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his usual drivel

[ am about to

share with you is

being crafted in

Scotland where
I’'m trying to drum up some
new customers and think-
ing about different ways of
finding more of them,

I'm writing in the context
of the European elections in
which we are all offered the
chance tovote tomorrow. [have
beenobservingthevariousrun-

nersandridersinsofarashow

theyare promoting themselves.
Withoutgettinginto the pol-

itics,onenew partyhasasingle
- message and has shot ahead in

the polls. Another new party

- has a more nuanced approach

- and is predicted to do much

- lesswell. ;

~ Theestablished partiesare
suffering and are predicted to

doless well where they areun-

able to promote a clear simple

offer.

finding customers today. We

needtobeclearwhowearehere

toserve, and our messageneeds

- tobeunambiguousand erystal

clearoritwill simplynot punch

- through the pounding market-
. ingmessage backgroundnoise
- inwhich we now all exist.
Here are a few tips that I've |
picked up recently that might
help you find more customers

forless, and sometimesfor free.
First, LinkedIn hasgreat or-

ganicreachandisagreatwayof
creating a beautiful stand-out

melody above the crackle.
Thetrickistopostgreatcon-

tent that people will love and |

will share with their contacts.

Greatqualityuseful content

builds the opening to relation-
ships and creates awareness

among many suspects, someof
whom will become prospects

and later customers.

Don’taskforsexon the first _

date. Be interesting. Be funny.
Be useful. Give away great ad-

- vice. Give and you will receive
So, thisis the first lesson in ;

(later).

Thereason LinkedInisbet- ¢
terthanothersocialmediaplat-

formsis that you don’t have to

pay for the organic reach. Why

not giveit ago?

The chances are LinkedIn

will want to charge you to post

- content in future as it follows

the path of the other networks,
so make hay while entrance to
the field remains free.

*  Newspaper and magazine -

print readership may be dwin-
dling, but it’s still a big market
with alot now reading online, |

so don’tignore them.
One great way to work with
them is to run reader offers by

perhaps running a competi-
tion. Not onlydoyou getin print
and get all that promotion for

uctyoualsoget theentrydetails

whichisarichpoolof peopleto |

Weicome 10 your
~ professional
community

LinkedInis erthan ét;me othersocial media platformsasthé}-e is no fee mvolvéd ..atthemoment

whom you can market.
Finally, its worth partner-

. Ingwith awell networked, well
. free, but for the cost of a prod-

connected ally who is already
in touch with your customer
group and to work with them

=

by giving them something free
that adds value to their offer,
but brings you customers be-
cause they do all your promo-
tionforyou. Thesearejust afew
ideas.Good luck.
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