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METRICS AT A GLANCE 

ACCOUNTS REACHED 

112.9M  
 

IMPRESSIONS 

202.3M 
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ACCOUNTS REACHED 

44.9M  
 

IMPRESSIONS 

55.8M 
 

	
	
	

ACCOUNTS REACHED 

6.9M  
 

IMPRESSIONS 

15.8M 
 

TWITTER: 
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METRICS AT A GLANCE 
Latinaequalpay.org From 10/18 until 11/16  
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METRICS AT A GLANCE 

Public Relations: Press release distribution, garnered hits 

	
	
	
	
	
	
	

 
 

PRESS RELEASE: 
 [Distributed via PR Newswire on 8/3/17] 

 
TOTAL PICKUP: 

253 
 

IMPRESSIONS: 

224.1 M 
	
	
	
	
	
	
	
	
	

	
	
	
	
	

PRESS RELEASE: 
 [Distributed via CIEN+ on 11/2/17] 

 
SENT TO: 

1,003 
	

	
	
	
	
	

	
	

GARNERED HITS: 

18 
 

IMPRESSIONS 

177.4 M 
 

	
	

powered by www.cien.plus 



SUMMARY: 
On it’s second year, the Labor Council for Latin American Advancement (LCLAA) 
hosted the Latina Equal Pay Day summit on 11/2 in Washington, D.C. to mark the 
date Latina workers catch up to what white, non-Hispanic men earned in the prior 
calendar year. For the first time, LCLAA kicked-off the Trabajadoras Gender Equity 
Fellowship Program on 11/1. 
 
STRATEGY: 
CIEN+ optimized the LatinaEqualPay.org website with updated information and 
logos, graphics, links to toolkit, take action and pledge functionality. It also created 
the sponsor deck as well as promotional materials to generate interest in 
participating in the program. 
 
From the PR perspective, two (2) press releases were developed 
and distributed among media. Media Alerts, reminders and e-blasts were also 
released to media and key contacts to create buzz and awareness about the 
campaign. A pitching effort was conducted among Latino media for coverage of the 
summit and of the campaign. 
 
CIEN+ co-founder, Lili Gil Valletta served as a speaker of one of the conferences  
at the Trabajadoras Gender Equity Fellowship Program, and also extended 
invitations to colleagues and friends to participate and support the movement.  
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LEARNINGS 

❑  The Latina Equal Pay campaign successfully reached the goals established, by 
creating awareness about the problem of the gender pay gap that affects Latina 
workers. It reached over 177.4 million impressions of garnered media hits and 
over 274 million impressions on social media. 

 
❑ Visits to Latinaequalpay.org were increased by 116% and the total number of 

people who visited increased by 297% during this time period. 
 
❑ Moving forward, a fixed amount of possible revisions should be decided upon 

before the development of assets. This way, changes can be made more quickly 
and efficiently. 
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TWITTER STATS 
#LatinaEqualPay 
 
 
 
 
 

Total Tweets: 46,971  
Reach: 112,864,579 
Impressions: 202,312,466 
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TWITTER STATS 
#LatinaEqualPayDay 
 
 
 
 
 

Total Tweets: 6,789  
Reach: 44,971,005  
Impressions: 55,873,989 
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TWITTER STATS 
#Trabajadoras 
 
 
 
 
 

Total Tweets: 2,349 
Reach: 6,913,217 
Impressions: 15,820,019 
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#1 Trending Topic on Twitter! 
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INSTAGRAM STATS 
#Trabajadoras 
#LatinaEqualPay 
#LatinaEqualPayDay 
 
 
 
 
 
 

Total Posts: 396 
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MEDIA HITS 
Over 177.5M impressions across 18 publications 
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ADDITIONALS 

 
Fortune article by Eva Longoria 
 
http://fortune.com/2017/11/02/eva-
longoria-latina-equal-pay/ 
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ADDITIONALS 
Organizations, such as National Hispanic Leadership Association, Equal Pay Today and United Food and 
Commercial Workers Union, posted about the event and promoted the hashtags on their websites. 
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ADDITIONALS 
Organizations, such as National Hispanic Leadership Association, Equal Pay Today and United Food and 
Commercial Workers Union, posted about the event and promoted the hashtags on their websites. 
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THANK YOU! 
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