FUN
MUSIC
LEARNING

COMMUNICATION WORKSHOP
Teambuilding, understanding and embracing differences is the
essence of this engaging workshop where we combine how
great communication works with highly engaging music and
lots of fun.
To create a fun and engaging learning environment we have
merged the DiSC behavioral theory with the language of
music. The participants will experience an inspiring
communication tool that is easy to implement. They will be
working with each other and the band to write and perform
an original song resulting in a unifying experience fostering
connections and friendships - all about how to get along with
at song.
Using the inclusive and transformational power of music, the
communication tool will be experientially delivered to the
participants in a unique and uplifting way. Music is linked to
memory, understanding and emotion. Therefore, your
participants will form stronger emotional connections with
each other and the organization in a unique and uplifting way
LEARNER OUTCOMES
The participants will experience a unique and engaging
workshop that will change the way they communicate in the
future.
The participants will experience that the music strongly
supports the learning and teambuilding. It will leave a lasting
impression.
In the future, the music will always support you to bring the
memory of the learning and the emotions back.

GET ALONG

WITH A SONG

FUN
MUSIC
LEARNING

ABOUT DISC
DiSC is the leading personal assessment tool used by over 1
million people every year to improve work productivity,
teamwork and communication. The DiSC profile is a nonjudgmental tool used for discussion of people's behavioral
differences. The participants will get an idea about what DiSCtype they are, and from that the music will evolve.
The DiSC model provides a common language that people can
use to better understand themselves and adapt their
behaviors with others.
All DiSC styles and priorities are equally valuable. We are all a
blend of all four styles. Your work, management and
leadership styles are also influenced by other factors such as
life experiences, education, and maturity.
Gaining a better understanding of yourself is the first step to
becoming more effective when working with others. You can
then improve the quality of communication and build more
effective relationships.
D – DOMINANCE
Person places emphasis on
accomplishing results,
the bottom line, confidence

I – INFLUENCE
Person places emphasis on
influencing or persuading
others, openness, relationships

C – CONSCIENTIOUSNESS
Person places emphasis on
quality and accuracy,
expertise, competency

S – STEADINESS
Person places emphasis on
cooperation, sincerity,
dependability
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ABOUT THE INSTRUCTORS
SONGDIVISION’S FACILITATORS are world-class musicians
who have played with the most notable names in music with
many having had their own recording contracts. In addition
to being talented songwriters, they are all well-versed in
business strategy to help communicate your message and
build your corporate culture.
Sir Richard Branson loved working with them so much, he
kissed one of them in front of an adoring audience! Your
attendees will feel invigorated, awakened and inspired for the
rest of the day.
KARIN KROGH engaging meetings demonstrates that good
communication is the key to success. To obtain good results at
events, to give great presentations and to create a great
personal power. She has been working in this field for more
than 20 years. She has been responsible for conferences, with
among others Bill Gates and Michael Dell. Karin is a certified
process consultant, facilitator and meeting designer.
PRACTICAL INFORMATION
The workshop that can be completed for between 25 and up
to hundreds of participants.
There will be two facilitators present at the workshop – one
from engaging meetings and one from SongDivision.
An acoustic re-record of your song will be sent to you after
the workshop, so you can keep the feeling for a long time.
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INVESTMENT
9,500 EUR for up to 100
participants
Excluding travel, venue,
accommodation, F&B and VAT

