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UNITED STATES  
 SECURITIES AND EXCHANGE COMMISSION  

 
WASHINGTON, D.C. 20549  

 

FORM 8-K  
 

CURRENT REPORT  
 

     PURSUANT TO SECTION 13 OR 15(d) OF THE  
 

SECURITIES EXCHANGE ACT OF 1934  
 

Date of Report (Date of earliest event reported) July 9 , 2013  
 

CHROMADEX CORP.  
 (Exact name of registrant as specified in its charter)  

 

 
10005 Muirlands Boulevard, Suite G, Irvine, California, 92618  

(Address of principal executive offices, including zip code)  
 

(949) 419-0288  
 (Registrant's telephone number, including area code)  

 
Copies to:  

Harvey Kesner, Esq.  
Sichenzia Ross Friedman Ference LLP  

61 Broadway, 32nd Floor  
New York, New York 10006  

Phone: (212) 930-9700  
 
Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of 
the following provisions:  
 

 
   
 

Delaware  000-53290  26-2940963  
(State or other jurisdiction of incorporation)  (Commission File Number)  (IRS Employer Identification No.)  

[  ]  Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)  
[  ]  Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)  
[  ]  Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))  
[  ]  Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))  
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Effective July 9, 2013, ChromaDex Corporation (the “ Company ” ) entered in a three year supply agreement (the “ Agreement ” ) with Thorne 
Research, Inc. ( “ Thorne ” ) pursuant to which Thorne shall purchase and market the Company ’ s patented nicotinamide riboside which is 
branded as Niagen ™ (the “ Product ” ).    
 
Pursuant to the Agreement, the Company shall provide, exclusively to Thorne, its Niagen ™ product for the direct to healthcare-practitioner 
channel in the United States and Canada, provided Thorne meets certain product launch milestones as described in the Agreement.  
 
During the first year of the Agreement Thorne is required to purchase a minimum of five hundred thousand ($500,000) dollars ’ worth of 
Product in three installments as follows:  
 

First order for 140 kilograms of Product at a price equal to $1,200 dollars per kilogram for an aggregate purchase price of $168,000, to 
be paid for on August 1, 2013 with the Product to be delivered on September 1, 2013;  

 
Second order for 140 kilograms of Product at a price equal to $1,200 dollars per kilogram for an aggregate purchase price of $168,000 
to be paid for on December 23, 2013 with the Product to be delivered on January 1, 2014; and  

 
Third order for 150 kilograms at a price equal to $1,100 dollars per kilogram for an aggregate purchase price of $165,000 to be paid 
for on April 21, 2014 with the Product to be delivered on May 1, 2014.  

 
Additionally, Thorne agreed to pre-pay, upon execution of the Agreement, $168,000.  
 
After the first year of the Agreement, purchases made by Thorne will be done on an as-ordered basis at the discretion of Thorne.  However, the 
exclusivity provisions of the Agreement will only remain in effect should Thorne purchase a minimum of $1,000,000 worth of Product during 
the second year of the Agreement and a minimum of $2,000,000 of Product during the third year of the Agreement.  
 
Pursuant to the Agreement, Thorne will pay to the Company an earned royalty payment equal to five (5%) percent of combined net sales (as 
defined in the Agreement) of the Product.  Additionally, Thorne has agreed to provide funding and collaborate on current and future Company 
related clinical studies.  
 
The foregoing description of the Agreement does not purport to be complete and is qualified in its entirety by reference to the Agreement, a 
copy of which is filed herewith as an Exhibit 99.1 and incorporated herein by reference.  
 
In connection with entering into the Agreement, the Company issued a press release dated July 8, 2013, announcing its execution of the 
Agreement.  Such press release is attached hereto as Exhibit 99.2.  
 
 
 

Item 
1.01   

Entry into a Material Definitive Agreement  

- 

- 

- 
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Any statements that are not historical facts contained in this Form 8-K are "forward-looking statements" as that term is defined under the 
Private Securities Litigation Reform Act of 1995 ( “ PSLRA ” ) which statements may be identified by words such as "expects," "plans," 
"projects," "will," "may," "anticipates," "believes," "should," "intends," "estimates," and other words of similar meaning. Forward-looking 
statements, include certain statements regarding intent, beliefs, expectations, projections, forecasts and plans, which are subject to numerous 
assumptions, risks, and uncertainties. A number of factors described from time to time in our periodic filings with the Securities and Exchange 
Commission could cause actual conditions, events, or results to differ significantly from those described in the forward-looking statements. All 
forward-looking statements included in this Form 8-K are based on information available at the time of the report. We assume no obligation to 
update any forward-looking statement. We intend that all forward-looking statements be subject to the safe-harbor provisions of the PSLRA.  
 
Item 9.01. Financial Statements and Exhibits.  

