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THE WHO AND WHY 



Drive Foot Traffic Into Eet Gud Bakery

Search Campaign Time Period : March 4th - May 13th



MEASUREMENT

Measure

Goal

Intent to visit the bakery by visiting 
the contact us page. 

1 person to show intent to visit the 
bakery between 3/4/19 - 5/13/19
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“cakes near me” “cake bakery near me”

KEYWORD RESEARCH



CONTENT DEVELOPMENT - “FREE SEARCH”

Hire.ninja

Eet Gud Bakery

The Best Cakes in 
Trenton, NJ

Link Building 

Site Tracking 

Contact Us Page 



CONTENT DEVELOPMENT

Page Description

Title

URL



PAID SEARCH ADS Negative keywords

 

Original Time Period: 
Friday-Sunday April 5-7
Friday-Sunday April 12-14

 

Budget: $60.00

 

*Extended Time Period: 
Monday-Thursday April 8-11
Monday-Tuesday April 15-16

“Bakery Jobs”

“Ninos Bakery”

“Poor Service”

“Worst bakery”

“dirty”

“Bakery 
recipes”



PAID SEARCH ADS 

 

AD 1 - Top Performer AD 2 

Location: Mercer County, NJ
Language: English 



3 overall conversions

Interest from non-Mercer County residents

Search terms around specific cakes

September top month for birthday cake searches

KEY INSIGHTS 



RECOMMENDATIONS 

Test Multiple Ads...
More insights on messaging & 
optimizing performance.

Timing is Crucial…
Find best time period to 
activate campaign.

Be Smart about Bids...
Strategize bids to rise on top of 
competitors. 



Thanks!
Any questions?



Appendix
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DEMOGRAPHICS
GENDER

AGE
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BUDGET & COST

Actual:

Estimated:
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CAMPAIGN PROJECTIONS
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AD PERFORMANCE
#1 #2

#3
#4
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KEYWORD PERFORMANCE
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ORGANIC PAGE RANKING
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AD EXTENSIONS

  Same day pick-up, delivery services, cannoli filling. 

➢ Ad extension
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ADDITIONAL KEYWORDS

“birthday cake” “wedding cakes” “cake makers near me”



24

CONTENT WEBPAGE
https://www.hired.ninja/eet-gud-bakery-cakes-in-trenton.html

https://www.hired.ninja/eet-gud-bakery-cakes-in-trenton.html
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Bristol, PA

30 min Drive

Search Term: 
“boxing ring cake near me”
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Newtown, PA

25 min Drive

Search Term: 
“unicorn cake near me”
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Bensalem, PA

30 min Drive

Search Term: 
“coconut cakes near me”
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Plumsted, NJ

37 min Drive

Search Term: 
“Bakery near me”
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Hopewell, NJ

20 min Drive

Search Term: 
“ewing birthday cakes”



30

Q & A
● Why did you not use link building?
● How did you measure this success/campaign?
● Can we choose different keywords if we decide to do search in future?
● Why cakes, why not other keywords like bakery?
● Why did you ignore conversions such as “bakery near me” and “ewing cakes”?
● Why did you not use Eet Gud in your keywords?
● How is cost associated with keywords when selecting?
● Can we still use the web page you created?
● Why did you see 0 conversions from organic search?
● How many impressions and clicks did you receive from organic and paid?
● What was your actual cost per click vs estimated?
● What other keywords did you select and which keyword performed better?
● What locations did the conversions come from & what were people searching?
● How well did each ad perform relative to each other?
● Should we do search in the future?
● What Device where people searching?
● What gender & age ?
● Why are we on 3rd page and how do we get to the site
● Why was  no one seeing your ads in those first 3 days: not spending enough, messaging, etc.
● What are the tech elements that went into your content?


