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Abstract 
On August 21st 2018, Making Roots and People and The Sea 
staff and volunteers, set out to conduct a specialised beach clean 
on a stretch of Northern beach that is particularly dirty on 
Malapascua. Our specialised beach clean targeting certain items 
showed that there are indeed large quantities of plastic debris on 
this beach, especially light weight ocean carried pollution. Whilst 
there was a large amount of branded plastics, there was also a 
lot of “orphan” and non branded plastic. Long term solutions of 
the plastic problem may include continuing to raise awareness 
within large business, societal awareness and education. The 
biggest producers of branded plastic pollution were Universal 
Robina, PRI foods and Nestle. Much of the plastic pollution was 
attributed to “junk food” suggesting that the problem is not just 
an environmental concern but also a health concern. 
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Background: 
Malapascua is a small Island on the Northern Tip of Cebu Island, The Philippines. 
It has a increasing resident population of 4000 as well as tourism population 
throughout the year.  

People and The Sea are an environmental non governmental organisation 
educating about plastics on the island. Making Roots is an environmental non 
governmental organisation visiting Malapascua. The collaboration between 
organisation and combination of resources to allow the brand audit to occur.  

There is a problem with pollution on  Malapascua and also a lack of infrastructure 
to deal with future waste. 

Break Free From Plastic provided Webinar training to Making Roots and People 
And The Sea, on how to conduct a Brand Audit Beach Clean. The objective of this 
specific type of collection, is to raise awareness, input data to find the biggest 
polluters and to relate to Extended Producer Responsibility.  

Objectives: 
Conducting a specific beach clean has a number of objectives. 

- Find a total weight of collected major plastics.  
- Find a weight of the branded plastics  
- Contribute data to the Break Free From Plastic Campaign.  
- Find out what are the biggest types of plastics found are 
-  To find out the biggest brands found in the pollution. 
- Create content and visuals that can help to campaign to the big producers. 
- To collect some of the major plastics on this stretch of badly polluted beach. 
- Assess the source of the pollution, to aid in finding solutions. 
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Why is this important? 
- Reduces the amount of plastic in the environment 
- Good awareness within the community here on Malapascua 
- To hold producers accountable by inputting data into Break Free From Plastic 

and to help generate  global analysis into the problem 
- To create content and awareness. Photos, discussions and any creative work 

we can generate from the beach clean can go a huge way in addressing the 
problem 

- To create a fun and innovative way to address this problem.  
- To colloborate between organisation to combine resources. 

Method: 
We chose the particular beach due to the high levels of pollution. Many beaches in the 
area are swept and mostly debris is burnt. However this beach, perhaps due to the 
distance from resorts, is not regularly cleaned. This has resulted in a huge amount of 
plastic litter on the beach. 

Our collection happened over the space of one hour, restricted due to tides and hot 
weather. We collected into rice sacks, into certain categories, collecting as much as 
possible of each category. Non branded items  were weighed and sent straight to 
recycling facilities in segregated rice sacks. 

We sorted through the branded sachets and they were divided into parent company 
where possible. If a company could not be found on an internet search- we assumed it 
was a “ghost” brand and not included in the brand audit. 

Instead of a widespread beach clean which is not suitable or achievable in a few hours 
on this heavily polluted beach, we assessed the items we believed to be of high 
abundance on this beach, and focused on these. We collected and recorded branded 
sachets. We also collected unbranded: Plastic Bottles, Single use sachets and soft 
plastic, plastic cutlery, plastic straws, shoes, lighters, textiles, polystyrene containers, 
diapers and sanitary products, PVC and opaque plastic and toothbrushes. 
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Findings: 

Making Roots

Collected weights of each item

Type Collected Weight (kg)

