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Introduction

We thrive in a culture of innovation. For young
people, that means more than half of the jobs
they will pursue do not even exist yet. The digital
skill set required to rise to the challenge of the
21st-century job market requires individuals to
increasingly be plugged in and switched on.
Digital Media is constantly adapting to new ways
of accessing and consuming information, and

products.

In demand are individuals with the skills and
experience in the full digital media mix, and a
solid understanding of how digital media impacts
the bottom line. Digital Media careers are
lucrative and there is a high demand for qualified

professionals that can generate massive profits

for large-scale organizations and as well as small

businesses.

In November of 2018, the LinkedIn Workforce Report stated that some of the most in-demand skills
across the country are digital communication skills and digital literacy. What is surprising is that jobs
were not just coming from marketing firms but from the public safety, corporate services, software and
IT services industries. Even large markets such as New York and San Francisco are experiencing
huge digital media skills gaps in the next generation of employees.--making individuals with digital

media skills highly sought after.
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STEM to STEAM

According to a recent study from the Pew Internet & American Life project (Anderson & Jiang, 2017),
95% of teens have access to a smartphone, and 45% say they are online 'almost constantly'. Over
half have created media content, and 33% of teens who use the Internet have shared content they
produced. While this means they are capable of navigating through 21st-century media, it does not

give the high-level skills to succeed needed in the marketplace.

Digital Media skills are often overly generalized and many associate digital media with social media.
While there is a connection, there are other digital media skills, that are in high demand such as
video, SEO optimization, content management , and more. Research conducted by Deloitte Research
shows that while many technical skills prized, they decay in value as more people acquire proficiency
in those skills. Therefore it is important for the next generation of workers to have not just hard skills
but soft skills as well. Skills like comfort with technology, ability to adapt, multitasking and

creativity must be combined with technological knowledge.

Having skills in technical computing, communication,
statistics, project management, marketing, and/or content

management are now prerequisites for most positions.

STEM no longer tells the whole story of skills needed in
the 21st century. Jobs based on math, science, and
engineering are vulnerable to automation, so they should
be complemented with soft skills and other strengths as

well.

While the core need for technical skills remains strong,
another theme has entered the job market: the need for
people with skills in communication, interpretation, design,
and synthetic thinking. In a way, we can think of these as
the arts, hence the evolution of education from STEM
(Science Technology Engineering Math) to STEAM
(Science Technology Engineering, Art, Math)
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THE EMERGENCE OF HYBRID JOBS

Over the last decade the Internet has changed the way we communicate. Today's workplace utilizes
smartphones, texting, tweeting, Skyping, Zooming, Snapchat, Instagram, Facebook video, LinkedIn,
Google apps and much more. The power of modern media and the ubiquity of communication
technologies in all aspects of life make learning strong communication skills more important. The 4 C's
(critical thinking, communication, collaboration, creativity )are the core of every organization and are
skills that have been identified as the most important skill set of the 21st century. The next generation
must embrace the concept of digital citizenship. More importantly, they must be able to understand the

full power of digital tools and technology and adapt that to a rapidly changing society and workplace.

21st-Century employers are moving away from static jobs with concrete descriptions, and they are
shifting toward hybrid roles that require technical and analytical skills and value soft skills like
communication, original content, and teamwork. Global interconnectivity and demographic shifts are
resulting in a workplace vastly different from the 20th century. The new work environment is
characterized by mobile, tech-savvy, younger and virtual teams. There is a newfound culture that

promotes on-demand content, tools, and talent.
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4Cs Performance Areas

Critieal Thinking

Information & Discovery
Interpretation & Analysis
Reasoning

Construction Arguments
Problem Solving
Systems Thinking

Communication

Effective Listening

Delivering Oral Presentations
Communicate Using Digital Media
Engaging in Conversations & Discussions
Communicating in Diverse Environments

Collaboraticon

Leadership & initiative

Cooperation

Flexibility

Responsibility & Productivity

Collaborate Using Digital media
Responsiveness & Constructive Feedback

@

%Idea Generation

Idea Design & Refinement
Openness & Courage to Explore
Work Creatively with Others
Creative Production & Innovation

experience experts and digital media staff. (Forbes,2018)

While many companies have outsourced
specialized tasks over the years, big
companies still need a myriad of technical
and professional talent. Ideally, a

combination of both; the hybrid job.

