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Rockhaven

July  26, 2016

Jenni fer  McLain
Pr incipa l  Economic Development  Officer
Glendale  Economic Development  Corporat ion
633 Eas t  Broadway, Sui te  201
Glendale, 91206

Re: Let ter  of  Interes t  Rockhaven -  Reques t  for  Proposa l

Dear  Mrs. McLain:
 
Thank you for  grant ing Brooks  S t ree t  and the  LAB an oppor tuni ty  to  par t ic ipate  in  the  
Rockhaven Reques t  for  Proposa l .  Both fi rms share  a  high degree  of  interes t  in  the  
proper ty  s ince  our  fi r s t  tour  over  two years  ago, and respect fu l ly  submit  our  v i s ion for  the  
future  of  Rockhaven.
 
As  you may know, Brooks  S t ree t  spec ia l izes  in  unique, high qual i ty  mixed-use  and 
res ident ia l  communit ies , whi le  the  LAB team is  composed of  award winning community  
redeve lopment  des igners  and operators.  Our  mutual  v i s ion intends  to  reuse  and 
reconfigure  the  exis t ing his tor ic  bui ld ings , forming a  v ibrant  community  hub of  unique 
re ta i l  of fer ings , cul inary  ar t i sans  and cafes.  Connect ing a l l  wi l l  be  the  beauty  of  exis t ing 
mature  oak t rees , lush landscaping and winding pathways  for  urban re l ie f  and a  re lax ing 
p lace  and ce lebrat ion of  his tory.  A smal l  sca le  housing component  wi l l  ce lebrate  the  
bungalow cour tyard s ty le  reminiscent  of  the  1920-30’s  Glendale  and Pasadena Spanish 
Colonia l  archi tec ture.
 
The at tached Vis ion Book of fers  our  responses  to  the  Ci ty ’s  RFQ and i s  va l id  for  60 days.  
We look forward to  working with Ci ty  s ta f f  and the  loca l  community  s takeholders  to  
implement  the  rehabi l i tat ion and reviva l  of  Rockhaven for  the  greater  benefi t  of  the  
community  of  Glendale.
 
Respect fu l ly,

Pr inc ipa l





Within this Rockhaven “Vision Book” is Brooks Street and The LAB’s development concept and program approach for the restoration and reuse 
of the historic Rockhaven property.

Rockhaven is a rare example of a surviving sanitarium that once flourished in the foothills of the San Gabriel Mountains in Glendale and Pasade-
na in the early 1920 and 1930’s.  The building’s on the site are a testament to Agnes Richard’s vision of creating a homelike setting for the treat-
ment of patients.  The buildings domestic scale, Spanish Revival style and setting within mature oak trees, winding pathways and lush landscap-
ing created a vigorous environment for healing.

Both Brooks Street and The LAB acknowledge the historic nature of the site and have a desire to preserve the site through adaptive reuse of the 
existing buildings.  Both companies have experience with adaptive reuse of interesting and historically sensitive buildings; Plant 51, The Packing 
House and The Casion San Clemente.  Both companies understand the desire to not only preserve but to reactivate Rockhaven as a community 
amenity that is a destination for the citizens of Montrose, Glendale and all of the Crescenta Valley. 

The Vision Book attempts to convey the vision and feel of Brooks Street and the LAB’s development concept and development approach.  In-
cluded within the Vision book is a commitment to preservation of the existing buildings, a development concept that maintains open space and 
accessibility with a compatible scale and style with the surrounding neighborhood.  Inherent within the design concept is the desire to create a 
vibrant and active mixed-use lifestyle retail amenity that includes open spaces and building for use by community groups.

In addition to the emphasis on the adaptive reuse of the existing facility Brooks Street and the LAB will create workforce housing for the owners 
and employees of the shops and eateries.  The housing will be in the form of bungalow court cottages located on the fallow land on the west 
side of the property.  The bungalow courts will be designed to be reminiscent of the bungalow courts built throughout Glendale and Pasadena 
in the 1920 and 1930’s.  The bungalow courts will fit well into character, style and density of the existing Rockhaven buildings and surrounding 
neighborhood.  

 Also attached to this RFQ response will be Books Street and the LAB’s experience and references as well as a preliminary project proforma, time-
line and signed Conflict of Interest Declaration.  

Executive Summary
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Petere Westbrook

So much of our future lies 

in preserving our past.

Heritage
Refuge
Commune

Est. 1921

Rockhaven is a place of history, timeless 
Spanish architecture and grand plazas 
created for gathering and fostering 
human connection
Terraza is Spanish for terrace, cafe, courtyard and flowerbed that, all combined, represents the historical 
foundation of this great property. Terraza will encompass the romance of celebration and gathering sur-
rounded by the mature landscaping, grand tree canopies and handcrafted Spanish architecture borrowed 
from a thoughtful design and an attention to detail. 





