
WE HELP BUSINESSES BUY & SELL 
ACROSS BORDERS HASSLE-FREE

Doing Business with the United States: 
Opportunities in Georgia

July 10, 2018 
Washington DC, United States

Co-Hosted By:



Why	Georgia	and	Why	the	United	States?
• Investment opportunities, government incentives,
• Access to private and public investment funds,
• Access to local, regional & global marketplaces;

Selling	products	and	services	across	borders:
• Product localization and adaptation;
• Amazon, Etsy, Ebay, UpWork, Fiverr, AirBnB;

Understanding	Shipping	Needs	and	Options:
• Digital product vs Physical product;
• Private Warehouse / Dropshipping / Fulfilment;
• Customs, Logistics, Distribution and Fulfillment;

Certification	and	Registration	Requirements:
• Mandatory vs. Voluntary;

Sources	of	Funding	and	Payments	in	International	trade:
• Investments: Equity & Debt, Crowdfunding;
• Cash, Open Account, L/C, Trade Credits, etc.

Taxation	in	International	E-Commerce	Transactions:
• Income tax, Sales Tax, Value Added Tax (VAT),
• Customs duties, alcohol & tobacco, hotel tax, etc.

Who	we	Are?	and	What	we	Do?	

Topics of Discussion



Why Georgia?



Why the United States of America?

United States is a world leader in product innovation, manufacturing, 
branding and marketing, as well as best business practices and 
outstanding customer service

The United States is a world leader in an industry-specific problem solving 
and launching turnkey business operations around the globe

The United States is known for excellence in education, training and 
capacity building for public and private entities

The business ecosystem of the United States enables all businesses access 
to investments and facilitates development of new products



Access	to	industry-specific	knowledge

Access	to	capital

Freedom	of	Contracts	and	Law

Access	to	business	&	political	risk	insurance

“Halo	Effect”	protection	in	domestic	investments

Benefits and advantages of having U.S. business partner



International	Finance	Institutions:

U.S.	Government	financial	Institutions:																																				U.S.	Accelerator	&	Incubator	Programs:

Your Potential Business Supporters in U.S. and beyond



Selling	Products	and	Services	Across	Borders



Five Important questions to address:

What	do	you	sell?	

Who	are	Your	target	customers?

Where	are	they	located?

How	do	you	find	your	customers?	

How	do	you	deliver	your	product/service?



Embassies,
Consulates

Government	
Bodies

Buyers	/	Sellers

Distributors,
Agents

Trade
Associations

Research	&	
Marketing	Centers

Diaspora	/	Ekspats

Suppliers	and
Manufacturers

Who can help you find a market for your products?



Trade	
Shows

Government
Agencies

Internet	presence

White	Paper
Referrals

Webinars
Product	demos

Search	
Channels

Trade	Missions

Social	media

Where & How to find Buyers?



Why E-commerce matters?

58%	of	internet	users	will be	buying	online	by	2020

$900	billion	spending	on	cross-border	purchases	by	2020

Internet	makes selling	goods	and	services	 almost	seamless

Emerging	markets	growing	at	25%	YoY	basis



Global Online Marketplaces For Products and Services

Home products marketplace
Marketplace	for	handmade	

and	vintage	items

Marketplace	for	everything

Marketplace	for	freelance	services Marketplace	for	hospitality	service	&
Peer-to-peer	property	rental



Global Online Marketplaces: Amazon



Product Localization & Adaptation

Product	Naming

Text	and	Graphics

Culture

Region

Language

Symbols,	icons	and	colors

Numeric,	date	and	time	formats

Container	size	(if	applicable)

Legal	and	other	requirements



• Purchase	potential	in	foreign	markets

– Customer	segment:	B2C,	B2B,	B2G,	C2C	(P2P)

– Demography:	population,	age,	gender,	

– Spending	power,	PPP

• Infrastructure	for	product	shipping,	warehousing	and	final	delivery

– Geography

– Logistics

– Technical	parameters:	electricity	(220V	vs.	110V)

– Differences	in	packaging,	size	and	weight	

– (1	Litr	/	33.8	Fl.oz.	/	1	LBS	/	540	Gr)

Marketplace: Opportunities and Challenges



Ingredients, Packaging, Labeling and Dating Requirements

Best	 if	Used	by:	
September	12,	2018

Sell	by:
September	12,	2018

Best	 if	Used	by:	
09/12/2018

Not	Recommended

Two	Piece	
Wine	Label



Private Label vs Brand Name

Brand	owned	
by

• Producer
• Manufacturer

Private	brand	
owned	by

• Retailer
• Supplier



Why	You?	&	Why	Your	Product?



