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I n North Fulton, most cities have 
eff orts underway to create a sense of 
place, or center, in each municipality: 

Sandy Springs’ new City Center, Milton’s 
Legacy Milton Initiative, Th e District in 
Johns Creek, downtown Alpharetta, and 
Roswell’s City Walk. 

Sandy Springs Mayor Rusty Paul said 
when his city began development of the 
master plan for City Center in 2012, it set 
two primary goals for the project. 

“To create a sense of community and a 
public gathering place and to spark rede-
velopment in the area, particularly along 

the Roswell Road 
corridor,” he said. 
“While construc-
tion is scheduled to 
begin late sum-
mer, the process 
in reaching this 
point has sur-
passed a mere 
reach for a goal.” 

With City Cen-
ter, Paul said the 

city wanted to create a place for commu-
nity to happen. 

“We have an incredible quality of life 
within our neighborhoods, but we lack 
the connective tissue that gives us a 
sense of being a part of a larger ‘neigh-
borhood,’” he said. “With City Center, 
we are creating that communal gather-
ing place; our own town square in a tri-
angle-shaped 14-acre property.”  

Paul said the very act of designing the 
plans it has today contributed greatly to 
that sense of place it wanted to create.  

“We challenged the community to 
collectively re-imagine Roswell Road 
and asked them to help us reinvent this 
space, and they did,” Paul said. “Our resi-
dents fi lled each public meeting we held, 
whether to give their thoughts on the per-
forming arts center or what retail they 
thought might work. When we asked for 
opinions via surveys, they responded. 
We had close to one thousand replies 
regarding visual preferences for the civic 
building architecture alone.  Th is is not 
a development built by government; it is 
the heartbeat of Sandy Springs fueled by 
the collective soul of our residents.”

Sarah LaDart, Milton’s economic devel-
opment manager, said since the city is still 

in its fi rst decade of 
existence, its lead-
ership is working 
to create lasting 
policies to pro-
tect and preserve 
the community. 
“Our city coun-
cil wants to ensure 
Milton is a better 
place with the Leg-
acy Milton Initia-
tive and its vision 

for conserving land for future genera-
tions,” LaDart said. “Instead of focusing 
on a single fi x, the Legacy Milton Initia-
tive is a comprehensive, long-term vision 
with policies, incentives and ideas to help 
conserve the look and feel of Milton. Th e 
Legacy Milton Initiative includes a num-
ber of conservation options, including the 
possibility for a green space bond voted 
on by citizens, potential impact fees on 
new developments and credits to incen-
tivize larger lot sizes.”

Johns Creek Mayor Mike Bodker said 
the goal for Th e District is for it to become 
an economic engine and cultural and 
entertainment center that will create a 

downtown sense of place and a popular 
community identity.

“Although we are proud of our com-
munity, its reputation as one of the safest 
in the U.S., the award-winning schools, 
and abundant outdoor activities, we 
won’t settle for the status quo,” Bodker 
said. “Our vision is to chart a course that 
refl ects our exceptional past, and sus-
tains our quality of life for generations to 
come.”

Bodker notes that Th e District will cre-
ate a healthier long-term tax base and 
serve as sense of place and identity that 
will attract more corporations, young 
professionals, and encourage families to 
establish life-long roots in the city.

“The District can also serve as an 
example to other cities considering simi-
lar downtown redevelopment,” he added.

Peter Tokar III, Alpharetta’s economic 
development director, said the creation 
of Alpharetta City Center has been in the 
making for more than 10 years.

“Alpharetta saw the need to create a 
central social point in the city long before 
it was the ‘hip’ thing to do. We just needed 
to fi nd the right time and the funds to 
make our city center a reality,” Tokar 

said. “We fi nally had the resources and 
the leadership in place at the city to real-
ize this vision in 2012 and we began con-
struction on what is now the Alpharetta 
City Center. Th is planned development 
will be the center showcase for Alpharetta 
and the heartbeat of the city.”

Tokar said the purpose of developing 
the city center was twofold.  

“First we wanted to build and show-
case a new city hall and public park 
space that our residents and businesses 
could enjoy and be proud of, and second, 
bring Downtown Alpharetta back to life,” 
Tokar said. “We wanted to create a social 
meeting place where residents and visi-
tors alike could congregate, eat, be enter-
tained, but we wanted that place to be in 
the heart of our city. Once we announced 
the approval of the downtown city cen-
ter, we almost immediately saw a resur-
gence of life in our historic district of 
downtown through the redevelopment 
of storefronts into new restaurants, retail 
stores and even our very own microbrew-
ery, Hop Alley.”

Tokar noted Alpharetta also recognized 
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MARTA considers northern expansion

CID would like to expand boundary

Atlanta’s suburbs may fi nally be ready 
for mass transit. MARTA is planning to 
extend transit service along the Georgia 
400 corridor into North Fulton County 
and as many as six new stations along 
the way. While neither the exact route 
nor the money to build it has been for-
mally identifi ed, North Fulton business 
and political leaders are already rallying 
around the idea. 

