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Consumers keep sock companies on their toes
New products fight odour, damp 
Diabetics, hikers, travelers benefit 
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A three-pair, bargain package of socks  
fetched out of the sale bin has long been the 
answer for those simply needing some fabric 
on their feet and a top dresser drawer to fill.  
But discriminating foot apparel shoppers are 
on the increase, say some sock retailers and 
manufacturers that are targeting those 
interested in matching a 
stocking to their lifestyle.  
 
So if the sock fits ... read 
the label first.  
 
You might have picked a 
colour that matches your 
wardrobe, but do the socks 
have special fibres to 
increase circulation? Are 
they built for a long hike or 
flight or to ensure that skin 
lotion stays on the foot, not 
rubbed off by the sock?  
 
At Europe Bound on Front 
St., salesperson Matthew 
Kleyweght sticks his hand 
inside a waterproof 
SealSkinz sock. A pair sells 
for $45.  

 
"There's a membrane between the two layers 
that blocks water," he says.  
 
The sock resembles a boot, but is built for 
the intrepid soles that horse around in so  
much water, slush or snow that a waterproof 
boot isn't enough.  

 
"The thing about a wet sock, it gets wet, it 
stays wet," Kleyweght says. "It gets pretty 
smelly, too."  
 
A SmartWool pair of hiking socks comes in 
a dense version for mountaineers, though 
Kleyweght confesses, "We (sell) almost 

exclusively to 
small women who 
have cold feet. We 
almost have no 
mountaineers in 
here."  
Some pairs are 
made with merino 
wool, which 
Kleyweght says is 
an anti-microbial, 
"so it resists the 
growth of bacteria. 
It doesn't get 
smelly as fast. And 
you can go longer 
without washing 
it." Other socks 
have more cushion 
in the sole or 
padding on top to 
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protect against "lace pressure."  
McGregor Socks president and CEO Jordan 
Lipson sees a demand for specialized socks 
and is answering the call. In addition to its 
own brand, McGregor makes Calvin Klein, 
Nike and other sock brands for Canadian 
retailers.  
 
Now McGregor offers an ergonomic Calvin 
Klein sock designed for right and left feet. 
It's available at The Bay. McGregor also 
offers a sock with no elasticity to give 
comfort to older consumers who suffer from 
varicose veins and king size socks for the 
increasing number of Canadian men with 
shoe sizes of 12 and over, Lipson says. 
These are just a few of the 1,000 different 
styles McGregor makes.  
 
"Everybody wants the next toy, the next 
product. They want newness," Lipson says. 
"Some see this category as a very basic, 
simple commodity. But it's not. I don't think 
people realize that we're offering these 
products."  
 
Also diversifying their sock line is The Great 
Canadian Sox Co., which is preparing to 
launch a new line called Arriva.  
 
"Socks in general have evolved from 
being just a plain cotton tube sock to  
being a little more intricate," says Andrew 
Wells of Great Canadian Sox.  
 
Sitting in the company's boardroom, the 
table covered with dummy feet wearing a 

sample of each new brand, Wells adds, "If 
you're wearing the wrong socks, it ruins your 
day. We want to create a line, that no matter 
the stage of life you're at, you can find a 
product."  
 
He lists some of the brands the company is 
planning to launch.  

�� Time-Out, designed for those 
who rub lotion into their feet. "With 
this, what you do is you apply lotion 
to your foot, and then you put the 
sock on," he says. "(The lotion is) not 
going to get on your bed sheets or on 
your shoes."  

�� Travel-Tec, which uses Smart 
Compression technology that Wells 
says is supposed to increase blood 
flow in the feet and legs of travelers 
who remain seated for long periods 
of time. "It's strongest at the ankle 
and it graduates and releases as it 
comes up to the top," he says. 
"You're on a flight for 25, 30 hours, 
you need something like that."  

�� Aromatherapy sock, which 
comes in a woodsy scent that lasts 10  

      to 14 washes. "When you take it out      
      of the package, it will actually smell  
      like a spa."  

�� Medi-Tec sock for diabetics, 
made with Holofiber, which Wells 
says increases circulation in the foot. 

"Short and simple, you apply the 
fibre to the skin, it takes energy that 
your body emits and reapplies to the 
body," he says. "If you took a 
thermal camera and you look at your 
hands, you emit energy. It takes that 
energy and drives it right back into 
the body."  

 
On a recent afternoon at Holt Renfrew on 
Bloor St., men's dress socks hung from a tall 
rack, $40 Burberrys made with merino wool 
and nylon at the top and a $14 Holt's brand 
made with mercerized cotton and Lycra near 
the bottom.  
 
Presented with this array of socks, this 
reporter asks: What does it matter?  
"Are you allergic to anything?" asks the 
salesman. If not, he adds, it's more a matter 
of length and colour preference. And, he 
advises, you don't want to get caught ugly-
footed.  
 
"I find socks are important because if I go to 
someone's house and they ask me to take off 
my shoes, it's like, okay ..." he says with a 
nervous giggle.  
But the technicalities of the modern sock and 
ever-increasing variety of them might still be 
too fancy for some.  
 
 