Value
Proposition

Do You	sell	
internationally?

Do You	offer	
delivery	options	
(regular,	express)

Do you	offer	an	
easy	returns?

Do	you	offer	an	
easy payment

options?

Do	you	offer	a	
Duties	&	Taxes	
paid	option?

What Foreign buyers are looking for in your offer?



Value
Proposition

Right price

Right quality

Right quantity

Consistent	
supply

Satisfactory	
terms

What do foreign buyers expect from your offer?



What you do sell and How do you sell across borders?

Physical	Goods Digital	products Services

Physical	channels Internet	channels

ü Direct/Personal	selling
ü Retailers/Mass	merchants
ü Dealers/Distributors
ü Value	added	resellers
ü Importers/Wholesalers

ü Own	website
ü E-commerce	platforms
ü Third	Party	affiliates	&	WEB	distribution
ü Social	commerce	(Facebook,	Instagram,	etc.)
ü Flash	Sales	(Groupon,	Living	social,	etc.)



Understanding	Shipping	Needs	and	Options



WholesalerSupplier Manufacturer Distributor Retailer Consumer

B2B
B2C

Where are you along the supply chain?



Direct	sale

Sales	through	retail	channels

Retailer

B2B

B2B

B2C

B2G
Direct	Business	to	Government	sale

Sales & Distribution Options

Wholesaler

Supplier

Retailer

Consumer

Consumer

Government

Consumer

Supplier

Supplier

Supplier

Traditional	/	Own	website	/	Global	marketplace



Landed Cost of Shipped Products

Shipping Customs Risk Overhead
Landed	
Cost

Crating	
Packing	
Handling	
Freight

Duties
Taxes	
Tariffs	

Brokers	fees
Harbor	fees

Customs	bond

Insurance
Compliance

FDA	Exam	Fees
Quality
Safety

Purchasing	staff
Due	diligence	cost

Travel	
Exchange	rates
L/C	charges
Bank	Interests

– Certificate	of	Origin

– GSP	Certificate	(if	applicable)

– Other	documents	(depends	on	goods	entered)	

• Import/Export	Documents

– Power	of	Attorney	(CBP)

– AWB	/	Bill	of	Lading	

– Commercial	Invoice	/	Consular	Invoice



Dropshipping vs	Fulfillment



Order Fulfillment by a 3rd Party

You	send	products	
to	fulfillment	center

Fulfillment	center	
stores	your	products

Customer	purchases	
your	products

Fulfillment	center	
picks	&	packs	

Fulfillment	center	
ships	it	to	customer

Returns	handled	by	
fulfillment	center



Dropshipping

CUSTOMER Places	order	on	
the	website

Customer	pays	you

Take	your	profit	and	
forward	the	order	to	

Drop	shipper

and	ships	it	to	
customer

YOU	
THE	SELLER

Drop	shipper	
processes	order

Your	job	
ends	here



Sources	of	Funding	&	Forms	of	Payments
In	International	Trade



Donation

Sources of funding in International Business

EQUITY

Crowdfunding	Models
Reward Lending Equity

DEBT



Crowdfunding Platforms & Legal Requirements

326 Crowdfunding	
Platforms	in	US	

ü Regulated	by	SEC	- U.S.	Security	and	
Exchange	Commission;

ü Requires	SEC-registered	intermediary:	
broker-dealer	or	funding	portal;

ü Allows	to	raise	a	company	a	maximum					
of	$1,070,000	in	a	12	month	period;

ü Limit	the	amount	individual	investors	can	
invest	across	all	offerings	in	a	12	month	
period

ü Require	disclosure	of	information	in	
filings	with	SEC,	including	 investors	and	
intermediaries

Legal	Requirements:



Open	account

Other	forms	
of	payments?

Cash	in	advance Letter	of	Credit Progress	paymentsEscrow	payments

Export	credit	insurance Export	factoring

Forms of Payment in International Trade

- Pay-As-You-Go
- Mobile	phone	(SMS)
- Prepaid	scratch	cards



Company/Product	
Registration	&	Certification



Certification	and	Registration	Requirements

Mandatory vs																									Voluntary

HEALTH

SAFETY

SECURITY

etc.