A 2014 survey of 600 marketers found that
70% considered video marketing to be their
most effective tool, and this figure went up to
74% for specifically B2C marketers. Video is
difficult to do right, so having the skills to
produce good quality video is highly in
demand. (Talent Hub Resourcing, 2016)

Skills like video design combined with the
surge of online work management solutions,
collaborative work platforms, and content
management are fueling the international
workforce. The bottom line is if the next
generation wants to keep pace in their
industry and excel in employment, they will,
undoubtedly, be expected to have a certain
degree of digital capability. Simply because
digital tools and skills have a proven ability to
generate revenue, and companies want to
harness that power and stay competitive.
(Digital Marketing Institute,2017)

Recently, General Electric invested more than $1 billion to create a new market around the Industrial

Internet. Under the new Chief Digital Officer, Bill Ruh, the company hired thousands of user
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FUTURE OF DIGITAL MEDIA

We all know that the way we do our jobs has changed. But the rate of change is

accelerating faster than ever before. Artificial intelligence (Al) will play a key role in revolutionizing
many industries in the near future. A survey by Pew Research Internet finds Americans are
roughly twice as likely to express worry (72%) than enthusiasm (33%) about a future in which

robots and computers are capable of doing many jobs that are currently done by humans.

It is important to understand that Al will replace tasks and not jobs.

Employees with skills in communication, interpretation, design, and synthetic thinking will provide

the balance for this ever-changing world.
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There are seemingly endless career possibilities for people with digital media skills. People

with digital media skills are in high demand. There is a huge variety of career available to

people with digital media skills.

Careers Hybrid Opportunities

Media planner e Advertising account executive
Multimedia specialist e Broadcast journalist
Programme researcher, e Editorial assistant
broadcasting/film/video e Event manager
Public relations officer e Film director
Runner, broadcasting/film/video e Information officer
Social media manager e Magazine journalist
Television/film/video producer e  Market researcher
Web content manager e UXdesigner

e  Writer

Employers include:

Communications Agencies
Civil Service

Higher education institutions, such as colleges and universities
Local government
Marketing organisations
Media companies
Newspaper industry

PR consultancies
Publishing companies

TV and radio companies.
Retail

IT companies

Service Industry

Nonprofit Agencies
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Star University’s

Digital Media Certificate Program

In the fall of 2019 Star University will
beginning training highschool students
in Muskogee County through a
state-authorized eleven-month
accelerated program in social media,
video content production, web
production, and Virtual Reality
content--all in a real-world atmosphere.

In the fall of 2017, U.S. Education
Secretary Betsy DeVos called for a
“major shift” in higher education,
pointing to the need for more workforce
training programs. “We need to stop
forcing kids into believing a traditional
four-year degree is the only pathway to
success,” DeVos said at a meeting
focused on an apprenticeship at the
White House last November (Converge,
2017).

The DMC program also provides its
participants with organizational
collaboration including hands-on job
experiences through paid summer
internships with local businesses and
agencies. The Program is focused on
leadership skills essential to being an
team member. This DMC begins by
exploring the principles of leadership,
and how they are different from
management skills, and continues by
addressing the essential skills of creating
a strategic vision, and delivering results.

Students will have the opportunity to earn high
school and college credit.

For more information about the
Digital Media Certificate Program

www.staruniversity.org

Info@staruniversity.org
(539) 302-7508
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Digital Media Certificate Program

What is Digital Storytelling?

The Script Writing Process

Editing Process

Shooting Techniques

Video Production with Adobe Spark
Video Distribution and Promotion
Production Skills Certificate

Web Design

Web Planning

Channel Set-Up

Finish Setting Up Channels & Start
Developing

Inbound Marketing

Content Development Strategies
Growth Driven Design

News & Social Media-The Story

Crisis Communication in Social Media
Participatory Friend & Crowd-Sourcing
Social Media Content Strategies &

Development

Web Construction

Integration of Multimedia & social media

Wix Portfolio
Hypersyndication

YouTube Channels & Analytics
Publications Techniques
One-on-One Final Project Consultations
Search Engine Optimization

Project Evaluation

Integration of Multimedia & Social
Media

Social Media Portfolio

Driving Traffic to Your Website and
Social Media Sites

Audience Engagement and Interaction
Social Metrics & Analytics

Intro into Virtual Reality

Portfolio Evaluation

Star University is licensed in the state of Oklahoma by the Oklahoma Board of Private

Vocational Schools.
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