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D
- WANNA KNOW A NOT-SO-FUN FACT?




YOU CAN DIE FROM A HICKEY !
YOU CAN DIE FROM A HICKEY !

YOU CAN DIE FROM A HICKEY !
YOU CAN DIE FROM A HICKEY !

YOU CAN DIE FROM A HICKEY !
YOU CAN DIE FROM A HICKEY !

YOU CAN DIE FROM A HICKEY !
YOU CAN DIE FROM A HICKEY !




OUR STORY

TRANSLATE
he et 00yen YOUR BROCHURES

About us

Worlcwith us INT
Job listings

GetSpotOn

Check it out

Join our fight

With your help, Planned Parenthood will keep
serving the 2.5 million patients per year who

depend on us for care. Will you stand with us?

Join ourfight > Join our fight




INSIGHTS

1.DEPEND ON GOOGLEEg.

People learned on their circle

of friends for personal advice,
and turned to the internet

for concerns and curiosities,
regarding their sexual well-being
with quetions like '"Am | normal?’
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INSIGHTS Vv

" OHREALLY, JEEET0
' I ’ ', In terms of sex education,
there is a gap between

- | what they learn and
ALY = what they are really curious about.
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INSIGHTS
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RSONAL PRO
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BLEMSIIN

3. FEEL UNCOMFORTABLE

WITH SEX TALK

Most people feel uncomfortable
while talking about sex. They rarely
have 'Sex Talk'.

SAYYOUIDON' Bﬂ]ﬂ’ 10
TALKSABOUT I
SOMEONE ASKS)

SIMaYanarator.nss
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INSIGHTS

DOESN'T WORK

About 85% of students
just throw away the brochures!
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HOW MIGHT WE DELIVER USEFUL RELIABLE
CCURATE INFORMATION'?




DIA LEE'S STORY

- NAME: Dia Lee
- AGE: 14
- JOB: Student

- CHARACTER:
- Came to New York in 2013
- Quite conservative
- Has received sex-ed from high school
- Virgin
- In relationship with Dutch boyfriend,
who Is sexually active

- PAIN POINTS:
- No prior knowledge of sex
- Try to impress her new boyfriend
- Scared of being judged by her friends

- Recelved sex education doesn't cover
all her curiosities

FULL OF CURIOSITY

Sex-ed from school is not
helpful to address her

curiosity about sex Google gave many

answers but she
couldn't decide
which one to select

GOOGLE

She was so frustrated

@ because she has no @
idea how can she
make her boy friend

FRIENDS happy
Feels uncomfortable SEXUAL LIFE

when she's talking
about sex with her
friends




IDEATION

INSPIRATION
/ / /
GOOGLE PRECISION GAMIFICATION
AUTHENTICITY

ENGAGEMENT



PROTOTYPING

#1. Poker Game #2. True/False Statement #3. Sex I1Q

rrier 1:20 PM 100% W & 1:20 PM 100% W

t What percentage of women © Play
- never orgasm at all? B
Ranking

15-20% W

10-15%

RATION *

o, 'I'ﬁ 'I:pfr w =T, .: .ll :._|‘.1 [*
POWER UPS

J | " © = = 8 38
PEOPLE WILL LIKE o ON S o o c
POKER GAME CAN BREAK DOWN MOBILE TRIVIA ON SMARTPHONE WOULD BE APPEALIN
CULTURAL BOUNDARIES GAMIFICATION OF STATEMENTS TEENAGERS

AND WILL ENGAGE IN TALKING
TO FRIENDS ABOUT THIS



TESTING & FINDING
#1. Poker Game #2. True/False Statement #3. Sex I1Q
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PEOPLE ARE MORE INTERESTED IN

_ PEOPLE WERE NOT INTERESTED IN SIMPLE TRUE THEY WANT MORE INTERACTIONS

NON-FACTUAL QUESTIONS AND WANTED ANSWERS AND FALSE STATEMENTS i NEED ADDITIONAL

SOME OF THEM HESITATED TO TALK ABOUT CERTAIN TOPICS LOOKING EOR ANSWERS THEY CAN'T GET ON EXPLANATIONS ABOUT CORRECT ANSWERS
GOOGLE (NON-FACTUAL