   
(d) Exhibits  
 

   

 
  

 
 
 

99.1  Niagen Supply Agreement, effective July 9, 2013  

99.2  Press Release, dated July 8, 2013  
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SIGNATURES  
 
                    Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its 
behalf by the undersigned thereunto duly authorized.  
 
Dated: July 12, 2013  
 
CHROMADEX CORP.  
   

 
 
 

   
By:            /s/  Frank L. Jaksch Jr  
Name:     Frank L. Jaksch Jr.  
Title:       Chief Executive Officer  
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Exhibit 99.1 
NIAGEN SUPPLY AGGREEMENT  

 
THIS AGREEMENT (the "Agreement"), is made and entered into as of July 9, 2013 (the “ Effective Date ” ) by and between Thorne 
Research, Inc ., with offices at 25820 Highway 2 West, Sandpoint, Idaho 83864 ("Buyer") and ChromaDex, Inc ., with offices at 10005 
Muirlands, Blvd, Suite G, Irvine, California 92618, USA ( “ Seller ” ).  
 
RECITALS  
 

WHEREAS, The Seller has developed a novel and proprietary ingredient Nicotinamide Riboside with the trade name NIAGEN ™ ( “
the Product ” ).  
 

WHEREAS, The Buyer desires to purchase the Product from Seller to develop and sell dietary supplements subject to the terms and 
conditions hereinafter described.  
 

NOW, THEREFORE, in consideration of the mutual premises and agreements contained herein and for other good and valuable 
consideration, the receipt and sufficiency of which are hereby acknowledged, the Parties hereto agree as follows.  
 
For the use of above product in branded applications, in connection with separate Chromadex trademark license agreement  
 
1.   Definitions .  
As used in these Terms and Conditions ( “ Agreement ” ),  
(a)   “ Seller ” means ChromaDex, Inc., its affiliates and their respective successors and assigns,  
(b) “ Buyer ” means the party executing this Agreement to purchase the Products or Services and/or the party accepting delivery of the 
Products under this Agreement, collectively with any affiliate of such party,  
(c)   “ Product ” shall mean the Nicotinamide Riboside with the trademark NIAGEN ™ provided by Seller hereunder.  
(d)   “ Territory ” shall mean exclusive right for the Product for use in the dietary supplement product for the USA and Canada for the direct to 
practitioner channel.  
(e)   “ Combined Product ” shall mean the Buyer ’ s finished product containing the Product  
(f)   “ Net Sale ” shall mean the gross billing price of Buyer charged to their customers for the Combined Product, less sales, use, occupation, 
transportation, discounts, returns and allowances in lieu of returns.  
 
2.   Acceptance, Merger and Integration .  
Buyer will be deemed to have accepted this Agreement (a) when Seller returns to Buyer a fully executed copy of this Agreement, (b) by 
responding through Buyer ’ s purchase order or other written confirmation, or (c) by accepting delivery of Products under this Agreement. 
 Seller will be deemed to have accepted this Agreement (d) when Buyer returns to Seller a fully executed copy of this Agreement, or (e) at 
Seller ’ s option, when Seller begins substantial performance under this Agreement. Seller reserves the right to accept or reject any separate 
purchase agreement or written confirmation from Buyer.  Buyer has no right to cancel or defer ordered shipments or delivery unless agreed to 
in writing by Seller.  Notwithstanding the manner in which Buyer accepts this Agreement, Buyer ’ s acceptance of this Agreement is limited 
exclusively to the acceptance of all of Seller ’ s terms and conditions set forth in this Agreement. Buyer may acknowledge this Agreement by 
via its purchase agreement or other written confirmation, but any and all terms and conditions contained in such written confirmation or other 
communications with respect to the transaction contemplated by this Agreement, or subsequent to the date hereof, shall be without any force 
and effect.  This Agreement, and all exhibits, riders or limited warranties attached hereto, is intended to be the exclusive and final statement of 
the terms and understandings relative to the subject matter hereof, merging herein and superseding all negotiations and prior written or oral 
agreements between the parties as to the subject matter of the purchase of the Products.  
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3.   Ordering, Payment .  
If Buyer desires to purchase Products from Seller, Buyer will submit a written purchase order signed by an authorized representative of Buyer. 
 No order will be binding on Seller unless and until Seller accepts Buyer ’ s order and sends a written order confirmation which confirms the 
quantity of Products purchased and the selling price, and specifies a shipment date.  Seller ’ s acceptance of Buyer ’ s order is expressly 
conditioned on Buyer ’ s unconditional asset to this Agreement in lieu of any other terms in the order.  Payment shall be wire to Seller with 30 
days of the Buyer receiving the invoice.  Seller reserves the right to modify such credit terms in its sole and absolute discretion.  Failure to 
make prompt and full payment hereunder constitutes a material breach of this Agreement and affords Seller the right to suspend its 
performance without liability to Buyer and cancel this Agreement and any purchase orders. Buyer has no right of setoff.  If full payment is not 
made when due, Seller shall be entitled to interest on any amount unpaid at the rate of 1.5 percent per month until Seller receives payment in 
full.  In addition, if any amount payable to Seller is not received by Seller within 10 days of the due date, a late payment processing charge 
equal to 6 percent of such delinquent amount will be paid by Buyer to Seller to defray the expense incident to the processing, administration 
and collection of delinquent payments.  Buyer agrees to reimburse Seller for any and all expenses Seller may incur, including collection agency 
fees and/or reasonable attorneys' fees, in taking any action contemplated by this Paragraph.  
 
