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Introduction
Every fundraiser knows that data is essential, but just how important is it? Buffalo conducts over 20 Personal
Information Form (PIF) mailings each year, contacting alumni directly to record their details and opinions. There
is no better way to collect information than directly from the constituent. We have collated the results of our
clients’ regular update mailings to investigate the value of data enrichment, as well as to identify the trends and
changes over the years. This will help you decide when and how often to conduct your own data enrichment.

What is a PIF?
A PIF is a way to obtain up-to-date contact and personal details, whilst gauging the opinions and needs of
alumni, enhancing your database and also increasing your fundraising success.

How can a PIF improve my data?
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current fundraising projects.
-

2015 PIF for a College

Annual income

0%
Submitted Details

How can conducting a PIF help my telephone campaign?
Needless to say, enriched data translates into good campaign results. For example, knowing an alumnus’ annual
income gives you a better understanding of the amount they could afford to donate; this is a key metric in
identifying potential major donors. But how do we put that into a tangible format? What is the actual, statistical
impact?
Buffalo has had a look at the proportion of PIF respondents in recent telephone campaigns and compared their
results with those alumni who did not respond to the PIF.
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“

To give you an idea of just how much data you could collect, here is a snap shot of the average data gathered
from some first-year PIFs.
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On average, PIF respondents out-perform non-respondents, with higher contact rates and a greater percentage
giving. They also tend to be warmer, raising a larger proportion of total donations. Conducting a PIF is therefore
a great way to identify warm prospects to include in your telephone campaign, and because these alumni have
recently provided up-to-date contact information, you are also more likely to get through to them.

Why is conducting regular data enrichment so important?
We all know that data needs to be constantly monitored to remain useful, but just how quickly does it become
invalid or outdated? Last year, we conducted a mailing for a client to find out. Below is an overview of the
results.






6% of respondents had changed their home numbers.
8% of respondents had changed their mobile numbers.
13% of respondents had moved house.
28% of respondents had changed their place of work or the role
within their company.

“

Therefore, with a
database of 10,000
alumni, each year
approximately 1,300 will
move house and 800 will
change their mobile
numbers.

“

Year One

As they chose to run an annual PIF mailing, we checked those alumni who had updated their details the year
before against their most recent response, to find out how much data had become invalid:

Year Two
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So, if your database holds 5,000 records over two years approximately:




900 alumni will change their mobile numbers.
1,800 will move house and change their home numbers.
2,550 will either change their place of work/ roles within their current company.

Therefore, the longer you leave your data, the more likely it is that a larger proportion of contact information
will be out-of-date.
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What can Buffalo’s PIF service offer?


Update alumni contact details.



Find out what areas people wish to support.



Aid fundraising and alumni relations efforts.



Gather feedback on alumni events to help
increase attendance.



Match responses to individuals on your
database.



Reduce cost of mailing invalid addresses.

Buffalo’s Paper PIF Examples

Why would I work with Buffalo on
my PIF?
Successful mailings
Our dedicated team has had years of experience,
conducting over 70 successful PIF mailings for a
range of educational charities. We will work with
you, to encourage a good response and enable you
to gather the information you need in the most
simple and effective way.

Expert advice
We advise sending two types of PIF mailings; one
electronic and one paper. There will always be
alumni who prefer email over paper and vice versa.

Data importing
Undertaking data enrichment internally can be a big
task. Buffalo will help you collect data in a format
that allows you to import data from the mailing
back into your database, leaving you time to focus
on other projects within your office.

Cost effective
We are partnered with a well-established,
competitively-priced mailing house, to ensure you
receive a reliable and cost-effective service.

Personalised approach and design
We understand that each institution is unique, so
our forms are tailored to meet your aims, but also
reflect the look and feel you require.
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