“In the last 12 years we have seen a 
major change in the way that people are 

thinking and talk-
ing about mass 
transit,” said Ann 
Hanlon, execu-
tive director of 
the North Ful-
ton Community 
Improvement Dis-
trict. “When our 
CID fi rst started in 
2003, we talked a 
lot about extending 

the MARTA rail up Georgia 400 in terms 
of alleviating traffic congestion. Now 
the conversation has fl ipped and we are 
hearing other people talk in terms of eco-
nomic development.”

In a switch from previous years, it’s 
not just transportation professionals try-
ing to evangelize the region on the vir-
tues of mass transit. Now the business 
community has come to realization that 
transit lines make it easier to attract new 

companies and 
fill the corporate 
offices that have 
sprouted in the 
region, she said. 

“In the next 30 
years, you’re see-
ing a 14 percent 
increase in popu-
lation,” said Freda 
Hardage, director 
of Northside Hos-

pital’s Alpharetta campus and a MARTA 
board member. “And if you look at where 
we’re going to go with employment up 
there, it’s going to 45 percent growth 
in the next 30 years and at some point 
there’s going to be more people employed 
up there than there are living up there. 
You have to get them there.”

Alpharetta and North Fulton has long 
been a magnet for corporate headquar-
ters and company expansions. While its 
rich stock of corporate housing made it 
a prime destination for CEOs, many of 
the workers who staff  these outfi ts can’t 
aff ord or simply don’t want to live in the 
area. Getting them from home to work 
has meant sitting in traffic. Many of 
today’s workers — especially in demand 
millennials — are less likely to do that 
than older employees. 

Companies are taking note of this 
trend. When State Farm decided to build 
its new corporate campus in Central 
Perimeter, one of the deciding factors for 
selecting real estate was its proximity to 
a MARTA station, according to Hardage. 

When MARTA was fi rst established 
some 40 years ago, political opposition 
erupted from outlying suburbs. Their 
residents and even some elected offi  cials 
expressed fears that the trains would 
bring big city crime. Outlying counties 
refused to pay for extending lines to their 
region and transit was eff ectively limited 
to the city. 

Now the agency plans to extend tran-
sit for 11.9 miles from the North Springs 
MARTA station in Dunwoody north to 
Windward Parkway in Alpharetta. Th e 
project would be the fi rst expansion of the 
MARTA system since the Sandy Springs 
and North Springs stations opened in 
2000, also on the Georgia 400 corridor.

Th e North Fulton proposal is one of 
three extensions the agency is evaluating. 
Other lines may be built along Interstate 
20 East and the Clifton Road corridor .

“MARTA has committed to seeing all 
of these projects through to the best of 
its ability, but funding is critical and the 
funding piece is where the community 
and other partners have to come in,” 
said Janide Sidifall, MARTA’s senior tran-
sit system project planner. “So basically 
he who steps up to the plate fi rst builds 
the project.”

While heavy rail is the preferred option 
based on surveys and public comment, 
the agency is also considering light rail 
and bus transit.  

“Th at technical analysis will allow us 
to determine which (option) has the least 
impact and which has the most benefi t,” 
said Sidifall. “Right now the community 

support is for heavy rail, but we have to 
perform the due diligence. We have to 
look at other potential options which can 
deliver the same service, meet the needs 
adequately and give us more value for our 
money.” 

Th e bus rapid transit option would be 
the least expensive, followed by light rail 
and heavy rail.

MARTA offi  cials predict that the rail 
line will be popular among younger 
workers who need to get to their jobs 
from locations further south in Buckhead 
or Midtown. 

“If you look at Exits 10 and 11 in North 
Fulton, they call that (area) the Silicon 
Valley of the East Coast,” said Hardage. 
“It’s really made up of very young work-
ers who don’t have or want cars. Th ey 
need to go work, but don’t want to live 
in North Fulton because there’s no aff ord-
able housing up there. We’ve got to look 
at ways to get those workers to those busi-
nesses if we want to keep those busi-
nesses in North Fulton .”

The way businesses are designing 
offi  ces today tends to favor mass transit . 
“As companies design their new offi  ce of 
the future, they’re going with more of an 
open fl oor plan which is more dense with 
more employees on the fl oor, and more 
cars in the parking lot,” said Jeff rey Bel-
lamy, regional leasing director for Jones 
Lang LaSalle Americas Inc.  “Th e existing 
buildings have a limited amount of park-
ing, which is causing companies with a 
high concentration of employees to look 
at transit-oriented developments .”

Th e North Fulton Community Improve-
ment District is considering expanding 
its boundaries as a way of expanding its 
programs and projects in the region.