4.   Obligations .  
Seller shall exclusively manufacture and supply Product to Buyer and Buyer shall market and sell finished products that contain the Product 
into the Territory.  Buyer shall provide a product list to Seller of which the Product will be added or newly developed.  Buyer agrees to launch 
a minimum of one (1) new finished product during year 1 that contains the Product. Buyer shall launch a new finished product or add the 
Product to existing finished products and maintain a finished product in each agreed upon product category within 12 months in order to 
maintain exclusivity for that product category and channel.  If Buyer does not launch a product or include the Product in a formulation for a 
specific product category, Seller reserves the right to seek an alternative partner in this channel for that specific finished product category. 
 Buyer will purchase the Product exclusively from Seller, and not from any third party. Buyer will use reasonable commercial efforts to market 
and/or sell the Products. Buyer may not re-sell-or re-ship the Products in bulk raw material form, unless expressly authorized to do so in 
writing by Seller. For U.S. distribution, on or in labels, packaging, advertising, promotional materials or Internet communications for Buyer ’ s 
products containing the Product (the “ Combined Product ” ), Buyer will only make claims for the Product or the Combined Product that are 
substantiated by valid scientific research, and are in compliance with all applicable laws and regulations.  Buyer may not use, in labeling, 
advertising, promotion or otherwise: (a) any statements or quotations made by or attributed to any investigator who has conducted clinical 
studies on the Product, or (b) any photographs or other images of such investigators, without (i) the prior written consent of such investigators 
and the institutions at which such studies were conducted, and (ii) 20 days ’ notification to Seller of such written consent prior to any such use. 
 Buyer will not misrepresent on product labels the amount, quantity or level of the Product contained in the Combined Product.  In the event 
that a third party is used by Buyer to manufacture any of the Combined Product for marketing or sale by Buyer, Buyer hereby guarantees 
compliance by said third party with the requirements of this Section 4.  In the event that current labeling, packaging or formulations of the 
Combined Product do not comply with the requirements of this Section 4, Buyer will immediately rectify all nonconforming Combined 
Product.  
 
5.   Commercial Terms .  
Exclusivity in Territory will be granted with the following terms:  
(a)  The Buyer will purchase, at a minimum of five hundred thousand dollars ($500,000) of the Product, in three (3) installments for the first 
year of the Agreement of  
 

1)  First order of one hundred forty kilograms (140 kg) at a price of twelve hundred dollars per kilogram ($1,200/kg) that equals one 
hundred and sixty eight thousand dollars ($168,000).  

2) Second order of one hundred forty kilograms (140 kg) at a price of twelve hundred dollars per kilogram ($1,200/kg) that equals one 
hundred and sixty eight thousand dollars ($168,000).  

3)  Third order of one hundred fifty kilograms (150 kg) at a price of eleven hundred dollars per kilogram ($1,100/kg) that equals one 
hundred and sixty five thousand dollars ($165,000).  
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(b)  Payment and Product delivery schedule for the first year of the contract.  The Buyer agrees to pre-pay one hundred and sixty eight thousand 
dollars ($168,000) upon signing this contract and agrees that the first year of the contract is consider a take or pay agreement.  
 

 
Ordering and payments for the second and third year of the contract will be in accordance with Section 3 of this Agreement.  
 
(c)  Exclusivity in Territory will be maintained if the Buyer will purchase a minimum of one million dollars ($1,000,000) of the Product in the 
second year, and a minimum of two million dollars ($2,000,000) of the Product in the third year of the contract. The product delivery schedule 
will be determined thirty (30) days before the start of the second and third years of the contract.  
 
(d)  Buyer agrees to pay an earned royalty to Seller of five percent (5%) for any Combined Product Net Sales using the Product.  The 
calculation used for determining the earned royalty will be the Net Sales of the Combined Product multiplied by Product cost divided by all 
other active ingredients in the Combined Product cost multiplied by the royalty.  
 

1)  Example calculation:  
      a. Net Sales = $50  
      b. Product cost = $1  
      c. Combined Product active ingredient cost = $1.5  
      d. Royalty = 5%  
Seller royalty = 50 x [1/1.5] x 5% = $1.67  

 
2)  The minimum diluted ratio for Product cost divided by Combine Product cost will be twenty five 25%.  

