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Pre-face
This year at the London Design Fair was the first year there was a pavilion for 
the Netherlands where Dutch Design could be showcased. This was organised 
by the Dutch Embassy in London which also invited us to host Trend Tours at 

the London Design Fair 2017. 

We were honored to be invited by the Dutch Embassy to give Trend Tours at 
the London Design Fair. We are six International Lifestyle students from the 
Netherlands and are very happy that we were given the opportunity to share 
our knowledge about trends and design the visitors of the London Design Fair. 

International Lifestyle Studies is a bachelor program which focusses on trend 
research and concept development. This means that a lot of research will be 
done by looking at society and what happens in it. All this research then leads 
to inspiration to create valuable lifestyle concepts where improving quality of 

life is the main focus.

Before we continue and tell you more about our trends and the Trend Tour itself, 
you should know what trends really are. In our profession trends are defined as 
shifting values in society. Trends are researched by looking at developments, 
occurrences and signals like art, design and innovations. These new emerging 
developments are then clustered based on the changing values they represent 
which lead to new and confronting insights. These insights are then used as 

inspiration as mentioned before. 

In this booklet you can read about the process of how the Trend Tour was set 
up, the three trends showed during the tour and all the signals belonging to 
those trends. This way you can get an idea what the trends and tour was about.

Happy reading! 

Eva van Asselt, Robin Erkamp, Vera Bouwhuis, Lotte 
van oosterhout, Lenny Vogelzang, Cas Hendriks



Proces trend tours
We would like to take you through the process of how the Trend Tours at the 
London Design Fair came to be. Last year, we wrote two separate trendbooks 
for Dutch Design Week 2016 in Eindhoven and Ambiente 2017 in Frankfurt. 
During our research day at the London Design Fair, we were able to find several 
designs that were relevant examples of some of the trends in our trendbooks. 

So, the first step of creating a Trend Tour was spotting signals that fitted these 
trends. In pairs of two we set out to explore the fair and gather information on 
several designs and asking the designers’ permission to be part of our tour. 
When we had enough designs to fit five trends, we discussed which designs 
were the best examples and which three trends would be part of our tour. We 
mapped the best route through the Old Truman Brewery and ended up with a 

great selection of design that fitted three trends. 

Since we didn’t have our own stand at the London Design Fair, we had to 
recruit participants on the go, at the entrance of the fair and through social 
media. Some tours were filled to the brim, while others almost were private 
tours. We gave Trend Tours to groups from 2 - 15 people. Since the fair could be 
very crowded at times, it was important for the group to stay close to the tour 

hosts in order to hear everything being said. 

Every tour started off with a warm welcome and an explanation on who we are, 
what we are doing at the fair and what could be expected during our Trend 
Tours. After this introduction we would invite the group to follow us through the 
fair where we would explain them all about trends and designs. We stopped at 
nine different designs, on three different floors, at different country pavilions. 
At the end of our tour we took the time to explain our vision on the difference 
between British Design and Dutch Design and to answer any remaining 

questions. 



Aversive
Aesthetics

In our digitalized world it proves difficult to grab one’s attention. However, 
there is no shortage of ethical issues that need our attention. Using the lure 
of disgust to provide a platform for these problems is the focus of this trend. 
As much as we don’t want to look at an obnoxious object, we can not help 
but feel its glamour and attraction. Being visually attractive and aversive at 
the same time is the core and therefore the trend name-giver of Aversive 
Aesthetics. The luxurious edge strengthens the contradiction of aversion.

‘Using the lure of disgust to provide a platform for ethical issues’
#ETHICS #ATTRACTION #AVERSION

Hasler, A.
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Studio Lizan Freijzen - The Living Surface
This is the first example of the trend Aversive 
Aesthetics. The installation The Living Surface 
is about embracing imperfection as a response 
to the over-controlled society in which we 
live. After years of photographing stains and 
moulds Lizan Freijzen recognised the beauty 
in something disgusting. By practising an 
old craft called tufting she created these 
aesthetical carpets. By turning something 
unattractive into something beautiful and 
thereby pointing out an ethical issue, The 
Living Surface is a great example of the trend 

Aversive Aesthetics.

03
Nanna Kiil - Nose to tail

The second project that is a signal of the trend 
Aversive Aesthetics is called Nose to Tail. The 
designer Nanna Kiil used animal waste to 
create furniture, which is kind of weird right? 
The idea behind this table is to investigate 
whether aesthetics and animal waste can 
both be used to create a piece of furniture 
and can lead us to become more aware 
consumers. This table is made from pig waste 
and cement resulting in something beautiful. 
It also reminds us that we need to be aware of 
the possibilities of using waste for production. 
That is why Nose to tail fits the trend Aversive 

Aesthetics.