Here, Tim Perry, director of invest-
ments of North American Properties and 
a board member of the North Fulton CID, 
explains what the CID’s plans are. 

Q: North Fulton CID is 
considering expanding 
its boundary. Why? It 
is less a “consideration” 
and more a high priority 
initiative on which the 

North Fulton CID (NFCID) is focused. 
Th e collective contributions of the 
CID members allow for a much more 
substantial investment in the district, 
and results in stronger overall economic 
returns for the respective property 
owners. Since the CID investments 
are limited to improvements within 
the district, continuing to elevate the 
experience and raise the profi le of North 
Fulton requires both expanding the 
boundary and expanding the tax base.

Q: What’s the process for expanding 

the boundary?
While the fi nal 
decision maker 
may be the 
commercial 
property owner, 
it is their tenants, 
employees, 
and customers 
who vote with 
their leases and 
patronage. Th e CID 

has made substantial improvements 
in mobility, beautifi cation, and green 
spaces — so engaging our constituents in 
elevating the North Fulton experience 
creates value for the landlord while 
empowering members to be part of the 
process. Th ose adjacent to the CID desire 
the benefi ts of these improvements and 
should be willing, when approached, to 
engage in the expansion.

Q: How will an expanded boundary 
play into the CID’s updated master 
plan? Th ere have been numerous 
successes in improving mobility 
— Westside Parkway, interchange 
landscaping, dozens of other road 
improvements, and the upcoming 
Encore Parkway bridge — but there are 
many more opportunities. Consider 

the other major submarkets in metro 
Atlanta: Most grew organically, and 
even if inside the Perimeter, are still 
supported by an ineffi  cient traditional 
suburban infrastructure model. 
Midtown’s grid system is the most 
urban and provides excellent mobility. 
And if you look at North Fulton, with 
Westside Parkway, Georgia 400, and 
Northside Parkway — crossed with seven 
East/West arteries from Holcomb Bridge 
to Windward Parkway — the same 
effi  cient grid system provides unrivaled 
access and mobility. In an MSA known 
for its challenging traffi  c, and in the 
North Fulton submarket, where the 
daytime population exceeds the after 
work population, continuing to improve 
mobility by expanding these arterials 
in a larger boundary remains a strategic 
initiative for the CID and our current 
and future members. 

Q: What’s one of the major projects on 
the updated master plan? Th e Encore 
Parkway Bridge project will break ground 
by the end of the year and is a perfect 
example of using our capital to kick-off
a substantial improvement project. It 
also illustrates the commitment to our 
constituents “experience” with wide 
pedestrian and bike access to provide 

those on the west side of Georgia 400 
to the Greenway. Th e NFCID has also 
funded all design and a substantial right 
of way acquisition for the extension 
of Northwinds Parkway from Kimball 
Bridge to Old Milton, adding another 
arterial to connect the offi  ce market from 
Haynes Bridge to the north. 

Q: How will that get funded? Th e 
CID is funded by a 3-mil tax on its 
commercial property owner members, 
which doesn’t come close to paying 
for all of the projects, but does seed 
every one of them. Th e ability to act 
quickly and fund upfront design costs 
allows the CID to access project capital 
contributions, with the ultimate goal of 
leveraging our capital contribution fi ve 
to 10 times. 

Q: What other initiatives are being 
focused on? Th e commitment to 
mobility has had tremendous quality 
of life impact on our members, 
customers, and property values, but 
the true long term solution is enhanced 
public transit. We are engaged with the 
MARTA Georgia 400 initiative and at 
the appropriate time look forward to 
being the advocate and partner for this 
expansion. 

BY RANDY SOUTHERLAND
Contributing Writer
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Job creation increases in North Fulton
With numerous companies announcing 
relocations and expansions to the cities 
of North Fulton, jobs are on the rise and 
the economic vitality of the area is more 
secure than it has been in years.

Bethany Usry, vice president of Prog-
ress Partners of North Fulton Atlanta, 

said the area has 
seen significant 
investment espe-
cially in the health-
care and technol-
ogy sectors, and 
she expects that to 
continue. 

“In 2014 and so 
far in 2015, we have 
seen $160 million 
in investment and 

just over 2,600 jobs created in North Ful-
ton and that includes a mix of new loca-
tions and expansions,” she said, add-
ing the area’s technology infrastructure 
and the proximity to Hartsfield-Jackson 
Atlanta International Airport are strong 
attractors for business.

“With many of our top employers in the 
health-care and technology industries, it 
makes it that much easier for other com-
panies in those same industries to join the 
ecosystem and grow here,” Usry added. 

Some of the recent “wins” in Alpharetta 

are Fiserv, a fi nancial services technol-
ogy company, and Halyard Health, a spin 
off  of Kimberly Clark. Fiserv is moving 
2,000 jobs from Gwinnett to Alpharetta 
and adding an additional 500 positions 
over the next few years. Halyard Health 
moved its headquarters to Alpharetta ear-
lier this year and brought 200 positions.