Old Buildings, New Forms

ReBuilding Social Equity
The existing buildings of Terraza at Rockhaven are designed in harmony with the land-
scape, courtyards and most of all, the people spaces that ground the project and give it social 
strength. Through thoughtful restoration, the Brooks Street / LAB team will bring life, texture 
and culture to this place, building legacy, adding to the beauty and local destinations of the 
city of Glendale history, a value engrained in our core values. 

• Embracing historical vibe
• Adding to timeless character
• Building community
• Places of gathering

- Chuck Palahniuk

“The goal isn’t to live

forever, the goal is to

create something

that will.”



Working with the existing forms and landscape of mature trees, courtyards, interior cloisters, Terraza 
will become a destination for the local and surrounding communities, as well as the southern California 
visitor as a place of local culture and recognition. Integral to any place of social value, the restored land 
and its harmony with the local neighborhood, the natural influences will allow this project to grow with 
intrinsic value and the hearts of the local community.

The natural influences are the most 
treasured features of the site as it sits 
today, embracing its natural beauty, 
paramount to its future success

Site Boundary
Preserve Stone Wall

Adaptive Reuse of
Historical Buildings and
Significant Landscape

Incorporate Historical
Entry Gate



The Terraza land plan is driven buy connecting 
people, embracing the outdoor space equally as 
interior spaces, a true lifestyle destination.

The plan will let the current forms inspire the uses and interactions from building to building, plaza to plaza. Terraza will create 
a “celebration of place” by the creative mix of uses and curated tenants that will call it home. The unique mixture of food, retail, 
residential and refuge will create a very social environment, extremely unique for a food and retail experience. One to visit, stay, 
enjoy, live, and just as important, Terraza will be a great neighbor to the surrounding residential community.

• A mix of uses
• A place of culinary adventure
• Locally based retail
• Intimate courtyard residential
• Community gathering and celebration
• Galleries

• Art studios
• Creative office
• Health and wellness
• Community gardens
• Shaded park
• Shopkeeper homes



Live Connected

Bungalow Court Cottages

The residential component at Terraza will step back to a simple time of the 
courtyard bungalow, where indoor and outdoor living became one space. 
Built in an existing community of tasteful Spanish architecture, the building 
details will borrow design cues and subtle details from the iconic history of 
the existing site. Being a resident at Terraza will give a quaint and cozy liv-
ing environment while also being directly connected to a soulful communi-
ty gathering place, belonging to a family of a broad spectrum of amenities; 
all the pleasures of life just outside the front door.

To complement the lifestyle retail created within Rockhaven’s historic build-
ings Brooks Street/LAB propose building cottages on the fallow land on the 
west side of the property. The purpose for creating these homes will be to 
provide workforce housing opportunities for Rockhaven’s retail owners and 
employees. The proposed cottage housing will be designed in the style of 
bungalow courts typical of Pasadena and Glendale in the 1920’s and 1930’s.
.   
Historic bungalow courts were a form of multi-family housing that involved 
groupings of small individual houses or duplexes oriented around a common 
shared community space in the form of a landscaped courtyard.  Bungalow 
courts were for people who want the amenities of a single-family home with-
out its high cost. While each family in a bungalow court had its own house 
and garden, upkeep and land were shared among the residents.  Bungalow 
courts appeared in many architectural styles with early courts designed in 
the Craftsman style. Courts built in the 1920’s and early 1930’s were mostly 
in period-revival styles such as Spanish Colonial Revival and Mission Revival 
similar to Rockhaven’s building.

• Historical ambiance
• Timeless character
• Spanish detailing
• Native landscaping
• Single-story massing

• Connection to mixed use village
• Access to community open space
• Neighborhood courtyards
• Cottages for local vendors, artist
  and shopkeepers



Eat, Indulge & Gather
The fabric of community is most often based on the communal and mutual expe-
riences of food. Sharing stories, connecting with others, meeting new people at 
your local cafe or wine bar can be found at the heart of thoughtful places. At the 
center of Terraza will be a socially curated family of local businesses based on great 
food. The mix of craft eateries, boutique restaurants, cafes, and a local brewery will 
all share the common thread of open space connected by gardens and shaded by 
historical tree canopies creating a place of collective character. 

• Craft food
• Locally-sourced
• Cafe
• Coffee roaster
• Local micro-brewery

• Wine room
• Shared patio and gardens
• Organic kitchen and restaurant
• Herb gardens
• Outdoor food markets



True Community
Within the woven nature of building community is the heart and passion of the 
small business operator, the entrepreneur with the expression of uniqueness found 
in locally based business. At Terraza, this will be the culmination of driving forces to 
create fresh products for the locals to discover and call their own. Building inter-
nal brands that coexist under the mature landscape of Terraza will draw continued 
attention and intrinsic value for the city of Glendale and local neighborhoods.