 
(e)  Buyer agrees to use the Product trademark NIAGEN.  
 
(f)  Research and Development Support  
 

1)  Buyer agrees to contribute money for the first human Product clinical study being completed at the University of Iowa, which is a 
study targeting cardiovascular risk, and obesity (weight loss).  A copy of the study design and budget will be proved to Buyer and 
the budget will be mutually agreed upon by both parties.  

2)  Buyer and Seller agree to collaborate on a future clinical study for chemotherapy- induced neuropathy (CIN)  
3)  Buyer and Seller agree to collaborate on a future clinical study for  further evaluation of cardiovascular health (cholesterol)  

 
The terms of collaboration and exclusivities in these areas will be negotiated in good faith.  
 
6.   Taxes and Import Duties .  
The price of the Products or Services specified does not include federal taxes, state or local sales taxes, use taxes, occupational taxes or import 
duties.  Unless prohibited by law, Buyer is responsible for and shall pay all applicable sales, use, occupational, excise, value added or other 
similar taxes or import duties applicable to the manufacture, sale, price, delivery or use of the Products provided by Seller, or in lieu thereof, 
Buyer shall provide Seller with a tax-exemption certificate acceptable to and considered valid by the applicable taxing authorities.  
 
 
 
 

Order  Payment Date  Product Delivery Date  

1  8/1/2013  9/1/2013  

2  12/23/2013  1/1/2014  

3  4/21/2013  5/1/2014  
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7.   Delivery and Risk of Loss .  
All sales are FOB\FCA Seller ’ s U.S. dock. Risk of loss, destruction of or damage to the Products shall be Seller ’ s until delivery of the 
Products to a common carrier at Seller ’ s U.S. dock. Thereafter, title shall pass to Buyer and Buyer shall be fully responsible, and shall hold 
Seller harmless, for and assume all risk of loss, destruction of or damage to the Products. Loss or damage to the Products after risk of loss has 
passed to Buyer will not release or excuse Buyer from its obligations under this Agreement to Seller, including the obligation to make full 
payment of the purchase price.  Seller reserves the right to pack or ship orders in the most economical manner, provided that this does not result 
in increased risk of loss of the products. However, where Buyer requests special packaging or shipping, any additional cost will be billed to and 
be the responsibility of Buyer.  Buyer acknowledges that Seller cannot accept returns of dietary supplement grade products which have left 
Seller ’ s control, unless they do not meet the applicable specifications or are otherwise defective.  
 
8.   Delivery Delays .  
Seller shall use reasonable efforts to make prompt deliveries in a commercially reasonable manner. Delivery dates and estimates are, however, 
not guaranteed.  Seller disclaims any liability or responsibility, and Buyer shall hold Seller harmless, for the late or non-delivery of Products or 
Services.  Buyer has no right to delay or defer delivery or acceptance.  
 
9.   Rejection and Revocation of Acceptance .  
Any rejection or revocation of acceptance of Products or Services by Buyer must be made within thirty (30) days of delivery of such Products 
and Services and any attempted rejection or revocation of acceptance of such Products and Services made thereafter shall be null and void 
unless agreed to in writing by Seller.  Failure to make a claim within such period shall be conclusive evidence that the Products and Services 
were satisfactory in all respects and supplied in accordance with ordered specifications.  Each shipment hereunder is to be regarded as a 
separate and independent sale.  Seller ’ s weights and analysis shall govern and control.  
 
10.   Term and Termination .  
This agreement shall commence on the Effective Date and shall remain in full force and effect for a term (the Term) of three (3) years from the 
Effective Date and continue thereafter in successive one (1) year automatic renewal terms unless either party serves notice on non-renewal at 
least six (6) months prior to the expiration of the initial term. Any Party can terminate the Agreement with cause in writing with a 60 cure 
period.  Contractual exceptions must be agreed upon by both parties.  
 
