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HELLO!

Thank you for your interest in the “Made/Produced by 
American Indians” trademark. The Intertribal Agriculture 
Council (IAC) has prepared this booklet to serve as a 
guide for Indian Tribes and Tribal members on the use and 
administration of this trademark. We’ve also included a 
trademark application form for your convenience.

The “Made/Produced by American Indians” trademark has 
been approved for use on Indian-made products by the U.S. 
Patent Office in Washington, D.C. The “Made/Produced 
by American Indians” trademark is a unique symbol of the 
culture, tradition, and pride that American Indian products 
represent. We hope you’ll take advantage of this valuable 
opportunity to put the trademark to work for you on your 
products or services. The trademark will benefit you, your 
Tribe, and all of Indian Country!

Because this is a new trademark and a new experience for 
us, we want you to know there will undoubtedly be changes 
along the way. We hope you’ll be patient as well as supportive 
of any changes that occur in the future. As an example, 
currently there is not a licensing fee associated with the use 
of the trademark, and this may change at some point in the 
future as costs increase.

Initially, the trademark is registered in three categories. 
As use increases into other areas, and market testing is 
completed, other categories will be added as needed.

Thank you again, and we look forward to seeing your 
products displaying the “Made/Produced by American 
Indians” trademark.

INTERTRIBAL AGRICULTURE COUNCIL
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TRADEMARK PURPOSE

According to the United States Department of Commerce, perhaps 
as much as 20% of the estimated $1 billion spent annually on 
Indian cultural goods is spent on fake Indian products. The “Made/
Produced by American Indians” trademark is specifically registered 
to protect Indian producers and the consumer from these imitation 
products. This trademark denoting American Indian products will 
assist American Indian producers to improve their market share, 
thereby increasing the economic base of the Indian producer and 
their community. Through this universal emblem, consumers will 
finally be able to easily identify authentic American Indian produced 
goods.

This trademark is for all federally recognized American Indian 
people or Native Alaskan Villages to use on their products, whatever 
they might be, as a certification of the authenticity of the “Native” 
or “Indian” made products they sell.

The “Made/Produced by American Indians” trademark should also 
serve as an expression of the tradition, culture, and pride found 
in Indian Country for the Native American products that proudly 
display this emblem to improve product recognition.

Through the increased use by Indian producers and a heightened 
awareness of the meaning of this trademark by the consumer, 
Native American people will begin to realize a larger market share 
and value of the limited Native American products.

INTRODUCTION
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BACKGROUND

In 1991, the Intertribal Agriculture Council, on direction 
from member Tribes, undertook the research, development, 
and registration of this trademark, funded in part through an 
Administration for Native Americans (ANA) grant. The IAC 
conducted a national contest for design of the mark, and in August 
1991, the design – created by Virgil Marchand, an enrolled member 
of the Colville Confederated Tribes – was chosen. Following the 
selection of the design, the IAC worked through the law firm of Van 
Ness and Feldman in Washington, D.C., to register the trademark for 
exclusive Indian use with the U.S. Patent Office.

In order to get the trademark design registered, the IAC had to follow 
required “test marketing” procedures. Fortunately, the IAC had 
significant help from Indian Country. The trademark was first used 
on January 19, 1993, when the White Earth Reservation’s Tribal 
enterprise, Manitok Wild Rice test marketed the trademark. They 
continue to use it today on their wild rice products, wild berry jellies 
and syrups, and their birch bark arts and crafts.

After this early test by Manitok, the trademark application was filed 
on March 17, 1993. Initially, the IAC received notification that 
some minor issues needed to be changed on the application. After a 
lengthy process of filling out, signing, and sending forms back and 
forth for corrections, came the waiting period as the application 
made its way through “the system.” In September 1994, the 
trademark was finally approved, and at last, on January 3, 1995, the 
IAC received the actual paperwork stating the trademark was granted 
by the U.S. Patent Office. 

Since the initial use of the trademark by Manitok, several other 
Tribes, Tribal enterprises, and individual Indian producers have 
applied to use the trademark. These applications have been reviewed 
and accepted, and now, the IAC is going through the administrative 
process to add these products to the registered category list.
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ELIGIBLE PRODUCTS

At the time of this publication, the “Made/Produced by 
American Indians” trademark is approved for use in three 
primary areas:

CATEGORY 21: Small domestic utensils and containers 
(not of precious metals, or coated therewith); combs and 
sponges; brushes (other than paint brushes); brush making 
materials; instruments and materials for cleaning purposes, 
steel wool; unworked or semi-worked glass (excluding glass 
used in building); glassware, porcelain and earthenware, not 
included in other classes.