Additionally, Comcast is growing in 
Alpharetta. “Comcast continues to invest 
in Fulton County from a technology and 
human capital perspective, adding hun-
dreds of new jobs and investing in our 
multi-gigabit networks that are designed 
to serve businesses and residential cus-
tomers with the fastest speeds available. 
These investments reflect our efforts 
to enhance the customer experience, 
something that is critical to our plans in 
Atlanta and across the state,” said Alex 
Horwitz, regional vice president of pub-
lic relations for Comcast’s South Region.

Th e company is in the process of hiring 
and training 150 to 200 new tech support 
staff ers that will provide support to the 
team in the fi eld, said Andy Macke, vice 
president for Comcast’s external aff airs. 
Th ese positions will be housed at the 
Comcast Northpoint Parkway location. 

“What is particularly attractive about 
the area is the highly trained workforce 
in the area, the public transportation 
currently in place and the prospect of 
a MARTA line expanding further north 
and the addition of the Gwinnett Tech

campus at Milton and [Georgia] 400 that 
helps provide sourcing for the highly 
skilled employees that will be needed,” 
Macke said.

Courtney Bernardi, CEO of Johns 
Creek Advantage, said the most recent 
“wins” there include moves by Ebix Inc.
and Alcon. Ebix purchased a four-story 
building in Johns Creek for its global 
headquarters, bringing a more than $20 
million investment and 450 new jobs 
over the next fi ve years. Ebix is an inter-
national supplier of on-demand software 
and E-commerce services to the insur-
ance industry.

Alcon, a contact lens manufacturer , has 
invested over $2 billion into Johns Creek 

and has approximately 1,100 employees. 
Its most recent expansion eff orts brings a 
$770 million investment and more than 
665 jobs to Johns Creek. 

“Johns Creek has always been open for 
business and we continue to encourage 
more. We were excited to welcome the 
expansion of both Ebix and Alcon into 
our city . Johns Creek provides the ideal 
environment in which to live, work and 
play,” said Johns Creek Mayor Mike Bod-
ker. “We are in the process of planning to 
develop a downtown center we call Th e 
District, which will provide additional 
opportunities for corporate headquarters 
and businesses that are looking to relo-
cate or expand as well.”

Much like Johns Creek, Milton is plan-
ning a city center in the Crabapple area 
and has three large parcels of land it is 
marketing to companies, Usry said.  

“In every city, the biggest asset is our 
people and good jobs attract people,” 
said Roswell Mayor Jere Wood. “Having 

good companies 
and good jobs is a 
key element to hav-
ing a great city and 
great citizens. Busi-
nesses are looking 
for a good business 
environment and a 
good quality of life 
and I think Roswell 
off ers both  .”

VIEWPOINT

North Fulton: ‘We’re greater together’
S ince 1973, the Greater North 

Fulton Chamber of Commerce 
has worked to promote business 

and quality of life long before the 
formation of the six cities in our region. 
Th e chamber has supported initiatives 
and legislative actions that have 
positively impacted today’s favorable 
business environment, high quality 
education, state of the art health care, 
workforce development/readiness, 
and transportation infrastructure. 
Th e Greater North Fulton Chamber of 
Commerce will continue to be the voice 
for its over 1,400 business members 
and continue to advocate with its 
partner cities for the quality of life 
enjoyed by many. With support from 
Alpharetta, Roswell, Milton, Sandy 
Springs, Johns Creek, and Mountain 
Park, the Greater North Fulton Chamber 
is “Bigger, Faster, and Stronger” in 
the competitive world of economic 
development. Th e Greater North Fulton 
Chamber serves as the catalyst for 
economic development and quality of 
life for our region and by working with 
our cities and partners in the region, 
“We are Greater Together.”

Today, North Fulton is home to 
nationally recognized public schools, 
world-class private schools, and many 
institutions for higher education. 

Fulton County Schools rank second in 
Georgia for overall SAT scores. Fulton’s 
scores averaged 1,567, surpassing the 
state’s average of 1,452, and the national 
average of 1,498. Six Fulton schools 
are among the top 20 highest scoring 
schools in the state. U.S. News & World 
Report recently released its annual list 
of the top-performing high schools in 
the country. Georgia is No. 12 in the 
nation for best high schools with 19 gold 
medal schools; North Fulton captured 
six of these 19 gold medal school 
positions. Th e January 2016 opening of 
the North Fulton campus of Gwinnett 
Technical College will not only give our 
high school graduates another option to 
pursue a technical career, but this will 

also help ensure employers in North 
Fulton continue to receive a highly 
skilled and trained workforce. 