• Boutique shops
• Unique product
• Handmade quality
• Service retail

• Art gallery
• Community center
• Seasonal events
• Farmers market



A Haven for Gathering
The heritage of gardens, courtyards, and Spanish colonnades will welcome 
a future of social engagement spaces and places of gathering - the heart 
and soul of the project. This existing collection and the expanded places of 
natural sunlight, shaded parks, and cool breezes will continue beautifying 
the history of the project and will mature over time, adding to the nostal-
gia of the sites’ history and its place of refuge. The original compound was 
designed with places of solitude and reflection that will be continued with 
the new tenants of  Terraza and the special uses, community events, inti-
mate outdoor concerts and shared celebrations that will be its legacy.

• Outdoor concerts
• Community space
• Special events
• Shared tenant space
• Patios
• Courtyards

• Gardens
• Outdoor art installations
• Fountains
• Weddings
• Atrium
• Breezeways



Live Well
At Terraza, the opportunity for a greater stay and healthful experience 
is branded within the project. A culmination of living full circle has 
a home here. Along with the multitude of uses, the property will be 
local to a boutique wellness retreat including yoga, zenful patios, in-
digenous floral gardens, shaded courtyards, a rejuvenating juice bar, 
an organic kitchen and eatery. The retreat will also welcome overnight 
stay with healthy food and lifestyle coaching that will allow for a 
deeper connection to the spirit of wellness, expanding the charm and 
character of this re-discovered destination.

• Indoor / outdoor yoga
• Greenhouse
• Local organic product
• Sustainable products

• Meditation garden
• Retreat units
• Atrium
• Koi pond



Rockhaven Evolution Team

- Henry Ford

“If everyone is moving forward together, 

then success takes care if itself.”



CONFIDENTIAL

Who We Are

• A fully-integrated real estate company founded in 2002.

• $1B+ of CA real estate under active management. 

• Over 40 professionals, including prior division presidents 
and principals with over 25 years of experience.

• Licensed CA general contractor and real estate broker.

• Offices in Newport Beach, Walnut Creek, and Napa.

ABOUT BROOKS STREET

Our Capabilities

• Acquisitions & Underwriting

• Remediation

• Project Visioning 

• Redevelopment & Project Repositioning

• Entitlements

• Construction (land development, multi-story, luxury 
homes)

• Sales & Marketing

• Financial Restructuring

• Back Office (accounting, HR, audits, insurance)

Company Overview



CONFIDENTIAL

ABOUT BROOKS STREET

1. Location: Coastal areas and near employment, 
entertainment, shopping, and educational centers.

2. Proprietary Sourcing: Off-market deals sourced from 
financial partners, developers, consultants, private 
individuals, and public agencies.

3. Value Creation: Unlocking value through deal structure, 
remediation, entitlements, project visioning, 
redevelopment, repositioning, and execution.

4. Relationships: Leveraging long-term relationships and a 
proven track record to generate repeat deals. 
Transparency, integrity, and performance are critical to 
Brooks Street’s continued success.

5. Underwriting: A rigorous, multi-disciplinary approach 
that considers market data, construction, agency 
issues, public relations, and risk assessments.

6. Capital: Matching capital sources to particular deal 
profiles and structuring appropriate terms.

OUR PRINCIPLES FOR SUCCESS

CONFIDENTIAL

ABOUT BROOKS STREET

COMPANY ORGANIZATION

PRE-
DEVELOPMENT

SALES, MARKETING, 
PUBLIC RELATIONSDEVELOPMENT CONSULTING

BROOKS STREET

OPERATIONS & 
HUMAN 

RESOURCES

- Remediation 

- Land Development 

- Luxury Homes  

- Podium Construction 

- Retail 

- Commercial  

- Landscaping

- Marketing Strategy 

- Sales Management 

- CA Realtor 

- Property Mgmt. 

- Commercial Leasing 

- Public Relations 

- Customer Service

- Project Visioning 

- Dev. Strategy 

- Budgeting 

- Entitlements 

- Coastal Commission 

- Public Financing 

- Agency Negotiations

- Real Estate Strategy 

- Reuse Strategy 

- Public Outreach 

- Asset Evaluation 

- Crisis Management 

- Special Projects 

- Acquisitions

- Accounting 

- Contract Admin. 

- Project Reporting 

- Human Resources 

- Audit & Tax Prep. 

- Insurance 

- Bonds



CONFIDENTIAL

  PLANT 51 – SAN JOSE, CALIFORNIA

Project Description

• An adaptive reuse of a 1911 fruit packing plant into 265
condominiums in Downtown San Jose.

• Brooks Street re-visioned a stalled partially constructed
project to create a stronger community vibe, including
landscaped courtyards, community gathering spaces,
lounges, a bicycle repair shop, and a comprehensive
business center and fitness club.

• Brooks Street developed and executed a sales and
marketing strategy that achieved the highest sales velocity
in an extremely competitive market with 5 major new
condominium developments.