11.   Limited Warranty and Disclaimer of all other Warranties .  
(a)  SELLER WARRANTS THAT THE PRODUCT SOLD HEREUNDER CONFORMS TO ITS SPECIFICATION.  
(b)  EXCEPT AS OTHERWISE PROVIDED IN 9(a) HEREOF, SELLER HEREBY EXPRESSLY DISCLAIMS ANY AND ALL OTHER 
WARRANTIES, EXPRESS OR IMPLIED, WITH RESPECT TO THE PRODUCTS, INCLUDING BUT NOT LIMITED TO THE 
WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE AND NON-INFRINGEMENT.  SELLER HAS 
NOT MADE ANY RECOMMENDATION TO BUYER REGARDING THE USE OR SUBSEQUENT SALE OF THE PRODUCTS. BUYER 
ASSUMES ALL RISKS AND LIBAILITIES FOR ANY LOSS, DAMAGE OR INJURY TO PERSONS OR PROPERTY RESULTING 
FROM THE USE OF SUBSEQUENT SALE FO THE PRODUCTS, EITHER ALONE OR IN COMBINATION WITH OTHER PRODUCTS. 
BUYER HAS SATISFIED ITSELF THAT THE PRODUCT AND THE PURPOSE FOR WHICH IT WILL BE USED AND/OR SOLD IS IN 
COMPLIANCE WITH THE LAWS OF THE RELEVANT COUNTRIES.  
(c)  BUYER ’ S EXCLUSIVE REMEDY AND SELLER ’ S EXCLUSIVE LIABILITY FOR SHIPMENT OF NON-CONFIRMING 
PRODUCT SHALL BE LIMITED TO, AT SELLER ’ S SOLE OPTION, EITHER REPLACEMENT OF THE NON-CONFORMING 
PRODUCT OR A REFUND OF THE PURCHASE PRICE PAID.  ALL CLAIMS MADE WITH RESPECT TO THE PRODUCT SHALL BE 
DEEMED WAIVED BY BUYER UNLESS MADE IN WRITING AND RECEIVED BY SELLER WITHIN SIXTY (60) DAYS OF 
DELIVERY.  BUYER MUST MAKE ANY CLAIM FOR NON-COMFORMING PRODUCT, BREACH OF WARRANTY WITH RESPECT 
TO THE PRODUCTS SOLD, OR ANY CLAIM OF ANY NATURE WHATSOEVER WITH RESPECT TO THE PRODUCTS SOLD 
HEREUNDER IN WRITING WITHIN SIXTY (60) DAYS AFTER BUYER ’ S RECEIPT OF PRODUCS.  BUYER IRREVOCABLY 
WAIVES AND RELEASES ALL CLAIMS THAT ARE NOT PROPERLY MADE WITIN SAID PERIOD.  
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12.   Limitation of Liability .  
 
TO THE FULLEST EXTENT PERMITTED BY LAW, THE PARTIES WAIVE AND RELINQUISH ANY CLAIMS, DEMANDS, AND 
CAUSES OF ACTION OR RECOVERIES FOR PUNITIVE DAMAGES, EXEMPLARY DAMAGES, OR STATUTORY DAMAGES.  IN 
NO EVENT WILL EITHER PARTY BE LIABLE FOR INDIRECT, SPECIAL, INCIDENTAL OR CONSEQUENTIAL DAMAGES 
ARISING UNDER THIS AGREEMENT OR OTHERWISE WITH RESPECT TO THE SALE OF THE PRODUCTS, INCLUDING ANY 
LOST REVENUES OR PROFITS, CONSEQUENTIAL AND/OR INCIDENTAL DAMAGES, BUSINESS INTERRUPTION OR DAMAGE 
TO BUSINESS REPUTATION, REGARDLESS OF THE THEORY UPON WHICH ANY CLAIM MAY BE BASED, INCLUDING ANY 
TORT OR STATUTORY CAUSES OF ACTION. BOTH PARTIES UNDERSTAND AND AGREE THAT THIS LIMITATION OF 
LIABILITY ALLOCATES RISK OF NON- CONFORMING GOODS BETWEEN THE PARTIES AS AUTHORIZED BY THE UNIFORM 
COMMERCIAL CODE AND OTHER APPLICABLE LAW. THE PRICES SET FORTH HEREIN REFLECTS THIS ALLOCATION OF 
RISK AND THE LIMITATIONS OF LIABILITY, INCLUDING THE EXCLUSION OF SPECIAL, INDIRECT, CONSEQUENTIAL AND 
INCIDENTAL DAMAGES, IN THIS AGREEMENT.  
 
13.  Default.  
The failure of either party to perform any obligation hereunder, the failure to materially perform any other agreements between Buyer and 
Seller, or either party ’ s bankruptcy, insolvency, fraud or inability to pay its debts as they mature, shall constitute a default under this 
Agreement and shall, in addition to any other remedies at law or in equity, afford the other party, among other remedies, all of the remedies of a 
secured party under the applicable Uniform Commercial Code. In the event of such default, the non-defaulting party may, in addition to 
pursuing any of the remedies provided by law, equity or as set forth in this Agreement, (i) in the case of Seller,  refuse to provide any 
applicable warranty or other service and/or deliver Products under this or any service agreement relating to the Products, (ii) in the case of 
Buyer, refuse to pay under this or any service agreement relating to the Products, or (iii) in the case of either party, cancel this Agreement and 
any pending orders without liability to the other party.  In the event of default by Buyer, Seller may also, without limiting its other remedies, 
terminate this Agreement and apply any and all payments received hereunder or otherwise from Buyer to any damages that Seller may have as 
a result of the breach by Buyer of this Agreement or otherwise.  To the fullest extent permitted by law, all of a party ’ s rights and remedies 
under this Agreement shall be cumulative and not exclusive.  
 