North Fulton is home to fi ve major 
hospitals off ering a wide variety of 
medical specialties and hundreds of 
highly skilled physicians. In addition, 
modern health care is available through 
urgent care centers located throughout 
our region.

North Fulton, known as the state’s 
“Golden Corridor,” consistently ranks as 
one of the fastest growing areas in the 
country. Our business community is the 
fi ber-optic backbone of the East Coast. 
With many Fortune 500 companies 
represented in North Fulton, our region 
is a powerful economic engine for 
the state in the telecommunications, 
fi nancial services, insurance, health 
care, and mission-critical data centers 
industries. 

Workforce development is a driving 
initiative of the chamber. Improving 
community awareness of job market 
requirements by collaborating with 
government, business and education 
leaders to increase workforce readiness 
and help employers fi nd skilled workers 
is one of the chamber’s goals. With 
86 percent of the chamber’s members 
having 50 or fewer employees, ensuring 
the right employee has the right skill set 

is critical to the success of our region. 
North Fulton off ers strong regional 

access via its extensive road network 
with Georgia Highway 400, Interstate 
285, and several East-West connecting 
state highways. Our area is supported 
by four rapid rail passenger stations 
and numerous feeder bus routes. 
Recent announcements by the state 
to provide more fl ex-lanes on Georgia 
Highway 400, along with anticipated 
improvements to the Georgia 400 and 
I-285 intersection, will help ensure 
access to North Fulton continues in 
the future. While challenges exist 
in the area of transportation and 
transportation funding, the Greater 
North Fulton Chamber is working 
with local, state, and regional leaders 
to advocate for improvements in our 
transportation infrastructure. 

Other challenges await our 
community, but they too are seen as 
opportunities. Th e Greater North Fulton 
Chamber is collaborating with experts 
in the region to address water and 
wastewater issues, poverty, aff ordable 
housing for our workforce and our 
aging population, taxes and tax reform 
as well as others. Working with each 
other, sharing ideas in a collaborative 
and constructive manner will help 
ensure “We’re Greater Together.”

Ken Davis is chairman of the Greater 
North Fulton Chamber of Commerce 
and president of Renasant Bank.

BY TONYA LAYMAN
Contributing Writer

One major business attractor for 
Sandy Springs, Alpharetta and Roswell 
is the presence of the Opportunity 
Zone Job Tax Credit Program.

Businesses with Opportunity Zones 
can apply for a tax credit of $3,500 
per net new employee. This credit 
continues for five years, starting the 
year of the hire. 

The incentive, which is available 
for new or existing businesses that 
create two or more jobs, is a job tax 
credit which can be taken against the 
business’s Georgia income tax liability 
and payroll withholding tax.

Both Fiserv and Courion are within 
Opportunity Zones.
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Make Your Mark 
in North Fulton Atlanta
With a workforce of more than 235,000 people, North Fulton Atlanta is an economic powerhouse. Our six distinct cities, the 40+ mission-
critical data centers, numerous Fortune 500 headquarters and top-ranked schools make North Fulton Atlanta one of the best places in the 

join this outstanding business community.

An economic development initiative of the 
Greater North Fulton Chamber of Commerce.
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Chamber initiative looks at workforce development

In business-rich North Fulton, technol-
ogy and health care stand particularly 
tall. And they’re growing.

North Fulton alone has some 900 tech-
nology companies and a current need for 
more than 372 nurses. 

Th e Greater North Fulton Chamber of 
Commerce’s Progress Partners, through 
its workforce initiative, is zeroing in on 
the in-demand jobs in the exponentially 
growing technology and health-care sec-
tors, and how to increase and strengthen 
the pool of talent through relevant, acces-
sible avenues of education.

“What we’re doing differently is 
we’re directly aligning specific busi-
ness demands to specifi c job titles ver-
sus generally saying we need program-
mers we need health care people,” said 
Gary Campbell, Greater North Fulton 
Chamber’s Workforce Development 
Committee chairman and director of 
community aff airs for staffi  ng fi rm Hire 
Dynamics.  

Campbell cited the above numbers, 
referring to information from American 
Staff ing Association’s Quarterly Skills 
Gap Index and Career Builders Supply 
and Demand Portal, which helps the 
group track the high demand, low supply 

jobs in North Fulton: “With more than 5 
million jobs going unfi lled today, we have 
plenty of opportunity to fuel the econ-
omy by fi lling these jobs.”

The workforce initiative started in 
February and is “really starting to come 
alive,” Campbell said, adding that this 
fall, regional supply and demand num-
bers for the top 10 job titles will be shared 
with the community and the various 
strategies to address the short-fall with 
education partners.

Metro Atlanta’s demand for skilled 
health-care workers mirrors the nation. 

“Not only do we need health-care pro-
fessionals for acute care, we need them 
for post-acute care, for home health, for 
prevention and wellness-based health,” 
said Andrew Butler, interim dean at 
Georgia State University’s Byrdine F. 
Lewis School of Nursing and Health Pro-
fessions, and professor in the Depart-

ment of Physical 
Th erapy. 

