
Clear Cooperation Policy Statement 8.0 
 
Q. What is Clear Cooperation? 
A. The Clear Cooperation policy is an MLS rules change that is mandated by NAR and was adopted by 
RLCAR MLS May 1, 2020. This policy is intended to reinforce a transparent marketplace to ensure home 
sellers benefit from the most market exposure and home buyers have access to the most up-to-date 
property information. 
 

What RLCAR MLS adopted effective May 1, 2020 
 
1.1 Clear Cooperation 
Within one (1) business day of marketing a property to the public, the listing broker must submit the 
listing to the MLS for cooperation with other MLS participants. Public marketing includes, but is not 
limited to, flyers displayed in windows, yard signs, digital marketing on public facing websites, 
brokerage website displays (including IDX and VOW), digital communications marketing (email blasts), 
multi-brokerage listing sharing networks, and applications available to the general public. (Adopted 
04/2020) M 
 
Note: Exclusive listing information for required property types must be filed and distributed to other 
MLS Participants for cooperation under the Clear Cooperation Policy. This applies to listings filed under 
Section 1 and listings exempt from distribution under Section 1.5 of the MLS rules, and any other 
situation where the listing broker is publicly marketing an exclusive listing that is required to be filed 
with the service and is not currently available to other MLS Participants.  

 
Q. What Property Types does this policy affect?    
A. Residential "for sale" exclusive listing contracts, already required to be filed with the MLS. Not 
applicable Commercial, Rental Properties and New Construction.  
 
Q. What does marketed to the public mean? 
A. NAR says public marketing includes, but is not limited to:  

• flyers displayed in windows 
• yard signs 
• digital marketing on public facing websites 
• broker website displays (IDX and VOW) 
• Digital marketing communications such as email blasts 

The short explanation of Clear Cooperation Policy Statement 8.0: Within one business day of 
marketing a property to the public, the broker must submit the listing to the MLS. The property must 
be the subject of an exclusive written listing agreement signed by the sellers. Verbal, net and open 
listings are not permissible in the MLS, therefore they are not subject to Clear Cooperation. 



• multi-brokerage listing sharing networks 

 
Q. What does 1 "business day" mean?  
A. Business days exclude Saturdays, Sundays, and holidays. The NAR MLS Advisory Board specifically 
revised the policy’s timeframe due to concerns with enforcement to provide greater flexibility for days 
when submitting the listing to the service could be a challenge. For consistency among all REALTOR® 
Association MLSs, the approved timeframe is 1 business day.; “holidays” include all recognized federal 
and state holidays. 
 
Q. Why did NAR create this policy? 
A. I can answer this in three words: Off-Market Listings – or in real estate industry slang, pocket listings.  
 

NAR’s rationale to adopt 8.0 is as follows: 
For years, Realtors® have debated the risks and merits of so-called pocket listings, “coming soon” 
listings, and listings that are marketed on private networks rather than being shared 
cooperatively through a local multiple listing service. Advocates say that sellers’ desire for privacy 
and advances in technology have led to the expansion of these off-market listings. Others believe 
that keeping listings from the MLS reduces buyers’ choice, skews market data and may not be in 
the sellers’ best interests. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Factoid: Any marketing to the public outside your brokerage – any shape, fashion or form – triggers 
your obligation under 8.0 to submit your listing to the MLS unless sharing directly with your clients. 
A  home promoted or displayed to the public could be in the form of a For Sale Sign in front of the 
home, promoting the property on social media, including it on a flyer, or even mentioning it to 
someone you know that is not the homeowner. Basically, any type of communication that does not 
provide access to all potential buyers. 
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