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Consumer confidence declines in October 

 

KEY FINDINGS 

___________________________________ 

KASI CCI declined by 2 points in October 

___________________________________ 

Anticipation of Diminishing Personal finances 

___________________________________ 

A Brisk Turnaround in Consumer Sentiments 

___________________________________ 

 

Though a continuation in the upward trend of        

the global consumer confidence index score was       

more favourable, the month of October was       

generally characterised by a fall in consumer       

confidence index for the individual countries.      

Thus the global index recorded a 2 point decline         

in the confidence index. The exception is Kenya        

that recorded a notable +14 point increase to        

+11. Kenya attained its fastest growth pace in        

the agricultural sector over the last two years, at         

the close of September alongside growth in other        

industries such as infrastructure development.  

 

For most countries, the scores recorded for the        

month of October are almost in complete       

contrast of the subsequent month. This is       

especially true for Tanzania whose score declined       

by a significant -17 points following a steady and         

encouraging improvement observed since the     

month of May. In fact, Tanzania recorded its        

highest score in the previous month and this was         

accredited to protracted positive effects of the       

interest rate cuts. However, in a wink, Tanzania        

has very rapidly slid back to the negative scale of          

the confidence index. Possible reasons for this       

decline remain a mystery. The recent disputes       

surrounding one of Tanzania’s leading export      

agricultural goods, which has called for serious       

government intervention may explain a share of       

this observation, however, aside to this, there       

are no immediately visible suggestions to explain       

the drastic fall especially following a seemingly       

improving consumer confidence index. It is our       

hope that the near future will shed more light in          

explaining this anomaly. 

 

The decline recorded in other countries was       

within reasonable bounds of less than 5 points. 

  

Spending and Job Security continue to 

dampen the near-future outlook  

 

Consumers’ evaluation of prevailing economic     

conditions declined to -14 from a score of -11         

while expectations took a 1 point drop to +18.  

 

The share of individuals who believe that given        

the current economic climate, the present is a        

suitable time for large purchases such as       

furniture or electrical appliances remained steady      

at 21 percent. The share of individuals that        

claim difficulty in acquiring jobs has increased by        

3 percentage points to 41 percent which, which        

is an observation in line with declining consumer        
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sentiments. The significant 20 percent increase      

to 63 percent, of Tanzanians reporting difficulty       

in getting employment, is noteworthy in light of        

the former decline of this percentage. This       

echoes the observed sharp decline in the       

confidence index.  

  

Anticipation of Diminishing Personal 

finances  

 

A 3 percentage point decline to 34 percent is         

recorded for consumers that expect an increase       

in their household income over the next 6        

months, while the share of consumers that       

maintain their ability to meet regular expenses in        

the next 6 months remained steady at 25        

percent. An almost obvious but noteworthy      

observation is the 15 percent decline of       

individuals who expect a fall in their income and         

a comparatively less adverse 8 percent decline       

of individuals who are confident about meeting       

monthly regular expenses in Tanzania. 

 

A Brisk Turnaround in Consumer 

Sentiments 

 

The current month has proven that consumers’ 

sentiments can change very quickly as 

consumers attempt to rationally respond to 

prevailing economic conditions. Though Tanzania 

had been experiencing notable improvement, the 

quick turnaround may require a considerable 

time-frame to return to former “September 

glory-days”. However, more important is 

identifying and validating underlying drivers of 

these observations. 

 

Country Summary Statistics 

 

Countries 

Oct 

2018 

MoM 

(%) 

YTD 

(%) Trend 

Cameroon -1 -7 -6 v 

Ghana    25 -5 -1 v 

Ivory Coast 15 -2 -7 v 

Kenya 11 14 3 ^ 

Nigeria 25 -3 0 v 

South Africa     0 -2 -1 v 

Tanzania -7 -17 5 ^ 

Overall 8 -2 -4 v 

 

 

 

 

 

 

 

 

 

COMMENT 

Esther Bhosha, Junior Economist at KASI Insight, which compiles the KASI CCI survey, commented: 

“As the year draws to an end, a prudent and honest assessment of economic performance is a 

requirement if we intend to avoid pitfalls previously encountered. Despite what other sources report, the 

scores obtained of this index are evidence of a continent that has a mileage to cover in improving the 

welfare of its inhabitants/consumers. 4 out of the 7 countries remain on a downward trend of consumer 

confidence, thus setting an overall global regress in consumer confidence.” 
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CONTACT  

 

 KASI Insight 

 

Esther Bhosha 

Junior Economist 

T:+27 73 564 06553 

info@kasiinsight.com 

 

Arielle Nkongmeneck 

Corporate Communications 

T:+416 470 7027 

hello@kasiinsight.com  
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Methodology 

KASI Consumer Confidence Score (KASI CCI) is a composite 

index compiled from a seven-questions survey that runs 

monthly via our consumer polls in the countries covered. The 

data output is based on fresh, randomly selected 

representative sample of city dwellers aged 18-64. 

 

Released the first week of every month, KASI CCI provides a 

focused view on consumer perceptions in seven African urban 

centers (Ghana, Nigeria, Kenya, South Africa, Cameroon, Ivory 

Coast, Tanzania) where most spending in the continent is 

concentrated.  

 

For each question, the final metric will be a ‘balance measure’ 

of the percentage of positive responses minus the percentage 

of negative responses. The overall metric will be an average 

across all the questions. 

 

September 2018 data were collected 08/11 to 09/06, 2018. 

 

For further information on the KASI CCI survey methodology, 

please contact info@kasiinsight.com  

About KASI Insight 

KASI Insight is an award-winning consumer and market 

intelligence firm that provides reliable data and actionable 

insights on the largest economies in Africa to the global 

business community.  

 

Turn the best of the African consumer into competitive 

advantage. We engage, question, learn from consumers and 

market participants in over 10 markets in Africa to uncover 

what success means to them in order to help your company 

take leadership position in these markets. 

 

With our consumer indices, we provide greater visibilities into 

the economic realities of Africa. 

 

If you prefer not to receive news releases from KASI, please 

email hello@kasiinsight.com  

 

To read our privacy policy, click here. 
 

 

Disclaimer 

While KASI Insight Inc. (“KASI”) believes that the information contained herein (the “Information”) is accurate and complete, the                  

Information is provided on an “as is” and “as available basis” without warranties, conditions or representations of any kind. KASI                    

expressly disclaims, to the fullest extent permitted by applicable law, any warranty or condition, express or implied, statutory or                   

otherwise, whether arising from trade or course of dealing, including, without limitation, any warranty that the Information (a) is                   

accurate, reliable or complete, (b) is of merchantable quality, (c) is fit for a particular purpose, or (d) does not and shall not infringe                        

any patent, trademark, trade-secret or other intellectual property or other proprietary right of any third party. 

KASI explicitly states that it does not offer advice or recommendations concerning the Information. KASI shall not be liable or                    

responsible for (a) any errors or omissions in the Information, (b) the results obtained from use of the Information, (c) for any                      

decision made, action taken, or failure to act in reliance on, or other use of, the Information. 

The Information is for general purposes only. For greater certainty, KASI is not an investment advisory service, is not an investment                     

adviser, and does not provide personalized investment/financial advice or act as an investment/ financial advisor. KASI shall not be                   

liable for investment decisions which may be based on the Information. 
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