14.   Reservation of Rights .  
The sale of Product covered by this Agreement shall not confer upon Buyer any license or right under any patents, trade secrets or other 
proprietary information owned or controlled by Seller, or the right to otherwise utilize such proprietary information, it being specifically 
understood and agreed that all such rights are reserved to Seller.  Buyer ’ s sole right to use any of Seller ’ s trademarks in connection with the 
Products or in any manner shall be provided only to the extent expressly set forth in a separate trademark license agreement between Buyer and 
Seller.  Seller shall maintain all intellectual rights and intellectual property generated during the relationship will be owned by Seller.  Seller 
shall give Buyer rights to Seller ’ s intellectual property for selling into the exclusive areas including the right to use of the Product trademark. 
 If Buyer were to secure a deal to sell the Product through a major pharmaceutical partner, Seller will not withhold the ability to do so, so long 
as terms are mutually agreed to, and Seller will bypass the Buyer to sell directly to the company if the Buyer brings in the relationship.  
 
15.   Waiver and Severability .  
No claim or right arising out of a breach of this Agreement can be discharged in whole or in part by a waiver or renunciation of the claim or 
right unless the waiver or renunciation is supported by consideration and is in writing signed by the aggrieved party.  If any term, covenant, 
warranty, remedy or condition of this Agreement, or the application thereof to any person or circumstance shall, to any extent, be held or 
deemed invalid or unenforceable, the remainder of this Agreement or the application of such term, covenant or provision, to persons or 
circumstances other than those to which it is held invalid or unenforceable, shall not be affected thereby, and each remaining term, covenant or 
provision of this Agreement shall be deemed valid and enforced to the fullest extent permitted by law.  
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16.   Force Majeure .  
A party shall have no liability or obligation to the other party of any kind, including, but not limited to, any obligation to deliver Products or to 
make payment or accept delivery of Products, arising from any delay or failure to perform all or any part of this Agreement as a result of 
causes, conduct or occurrences beyond such party ’ s reasonable control, including, but not limited to, commercial impracticability, fire, flood, 
earthquake, lightning, storm, accidents, act of war, terrorism, civil disorder or disobedience, act of public enemies, problems associated with 
transportation (including car or truck shortages), shortages of energy or raw materials, acts or failure to act of any state, federal or foreign 
governmental or regulatory authorities, labor disputes, strikes, or failure of suppliers to make timely deliveries of materials, goods or services to 
Seller. Seller may allocate its available supply among its customers in a manner determined by Seller to be fair and reasonable.  
 
17.  Indemnification.  
To the fullest extent permitted by law, Buyer shall defend, indemnify and hold Seller harmless from any and all claims, demands, causes of 
action, controversy, liabilities, fines, regulatory actions, seizures of Product, losses, costs and expenses (including, but not limited to attorneys ’
fees, expert witness expenses and litigation expenses) (hereinafter “ Claim ” ), arising from or in connection with any Claim asserted by a third 
party against Seller for any damage, environmental liability, patent or intellectual property infringement caused by Buyer ’ s use, modification 
or alteration of the Products, injury, death, loss, property damage, delay or failure in delivery of Seller ’ s Products or any other Claim, whether 
in tort, contract, breach of warranty or otherwise, relating to this Agreement, the business relationship between the parties, the Products or 
Services provided hereunder, or Buyer ’ s breach of this Agreement.  Notwithstanding the foregoing, Buyer has no indemnity obligation to 
Seller to the extent that any Claims result from the gross negligence of Seller.  To the fullest extent permitted by law, Seller shall defend, 
indemnify and hold Buyer harmless from any and all Claims, arising from or in connection with any Claim asserted by a third party against 
Buyer for any patent or intellectual property infringement in connection with the Products (provided that such alleged infringement does not 
arise from the combination of the Product with other ingredients), injury, death, loss, property damage or any other Claim, whether in tort, 
contract, breach of warranty or otherwise, relating directly to the Products or Services provided hereunder (except if such injury, death, loss, 
property damage or other Claim arises from the combination of the Product with other ingredients, from the packaging, delivery system, or 
subsequent handling by buyer), or Seller ’ s breach of this Agreement.  Notwithstanding the foregoing, Seller has no indemnity obligation to 
Buyer to the extent that any Claims result from the gross negligence of Buyer.  
 
18.   Relationship .  
The relationship between Seller and Buyer shall be that of independent contractors and neither party, its agents and employees, shall under no 
circumstances be deemed the employees, distributors, franchisees, agents or representatives of the other party.  
 
19.   Assignment and Modification .  
The rights and obligations of Buyer under this Agreement shall not be assignable with the prior written consent of Seller.  This Agreement shall 
not be modified, altered or amended in any respect except by a writing signed by the parties.  Any variation, modification or addition to the 
terms set forth in this Agreement shall be considered a material modification and shall not be considered part of this Agreement.  
 