Much of the 
growing demand 
points to the 
aging population. 
According to the 
Bureau of Labor 
Statistics ,  the 
annual growth rate 
for the health-care 

and social assistance sector is projected 
at 2.6 percent, adding 5 million jobs 
between 2012 and 2022, comprising 
almost one-third of the total projected 
increase in jobs. Th e BLS says the growth 
partially refl ects “the demand for health-
care workers to address the needs of an 
aging population.”

And according to the U.S. Census 
Bureau, 20.7 percent of the population 
will be 65 years or older by 2050.

“The aging population is projected 
to increase consumers with and with-
out health coverage, also as a result of 
the Aff ordable Care Act about 11.7 mil-
lion people have enrolled in the health-
care marketplace resulting in additional 
demand for health-care professionals,” 
Butler said.

‘Driven by Technology’
Technology is a common denominator 
among many industries, including the 
two that the workforce initiative is focus-
ing on.

“Innovation is driven by technology. 
We continue to create all kinds of solu-
tions to technology problems. We have to 
keep out data in our systems secure. Tech-
nology is driving health-care change,” 
Campbell said.

Some of the expertise employ-
ers are looking for: diff erent types of 

programming, information security, 
interactive marketing, logistic supply 
chains, IT, communications services and 
people who can develop apps, just to name 

a few. 
“Th ere’s a major 

need for anything 
related to a broader 
sense of computer 
programming. Any 
type of game devel-
opment. Some type 
of coding skills for 
that. Most compa-
nies need program-
mers to develop 

their software,” said Tino Mantella, presi-
dent of Technology Association of Geor-
gia (TAG).

“It’s kind of like keyboarding and 
typing in the past. It’s something that’s 
proven now to be a great skill to have,” 
Mantella said.

Solving Needs
Gwinnett Technical College’s new 
Alpharetta-North Fulton campus “will 
be devoted almost entirely to informa-
tion technology,” said D. Glen Cannon, 
president of the college, in an email. Th e 
campus, which had its groundbreaking 
this past March, is slated to begin classes 
in January 2016.

BY LESLIE JOHNSON
Contributing Writer

Andrew
Butler

Tino
Mantella
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“Gwinnett Technical College (GTC) 
continues to see tremendous need for our 
graduates in the areas of programming 

(especially mobile 
programing and 
gaming), network-
ing, cyber security, 
cloud computing, 
virtualization, and 
Health Information 
Technology (HIT).”

In his email, 
Cannon said he 
had the CEO of a 
large cyber secu-
rity fi rm emphasize 

to him the lack of cyber security special-
ists, and his fi rm has a 100 percent hire 
rate for qualifi ed students. “We intend for 
the new campus to solve those needs,” 
Cannon said. “Programming in Java, .Net, 
and C++ actually have a negative employ-
ment rate now. We just can’t turn these 
students out fast enough.” 

Th ough recruitment eff orts such as 
job fairs are still eff ective — TAG typically 
holds about eight job fairs a year — there 
are plenty of other ways employers are 
fi nding candidates.

“I would say that because there’s such 
a need, fi rst of all, there’s a lot of compe-
tition, so that’s driving salaries higher,” 
Mantella said. “Larger companies might 
have a bit of an advantage because 
they have a lot more to pay. There’s 
word of mouth, certainly. Th ere’s larger 
staffing firms you can contract with. 
Th ere’s a lot more social media going on 
now.”

Tech employers are usually are ready 
for their workers to hit the ground run-
ning. “When we get our students in 
the door, they get hired,” Cannon said. 
“Th e old model of a bachelor degree as 
an entrance to tech employment is his-
tory. Tech employers are concerned with 
what do you know and can you per-
form. Our students are extremely profi -
cient in these tech areas and have invalu-
able hands on experience from day one. 
We also have work ethics and soft skills 
built into every program. Working with 
Progress Partners and other groups only 
strengthens what we do better than any-
one, because we concentrate and serve 
our business partners who employ our 
students equally as much as we do the 
students we are preparing to enter the job 
market and have great careers.”

D. Glen
Cannon

“Working with Progress 
Partners and other groups 
only strengthens what
we do better than anyone, 
because we ... serve our 
business partners ... 
as much as we do the 
students we are preparing 
to enter the job market...”
D. GLEN CANNON,
Gwinnett Technical College 

I M P A C T
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Bioscience firms grow in North Fulton
Bioscience companies are increasingly 

fi nding a home in North Fulton County, 
where they have been able to fi nd a posi-
tive business climate and plenty of talent. 

