
New appointments to The Plymouth Waterfront Partnership Advisory Board  

 

The Plymouth Waterfront Partnership (PWP) Business Improvement District (BID) is pleased to announce 

the appointment of Josh McCarty as Chair to its Advisory Board and Richard Taylor as Vice Chair.  

 

Josh – Head of Marketing at the National Marine Aquarium – now takes a seat on the Main Legal Board as 

part of his new role. As the team moves towards a renewal of the Waterfront Business Improvement 

District (BID) proposal for 2017, Josh’s primary role will be to help communication between BID voters and 

the Advisory Board, using his tourism knowledge. Meanwhile, Richard, a Bretonside trader at Mace 

Newsagents, will provide valuable support through his extensive local knowledge and of the mechanisms 

used by the Waterfront BID. 

 

The Waterfront BID has been in operation since April 2012 and is delivered through Plymouth Waterfront 

Partnership (PWP) – a not-for-profit PLC. It represents more than 627 businesses across three square 

miles of the Plymouth Waterfront area, including seven business sectors of accommodation providers, 

education and charities, licensed premises, professional service providers, restaurants and cafes, retailers 

and sports and leisure providers, paying a 1.5% levy based on their rateable value.  

 

Plymouth Waterfront businesses voted in favour to fund the first five years of the BID in March 2012, which 

operates until the end of March 2017. The BID Business Plan’s forty-two projects include marketing, 

events, visitor signage, and cleaner, safer, environmental improvements and regeneration investments. 

 

The PWP Advisory Board has twenty one representatives from each of the seven business sectors and from 

each of the main destinations across the Waterfront including Bretonside, Sutton Harbour, the Barbican, 

Hoe, West Hoe, Millbay and the Royal William Yard. With Ward Councillors also invited to engage with the 

Advisory Board, this effective team strengthens the governance of the Waterfront BID and ensures projects 

are delivered to provide maximum returns on BID investment. 

 

Josh McCarty, representing the Education and Charities sector, said: “I’m delighted to now be chairing the 

PWP Advisory Board. As Head of Marketing at the National Marine Aquarium, a key stakeholder in the 

waterfront and city, I’m passionate about creating legacy and success within the BID. Having lived and 

worked in the waterfront for a number of years, I feel I’m well suited to combine local knowledge with 

Marketing and Business Strategy. 

 

“We’re known as Britain’s Ocean City because we have a world class asset, and through the BID we have 

further opportunity to leverage the attention and spend of domestic tourists and locals alike, as we 

continue the journey to create a vibrant waterfront hub. 

 

“The PWP March 2015 Progress Report shows the fantastic achievements the BID has made since 2012, 

and I feel personally I have a lot more to give to the lead up to 2017.” 

 



Richard Taylor, representing Retail: Convenience Store trader on Bretonside, added: “INSERT”  

 

PWP works in close partnership with the Plymouth City Centre Company BID, destination management 

organisation Destination Plymouth and Plymouth City Council. 

 

The Plymouth Waterfront Partnership BID Facts:  

 The BID is a five year, £6.2 million investment in Plymouth’s Waterfront. 

 Designed to give businesses control of their trading environment, improve profitability and raise 

the Waterfront’s profile as a UK destination. 

 Aims to increase visitor numbers and annual visitor spend including the target of raising this by 

25% (£63 million) by 2020. 

 Plymouth Waterfront Partnership manages the BID and delivers the forty-two project Waterfront 

Business Plan which was drawn up in consultation with Waterfront businesses. 

 A third of businesses contribute less than £100 a year through the BID Levy and half contribute 

between £100 and £500. Average weekly business cost is £5.97. 

 For every £1 contributed by Waterfront businesses a further £2 (£2.4 million) is targeted in new 

match funding. 

 On top of this, Plymouth City Council ring-fence £2.77 million for services in the Waterfront area 

for the five year BID, secured through twenty-seven active service level agreements. 

100% of all cash generated through the BID Levy is spent on new investment projects. 


