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This has been an interesting year for the association. Last year’s AGM was held late due to an 

inability to muster enough attendees for the meeting due to seasonal demands, and even then, it 

was adjourned in order to secure enough volunteers to take on management committee roles. These 

problems were a natural consequence of declining membership numbers after years of depressing 

financial returns to honey producers and resulting industry contraction. 

On the other hand, our sister organization WAAS which serves a largely hobbiest and recreational 

membership base, has seen a massive growth in membership numbers (currently in excess of 

~750). There were several reasons for this growth which I which I will not elaborate on now, other 

than to take my hat off to them for proving that diligently addressing members’ interests pays off with 

greater interest in membership. And as always, there is strength in numbers! 

2 years ago, as Chairman, I made a “captains choice” decision to redirect my/our focus to working 

more closely with the marketing sector to try to improve our returns on produce sales. .After all, 

much of the groundwork had already been done in the previous decade with our efforts to draw 

attention to the variety and quality of WA honey, including the focus and research on its medicinal 

values.  

It seemed to me that the time had come to get the marketing sector to realize that unless they could 

capitalize on that groundwork to improve returns on the produce AND return some of the gains to the 

producers, the downwards spiral would continue until the industry ‘withered on the vine’ totally. 

Since the business model of the larger processors of delivering predominantly undifferentiated 

honey to the large retail stores was, in effect, not benefitting the producers or the consumers, it was 

time for a radical change. 

Enter several smaller entrepreneurial marketers who were grasping at the opportunity that our 

wonderful variety of quality honeys presented, to introduce them into the rapidly expanding premium 

Asian markets. My strategy was to develop a very close allegiance to this sector of the market, and 

one company stood out in its willingness to share the benefits with the producers. By working in 

close association with that company, to introduce producers who were prepared to guarantee supply 

of good quality honey, provided the price was fair, and timely payment was assured, has resulted in 

a win-win situation. And the rewards for our association members will flow from that alliance. That 

particular exporter (Australian Natural Biotechnology) has had the confidence to invest in marketing 

activity aimed at securing premium prices for premium Western Australian Honey products, and the 

producers have been able to deliver their product in the knowledge that they are dealing with an 

ethical buyer who will respect all their efforts to produce that premium product, who will not squander 



the opportunity by irresponsible practices in the marketplace, and who is willing to share the gains 

with the producers.. 

As I am sure we will hear at this conference from someone very close to the Manuka action in NZ, 

there are both “get rich quick” producers and marketers out there willing to engage in shonky 

practices in the ‘honeysphere’ which damages the whole market for everybody. It is our combined 

responsibility to steer both marketers and producers away from these practices otherwise we all 

suffer the consequences. 

For those members and producers who have yet to enter into this alliance, the rules are very simple; 

your honey must be very clean and free from contamination with wax particles bees and other 

matter. It must also be as free of microbial contamination as possible, as well as contaminants 

introduced by using inappropriate storage and delivery vessels, or which have not been thoroughly 

cleaned before filling. Investing in proper stainless steel settling tanks and food grade pallecons, all 

of which are cleaned before use, will go a long way towards assuring the standard of the honey you 

offer to your buyer meets the stringent standards he has to meet in order to operate in these high 

value export markets! And of course, you need to maintain the same standards of honesty and 

integrity you expect from your buyer! The relationship is straightforward….premium prices demand 

premium products. 

The lift in returns we have seen in the last 18-24 months is now flowing through to renewed interest 

by a new generation of beekeepers seeking to invest in commercial honey production. As a direct 

consequence, we are starting to experience a resurgence in our membership, which is pleasing. But 

it needs to be understood that the price improvement we are seeing runs counter to the trend in 

global market prices so it’s a complex picture, and there is no room for complacency. 

Another significant development in the past year has been the consolidation of BICWA (Bee Industry 

Council of WA) as the peak body representing all WA beekeepers’ interests. Wayne Ridley is our 

delegate there and will have a report for us today on the issues that have been progressed within 

that forum. 

Our website has now been established and many of you will have used it to register for this 

conference and renew your memberships. It is a ‘work in progress’ and offers real opportunity to 

keep all members up to date with Association and industry affairs. But it will only ever be as good as 

the information members feed into it …hint, hint!. Julie Dinsdale is our Webmaster and both she and 

Laura are to be congratulated for overcoming the hurdles and bringing it into being. 

On the research front, Boris Baer and most of the CIBER team have relocated from UWA to 

pastures new at the Riverside campus of the University of California, a transition that was enforced 

by the tough economic times that our academic institutions have been dealing with recently. 

However, the state’s beekeepers have not been totally abandoned by the research fraternity. It 

appears that at least 3 new research entities are establishing here in WA and a very significant input 

of new funds has been secured, the details of which will be explained during the course of today’s 

conference. These are very exciting developments, indicative of the promising future for WA 

beekeeping. 



On the financial front, our association bank balance is quite healthy at present, but we are being 

asked as one of the 4 members of BICWA to contribute a $1000 pa membership fee (+$1000 

arrears for 2016) to maintain that organization. That is a significant chunk out of the proceeds we 

receive as annual subs from our existing membership base, so we have to start planning to recruit 

more new members, or find new sources (and energy!) for fund raising….or both! All ideas are 

welcome in this regard, but you can all help by promoting the benefits of membership to your 

associates and beekeeper contacts. 

I will end this report by wishing you all a successful production season ahead and an enjoyable and 

informative conference. 

 

Peter Detchon 

 

 