Th e area is home to dozens of biosci-
ence companies, and many continue to 
grow. CSI Laboratories, a national cancer 
diagnostics company, and EndoChoice 
Inc., an endoscopic technology maker, 
are expanding, while Alcon Laboratories 
Inc., eye-care products maker and one of 
the region’s top life science employers, 
continues to grow. 

In April, the Innovation Crescent 
Regional Partnership, a coalition of eco-
nomic development entities focusing 
on life science and technology growth, 
formed an agreement with Georgia Bio
to work together to promote life science.

Put everything together, and it gives 
companies a solid foundation to secure 
good talent as well as attract partners and 
suppliers to help them grow.

“We love being here in Alpharetta,” said 
Anthony Perez, chief operating offi  cer, 
of CSI Laboratories. “Our pipeline is the 
Atlanta airport, so having a major inter-
national airport nearby is crucial to our 
business.”

CSI Laboratories has been in Alpharetta 

for 17 years, and 
has gone from a 
one-man operation 
to 180 employees 
today, he said.

Recruiting across 
the country, Perez 
said it is the qual-
ity of life in North 
Fulton that makes 
it easy to recruit . 
Driving growth has 
been access to the 

large number of health-care facilities in 
Georgia. For the fi rst 10 years, the company 
expanded throughout the Southeast and 
seven years ago, went national, Perez said .

Also in Alpharetta, EndoChoice tells 
a similar story. When considering where 
to locate, the company, founded in 2008, 
looked at the availability of talent, Doug 
Ladd, chief marketing offi  cer of Endo-
Choice, said.  “We were looking at where 
growth was occurring for professional, 
skilled labor,” he said. “We also needed 
to get our products out in a timely fash-
ion to customers, so proximity to the UPS 
[United Parcel Service Inc.] hub is very 
important to us.”

EndoChoice also considered places 
where  it could easily expand if needed. 
Th e availability of new class A offi  ce facil-
ities in Alpharetta was another positive. 

Th e company took over existing space, 
but since there has been growth in North 
Fulton, new buildings are going up, so 
other companies have a choice, he added.

In addition to UPS, being in North Ful-
ton has enabled EndoChoice to form part-

nerships that have 
contributed to the 
company’s growth, 
including Georgia 
Tech, the Centers 
for Disease Con-
trol and Prevention
and the Interconti-
nental Exchange, 
Ladd said.

These criteria 
helped the com-

pany grow from six to 435 employees as 
well as expand to more facilities in Nash-
ville, Tenn.; Reno, Nev.; Israel; and Ger-
many. And in June, the company went 
public on the New York Stock Exchange .

EndoChoice is one of the companies 
to come out of the Innovation Crescent 
Regional Partnership, just one of the many 
organizations that want to collaborate with 
companies, Bethany Usry, vice president 
of Progress Partners of North Fulton 
Atlanta, said. Progress Partners is an entity 
of the Greater North Fulton Chamber of 
Commerce aimed at promoting economic 
growth in the area. It represents North 

Fulton in the Innovation Crescent .
Usry fi nds it easier tell North Fulton’s 

bioscience story because there are good 
examples. Th ose include EndoChoice’s 
story of a startup growing signifi cantly, 
gaining investments and increasing reve-
nue. It also includes successful large com-
panies like Alcon, which merged with 
Novartis in 2011 . Two years ago, Alcon said 
it would invest $250 million in expanded 
facilities and adding 300 jobs.

Th roughout Alcon’s expansion, many 
economic development partners, includ-
ing Progress Partners and the city of Johns 
Creek, provided incentives to help with 
its growth, said Rob Meyers, general man-
ager of Atlanta manufacturing for Alcon. 
“ Because of the outstanding employees in 
the area and favorable economic condi-
tions, we have been able to secure contin-
ued investment in Georgia .”

BY CHRISTINE HALL
Contributing Writer

R There are 2,915 bioscience jobs in 
North Fulton.

R Bioscience occupations are 
projected to increase by 2.1 percent 
(2015-2020).

R There are 25 bioscience facilities 
with 10+ employees in North Fulton.

SOURCES: BUSINESS WISE, BIOSCIENCE 
DATABASE, COMMUNITY AND ECONOMIC 

DEVELOPMENT, GEORGIA POWER, EMSI

R CLOSER LOOK

Anthony
Perez

Doug
Ladd

CITYWIDE
FIBER OPTIC NETWORK

650K
WORKERS ACCESSIBLE  IN 

30 MIN. DRIVE

62.7%
RESIDENTS OWN

BACHELOR’S DEGREE
OR HIGHER

10
OF THE LARGEST TECH

EMPLOYERS IN THE 

METROATLANTA MSA

600+
TECHNOLOGY   ENABLED

BUSINESSES

3.2M
SQ. FT. OF AVAILABLE

OFFICE SPACE

ALPHARETTA
[ The Technology City of the South ]

YOU. YOU’RE IN GOOD COMPANY.

www.alpharetta.ga.us



JULY 10-16, 2015 9C

MARKET REPORT

VIEWPOINT

Region’s office 
market thriving
T he structural shift in our devel-

opment industry is no better 
demonstrated than in the North 

Fulton area of metro Atlanta, a broad 
market area statistically including six 
distinct cities (Alpharetta, Roswell, 
Sandy Springs, Johns Creek, Milton and 
Mountain Park).