CATEGORY 29: Meats, fish, poultry and game, meat 
extracts; preserved, dried and cooked fruits and vegetables; 
jellies, jams, eggs, milk and other dairy products; edible oils 
and fats; preserves, pickles.

CATEGORY 30: Coffee, tea, cocoa, sugar, rice, tapioca, 
sago, coffee substitutes, flour, and preparations made from 
cereals; bread, biscuits, cakes, pastry and confectionery, 
ices; honey, treacle; yeast, baking powder; salt, mustard, 
pepper, vinegar, sauces, spices; ice.

LICENSING INFORMATION



ADDITIONAL CATEGORIES

As the use of the “Made/Produced by American Indians” trademark 
increases, and the IAC obtains test marketing results, the necessary 
additional categories will be added to fully cover all products 
produced by individuals or Tribes who wish to use the trademark. 
In order to include additional categories, the IAC must prove to the 
U.S. Patent Office that the trademark has been in use or displayed 
on the specific product by presenting photographic documentation 
and paying an additional filing fee. Again, the  trademark is not 
limited to use on agricultural products. All Indian producers and 
artisans are encouraged to take advantage of this opportunity to 
clearly certify their goods as being  “Made/Produced by American 
Indians.” 

REqUIREMENTS

GENERAL

The IAC has established the following requirements for use of this 
trademark within the approved categories and on future categories 
for which application is made. The requirements defined here are 
subject to change if problems arise, resulting from these limitations, 
which hurt Indian people. Also, please note that compliance with 
the “Made/Produced by American Indians” trademark rules and 
use criteria does not exempt a producer, processor, retailer, or 
wholesaler from complying with other laws and rules relating to 
labeling, interstate transport, and international trade agreements. 
You should contact your state or federal Department of Commerce 
to determine if any shipping or labeling restrictions apply to your 
product.

AGRICULTURE

1. The “Produced in Indian Country” version of the trademark 
may be used on livestock products (meat, dairy products, poultry, 
hides, etc.) that were fed in Indian Country for at least 60 days 
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prior to milking, processing, 
or slaughtering; and on 
crop production (fruits, 
vegetables, grains, nuts, 
berries, floral and nursery 
crops, etc.) that have been 
grown in Indian Country for 
the same period.

2. Raw agricultural produce 
may be identified with the 
labeling statement if no less 
than 80% of the product 
was produced by American 
Indians.

3. Processed agricultural 
products may be identified 
with the labeling statements 
if no less than 80% of the 
featured product component 
or at least 60% of the total 
product by weight was 
produced by American 
Indians.

4. A producer may use the “Made/Produced by American Indians” 
labeling statement on an eligible product if the product was 
processed in a plant at least 51% owned by American Indians.

ARTS AND CRAFTS

1. Arts and crafts may be identified with the labeling statement if 
the artisan is a member of a federally recognized Indian Tribe or 
Alaskan Village regardless of the origin of the components used in 
the art piece.
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MANUFACTURING

1. Manufactured goods may be identified with the labeling 
statement if no less than 80% of the featured product 
component or at least 60% of the total product by weight 
was produced by American Indians.

2. Manufactured goods may use the “Made/Produced 
by American Indians” labeling statement on an eligible 
product if the product was processed in a plant at least 51% 
owned by American Indians.

USE BY RETAILERS AND wHOLESALERS

Retailers and wholesalers are welcome to use the “Made/
Produced by American Indians” labeling statement and 
logo for the purposes of advertising and displaying those 
products which have obtained the necessary approval to use 
the trademark. No license is needed in order to display and 
advertise licensed eligible products, but authority to include 
the trademark and labeling statement will be revoked if 
other than true American Indian products are advertised in 
such a manner, or if the display or advertisement is deemed 
to be misleading in identifying the products to which it 
applies, or in any other way is unacceptable to the IAC.