Shoes 25.6

Single use plastic 
unbranded

15

Diapers 10.3

Textiles 8.7

Single use  sachets 
branded

4.8

PVC 4.5

Jelly Pop, single 
use glasses

2.65

Unbranded plastic 
bottles

2.5

Branded plastic 
bottles

1.6

Lighters 0.5

Straws 0.28

Cigerettes 0.08

Cutlery  6 pieces

Toothbrushes 4 pieces

Number of sachets found by brand

Brand Number of Sachets

Universal Robina 105

PRI foods 93

Nestle 92

Rubisco 90

Oushi 63

Monde Nissin 62

WL foods 52

Silver Swan 36

Unilever 32

Proctor and Gamble 29

Kopiko 18

Chick Boy 12

Palmolive Colgate 10

Pride 9

Wings 9

Zesto 9

Coca Cola 8

Pure Snack Foods 5

Lumpia Chang Hair 5

Skyflakes 5

Champion 3

Nature’s spring 2

Camel 1

Nutrisnack 1

Colombia 
International

1
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Conclusion 

The scale of pollution on Malapscua is large. Some plastic was evidently from a 
local source, such as diapers and sachets whilst some was ocean borne- shoes, 
straws and light plastic sheeting, encrusted in barnacles. This makes the 
challenge of solutions on Malapascua multifaceted. Local engagement and 
education is important, as well as these larger campaigners to reduce pollution 
that washes up on beaches.  

Much of the single use sachets were produced in The Philippines.  Lots of “junk” 
food wrappers. Addressing this is not only a waste problem- but a health issue. 
Sachets are a particularly difficult plastic item to recycle, as they are often formed 
of many different layers of different material. Finding biodegradable or recyclable 
solutions to these small quantities of  perishable items is a priority. 

We could not conduct a full brand audit on this beach within the timescale and in 
context to the huge quantity of pollution on this beach. But we could get an idea 
of the types of plastic, remove a huge quantity and assess of the brands of the 
sachets that we collected. 

We visited the site prior to beach clean and assessed what types of plastics there 
were a lot of. We then checked a list of commonly found items- to create a set list 
of items for volunteers to collect. We both wanted to assess the weight of items- 
and also collect a huge quantity whilst we had access to a boat. 

We found a lot of unbranded items. Within the branded items there were a lot of 
items that we couldn't identify either.  Extended producer responsibility may 
work for some of the big brands but not total solution. Many may be extinct 
companies, or unknown. Unbranded plastics are known as  “orphan” plastics and 
we found 15 kg of plastic in a tiny stretch of the beach. Of the branded collection- 
around 60% could be attributed to a current company, the rest was branded 
“unknown”. Continuing in education and bottom up approaches is very important 
method to deal with the overall issue. 

The scale of the unbranded plastic bags was extensive. It was not possible to 
make much progress along the beach due to scale of plastic. This plastic 
consisted of large plastic sheeting and plastic bags. There were also a huge 
amount of small clear goods bags (used for peanuts or small snacks). 
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Although some items had a small weight, the volume was much larger. We 
collected 3 rice sacks of jelly pops, single use drinks cups. Counting the amount 
of cups would give us a greater understanding of scale and allow for more 
impactful campaigning. 

The nature of the plastic we found, including lots of unbranded plastic, and junk 
food sachets as well as branded trash, a multifaceted approach to address the 
brands and societal probably best here. Empowering all members that they can 
have a positive impact will create change. 

We managed to get some good footage of the beach clean, that was shown on 
“stories” and feeds on social media channels for Making Roots and People and 
The Sea. 
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Further ideas. 

This beach clean was the start of a brand audit  project not only on this beach but 
on other beaches on Malapascua. There are a number of improvements we could 
make.  

Brand auditing the bottles we found would be a great step, and one that was not 
possible on this beach clean. It would also be interesting to assess the number of 
bottles with or without lids. 
On this occasion the scale 
of the clean up and lack of 
resources meant we could 
not do an extensive brand 
audit. There are some 
stretches of Malapsuca 
that are extremely 
polluted, and brand audit 
it a momental task. Our 
branded sachets took 5 
hours to sort and 2 hours 
to research parent 
companies. Future funding 
and training for the team 
would allow for a 
comprehensive study of 
this beach, a very 
worthwhile activity considering the scale of the problem.  

Counting the amount of items found, especially for items such as single use cups 
would be very interesting tool, to assess the use of single use cups. It would also 
be a great tool for using in campaigning. 

Counting percentage of items found branded, orphan extinct or unbranded. This 
would give us a better overview of brand plastics and unbranded. 
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Photos used in this report are all taken during the Brand Audit, by Making Roots 
but also by volunteers for People and The Sea and they are used in this report 
with gratitude.  

Further Resources: 

Break Free From Plastic Campaign information can be found at: 
https://www.breakfreefromplastic.org 

Making Roots: 
https://www.makingroots.co.uk 

People and The Sea 
http://www.peopleandthesea.org 
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