20.   Governing Law .  
This Agreement and all claims and causes of action shall be governed by and subject to the internal laws (exclusive of the conflicts of law 
provisions) and decisions of the courts of the State of California.  The sole and exclusive venue for all claims and causes of action between the 
parties shall be the state or federal court located in Orange County, California.  
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IN WITNESS WHEREOF, this Niagen Supply Agreement has been executed on, and whose Effective Date is, the date first written above.  
 
 
FOR BUYER, THORNE RESEARCH, INC.  
 
By:   /s/ Paul F. Jacobson  
Paul F. Jacobson  
Chief Executive Officer  
 
 
FOR SELLER, CHROMADEX, INC.  
 
By:   /s/ Frank L. Jaksch, Jr.  
Frank L. Jaksch, Jr.  
Chief Executive Officer  
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Exhibit 99.2 

  
 

ChromaDex ® Announces Deal For Its Recently Launched  
Niagen ™ Nicotinamide Riboside With Thorne Research  

 
- Thorne Research to Market Niagen ™ to the Healthcare-Practitioner Channel -  

 
- ChromaDex ’ s Niagen ™ is the First and Only Commercially Available Nicotinamide Riboside –  

 
IRVINE, Calif. – July 8, 2013 – ChromaDex Corp. ® (OTCBB: CDXC ) ( “ ChromaDex ” or the “ Company ” ), an innovative natural 
products company that provides proprietary, science-based solutions and ingredients to the dietary supplement, food and beverage, animal 
health, cosmetic and pharmaceutical industries, today announced a three-year marketing deal worth at least $3.5 million with Thorne Research 
Inc. for ChromaDex ’ s recently launched Niagen ™ , its novel, patented branded nicotinamide riboside (NR) ingredient.  
 
Under the terms of the agreement, Thorne Research receives marketing rights for Niagen ™ for use in nutritional supplements exclusively for 
the direct to healthcare-practitioner channel in the United States and Canada. ChromaDex will receive a royalty on sales of Thorne Research 
products that will contain Niagen ™ .  In addition, Thorne Research will collaborate with ChromaDex on future human clinical trials of Niagen 
™ .  
 
“ Mitochondrial energy production is critical for efficient metabolism of fats and carbohydrates, weight management, athletic performance, 
cardiovascular health and neuroprotection, ” said Robert Rountree, M.D., Chief Medical Officer of Thorne Research. “ Research has shown 
that oral nicotinamide riboside, a compound naturally found in the diet, can significantly optimize mitochondrial function by increasing 
intracellular levels of NAD+. In addition to improving the overall redox state of the cell, an increase in NAD+ results in activation of SIRT1 
and PGC-1alpha, cellular proteins that play a major role in mitochondrial biogenesis, glucose regulation and protection against age-related 
disease. Studies have shown that nicotinamide riboside increases muscle endurance, protects nerve cells from injury, improves insulin 
sensitivity, lowers serum cholesterol and limits diet-induced obesity. Nicotinamide riboside also represents the next generation of vitamin B3, 
providing the benefits of niacin but without the disturbing flush that impairs patient compliance. ”  
 
Paul Jacobson, CEO of Thorne Research, stated, “ We believe Niagen ™ is one of the most exciting new ingredients to be introduced in the 
nutritional supplement market in the past decade. We are thrilled to be the first manufacturer in our market sector to be able to incorporate this 
ingredient, and we plan on having a series of first-to-market products that incorporate Niagen ™ . ”  
 
Frank Jaksch, ChromaDex founder and CEO, stated, “ Our recently announced launch of Niagen ™ has resulted in numerous inquiries from 
leading companies in the nutritional supplement industry. We are proud to have Thorne Research, a highly regarded industry innovator, as our 
first channel partner for Niagen ™ , our branded nicotinamide riboside. ”  
 
ChromaDex ’ s Niagen ™ has the potential to be a next-generation niacin (vitamin B3) and become a part of the portfolio of B-vitamin 
ingredients included in products serving multi-billion dollar markets such as multi-vitamins, nutraceuticals, weight-loss, energy drinks, sports 
nutrition, meal replacements, infant formula and food and beverage products.  
 
Niagen ™ is the first and only commercially available brand of NR. Over the past two years, ChromaDex has built a significant patent portfolio 
pertaining to NR by separately acquiring patent rights from Cornell University, Dartmouth College and Washington University. ChromaDex 
believes its patent rights create a significant and meaningful barrier to entry for would-be competitors in the NR market.  
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About   Nicotinamide Riboside (NR):  
 
Sometimes referred to as the "Miracle Molecule" or the "Hidden Vitamin," NR is found naturally in trace amounts in milk and other foods and 
is a more potent, no-flush version of n iacin (vitamin B3).  The beneficial effects of NR in humans include increased fatty acid oxidation, 
increased mitochondrial activity, resistance to negative consequences of high-fat diets, protection against oxidative stress, prevention of 
peripheral neuropathy and blockage of muscle degeneration.  
 