• The project was successfully sold out in 2012 with Brooks
Street retaining long-term warranty obligations.

CONFIDENTIAL

Brooks Street
Representative Projects



Project Description 

• An apartment complex in a premier surfing spot in Newport Beach which 
was being marketed as an “as-is” sale requiring extensive renovation. 

• The property is located 80’ from the beach with the majority of units with 
ocean views.

• Developed a redevelopment strategy to deliver 24 single-family homes in-
lieu of renovation which was deemed non-feasible.

• Brooks Street acquired the project and developed the project vision, 
marketing strategy, and finalized  required entitlements, demolition and 
land development. 

Opportunity 

• Sell new homes in a market with very limited new home construction. 

• Worked extensively with local neighborhood groups, neighbors, City and 
the Coastal Commission to ensure that the project was acceptable. 

Value Creation 

• Deliver contemporary architecture with 3 floor plans that maximize ocean 
views.

• Design emphasizes beach living with outdoor rooms, outdoor sand rooms, 
and storage for  beach toys, bikes and surf boards. 

ECHO BEACH  – NEWPORT BEACH, CALIFORNIA  NAPA VALLEY WINE TRAIN – NAPA, CALIFORNIA

Company Overview:

Brooks Street acquired the Napa Valley Wine Train, Inc. and all of its assets in 
September 2015. Assets include a working wine train operation that spans 21 
miles (from Napa to St. Helena) and a number of parcels with compelling 
redevelopment opportunities.

Asset Summary: 

Wine Train  

McKinstry St. Station 

Commissary Site

Fulton St. Station

Krug Stop 

Rutherford Train Station

Train Right of Way  

Serves over 100,000 riders annually.
A 3.2-acre site in Napa adjacent to the Oxbow 
Market; a future 100-room hotel.
A 9-acre site on the Napa River to be redeveloped 
into work force housing units.
A 2.5-acre site in St. Helena to be developed into a 
78-room hotel.
A St. Helena stop at Krug Winery that may be
developed into a luxury hotel.
Rutherford Train Station
3 acre site across from Rutherford Grill to be
redeveloped into a restaurant/café.
Train Right-of-Way The company owns the tracks
and right-of-way along the entire span which has
been appraised at $90M.



CONFIDENTIAL

    WAVELENGTH LIVING – OCEANSIDE, CALIFORNIA
Project Description 

• 1.6 acres in Downtown Oceanside located a short walk from
the Oceanside Pier and Oceanside’s multi-modal Transit
Center.

• Sourced through relationships with the City of Oceanside,
which is aggressively pursuing redevelopment via the “Nine
Block Downtown/Ocean Renewal Area.” This area is
undergoing significant revitalization with a Wyndam
timeshare, a Marriott Springhill Suites hotel, a future four-
star beachfront hotel, and five future mixed-use blocks.

• Brooks Street is under exclusive contract with the City of
Oceanside to acquire the property for an initial payment of
$457,000 and a second payment of $1.95M for total
consideration of $2M. Brooks Street offered to build a 435-
space parking structure, of which the City of Oceanside will
pay $8.65M for 356 spaces for public use.

• Planned for a mix of complementary uses:

– 52 apartments

– 1,200 sq ft of retail

– 4,650 sq ft restaurant

– 2,050 sq ft of office

• Amenities include a bike and surf library for residents, and a
rooftop deck.

CONFIDENTIAL

Project Description 

• 1.3 acre property in Los Angeles’s Koreatown district which was
sourced through a friend of a Brooks Street associate.

• Brooks Street worked with the seller to help intensify the existing
zoning.

• Working on constructing 158 apartments with five residential stories
over two levels of parking. The site plan includes an attractive
amenity package for tenants.

• Apartments will range in size from 550 sq ft to 1,200 sq ft with 253
parking spaces. Amenities will include a fitness center, swimming
pool, a roof deck lounge and other gathering spaces.

Opportunity 

• Surrounding area is undergoing significant revitalization with new
retail, residential, and commercial areas being actively developed.

• The area is located near major employment centers that are driving
demand for rental properties.

  Ktown Gateway – LOS ANGELES, CALIFORNIA 



CONFIDENTIAL

Project Description 

• Location – 18 miles east of San Francisco along Hwy 24 in Orinda, CA. 

• 245 lots – 95 fully finished lots and 150 partially finished lots with backbone infrastructure. 

• Amenities – A LEED certified recreational facility with a state-of-the-art gym and an 8-lane 
competition swimming pool, 5 multipurpose playfields, and extensive trail systems throughout the 
development. 

• Brooks Street manages all entitlement, land development, and sales & marketing activities. The 
company also builds custom homes on behalf of individual lot buyers. 

• Equity partners include Farallon Capital Management, Cherokee Investment Partners, Greenfield 
Partners, and Walton Street Capital. 