Tina Austen - On your plate – Ceramic taste 
and pleasure

This project by Tina Austen is also a great 
example of the trend Aversive Aesthetics. 
It challenges us to think about our food 
consumption. We live in a world which has 
limited resources and an abundance of waste. 
We are all familiar with decomposed food. By 
using the disgust of food-waste while creating 
aesthetical plates, Tina makes us aware of our 
food consumption. This is why this is a perfect 

example of the trend aversive aesthetics. 04

Helene Christina Pedersen - From waste pro-
duct to furniture textile

This project is the fourth and last example of 
the trend Aversive Aesthetics. Normally fish 
waste is something we throw away quickly be-
cause of the horrible smell. The designer Hele-
ne Christina Pedersen created furniture textile 
by using fish skin. She transformed this waste 
product into a useful leather-like material. She 
addresses responsible consumption and pro-
duction. By using waste to create something 
visually attractive she designed a good exam-

ple of the trend Aversive Aesthetics.



Touch Thirst

The world is under constant attack of news alerts that are everywhere 
around us making it hard to escape from reality (Gregoire, 2015). It creates 
a need to distract ourselves from this negativity. This manifests itself in the 
manufacturing of products that are easy to observe and invites people 
to a tactile experience that is able to distract them from negativity. These 
products brighten our life by increasing the touchable factor of day-to-day 
objects. Who does not want to escape reality every once in awhile? These 

products combine interaction with functionality.

‘Tactile experiences as a distraction from negativity’
#TACTILITY #PLAYFULNESS #DISTRACTING

Polyvore 
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Nienke Bongers and Alissa van Asseldonk - 
The Mirabilia Wallcovering

The third and last design for the trend Touch 
Thirst is The Mirabilia Wallcovering, designed 
by Nienke Bongers and Alissa van Asseldonk. 
This wallcovering fits the trend Touch Thirst. 
This wallcovering invites you to touch it and 
focus on the tactile experience, instead of 
focusing on all the problems we face in our 
everyday lives. The experience of escaping 
reality is why this product fits perfectly to the 

trend Touch Thirst.

Azadeh Shladovshy - The QUALIA Collection
These designs by Azadeh Shladovshy Studio 
fit the trend Touch Thirst. This trend is all about 
escaping from reality and getting distracted 
from negativity. The designs of the furniture 
are based on the language of braille. Braille is 
all about touching and at the London Design 
Fair visitors were all being invited to touch the 
designs. By touching the furniture, we will have 
a moment of playful distraction, which lets us 
live in the moment. This is why this collection 

fits the trend Touch Thirst.

Design Studio STOFT - Dear Disaster
The cabinet called Dear Disaster, by Design 
Studio STOFT, is the first design that fits the 
trend Touch Thirst. Originally it was designed 
to help people who suffered from a tsunami in 
Japan to cope with the negative feelings they 
have experienced. By touching and playing 
with this cabinet people get distracted from 
these feelings. This is why it fits to the trend 

Touch Thirst.



WeControl

In the past, a self-sufficient life was necessary in order to survive. Nowadays, 
it gets a whole new meaning as it is a motive to be less dependent on others. 
We realise that international cooperation is the solution to live together 
in peace and prosperity. However, when we become too dependent on 
companies providing us with primary needs like energy, healthcare and 
food, undesirable situations can occur. The credit crisis has also shown us 
that seemingly strong global systems are actually enormously vulnerable 
(Gelauff, 2009). We are losing our freedom to decide about our lives and 
environment which makes us want to retake control. These developments 

create a desire within society to become more self-reliant. 

‘Mankind wants to hold its future in its own hands’ 
#INDEPENDENCE #FREEDOM #CONTROL #SELF-RELIANCE 

Tunic, S.
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Kristie van Noort and Sandra van der Eijk - As 

above, so below
As above, so below is a project by Kristie van 
Noort and Sandra van der Eijk. The project fits 
the trend We Control as they found a way to 
create a new material out of stardust. Every 
year 37.000 – 78.000 tons of meteorite dust 
falls down on earth. They researched and 
experimented with this dust and a found a new 
resource. This experiment wants to show you 
to be less dependant on existing resources 
and be more self sufficient. That’s why it’s a 

great example of the trend We Control.

Carlo Lorenzetti - Flywheel
This is an example of the trend We Control as 
it will help you become more self sufficient. 
Nowadays we rely too much on big companies 
so Carlo found a way to show society how such 
a big abstract object can generate electricity 
to charge your iPhone, by giving it a humoristic 
touch. By spinning the wheel, you will get more 
conscious about creating and using energy, 
therefore making you less dependant on 
existing energy companies. That’s why it fits 

the trend We Control.

#Dutchstuff



Epiloque

London Design Fair has been an amazing experience for all of us. It was our 
pleasure to provide the Trend Tours for all visitors and we have learned a lot 
throughout the process of doing so. We saw such amazing designs and are 
very happy that we have got the chance to promote the Dutch Stuff pavilion as 
well. As this was just the first year that the Netherlands had their own pavilion, 

we are most grateful to be have been a part of it.

We would like to thank the Dutch Embassy very much for inviting us and arran-
ging everything so well. Also a special thanks to Daphne Thissen for guiding 
and supporting us at the fair. Lastly, we would like to thank our tutors Bodil Jurg 

and Rudy van Belkom for their guidance during this project. 

We hope to have inspired you and would love to be part of the London Design 
Fair again in the future!

Many thanks,

The LDF Trend Team of 2017

If you want to check out the trend books you can do so on www.ddwtrendtours.
wordpress.com and www.ambientetrends.com. 
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