Published research has shown that NR is perhaps the most potent precursor to NAD+ in the mitochondria of animals. NAD+ is arguably the 
most important cellular co-factor for improvement of mitochondrial performance and energy metabolism. Mitochondria also play an important 
role in the aging process. It is hoped that by stimulating mitochondrial function with the NR molecule, scientists will see increased longevity as 
well as other health improvements. Researchers worldwide continue to make seminal discoveries in providing evidence for the unique 
properties of NR in neuroprotection , sirtuin activation, protection against weight gain on high - fat diet s and improvement of blood glucose 
and insulin sensitivity.  
 
A recent study by researchers at Weill Cornell Medical College and the Ecole Polytechnique Federale de Lausanne ( Switzerland )   found that 
mice on a high-fat diet fed NR gained 60 percent less weight than mice eating the same high-fat diet without NR. Moreover, unlike the mice 
not fed NR, none of the NR-treated mice had indications they were developing diabetes and they had improved energy and lower cholesterol 
levels, all with n o side effects. The Swiss researchers were quoted as saying the effects of NR on metabolism "are nothing short of 
astonishing."  
 
About Thorne Research:  
 
Since 1984, Thorne Research has set the standard for exceptional quality manufacturing and formulation of premium hypoallergenic nutritional 
supplements available through licensed health-care practitioners. With more than 400 products, Thorne Research is recognized by health-care 
practitioners as a leader in providing nutritional supplements of the highest quality and purity.   Through recent acquisitions and joint ventures, 
Thorne Research now offers product lines that address the nutritional support of cancer patients, cognitive and brain health and cardiovascular 
health, in addition to a product line for high performance athletes ; a comprehensive product line of organic, non-GMO skin-care products ; and 
related supportive practice management programs.  With locations in Sandpoint, Idaho, and New York, New York, Thorne Research operates a 
state-of-the-art manufacturing facility and employs more than 250 people.   Further information on Thorne Research is available at  
www.thorne.com.  
 
About ChromaDex ® :  
 
ChromaDex® is an innovative natural products company that discovers, acquires, develops and commercializes proprietary-based ingredient 
technologies through its unique business model that utilizes its wholly owned synergistic business units, including ingredient technologies, 
natural product fine chemicals (known as “ phytochemicals ” ), chemistry and analytical testing services, and product regulatory and safety 
consulting (as Spherix Consulting ).  The company provides seamless science-based solutions to the nutritional supplement, food and beverage, 
animal health, cosmetic, and pharmaceutical industries.  The ChromaDex ingredient technologies unit includes products backed with extensive 
scientific research and intellectual property.  Its ingredient portfolio includes pTeroPure® pterostilbene; ProC3G ™ , a natural black rice 
containing cyanidine-3-glucoside; PURENERGY ™ , a caffeine-pTeroPure co-crystal; nutraGac ™ , a gac fruit powder; curcumin; and Niagen 
™ , its recently launched branded nicotinamide riboside , a novel next-generation B-vitamin.  To learn more about ChromaDex visit 
www.chromadex.com .  
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Forward-Looking Statements:  
 
Any statements that are not historical facts contained in this release are forward-looking statements.  Actual results may differ materially from 
those projected or implied in any forward-looking statements.  Such statements involve risks and uncertainties, including but not limited to 
those relating to product and customer demand, market acceptance of our products, the effect of economic conditions both nationally and 
internationally, ability to protect our intellectual property rights, impact of any litigation or infringement actions brought against us, 
competition from other providers and products, risks in product development, our ability to raise capital to fund continuing operations, the 
ability to complete transactions, and other factors discussed from time to time in the Company ’ s Securities and Exchange Commission filings. 
 The Company undertakes no obligation to update or revise any forward-looking statement for events or circumstances after the date on which 
such statement is made except as required by law.  
 

Statements in this press release have not been evaluated by the Food and Drug Administration.  Products or ingredients are not 
intended to diagnose, treat, cure or prevent any disease.  

  
##END##  

 
 

ChromaDex media inquiries:  
Beckerman PR  
Jerry Schranz  
201-465-8020  
jschranz@beckermanpr.com  

 Thorne Research, Inc., media contact:  
Berry & Co. Public Relations  
Andrea Coan  
212-253-8881  
acoan@berrypr.com  

   
ChromaDex Investor Contact:  
The Del Mar Consulting Group, Inc.  
Robert B. Prag, President  
858-794-9500  
bprag@delmarconsulting.com  
 
or  
 

  

Alex Partners, LLC  
Scott Wilfong, President  
425- 242-0891  
scott@alexpartnersllc.com  

  

   
ChromaDex Company Contact:  
Laura Carney, Executive Assistant  
949-419-0288  
laurac@chromadex.com  
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