Opportunity 

• This is one of the few masterplanned communities in the East Bay that is located near major 
employment centers, including San Francisco and Walnut Creek in one of the highest performing 
school districts in California. 

• Lamorinda’s luxury home inventory remains severely constrained. 

• Lamorinda Area (Orinda, Lafayette and Moraga) average over $450 per sq ft with mostly older product. 

• Brooks Street helped to recapitalize the project three times since 2005. 

Value Creation 

• Enhance the value of the underlying real estate by delivering a thoughtful land plan and providing 
unmatched amenities. 

• Promote community with gathering spaces and connecting trail systems.  

• Build luxury homes with compelling architecture that complements Orinda’s particular community 
feel. 

• Maintain as much natural character as possible in all development activities.

WILDER – ORINDA, CALIFORNIA

CONFIDENTIAL

Project Description 

• 13.5-acre property that is adjacent to Angel Stadium in Anaheim, California and 
is part of the Platinum Triangle Master Plan.

• Brooks Street is serving as the Development Manager for one of the largest 
mixed use entertainment/hospitality/residential and retail centers in Orange 
County.

• Brooks Street presently manages entitlements, project visioning, and sales and 
marketing strategy.

• The project is a partnership with LT Global Inc., a China-based real estate 
investment group. 

Opportunity 

• Property is the largest site within the stadium’s boundaries and one of the 
largest parcels in the Platinum Triangle area, a new residential and commercial 
Master Plan. Angel Stadium will undergo a $500M renovation, and a nearby 
$500M transportation center was recently completed. 

Value Creation 

• Deliver an exceptional urban master planned community that integrates with 
the Angels Stadium, Honda Center and Regional Transit Center. 

A-TOWN STADIUM – ANAHEIM, CALIFORNIA



CONFIDENTIAL

MANAGEMENT TEAM

Scott Goldie 
Managing Principal, Northern California Division 

– 25+ years of experience in finance, entitlements and operations  

– Former Northern California Division President of Pacific Bay Homes, LLC 

– Former Principal of Northgate Environmental Management, Inc. 

– BS from George Washington University, MBA from Kellogg

Chris Yelich 
 Managing Principal, Southern California Division 

– 25+ years of experience in entitlements, operations, sales and marketing  

– Former Orange County Division President of Pacific Bay Homes, LLC 

– Award-winning master plan developer 

– BA from University of California, Los Angeles

Neil Brandom 
 Managing Principal, Southern California Division 

– 25+ years of real estate development, homebuilding and finance 

– Managed large international infrastructure projects 

– Luxury custom homebuilder and industrial developer 

– BE from University of New South Wales, MBA from CSU Fullerton

CONFIDENTIAL

About Us
Principals & Management Team



CONFIDENTIAL

MANAGEMENT TEAM

Bruce Yamamoto 
Chief Investment Officer, Northern California Division 

– 20+ years experience in real estate development and finance 

– Formerly served as a Project Manager for Pacific Bay Homes 

– Former Principal of North Lawn Ventures strategy consulting  

– BS from UC Berkeley and MBA from The Anderson School at UCLA

Mike Perry 
Director of Sales, Northern California Division 

– 25+ years in real estate sales and marketing and a California Licensed Real Estate Broker 

– Former Director of Training for Centex and VP of Sales for the Northern California Division 

– Former VP of Sales and Marketing for the Bay Area Region for John Laing Homes 

– Former member of US Air Force

Greg Brun 
Senior Project Director, Northern California Division 

– 30+ years in residential and commercial real estate 

– Oversees the integration of redevelopment with remedial work for several of PG&E’s Manufactured 
Gas Plant sites in Northern California 

– Formerly operated his own real estate development, brokerage, and consulting firm with over 
$152M in assets under management

CONFIDENTIAL

MANAGEMENT TEAM

Rich Knowland 
Principal, Southern California Division 

– 25+ years of experience in homebuilding throughout the Southwest 

– Former Managing Principal of Pacific Terra Holdings 

– Former Division President and Regional Vice President for Lennar 

– Proven track record in entitling, developing and selling large master planned communities

Chuck Dragicevich 
Principal, Southern California Division 

– 35+ years of experience in real estate development, financing, and operations 

– Former Partner and EVP of CityView, a pension fund advisory firm 

– Managed portfolio of 48 projects exceeding $2B 

– Former Division President of Lennar Homes

Michael Mohler 
Chief Operating Officer, Southern California Division 

– 35+ years of experience in resort, residential and mixed-use developments 

– Managing Director of Newport Banning Ranch in coastal Newport Beach 

– Extensive experience processing entitlements through the CA Coastal Commission 

– Former Senior VP of Lowe Enterprises



CONFIDENTIAL
WWW.BROOKS-STREET.COM

Contact Info

Brooks Street 
Southern California Division 

1300 Quail Street, Suite 100 

Newport Beach, CA 92660 

P: 949.833.0222 

F: 949.833.1960 

Managing Principals: 