DISPLAY REqUIREMENTS

The trademark and labeling statement may be added to 
a licensed eligible product or display in any color or color 
combination. The labeling statement, “Made/Produced by 
American Indians” (trademark logo with statement) may 
be obtained from the Intertribal Agriculture Council in the 
form of stickers. The stickers are currently clear vinyl with 
black ink printed on the permanent adhesive sticker, but 
this form of labeling can change to meet individual needs 
and be incorporated directly into packaging, etc., by the 
producer if desired and approved.
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HOw TO APPLY

Application is simple. Just fill out the application form 
located at the back of this booklet and return it to the IAC  
at the address shown, with proof of federal Tribal enrollment 
or proof of ownership by a federally recognized Tribe.

Examples are:

TRIBAL ENTERPRISES/ENTITIES: Proof of Tribal Ownership 
includes Tribal Council Resolutions or Authorized Statement 
from the current Tribal Executive Leader.

INDIvIDUAL INDIAN PRODUCERS: Proof of Tribal 
Enrollment includes Tribal Identification or Enrollment 
Card.

APPLICATION
An application to use the trademark must be in writing, 
and must provide all the requested information to ensure 
its proper use. Incomplete or vague applications will be 
returned for more information or disapproved. The IAC is 
not currently requiring an application or licensing fee, but as 
demand increases in the future, this may change.

APPROvAL PROCESS
Authorization to use the trademark is based on approval 
of an application, and all applicants will be notified of the 
results of their application within 30 days of receipt. The 
Intertribal Agriculture Council, or its subsequent designee, 
retains the sole authority to approve or disapprove use of the 
trademark.
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LICENSE TERM
A successful applicant will receive a license valid for one 
calendar year, beginning January 1. Licensees must apply 
for renewal of each license before the expiration date of the 
current license.

ENFORCEMENT
The Intertribal Agriculture Council or its designee may 
conduct random or regular investigations or inspections 
to ensure the proper use of the trademark. The IAC may 
investigate any use of the trademark, especially if there is 
reason to believe improper use exists. The person, Tribe, 
Tribal organization, firm, partnership, corporation, or 
association applying the trademark to a commodity must 
be able to prove that the product being labeled meets all 
eligibility requirements of the “Made/Produced by American 
Indians” marketing program. Misuse of the trademark, or 
any unauthorized or misleading use which tends to suggest 
products other than those produced 
by enrolled members of a federally 
recognized American Indian Tribe 
as defined by law, will result in 
immediate legal and punitive 
action.

AUTHORITY
The authority for licensing and 
use of the “Made/Produced by 
American Indians” trademark 
is vested in the Intertribal Agriculture Council, and is 
governed by the rules adopted by the IAC Board of Directors, 
December 8-9, 1992. Final registration was granted by the 
United States Patent Office on January 3, 1995. (Trademark 
pending in some categories.)
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DEFINITIONS
The definitions in this appendix apply to the rules for use of the 
“Made/Produced by American Indians” trademark.

AMERICAN INDIAN

Anyone enrolled in a federally recognized Tribe or Native Alaskan 
Village as defined by law.

INDIAN COUNTRY

Includes reservations, former reservations in Oklahoma, identified 
communities, Alaska Native Villages and Corporation lands, 
all Trust lands and other areas where Tribes or Native Alaskan 
Villages reside, work, farm, or produce their goods.

AGRICULTURAL PRODUCTS

Animal or plant products including, but not limited to, livestock 
or livestock products, dairy products, poultry or poultry products, 
fish, fruit, vegetables, grains, including natural and cultivated wild 
rice, berries, fiber, bees, apiary products, cultural and medicinal 
plants, and floral and nursery crops.

ARTS AND CRAFTS

Items created or produced by artisans, including, but not limited 
to, pottery, weaving, masonry, casting, beading, quilling, quilting, 
sewing, leather work, tanning, silver or goldsmithing, and 
production of traditional or cultural items.

APPENDIx I
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MADE/PRODUCED 
BY AMERICAN 
INDIANS

The labeling statement 
certifying that the product 
sold or advertised is at least 
80% made/produced by 
American Indians.

PRODUCED IN 
INDIAN COUNTRY

Dairy animals, poultry, beef  
or other livestock that were 
fed in Indian Country for at 
least 60 days prior to milking, 
processing, or slaughter; 
or fruits, vegetables, nuts, 
grains, fiber, or floral and 
nursery crops that have been 
grown in Indian Country for 
the same period.

