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Living Fendi
Fendi Residences will
open at The Palmeraie
luxury development
in Scottsdale, Ariz.,
beginning in 2020.
Page 2

Josie’s New Label
Josie Natori has introduced
a new ready-to-wear
collection, called Natori.

The
Collections
New York
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Montana’s
Moment
A further sign the
Eighties are back,
Farfetch is launching
a Claude Montana
capsule collection with
Byronesque.
Page 12

Love
Streaming
Valentine’s Day is around
the corner, and Sander
Lak of Sies Marjan has
caught the vibe, saying
his fall collection was
inspired by love and
falling in love. So the
designer started with
something he disliked
— lace — and sought to
rekindle his passion for
something from which
he thought he’d moved
on — neon colors. The
combination resulted
in one of the standout
collections of New York
Fashion Week, an artful
mix of long dresses
and soft tailoring. As
for who Lak has fallen
in love with, well, that’s
a secret. For more
on the collections,
see pages 6 to 11.
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Fendi to Create Private
Luxury Residences in Arizona
The Palmeraie is considered
the Italian fashion house’s first
ground-up residential enclave
in North America.

By David Moin

Fendi is expanding its program of posh
residential development to The Palmeraie
luxury complex in Scottsdale, Ariz., WWD
has learned.
Forty-one bespoke Fendi residences
in a condo tower will break ground and
start getting marketed later this year, with
delivery expected in 2020. Each home
will have an average of 3,500 square feet.
The building will be designed and
branded by Fendi, with the architecture
and design led by Marco Costanzi, who
created Fendi private suites and the Fendi
headquarters in Rome.
“The world’s global leaders in fashion
and culinary are taking notice of what we
are creating here at The Palmeraie and
Scottsdale’s emergence as a key, important
strategic global destination,” said Jerry
Ayoub, president and chief executive
officer of Five Star Development, the
developer of The Palmeraie, a 122-acre, $2
billion luxury development.
The Scottsdale-based Five Star
Development owns and develops projects
in the hospitality, industrial, residential
and retail sectors in Arizona, California,
Texas and New Mexico.
Tonight, Fendi will be revealed as The
Palmeraie’s first official tenant during a
VIP event in Scottsdale at Hangar
One, a private jet complex. The
ceremonial groundbreaking will be
Wednesday morning.
The Palmeraie, set against the
backdrop of Camelback Mountain and
the Sonoran Desert, will open in phases,
beginning with 160,000 square feet of
high-end, mixed-use space located on 18
acres at the corner of Scottsdale Road
and Indian Bend bordering the town of
Paradise Valley.
“The vision for The Palmeraie is one
of elegance and of being fun, with a
sense of energy and surprise — and
equally as important, the ability to
evolve. It facilitates discovery and
exploration — a destination that is
essentially an activation where the

shopping is experiential, not solely
transactional,” said Hanna Struever,
principal of Retail Portfolio Solutions,
who has been hired by Five Star
Development to bring in luxury
merchants, dining venues and special
experiences. “Scottsdale has one of the
largest primary home markets in the U.S.
that is further complemented by yearround international tourism and one of
the most significant secondary home
ownership markets in the U.S.”
The plan is for about 250,000
square feet of retail space with 60
luxury and specialty boutiques as well
as several restaurants led by local
and international chefs in an openair setting, with rooftop gardens and
terraces and “white glove” service.

