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For generations, farmers produced locally grown food for their families and communities 
without any questions asked (Menzies, 2015). Each person, whether it was their immediate 
family, aunts, uncles, grandparents, friends etc., not only had a connection to the land but they 
trusted where their food came from and how it was made. Today, only two percent of Canadians 
farm, while the other 98% either lack the knowledge, are potentially confused or curious, don’t 
care or have developed a fear around agriculture (Menzies, 2015). For numerous consumers, the 
myths that have been created and circulated through social media platforms have progressively 
outspoken the hard working and forward thinking agriculture community. In a technological 
world of instant gratification, curious and determined consumers are now relying on Google to 
find the answers to their questions they have about food. Therefore, it is the responsibility of 
producers to listen and make sure they encourage positive conversations and share their stories 
confidently, and authentically so that customers get their info straight from the source.  

The dictionary defines the social license as: “ The privilege to operate with minimal 
restrictions by maintaining the public’s trust for doing what is seen to be right.” (Deprez, 2019). 
Maintaining a social license can be complex and accompanied by numerous challenges but if 
done right, it encapsulates social legitimacy, credibility, and trust (Whitelaw, 2017). Trust is the 
key component in the sustainability of a social license in agriculture. However, today, as the 
information gap between producer and consumer grows, so does the publics general agreement 
on what constitutes safe and acceptable practices (Whitelaw, 2017). According to Steve Denys 
from Pride Seeds and Chatham, if producers don’t speak up soon, “They’re going to lose more 
than just their freedom. There is the potential for food costs to increase, the environment and 
family farms to experience negative impacts, and the risk of more regulations.” Europe for 
example, is currently experiencing new legislation based on the social opinions of others.  So 
how can we shift this stigma?  

Two of the biggest reasons as to why producers are nervous about sharing their stories on 
social media include: 1) They don’t know how and 2) They’re too scared to. In addition, a large 
portion of Canadian farmers are sixty-five years and older in which case the technological world 
is beyond what some of them are wiling to invest in time and education. In reality, the majority 
of stories are going to have to be told by the upcoming and middle-aged generation, but first they 
need to know how.   

Agvocacy first starts with the willingness to take action despite the negative opinions that 
may arise. Whether you’re grain farmer, dairy producer, beef enthusiast etc., each industry 
should want to unite as a community and support one another through the hardships and 
successes. Our stories need to be positive and our message needs to be clear.  Whether we’re 
trying to discuss GMO’s or explain the use of chemicals, farmers need to become the teachers 
that simplify and focus on creating a positive understanding of the methods used to farm.  

It’s also important to remember that everyone brings a different perspective to the table. 
For example, a barn to a farmer may provide the same benefits as a yoga studio does to a 
working, urban mom. Both represent a place where each individual can go to sort out their 
problems and clear their head. They are also spaces that remind each individual of who they are 
and how to find their way back to certainty when life gets a little wild or they don’t know which 
way to turn. Both people just come from different backgrounds but share similar experiences. 
And while we want to paint a positive picture on social media, it is also equally important to 
share the hardships that come with the job. Overall, producers need to be confident in 
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themselves and in their stories and stay up to date with changes/communication solutions 
provided by others in the industry.  

There is evidence of a positive shift in agriculture on numerous social media platforms, 
the most influential include Instagram and Twitter. Popular accounts such as @nuttmegzz, 
@highheelsandcanolafields and @thetulepps not only set an inspiring example by sharing 
aspects of their everyday lives on Instagram and Facebook stories, but they also educate 
consumers through fun and engaging posts on Facebook, Instagram and Twitter. James 
Robinson, a producer from Ontario explains, “Activists are trying to tell a story and it’s not 
their story to tell. It’s our story to tell. We’re the ones getting up in the rain or worrying if we 
can feed our cows. It’s us who should be telling our stories.” 

In conclusion, no matter who you are, how old you are, what part of agriculture you’re in, 
whether you grew up on a farm or not...our industry needs more agvocates to stand up and share 
their story. Canadian agriculture implements some of the highest regulations and conducts some 
of the safest scientific research. Our industry also represents families that have passed down their 
operation for numerous generations – that kind of history deserves celebration and nation wide 
pride. Yes, it can be intimidating. It can be scary. It will probably be imperfect. But in the end, 
uniting, creating positivity and embracing modern communication will benefit how the public 
perceives our industry in the long run.  
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