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Authored various relevant content for Delta Air Lines including this Bolding Point of View on

marketing email for the CRM Style Guides document:
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Bolding in emails

The use of bolding in emails is an objecti
mess.

reative decision based on purpose of the email
ze. [t can certainly be a powertul technique when implemented the nght way.

Baold fonts are an effectiv eans for calling out important information. Acoordingly, bolding
should be used for impac d enhancement in cases where appropriate.

Here are some itemns to keep in mind though when using a bold font in email:

Font style variations such as bold should be kept at a minimum as a standard email best
practice.

Since most email recipients probably won't read the entire email, marketers should use
font bolding sparingly where appropriate to highlight certain key words and phrases.

In many cases, marketers can avoid making bold loose impact by not bolding the entire
sentence or the majority of one.

A paragraph with a lot of bold will probably not look legitimate and spam filters may pick
up on that.

Make sure tofollow these basic precepts for optimal results when using bold withinemail copy.
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Oversaw the production of numerous marketing emails such as the weekly fare match emails
from Delta Air Lines in 2013 — which meant managing various agencies including Experian
(email production and deployment), Digitas (graphics) and Jackson Spalding (copy) as well as
coordinating with internal stakeholders like Legal, Marketing Communications and Revenue
Management:
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