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CURRICULUM VITAE

�about me skills

Name
Alice

Surname
Loro

Birth date
08/10/1991

Address
via Angelo Inganni, 52 Milan

Phone
+39 3475988503

E mail
aliceloro273@gmail.com

Website
www.aliceloro.com

Instagram
@alice.loro

Languages spoken
Italian - ��mother tongue
English - professional

Softwares�
��Illustrator
Indesign
Photoshop�
After Effects
Glyphs�
Suitecase Fusion�
Procreate

Something more
Hand Lettering
Calligraphy basics
Photography

work experience and education

currently

dec - dec
2017-2018

sept - apr
2016-2017

oct - dec
2015-2016

oct - apr
2014-2015

jan - jul
2014

sep - nov
2013

2010-2013

Designer freelance

Bottega Veneta

Interbrand

SPD - Master in 
Visual Design

Bauer - Typography 
and Letterpress lab.

Bitmama

The Industry

IED - Bachelor’s
Degree in Graphic 
Design
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Hello! I’m Alice, an eclectic and 
driven graphic designer from 
Milan with an incredible love 
for my job, I’m passionate and 
enthusiast especially if we talk 
about typography and branding.
 
I’m an incurable curious and 
always eager for everything that 
can be an inspiration for every 
project that I do and that could 
be a movie or an art exhibition.

As a quiet person I define myself 
a very good listener, I think it’s 
the key to a good collaboration 
and essential to translate in the 
best way the client needs.

I had the chance to work for 
different companies and my 
last experience has been in 
Bottega Veneta where I learned 
how to anticipate  the requests 
and be always meticulous with 
every detail.
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36 Days of Type 2019

Series of capital letters made for the
 “36 days of Type 2017” challenge.
This is a global project that invites 
designers, illustrators and graphic artists 
to design a letter or number of the Latin 
alphabet every day for 36 days.
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Netflix Novels

“What if Netflix was born in the 70’s?” 
My project starts with this question. I’m 
a huge fan of binge watching a tv series 
till i drop, but at the same time I love 
reading the good old books and often 
choose them if I like the cover.

So I decided that I wanted to challenge 
myself, I combined my passion for tv 
series and books to create “Netflix 
Novels Publishing House: if tv series 
were books”.

This project is born as a tribute to Netflix 
and as a personal exercise to try new 
lettering styles and also find the perfect 
illustration to give a hint of the story 
inside the fake book. 

Netflix Novels is a self-initiated and 
ongoing project.
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36 Days of Type 2017

Series of capital letters made for the 
“36 days of Type 2017” challenge.
I’ve been inspired by my love for 
wooden type and mixed it  with the 
art of paper-craft.
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Regina Flex it’s an italian company that 
produces high quality mattresses and 
pillows since 1973. The aim it’s to let the 
client find the perfect product that gives 
the maximum comfort and therefore the 
perfect way to relax. 

This logo has been done keeping in mind 
this concept, the shape of the letters are 
soft but neat and rounded to remind of 
the gesture when you touch for the first 
time the surface of a mattress to feel if 
the softness it’s right for you. The crown 
its the historic symbol of the company 
and has been drawn following the shapes 
of the letters. 

Regina Flex
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The brief was to create and design 
a new product for Algida. 
Alma popsicles are a vegan and healthy 
solution: made of organic ingredient 
and almond milk, inspired by handmade 
recipes. The logotype was designed with 
soft curves to recall a creamy texture, 
with the use of a pastel color as the 
almond milk.

Alma Popsicles
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Sedna

For this visual identity project me and 
my team had to create and define an 
institution which would represent the 
North America continent. 
After a lot of research and hard work 
we brought up to life Sedna, a Weather 
Research Center. We created the 
branding, a forecast website with a set 
of icons, a newspaper which collects 
all the news about climate change, a tv 
channel and some poster. 
The whole work is collected in a book.
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Bruno Monguzzi
president

429 Holy Road,
Coas, CF
320 423 Greenland

Achille Castiglioni
president

429 Main Street,
Toronto, TR
134 SD4 Canada

Bruno Munari
president

429 Holy Road,
San Francisco, CA

320 423 USA

Michele Provinciali
president

429 Cross Road,
Dallas, TX

320 423 Texas

Bob Noorda
president

429 Principal Strada,
Mexico City, MC
320 423 Mexico

The 5 research centers

Climate zone 
higher temperature 

Climate zone 
lowest temperature 
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This book is an academic project where 
the focus was to re-design the italian 
classic “The Tartar Steppe” by Dino 
Buzzati. Through the book analysis 
I selected three key elements in the 
story: Time passing by, light/shadow 
and heaviness. Accordingly I started 
to build a series of metaphors and 
contrasts, helped by some relevant 
quotes from the book. 

The Tartar
Steppe
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The image on the cover rappresent a 
calendar without months and weekdays 
with numbers crossed which it symbolize 
the losing of the notion of time and the 
infinite waiting.

The first sensory gap that the book gives 
you it is between its small dimensions 
and its heavy weight (around 2 kg): 
the cover in fact has been filled with lead 
as an invisible but direct metaphor to the 
solid military world of the book and the 
general sense of the unconscious burden 
of life carried by the protagonist.
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The whole book inside is transformed 
in a flip book, which is a little game 
meant to show a short animation which 
is in fact a time-lapse of a dry plain sky, 
from the early morning to the night, 
which is the span when the story of the 
protagonist starts and fishes.

Many years have passed in the book 
in such a short narration, and the 
concept of time abstracts itself from 
the concept of existence. The fast and 
neat animation of the timelapse it is the 
shortest and clearest representation of 
the cycle of life, while Buzzati’s novel 
tells a lifetime story. 
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Thank you!


