
FAIRTRADE BUSINESS AWARDS ENTRY CRITERIA – ACCOMMODATION-CONFERENCE/OFFICE

	

	Bronze
	Silver
	Gold
	For those organisations who have entered the Fairtrade Business Awards previously, please also complete the following section


	Purchasing/Using Fairtrade products

	
A minimum of 30% of the products you use is Fairtrade (where there is a Fairtrade option for those products).
	A minimum of 50% of the products you use is Fairtrade (where there is a Fairtrade option for those products)
Some other Fairtrade products are used, as applicable to your business (e.g. uniforms, tea towels, aprons). 
	Over 90% of the products you use is Fairtrade (where there is a Fairtrade option for those products)
Other Fairtrade products are used where possible.

	What increased proportion of spend has been on Fairtrade products in the last twelve months? 

	Communication
	Staff understand about Fairtrade and can tell customers what Fairtrade products are used and the benefits of Fairtrade.

	[bookmark: _GoBack]As for Bronze.
Fairtrade is proactively promoted to customers e.g. verbally, by information on printed literature or other information.  Please specify the various methods of communication.
	As for Bronze and Silver.
Fairtrade is clearly supported on the organisation’s website (if applicable) or other promotional material.
Please provide URL (if applicable).
	What additional proactive communication has taken place over the last twelve months?

	Management
	Support for Fairtrade is agreed at management/director level.
	As for Bronze.
Fairtrade is clearly included in the establishment’s CSR policy (if applicable) or stated ethos.

	As for Bronze and Silver.
Staff fully understand the establishment’s commitment to Fairtrade.
	Staff are encouraged to support and undertake Fairtrade activities within their working day.

	Community involvement and Innovation

	The establishment actively supports community Fairtrade events and campaigns.
	As for Bronze.
The establishment sponsors or is involved in one or more community Fairtrade events per year.

	As for Bronze and Silver.
Staff are involved in supporting community Fairtrade events or campaigns or receive Fairtrade mailings.
Any other examples of best practice.

	Have you actively shared your best practice with non-Fairtrade organisations to encourage them to understand Fairtrade and to use more Fairtrade products?