A rendering of Fendi’s future private
residences at The Palmeraie in Scottsdale, Ariz.
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Hudson’s Bay Closes Sale
Of Lord & Taylor Flagship
●

The deal helps HBC
reduce debt and bolster
retail operations.
By David Moin

The Hudson Bay Co. closed on the sale
of the Lord & Taylor Fifth Avenue building
to WeWork Property Investors for $850
million, as expected.
“This transaction reinforces HBC’s
ability to identify undervalued real
estate investments with great potential,”
said Richard Baker, HBC’s governor and
executive chairman. “We continue to
strengthen our retail business and unlock
the value of our real estate assets.” The deal
enables HBC to eliminate the $400 million

Struever said the intent with the
retailing is to bring in “the pillars and
foundational brands of the fashion
industry,” adding that there would
be strong interest in Hermès, Chanel,
Brunello Cucinelli, Palm Angels, OffWhite and Supreme, among other
important brands, though no leases with
any fashion retailers have been revealed.
There will also be a gourmet grocery,
a food emporium, and a Ritz-Carlton
Paradise Valley Resort.
According to the developer, The
Palmeraie will be lushly landscaped
with green walls, vine-covered trellises,
focal water gardens, flowering evergreen
trees and palm trees. “The project will
be designed to create a series of indoor
and outdoor spaces and vignettes

mortgage it had on the Lord & Taylor
property and also reduce borrowings under
its asset-based revolving facility.
“We’ve fortified our balance sheet in
short order,” Baker continued. “Since
the end of fiscal 2017, we’ve paid down
approximately Canadian $1 billion
[$750 million U.S.] in debt, providing us
flexibility to support our business goals
and advance our strategy.”
WeWork Property Investors is the real
estate investment fund jointly controlled
by WeWork and Rhône Capital.
HBC continues to seek to monetize
certain real estate assets including
its Hudson Bay flagship real estate in
Vancouver, which is up for sale.
The historic Lord & Taylor flagship,

located between 38th and 39th Streets on
Fifth Avenue, closed in early January. The
store operated on the site for 104 years.
As previously reported, WeWork, which
operates shared workspaces around the
world, exercised its option to convert
$125 million of the transaction value into a
preferred equity interest in the building held
by HBC through a joint venture structure.
WeWork previously disclosed to
WWD that it intends to convert the lower,
main and second levels of the former
Lord & Taylor flagship into new kinds
of retailing, but not Lord & Taylor. The
rest of the 11-story, 650,000-square-foot
site is expected to become a WeWork
headquarters. WeWork recently
re-branded as The We Company to better
reflect its philosophy of connecting
people and growing services through its
shared workspace format.
The former L&T flagship was given
landmark status 11 years ago. It has
several special architectural features that
WeWork intends to preserve including

the bay windows, the bronze entryway
on Fifth Avenue, and the rooftop. Bay
windows were blocked off years ago and
WeWork wants to restore them to their
original size. Upper-level windows will
also be restored.
The rooftop has been barely used in
recent years, except for an occasional party,
wedding or special event for the store.
It could be used as an amenity for office
workers, which was its original intention.
WeWork also intends to preserve the
limestone Lord & Taylor emblems on the
Fifth Avenue facade, as well as the sixthfloor balconies, which will be restored.

C L A R I F I C AT I O N
Giorgio Presca is acting as an external
consultant to Emilio Pucci for a temporary
mission, and not as interim chief executive
officer, the Florentine fashion house has
specified. This was incorrect in a report in
WWD and on WWD.com on Feb. 7.
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blurring the lines between architecture,
landscape and human interaction with
a series of interconnected experiences
linked together across the entire district,”
according to the developer.
The Palmeraie is considered Fendi’s
first ground-up residential enclave in
North America, though a few years ago,
Fendi Château opened in Miami right
on the beach. It’s considered a boutique
development, just 12 stories high with 58
residences. Fendi is majority-owned by
LVMH Moët Hennessy Louis Vuitton.
Other fashion designers have also
expanded in creating private residences,
notably Giorgio Armani, who has
developed luxury residences in Sunny
Isles Beach in north Miami and Beijing,
China, and who recently revealed plans
to construct an Armani/Casa residence
on the site of his current flagship at 760
Madison Avenue in Manhattan. SL Green
is leading the redevelopment of the site
with the Armani Group and the fourlevel, 16,000-square-foot store will be
rebuilt into a 96,000-square-foot building
that will house a flagship and 19 luxury
Armani/Casa residences.