Chris Yelich (yelich@brooks-street.com) 

Neil Brandom (brandom@brooks-street.com)

Brooks Street 
Northern California Division 

1615 Bonanza Street, Suite 202 

Walnut Creek, CA 94596 

P: 925.258.0084 

F: 925.258.9975 

Managing Principal: 

Scott Goldie (goldie@brooks-street.com)

CONFIDENTIAL

MANAGEMENT TEAM

Brett Isaacman 
Vice President of Operations, Southern California Division 

– Extensive expertise in constructing multi-family and mixed-use developments 

– Proven track record on projects with 20-300+ residential, 20k SF-300k SF retail and office, multi-
level reinforced concrete garages, site development work, and offsite improvements 

– Formerly headed up The Sun Group’s legal department and handled all of their legal and 
governmental matters

Alice Lewis 
Chief Accounting Officer, Southern California Division 

– 10+ years of real estate specific accounting experience 

– Extensive operational expertise from working with publicly traded companies 

– Focuses on audit/tax management, treasury, and corporate governance 

– Manages accounting and reporting functions for Brooks Street

Rewdy Holstein 
Project Director, Northern California Division 

– Current project manager for Newport Banning Ranch, a 400-acre property in Newport Beach with a 
complex entitlement process 

– Former Director at Developers Research, an Irvine-based real estate consulting group 

– Former Audit Associate with KPMG 

– Bachelor of Accounting from University of San Diego



SoBeCa District / The LAB / The Camp / The Casino San Clemente / Packing District / Packing House / CTR Street / MAKE



Project Location

Introduction
The SoBeCa District ( an acronym for South on Bristol- Entertainment, Culture &Arts) is home to the specialty retail 
projects the LAB and the CAMP across the street from each other on South Bristol in Costa Mesa.  Bordered by 3 
freeways, SoBeCa enjoys excellent access and visibility in a vibrant retail corridor including South Coast Plaza 
which is 3 blocks north on Bristol St.

The unique variety of restaurants and retailers in people-friendly indoor/outdoor environments actively interfaces with 
customers via special events, art exhibitions, fashion, musical and educational happenings. In addition to LAB and 
CAMP shops a number of independent boutiques, galleries and restaurants have located within the SoBeCa neigh-
borhood creating an unparalleled district environment in Orange County.
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The CAMP provides award winning 
sustainable architecture and compli-
mentary surrounding uses (yoga 
stu-dio, vegan restaurant, eco 
friendly goods, etc.) that cater to 
active and healthy lifestyles.

the Center
101102

Project Highlights
• The CAMP opened in 2002 as the first “green” shopping 

center of its kind

• Adjacent to the 405, 55, and 73 Freeways and near UC Irvine

• 65,000 vehicles per day on Bristol Street

• Less than 1 mile from South Coast Plaza

• Very srong local and regional demographics 

Site Plan
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Size: 

Location: 

Date StarteD/compLeteD: 

QuaLity of DeSign: 

retaiL tenantS: 

reStaurantS: 

Approx. 60,000 sq.ft.

Bristol St., Costa Mesa, CA

2001- 2002

Winner, O.C. Top Architectural Award, 2003
Winner, Costa Mesa Most Prestigious Project Award, 
2003

Indigenous gardens designed by Spurlock Poirier, of 
Getty Museum gardens fame

SEED Peoples Market, Patagonia, Lollipop, Active Ride  
Shop, B. Hot Yoga, Wine Lab, Ritual Juice, Retreat 
Salon, Outer Limits, Designs by Aggelige

Ecco, Old Vine Cafe, Native Foods, Vitaly, Blackmarket 
Bakery, Taco Asylum, East Borough, Umami Burger,  
118, Milk and Honey, Mesa, Ritual Juice.

PROJECT FACTS



Socially Grounded

Environmentally 
Graced

Fire Pit Gathering, Seed Peoples Market, The Camp

As the first known green retail compound of its kind, the CAMP opened in 2002 
anchored by an array of authentic green boutiques and organic, healthy eateries. 
Award-winning architecture, indigenous landscaping, and environmental esthetics 
are offered to Orange County’s proponents of the outdoors, human-powered sports 
and the environment. Some amenities offered to CAMP customers are: the use 
of certified redwood, a grass roof, an onsite percolation system (to avoid urban 
run-off into the ocean), a central yurt, transplanted (saved) mature trees, and 
local artisan touches throughout the grounds.

Location: 2937 Bristol, Costa Mesa (City of the Arts), California

Founder and President:  Shaheen Sadeghi

CAMP customers range in age from the 18-year-old surfer to their 45-year-old coun-
terpart who enjoys weekend mountain biking, hiking and yoga. Outdoor activities 
and a modern environmental sensitivity unite these customers, regardless of age. 
They enjoy independent sports such as scuba diving, skateboarding, snowboarding, 
and want to explore kayaking, rock climbing, camping, etc. They are adamant about 
being environmentally aware and consciously choose green and organic 
products. Many are baby boomers now in their 40's and 50's with disposable 
income, physically active and healthier than previous generations. They demand 
quality equipment, shoes and clothing and seek out healthy alternatives to dining.

