
C R E A T I V E  

S T R A T E G I S T

C H A R L E Y  Z H E N G

E X P E R I E N C E

A B O U T
A  human  f irst.  Then  the  rest  follows:   a  believer  in

collaboration,  transparency,  the  bigger  picture.   A

practit ioner  of  positivity,  contextual  thinking,  and  deep

listening.  A  people  advocate  and  design  thinker  by

nature.  A  champion  of  f inding  purpose,  having  fun,

l iving  extraordinarily.  And  always  getting  ice  cream  on

the  cone.

F R E E L A N C E  S E N I O R  S T R A T E G I S T      |      D A E  A D V E R T I S I N G      |      J U N E  2 0 1 7  -   F E B R U A R Y  2 0 1 8  

Lead  multicultural  research  initiatives,  client  & creative  workshops,  and  marketing  strategy  for  Wells  Fargo,  Gilead,  Kikkoman,

and  AARP.  A  "wear  many  different  hats "  type  shop  where  I  got  to  play  multiple  roles  as  lead  strategist,  writer,  creative,  and

mentor  to  juniors.  

S T R A T E G I S T    |    A K Q A      |    J U N E  2 0 1 5  -  M A R C H  2 0 1 7  

Research,  planning,  and  development  of  brand  and  user  experience  strategies  for  Nike.   Brand,  content,  and  communications

strategy  lead  on  extracurricular  & pro-bono  initiatives,  including  Oregon  Angel  Fund  (VC  fund)  and  dfrntpigeon  (social

advocacy) 

M I S C  H O N O R S
GOOGLE +20

E D U C A T I O N
LEWIS & CLARK COLLEGE, 2011

C O N T A C T  
+82 124 1840 

annematthew@gmail.com 

San Diego, California

D I G I T A L  S T R A T E G I S T    |    C I N C O  D E S I G N      |    M A R C H  2 0 1 4  -  M A Y  2 0 1 5  

Helped  guide  internal  comms  and  client  brand  strategy  from  discovery  to  implementation.  Contributed  and  consulted  on  multi-

disciplinary  projects  with  a  focus  on  brand  storytelling,  user  experience,  and  human-centered  thinking  for  Dell,  Gogoro,  and

Microsoft.  

J U N I O R  S T R A T E G I S T    |   R O U N D H O U S E  A G E N C Y      |    F E B  2 0 1 3  -  J U L Y  2 0 1 3  

Conducted  social  monitoring  and  reporting  for  the  Xbox  brand  to  deliver  data-driven  solutions  and  creative   recommendations.

Contributed  research  and  consumer  insights  for  brand  campaigns.  

650  931  5355

hello@charleyzheng.com

hellocharley.co

A B O U T
A  human  f irst.  Then  the  rest  follows:   a  believer  in  

collaboration,  transparency,  the  bigger  picture.   A  

practit ioner  of  positivity,  contextual  thinking,  and  deep  

l istening.  A  people  advocate  and  design  thinker  by  

nature.  A  champion  of  f inding  purpose,  having  fun,  

l iving  extraordinarily.  And  always  getting  ice  cream  on  

the  cone.

Selected  as  one  of  20  total  creatives  to  participate  in  a  multi- 

disciplinary  workshop  with  Google  and  creative  leaders  from  

around  the  globe  to  collaborate  on  a  one-day  pitch  project.  

Worked  cross- collaboratively  to  hatch  an  innovative  solution  

that  responded  to  Google 's  brief.

Bachelor  of  Arts,  English

F R E E L A N C E  B R A N D  +  E X P E R I E N C E  S T R A T E G I S T  |    M A R C H  2 0 1 8  -  P R E S E N T  

I  help  brands  large  and  small  figure  out  who  they  are,  how  they  show  up  in  the  world,  and  the  unique  value  they  bring  to  

people 's  l ives.  Agencies  include  Blue  State  Digital,  Pereira  O 'Dell,  Mococo  Muse  and  clients  include  Weebly,  Life  360,  Truth  Be  

Told,  and  Google  CS  First.


