What is Propaganda?
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Propaganda refers to any persuasive technique, whether in writing, speech, music, film, or other means that attempts to influence the opinions, emotions, attitudes, or behavior of a group for the benefit of the person or organization using it. Propagandists try to put across an idea, good or bad, rather than discover the truth though reasoned argument and persuasion. The goal of a propagandist is to mold opinion or behavior to support their cause without concern for the interest or benefit of the audience.

Propagandists employ certain techniques to convince people to believe them.


Bandwagon: the implication that “everybody else is doing it”

Plain folks: the implication that “users of this product are just like you”

Card Stacking: distorting or omitting facts

Name-calling: stereotyping people or ideas

Glittering Generalities: using “good” labels, such as patriotic, beautiful, exciting that are unsupported by facts

Testimonial: an endorsement by a famous person

Snob Appeal: the implication that only the richest, smartest, or most important people are doing it

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 

Transference: the association of a respected person with a product or idea

Fear: Propagandists play on an audience's fear that something bad will happen to them unless they do what has been suggested to them.

Humor: Humor is another powerful tool of persuasion. If you can make people laugh you can persuade them.

Repetition: Propagandists use this technique to drum the message into the target audience's subconscious by repeating keywords or phrases over and over until resistance to the message weakens. The target audience eventually accepts the message often without even realizing it. 


Propaganda Continued…

[image: image2.wmf]Red Herring: Propagandists use this diversionary tactic to draw one's attention away from the real subject. Guard against this technique by showing how the argument has gotten off track and bring it back to the issue at hand.

Symbols: Propagandists use words, designs, place, ideas and music to symbolize ideas and concepts with emotional content.

Faulty Cause and Effect: Propagandists claim that the use of a product creates a positive result without providing any supporting evidence.

Compare and Contrast: Propagandists lead the audience to believe that one product is better than another without offering real proof. This technique is similar to Faulty Cause and Effect. 

Loaded Words: Propagandists use powerful words like peace and patriotism because they arouse a strong emotional response.

Hyperbole: Propagandists use exaggeration or "hype" to create impressive sounding words that are nonetheless meaningless and vague.

Slogans: Propagandists use catchy slogans or phrases that are easily remembered in place of a complicated and perhaps more accurate explanation. 

Simple Solution:  Propagandists use this technique to provide simple solutions for complex answers. Facts are reduced to right and wrong, good or evil. Propagandists attempt to get people to accept information because it appears to be concise and goes straight to the heart of the matter. This makes it easy for people to make a decision without having to have to think about important issues or verify the facts.