MOST OF THEM COULD NOT ( ) THEY WANT TO SHARE QUESTIONS WITH

REMEMBER HOWTO PLAY WE CAN'T TARGET LARGE AUDIENCE THROUGH THEIR FRIENDS IN REAL TIME

POKER GAME PHYSICAL GAME ALONE
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1:20 PM 100% W Ca 1:20 PM 1:20PM

Wr.:_:m?n Cal_l get Eregnant Women can get pregnant What is an orgasm
while in their period while in their period. | supposed to feel like,
What is an orgasm exactly?
Oops!!!it's Ture!!! supposed to feel like,

Most women have normal 28- to 32- E}cactly?
Being on the Skydiving

released during ovulation but
remains unfertilized "comes out with
all of the menstrual blood,” [t is
passxhl_e to get pregnant while on e cresm e
your period, but tFE chances are very elevator
slim.

day cycles, and if someone with this _
) rollercoaster
cycle has an average two- to eight-
day period, she will not get pregnant
during her period. An eqqg that is .

Type your answer here

Like eating Being high Being stuck

POWER UPS POWER UPS

POWER UPS POWER UPS
&= &I
DOUBLE CHOICE DOUBLE CHOICE DOUBLE CHOICE FIETY EIFTY DOUBLE CHOICE
Q -
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QuizMart Qe Feed QuizMart Activity Food QuizMart Activaity




USING SOCIAL MEDIA PLATFORM
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1:20 PM

What is an orgasm
supposed to feel like,
exactly?

Being on the Skydiving
rollercoaster

Like eating Being high Being stuck
ice cream in the
elevator
POWER UPS

W
FIFTY FIFTY DOUBLE CHOICE

Faed QuizMart

(O] Send message f?f

MOBILE APPLICATION COLLECTING DATA PRIVATE



KEY PARTENRS || KEY ACTIVITIES || VALUE CUSTOMER CUSTOMER
1T COMPANY . GAME DESIGN PROPOSITIONS || RELATIONSHIPS || SEGMENTS

- GAMIFY SEX ED « PLATFORM TO GIVE - TEENAGER
« MANUFACTURER « MANUFACTURING FEEDBACK IMMIGRANTS
« ACTIVE
« SPONSORS - DISTRIBUTION ENGAGEMENT « INFORMING THEM « SOCIALLY ACTIVE
AROUND SEX ISSUES SEXUAL
« PPNYC KNOWLEDGE « LIVING IN NEW YORK
« MAKE USERS

KEY RESOURCES | comrorTABLE with || CHANNELS ‘MEDIA T

. INTERESTING FACTS ||  INITIATING SEXUAL i . ONLINE SHOP PLAYING GAMES
IN TERMS OF SEX CONVERSATION
- SOCIAL MEDIA

. « INFORMING WHAT PLATFORM
P,nFﬁ:erEg IALS FROM USERS WANT TO

KNOW

COST STRUCTURE REVENUE STREAMS

« MANUFACTURING « ADVERTISEMENT
« GAME RESEARCH AND DEVELOPMENT « SALES

« MARKETING « SPONSORSHIP

« PARTNERSHIP « DONATION




ECOSYSTEM MAP

Immigrant community +
schools + youth programs

DESIGNERS&
DEVELOPERS

11HEN

GAME FOR CHANGE

Communication

a O

Social media murhetmg

Online
marketplace Individual user(s)

8

HEALTH EXPERTS Self and Peer Education

Reproductive health care
organizations



COST STRUCTURE

CASH RECEIVED
CASH FROM OPERATIONS

DONATION 000
SPONSOR $50,000
SUBTOTAL CASH RECEIVED  $53,000

EXPENDITURES
EXPENDITURE FROM OPERATIONS

TRESEARCHANDDEVELOPMENT | 515,000
TDESGNCOSTONETME) | s5,000_
VANTANANCEFEE | sis00
CAsMBALANCE | ss500
CasiinmanD | s5500