The CAMP excels as an innovative and like-minded retail community designed with
green living as a way of life. Blurring the boundaries between commerce and com-
munity, the CAMP hosts educational and travel-related events, lifestyle art shows, 
CAMPfire musical performances, green vendor festivals, environmental films al fres-
co and seasonal special events, all free to the general public.

Unique Features: Nature sounds, native vegetation, waterways and 
gardens, Fire pit gathering area, outdoor entertainment 
stages shaded by grape vines, hammock and picnic area 
under the redwoods, rotating emerging and student artist 
herb garden installations, rooftop community “room,” 
cabana meeting tables Teardrop trailers housing seasonal 
kiosk vendors

Beyond retail goals, the CAMP retailers seek to educate with informational centers,
healthy eating cookbooks, environmental speakers, educational classes, sports 
and product demonstrations, athlete appearances for PADI certification.



press

LAB Holding projects continue to 
receive significant press coverage 
locally, nationally and internationally.  The constant evolu-
tion of the SoBeCa neighborhood and the ongoing com-
munity programs and events provide valuable exposure 
for the tenants of these projects.  A few publications that 
have covered SoBeCa projects are:

•  Wall Street Journal 
•  Elle Decor
•  LA Times
•  CA Apparel News
•  Newsweek Magazine
•  DNR
•  Outdoors Magazine
•  NY Times Magazine

•  ID Magazine
•  Boston Globe
•  Popeye Magazine
•  US News & World Report
•  WWD
•  Travel & Leisure
•  Architectural Record

place



Shops at the CAMP enjoy the benefit of a complimentary 
environment suited to their business and their customers 
lifestyle. 

• SEED Peoples Market- eco department store
• Native Foods- vegan restaurant
• Blackmarket Bakery
• Wine Lab
• UMAMI Burger

• Old Vine Cafe- local and organic cafe
• Vitaly Cafe
• Taco Asylum
• Purre, organic womens wear and 

beauty products
• Retreat- organic salon
• Milk and Honey- organic tea shop neighborhood



A former military night goggle factory, recycled and transformed into a unique, 
indoor-outdoor environment, The LAB features an innovative place of commerce 
with complimentary specialty retail tenants catering to the global youth inspired 
consumer. The LAB debuted in December of 1992 and continues to draw inter-
national attention to its unique and evolving combination of tenants and cultural 
connection to the new era consumer, blind to age.

Location: 2930 Bristol, Costa Mesa (City of the Arts), California

Founder and President: Shaheen Sadeghi

The LAB customers compose a particular niche and do not shop at traditional 
malls. This customer is identified by culture, not by age. These consumers are indi-
vidualistic, intelligent, confident, and worldlier than previous generations seeking 
stimulating aesthetics product offerings and places of gathering.

Almost fifteen years ago, Founder and President, Shaheen Sadeghi, realized the 
void in the marketplace within the emerging youth culture and recognized 
the need for change in the retail arena. Demographics showed the 
emergence of powerful new generations (referred to as “Gen X” and “Gen Y”) 
that could not relate to the traditional malls. The LAB was created as an 
alternative to the conven-tional shopping center as well as to act as the new 
town/community center for the flourishing suburban neighborhoods in Orange 
County. The LAB opened in Costa Mesa, California in December 1992 to an 
international audience applauding this landmark model of modern retailing.

The LAB continues to address the needs and lifestyle demands of the next gen-
eration consumer. Our task is to provide customers a place of commerce, commu-
nity, and culture as an alternative to the maturing, traditional and predictable mall. 
The LAB offers a place for new generation retailers and manufacturers (typically, 
non-mall operators in growth positions) looking to open in a specialty merchan-
dised retail environment with related stores who specialize in unique products and 
services. These powerful small to medium-sized companies will not or cannot open 
stores in traditional malls because 1) their niche customers are not shopping the 
malls and 2) their presence in such a staid environment would actually erode their 
brand and image.

Unique features:  The LAB “Living Room,” a place of gathering, musical and
arts events “The ARTery,” walkthrough artist gallery
Recycled steel drum fountain and fire pit lounging area
Indigenous landscaping and “Love Garden”



• The LAB Anti-Mall, est. 1993 - Internationally 
recognized specialty center

• Adjacent to the 405, 55, and 73 Freeways and near
UC Irvine

• 265,000 vehicles per day on Bristol Street
• Tenant mix consisting of original concept operators 

since opening
• Less than 1 mile from South Coast Plaza
• Very srong local and regional demographics 

Project Highlights

ART LIVES HERE 

Size: 

Location: 

Date StarteD/compLeteD:

QuaLity of DeSign: 

retaiL tenantS: 

excLuSive reStaurantS: 

gaLLerieS: 

Approx. 40,000 sq.ft.

