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PEPPER'S AT UPTOWN
Case Study

SUCCESS STORY
SELLING TURKEY DINNERS

The Company used Custom Audiences to
send more personalized Engagement Ads to
its fans, resulting in higher pre-orders for their
yearly Turkey Feast.

$200 25%
Ad Spend

Of all sales

THEIR STORY
Pepper’s At Uptown is a Neighborhood
Family Restaurant who caters to all types of
customers. Whether it’s off the menu items
prepared by it’s amazing cooks or the
wonderful customer service by our staff,
Pepper’s At Uptown continues to be a
Restaurant who delivers consistency.

THEIR GOAL
BOOST PRE-SALE ORDERS

The Company wanted to boost pre-sale
orders for their annual Turkey Dinners.
"The greatest impact we have seen from our
Facebook campaigns is the positive results of
advertising to a targeted audience who is
engaging with specific content. By leveraging
the data we receive directly from Facebook,
we are able to serve Ads to an audience who
wants to hear from the establishment."
Joshua Moroles, Director of Digital Strategy
A l a m o D i g i t ahttp://blog.hubspot.com/marketing/visual-content-marketing-strategy
l
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All Facebook Ad Funnel
Winning
Ads

THEIR SOLUTION
PUSH HARD ON SOCIAL

To encourage pre-sale orders, the company
created an all Facebook Funnel dynamically
retargeting interested people based on their
actions. With the use of Custom Audiences,
we were able to guide people to take a
desired action.

THEIR SUCCESS
GOBBLE-GOBBLE

Pepper’s At Uptown’s highly targeted ads
was such a great success that the
establishment has decided to run another
campaign for Holiday Gift Cards using the
same technique. The campaign, which ran
during late October and November
resulted in a 25% boost in pre-sale orders.

PRODUCTS USED
FACEBOOK ADS FUNNEL
CORE TARGETING
CUSTOM AUDIENCES
RE-TARGETING ADS

GOAL
BOOST PRE-SALE ORDERS
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TARGET AUDIENCE
FEMALE | AGE RANGE | 32-54
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