PROCESSOR

An individual, Tribe, Tribal enterprise, partnership, cooperative, 
association, or corporation that processes raw products and other 
ingredients into salable products or commercially slaughters or 
processes animals or poultry.

PRODUCER

An individual, Tribe, Tribal enterprise, partnership, authorized 
corporation, association, or cooperative engaged in the production 
for sale or harvest for sale of agricultural products, arts or crafts 
items, manufacturing parts or elements.
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RETAILER

An individual, Tribe, 
Tribal enterprise, 
partnership, 
cooperative, 
association, or 
corporation that 
purchases an 
agricultural product 
from a producer or 
wholesaler to sell the 
agricultural product 
to a consumer rather 
than to a person who 
will resell the product 
in any form.

wHOLESALER

An individual, Tribe, 
Tribal enterprise, 
partnership, 
cooperative, 
association, corporation, business trust, or unincorporated 
organization that purchases an agricultural product from a 
producer or another wholesaler to sell or supply the agricultural 
product to a retailer, industrial buyer, restaurant, or institution, or 
to sell it on behalf of one wholesaler to another wholesaler.
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REGISTRATION CATEGORIES
The categories listed below are the specific international classes of 
goods and services recognized by the United States Patent Office for 
trademark registration. Already registered categories are listed in 
bold type. Additional categories in which the trademark should be 
registered in the future are listed in italic type.

GOODS

CATEGORY 1: Chemical products used in industry, science, 
photography, agriculture, horticulture, forestry, artificial and 
synthetic resins; plastics in the form of powders, liquids or pastes, 
for industrial use; manures (natural and artificial); fire extinguishing 
compositions; tempering substances and chemical preparations for 
soldering; chemical substances for preserving foodstuffs; tanning 
substances; adhesive substances used in industry.

CATEGORY 2: Paints, varnishes, lacquers; preservatives against 
rust and against deterioration of wood; coloring matters, dyestuffs; 
mordants; natural resins; metals in foil and powder form for 
painters and decorators.

CATEGORY 3: Bleaching preparations and other substances 
for laundry use; cleaning, polishing, scouring, and abrasive 
preparations; soaps; perfumery, essential oils, cosmetics, hair 
lotions; dentifrices.

CATEGORY 4: Industrial oils and greases (other than oils and 
fats and essential oils); lubricants; dust laying and absorbing 
compositions; fuels (including motor spirit) and illuminants; 
candles, tapers, night lights and wicks.

APPENDIx II
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CATEGORY 5: Pharmaceutical, veterinary and sanitary 
substances; infants’ and invalids’ foods; plasters, material for 
bandaging; material for stopping teeth, dental wax, disinfectants; 
preparations for killings weeds and destroying vermin.

CATEGORY 6: Unwrought and partly wrought common metals 
and their alloys; anchors, anvils, bells, rolled and cast building 
materials, rails and other metallic materials for railway tracks; 
chains (except driving chains for vehicles); cables and wires 
(nonelectric); locksmiths’ works; metallic pipes and tubes; safes and 
cash boxes; steel balls; horseshoes; nails and screws; other goods in 
non-precious metal (not included in other classes); ores.

CATEGORY 7: Machines and machine tools; motors (except for 
land vehicles); machine couplings and belting (except for land 
vehicles); large size agricultural implements; incubators.

CATEGORY 8: Hand tools and implements; cutlery, forks and 
spoons; side arms.

CATEGORY 9: Scientific, nautical, surveying and electrical 
apparatus and instruments (including wireless), photographic, 
cinematographic, optical, weighing, measuring, signaling, checking 
(supervision), life-saving and teaching apparatus and instruments; 
coin or counterfeed apparatus; talking machines; cash registers; 
calculating machines; fire extinguishing apparatus.

CATEGORY 10: Surgical, medical, dental and veterinary 
instruments and apparatus (including artificial limbs, eyes, and 
teeth).

CATEGORY 11: Installations for lighting, heating, steam 
generating, cooking, refrigerating, drying, ventilating, water supply, 
and sanitary purposes.

CATEGORY 12: Vehicles; apparatus for locomotion by land, air,  
or water.
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CATEGORY 13: Firearms; ammunition and projectiles; explosive 
substances; fireworks.

