%Aed B Jayst4

P11 sAemiysiauy

Isnu] Ajuadoud uewpoon

P31 A8uau3 3oejU0)

P37 UOLISIAS]3L }JOMISN AYS
s )Jodury |,3u] puepdny

I dnoug Supjueg ZNY

P31 3ysLajutey

pung siapjoysaieys e.1id3juo4

P37 19Modisnil

P31 A81au3 7

P31 8ulp)ing J1ay233] 4

uoljeiod.uo) supjueg dedysapm

P31 puejeaz MaN yJeds

V¥
=
(%]
c
o
5
()
c
o
©
>
c
©
aQ
E
o
9
o
To)
<
N
z

O
p)
p)
7p)
LC,
)
Q0
C
®
O
&
O
O
-
LO
O
O
)
-
>
O

$2,300,000
$2,070,000
$1,840,000
$1,610,000
$1,380,000
$1,150,000




O
/p)
p)
7p)
LC,
7p)
D
C
®
O
-
O
@
-
LO
O
O
)
-
-
O

=
(o]
-
o
X
(]
Y
(U]
-
o
Y
(@)
S
(7]
(]
(7]
cC
.0
)
(o]
cC
(@)
©
o
LN
>
N
Z

P31 8ulpjing Jayd3a)4

P37 UOISIAS]3] ¥JOMISN AXS
Isnu] Ayiadoud aiedyjjeaH A
P37 sBuLp|oH dn.ajjays

P31 sSulpjoH Aedysnd

P37 A1asnpuj Joy Ajuadoud
pajiwi] A81au3j uelpriaw

P31 SSulpjoH npuewyjey
pajiwi] Aj1adoud 9.103s9AU|
P31 113e43u|

pajwi] dnouo eplaly

P37 puejesaz MaN Jly

P37 dnouo yoeijuan

awapedL

P31 ZN sa13uadoud 3douLdaud
P31 dnouo Ajuadoud 1My

P37 40308/

P37 s8utpjoH dno.o jastsawwng
A AYs

P37 S8ULpJOH wsLino]

asnu] Ay1adoud AsoSay

P37 s8ulpjoH dnoug puejjiesH
P31 eSueline] jo 3iod

P31 dnouo soq3

dnouo Supjueg ZNVY

P37 94ed3j119W

P31 2JedyjjesaH uewAy

P31 MW JtejuAs

pajwi] ZN Aundaw

P31 8utulyay pue|eaz MaN
P11 A319doud apLiIS

pajiwi uoijesod.uo?) sajeds
3oduty |,3u| pueppny

P37 Auedwo) yitw Zv

P31 snJ1oy)

P31 aJedy3jesH |9xAed B Jayst4
P37 98ueydx3 puejeaz MaN
P17 A819u3 s1sauan

pun4 sispjoyaieys eiiajuo4
Isn.] Ay1adoid uewpoon
uonjesodio) supjueg dedisom
P31 Jeuoryeu.tau] dnouo eisip
P31 ZN Spuelg jueinejsay

P37 A81au3 joe3u0)

P31 A81au3 7

P37 piojues

P37 sAemiysia.4

P31 puejeaz MaN YJeds

P31 3ystayutew

P31 Joamodisn.l




Charity and profits
don't correlate

- Correlation co-efficient in NZ 0.06 (2014) to 0.46 (2017).
- No good reason for NZ corporates to give more.

- Highest donations in US from most exposed industries to public opinion eg. energy.
- Lowest donations from tech companies, expect that to change!
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Engaged employees and
profits do correlate

- Engaged employees = higher profits. 15% more = 15% more.
- Underpins growing corporates wellness movement.

- Increasing expectations of workplace giving, volunteering opportunities and matching gifts.
- Consumer awareness growing.

Y%
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Tax matters too

- Individuals more incentivised at 33% tax deductions than corporates at 28%.
- Global data is very mixed, but no overall correlation as most countries cap deductibility.
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Will corporate NZ change?

- It already is.
- Increasing focus on purposeful employment and wellness in the workplace.

- Social enterprises now competing head to head for the same consumers and staft.

- Great companies need great people.
- Job mobility will require the best firms to do more than just pay.

Employee wellness
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The Simplicity example

- Owned by a charity.
- Fastest growing KiwiSaver manager, 24,000 members and $800m+ funds in two years.
- 10 staff, 57 volunteers.
- 70% cite making more money as reason for joining.
- BUT - 30% of members rate non monetary factors as reasons for joining ie.
Charitable giving
Kiwi owned
Ethical investing
Shareholder activism

Y%
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Key findings

- Individuals are generous in NZ.

- NZX50 listed companies are less generous.

* No reliable correlation between giving more and profits.
- Doing good engages employees and makes money.

- Taxation and deductibility matters.

- Simplicity example.

« Full survey in ‘news’ at www.simplicity.kiwi
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