BEST	PRACTICES

ASSURANCE

SOCIAL	RESPONSIBILITY	

etc.



Certificates	and	Standards



GTİN

General (Product) Liability Insurance, UPC and Bar Codes

UPC                   EAN



Taxation	in	
International	Transactions



Taxation of Ecommerce Transactions

Taxes	in	Georgia vs									Taxes	in	the	United	States

Individual	Income	Tax
Corporate	Income	Tax
Sales	&	Excise	Taxes

Payroll	Taxes
Property	taxes
User	Fees

Customs,	etc.

Personal	Income	Tax		- 20%
Dividends,	Interest,	Royalties	- 5%
Corporate	Income	Tax		- 15%

Value	Added	Tax		- 18%
Property	Tax		- 1%

Import	tax		- 0%,	5%,	12%
Excise	tax		- varies

Who	can	charge	taxes	in	U.S.?	
Federal	government
State	Authorities

County	municipalities
City	authorities	

What	factors	can	affect	tax	rates?	
Bilateral	agreements	 (Tax	Treaties)
Government	 incentives,	exempts,

Foreign	Income	exclusions,	
Foreign	Tax	credits,	etc.	



Taxation of Ecommerce Transactions

Determination	of	
Economic	Attachment

Situs	of	your	business

Nature	of	Transactions

Sale	of	Goods		vs	Sale	of	Services
Rental/Leasing	of	Goods/Services

Taxable	Jurisdiction

Determination	of	
Permanent	Establishment

Tax	
residents

Non-
residents

?



Who	We	Are?	&	What	We	Do?



WE	HELP	BUSINESSES
CONDUCT	CROSS-BORDER	TRADE

WE	HELP	BUSINESSES	BUY	AND	SELL	
GOODS,	SERVICES,	INTERMEDIATE	MATERIALS,

CAPITAL	EQUIPMENT	& TECHNOLOGY
ACROSS	U.S.	BORDERS

WCC	International,	Inc.
International	trade and	Import-export	

management	company

10411	Motor	City	Drive,	STE	750
Bethesda,	MD	20817

office@wccinternational.com
www.wccinternational.com



Export of Services vs.   Export of Goods

Export of Services

Construction, design, and engineering

Banking and financial services

Insurance services

Legal and accounting services

Computer and data services

Educational Services

Services in support of Product exports

Export of Goods

Food & Beverage

Durable Goods

Nondurable goods

Agriculture

Computers & Electronics

Oil Gas and Minerals



What	can	we	
do	for	You?

As Our Partner 
1

You	get	everything	you	need	to	
start	international	trade	with	the	
United	States	and	beyond.

We	pick,	pack	and	ship	your	
products	to	buyers.

You	start	accepting	purchase	
orders	from	your	buyers.

You	ship	your	products	and	we	
receive	them at	a	U.S.	port,	clear	
it	through	U.S.	authorities	
(CBP,	FDA,	TTB,	etc.).	

We	help	you	to	comply	with	U.S.	
import/export	laws,	including	product	
registration,	labeling,	packaging,	etc.

We	bring	your	products	to	our	
warehouse,	inspect	every	
package	for	damage,	and	
store	them	for	you.

Product 
Compliance 

Pack & Ship 

Orders 

Warehousing 

Arrival & Customs 
Clearance 

We	help	you	handle	
all	inquiries	related	to	
product	returns,	
exchanges,	restocking,	
and	liquidation.

Returns 
& Liquidation 

What	 do	You	get	
from	us?

- Business	guidance
- Warehouse	space
- Merchant	account
- Logistics	support

2

3

4

5

6

7

1



Merchant Account Solution



Merchant Account Solution

Merchant Account allows:

ü Accept local and global 
payments

ü Connect your local bank 
account

ü Track expenses, bills and 
sales taxes

ü Customize and create 
unlimited invoices and 
estimates

ü Add partners, investors 
and other collaborators

ü Prepare accounting and 
bookkeeping reports

ü Integrate various 
payment options like 
PayPal and Stripe



TIME	TO	ASK
QUESTIONS

Q/A

WE HELP BUSINESSES BUY & SELL
ACROSS BORDERS HASSLE-FREE

WCC	International,	Inc.
10411	Motor	City	Drive,	STE	750

Phone	(+1)	301.202.8586

office@wccinternational.com
www.wccinternational.com