CATEGORY 14: Precious metals and their alloys and goods 
in precious metals or coated therewith (except cutlery, forks 
and spoons); jewelry, precious stones, horological and other 
chronometric instruments.

CATEGORY 15: Musical instruments (other than talking machines 
and wireless apparatus).

CATEGORY 16: Paper and paper articles, cardboard and cardboard 
articles; printed matter, newspaper and periodicals, books; 
bookbinding material; photographs; stationery, adhesive materials 
(stationery); artists’ materials; paint brushes; typewriters and 
office requisites (other than furniture); instructional and teaching 
material (other than apparatus); playing cards; printers’ type and 
cliches (stereotype).

CATEGORY 17: Gutta percha, Indian rubber, balata, and 
substitutes, articles made from these substances (not included 
in other classes); plastics in the form of sheets, blocks and rods 
being for use in manufacture; materials for packing, stopping or 
insulating; asbestos, mica and their products; hose pipes (non-
metallic).

CATEGORY 18: Leather and imitations of leather and articles 
made from these materials (not included in other classes); skins, 
hides; trunks and traveling bags; umbrellas, parasols, and walking 
sticks; whips, harness, and saddlery.

CATEGORY 19: Building materials, natural and artificial stone, 
cement, lime, mortar, plaster, and gravel; pipes of earthenware 
or cement; road making materials; asphalt, pitch, and bitumen; 
portable buildings; stone monuments; chimney pots.
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CATEGORY 20: Furniture, mirrors, picture frames; articles (not 
included in other classes) of wood, cork, reeds, cane, wicker, horn, 
bone, ivory, whalebone, shell, amber, mother-of-pearl, meerschaum, 
celluloid, substitutes for all these materials, or for plastics.

CATEGORY 21: Small domestic utensils and containers (not 
of precious metals, or coated therewith); combs and sponges; 
brushes (other than paint brushes); brush making materials; 
instruments and materials for cleaning purposes, steel wool; 
unworked or semi-worked glass (excluding glass used in building); 
glassware, porcelain and earthenware (not included in other 
classes).

CATEGORY 22: Ropes, string, nets, tents, awnings, tarpaulins, 
sails, sacks, padding and stuffing materials (hair, kapok, feathers, 
seaweed, etc.); raw fibrous textile materials.

CATEGORY 23: Yarns, threads.

CATEGORY 24: Tissues (piece goods); bed and table covers; textile 
articles (not included in other classes).

CATEGORY 25: Clothing, including boots, shoes, and slippers.

CATEGORY 26: Lace and embroidery, ribands and braid; buttons, 
press buttons, hooks and eyes, pins and needles; artificial flowers.

CATEGORY 27: Carpets, rugs, mats and matting; linoleums and 
other materials for covering existing floors; wall hangings (non-
textile).

CATEGORY 28: Games and playthings; gymnastic and sporting 
articles (except clothing): ornaments and decorations for Christmas 
trees.

CATEGORY 29: Meats, fish, poultry and game, meat extracts; 
preserved, dried and cooked fruits and vegetables; jellies, 
jams, eggs, milk and other dairy products; edible oils and fats; 
preserves, pickles.
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CATEGORY 30: Coffee, tea, cocoa, sugar, rice, tapioca, sago, 
coffee substitutes, flour, and preparations made from cereals; 
bread, biscuits, cakes, pastry and confectionery, ices; honey, 
treacle; yeast, baking powder; salt, mustard, pepper, vinegar, 
sauces, spices; ice.

CATEGORY 31: Agricultural, horticultural and forestry products 
and grains (not included in other classes); living animals; fresh 
fruits and vegetables; seeds; live plants and flowers; foodstuffs for 
animals, malt.

CATEGORY 32: Beer, ale and porter; mineral and aerated waters 
and other non-alcoholic drinks; syrups and other preparations for 
making beverages.

CATEGORY 33: Wines, spirits and liqueurs.

CATEGORY 34: Tobacco, raw or manufactured; smokers’ articles; 
matches.

SERvICES

CATEGORY 35: Advertising and business.

CATEGORY 36: Insurance and financial.

CATEGORY 37: Construction and repair.

CATEGORY 38:  Communication.

CATEGORY 39: Transportation and storage.

CATEGORY 40: Material treatment.

CATEGORY 41: Education and entertainment.

CATEGORY 42: Miscellaneous.
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