Bristol St., Costa Mesa, CA

1992

Adaptive reuse of three existing manufacturing  
buildings with eclectic front scaffolding nesting colorful  
light domes, intentional “deconstructed” look, recycled 

Urban Outfitters, Heirlooms and Hardware, Crew Salon, 
EyeSociety,   Buffalo Exchange, Brandswalk, Creme 
Tangerine, May Martin,  Blends, Carve

Gypsy Den Café and Reading Room, Habana Cuban 
Cuisine, Cali-Poke, Seabirds,  Cafecito

The ARTery, As Issued

PROJECT FACTS



Garden shop within a restored Air-
stream trailer at the Camp.

Cultivating Creativity



LAB Holding actively programs events at the 
CAMP.  See thecampsite.com for a current list 
of events occuring here.

This space has prominent storefronts facing the public 
space at the heart of the project.



A Sustainable Future
Not a Part
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PEOPLE’S MARKET



38,700 Impressions
Socially Connected by 

Analyitics



Our Extended 
Project Family
Packing District
Center Street
The Casino

PACKING HOUSE



Project Highlights
Size
approx. 50,000 sq.ft.

Location: 

Date StarteD/compLeteD:

QuaLity of DeSign: 

tenantS: 

project opening: 

WebSite:

Anaheim Blvd., Anaheim, CA

2012/2014

Adaptive reuse of historic Anaheim Packing House and 
Packard Showroom. California Preservation Assoc. Award

24 culinary tenants June 2014- fully leased

www.anaheimpackingdistrict.com



Project Highlights
Center St. is located at the heart of Downtown Ana-

heim and is surrounded by City Hall, newly built 

lofts, and the historic Carnegie Library and Muzeo 

Museum, the Gehry-designed Anaheim ice rink, 

and the historic neighborhoods of the Colony Dis-

trict. With new and ongoing development projects 

(including the restoration of the Packing House 

& Packard Showroom by LAB Holding LLC). 

Downtown Anaheim is enjoying a revitalization 

that will rees-tablish it as the center of Historic 

Anaheim and an important Orange County 

Destination.



I am the

CASINO 
SAN CLEMENTE

I have been a beloved landmark
of this community since 1937.

Newly restored, I welcome
your private event,

from 10-375 guests.
Make a little history!

949.870.0025
www.thecasinosanclemente.com

• Historcal building opened in 1937

• Landmark coastal property in San Clemente

• Hosts 300+ seated guests

• Ocean view and garden patio

• 4 active event spaces 

Project Highlights
The historic Casino San Clemente, a seaside 
land-mark hosted celebrations for more than 75 
years. Thriving in the golden years of 
Hollywood this building hosted celebrities 
including; Judy Garland, Mickey Rooney, 
Dortohy Lamour, and Cesar Romero along with 
many other Hollywood stars.



Over 80 Brands
Represented
• As Issued

• Macaroon

• Blends + Carve

• BrandsWalk

• Buffalo Exchange

• Cafecito Organico

• Creme Tangerine 
Records

• Crew Salon

• Eye Society

• Gypsy Den

• Habana

• Popbar

• Tenzin Beads

• May + Martin

• SeaBirds 

• Urban Out tters

• Zipangu

• 118 Degrees Café

• Active Ride Shop

• Blackmarket Bakery

• Taco Asylum

• Seed Peoples Market

• Mesa

• Milk + Honey

• Native Foods

• Old Vine Café

• Outer Limits

• Retreat Salon

• ECCO Restaurant

• Purre

• Ritual JuiceBox 

• Organic Designs

• East Borough

• Wine Lab

• Umami Burger

• Vitaly

• B. Hot Yoga

• Lollipop Salon

• The Studio

• Raisins

• Arcs International Group

• C-Edge

• Braedon Flynn Photography

• Remarx Media

• Bureau Number 4

• Jeffrey Stump Hair

• Split Ends 

• Victor Paul Salon

• Gods + Heros

• ADYA

• Black Sheep

• Blind Rabbit

• Cafectio Organico

• Chippys

• Crepe Coop

• Mini Monster

• Ecco Pizza

• Georgia’s

• Hans

• Hammer Bar

• Iron Press

• Kettlebar 

• The Kroft

• Lemon Drop

• Orange Tei

• Popbar

• Rolling Boil

• Sawleaf

• Urbana

• Yoga Mat

• Cervantes

• Healthy Junk

• Delifornia

• K&A 

• Caffe Primo

• Heart & Sole

• Barbeer

• The Good

• Ink & Bean

• Chesse Shop

• J. Mack Jeweler



Old ideas can sometimes use new buildings.
New ideas must use old buildings.

- Steve Johnson



Heritage
Refuge
Commune

Est. 1921


