Th is unique region, often referred to 
as the Golden Corridor of metro Atlanta, 
boasts a diverse highly educated 
population (57 percent of residents 
hold a bachelor’s degree or higher) 
with signifi cant pocketbooks (average 
annual household income $109,000) 
ready to support their individual 
community’s housing, business, retail 
and entertainment centers. 

Along with this growing, well-
heeled population base is an equally 
robust offi  ce market that today houses 
an impressive — and diverse — array 
of corporate headquarters, regional 
operations centers and entrepreneurial 
businesses of every description.

Th ree Fortune 500 companies 
are currently located with their 
headquarters in the region, with the 
iconic Mercedes-Benz ranked No. 15 
soon to arrive. Like other markets across 
the region our supply of new offi  ce 
space to keep these business tenants 
housed in quality environments has 
been kept in check with only a small 
addition of very high-end offi  ce space 
(106,000 square feet) constructed at 
the Avalon mixed-use development 
in the last six years! Th is new “loft 
offi  ce” product will soon reach 90 
percent occupancy at the highest 
rents yet achieved in the North Fulton 
submarket.  

Couple this stable inventory of class A 
space with a steady gain in absorption, 
and the result is a vacancy rate decline 
market-wide to just over 16 percent as 
of the end of Q1 this year. And with new 
large employers like Fiserv, Andritz, 
Halayard Health and others, in total 
representing an additional 600,000 
square feet of absorption yet this year, 
we will see North Fulton easily peel off
3 percent or more of its overall vacancy 
by year end. Vacancy in the “premium 
set” of class A buildings market-wide is 
already at an impressive 8.5 percent and 
— like the balance of the metro Atlanta 
market — rental rates are steadily 
increasing as demand continues. 

Life is good in North Fulton, and 
with the ever-improving business 
landscape it is inevitable that we will 
see a return to new offi  ce development 
in the region. Th e question is, what 
will this new development look like 
and how will it compete for tenant 
customers? Hence back to my opening 
comment that a powerful structural 
shift in development is underway — a 

retooling of the way we address new 
development.

I am convinced Chris Leinberger, a 
senior fellow at the Brookings Institute, 
and numerous other “think tank” 
professionals got it right a few years 
ago when they concluded the next 
wave of new development would be 
“highly focused.” In simple terms, the 
largest majority of new development 
would be focused on a relatively small 
amount of available land.  Th e real 
key to this success is the creation of 
communities that take on “urban-like” 
characteristics, including  a “walkable” 
environment.  

Th e evidence of this structural shift 
is irrefutable, and it is nationwide. 
Households and businesses are 
expressing strong preferences for 
locations that fulfi ll daily needs within 
a walking or rail transit distance. At the 
forefront of this demand are the rising 
millennial generation and their baby 
boom predecessors representing nearly 
half of the U.S. population. Suburban 
downtown revitalization, regional mall 
redevelopment and new greenfi eld 
mixed-use development are all 
examples of “highly focused” responses 
to this new demand outside of our 
cities CBDs. One of the best examples 
of the successful execution of “walkable 
urbanism” in the North Fulton region is 
North American Properties’ Avalon. NAP 
describes Avalon as an “urbanburb,” 
a walkable, urban experience in a 
suburban setting, with a blend of 
curated retail uses that maximize the 
energy level of the property throughout 
the day and into the evening. . 

A future Viewpoint should be 
focused on the sustainability of 
this evolving development trend. 
Enhanced connectivity among walkable 
communities is clearly a vital next 
step in the future.  I am very excited 
and encouraged to see metro Atlanta 
embrace its traffi  c and transportation 
challenges with very real and “funded” 
improvements — further evidence that 
politicians, business leaders, developers 
and all others shaping our future are 
uniformly focused on one thing: people, 
our neighbors and the quality of our 
daily lives!

John Heagy is senior managing director 
for Hines’ Southeast region.

Welcome to a friendly, southern city just north of 

Atlanta, where C-level executives fi nd themselves right 

at home. Opportunity Zone job tax credits, a strong 

workforce and a vibrant community make Roswell, GA 

a great place for business, and a great place to live.

Home to important business divisions of GM, 

Kimberly-Clark Corporation, Yardi, UPS, Verizon, 

ColibriumDirect and Kloeckner Metals.

Contact us today for information on relocating 
your business to Roswell.

678.823.4004
roswellinc.org

Roswell, Georgia—
a classic, southern 
town where business 
comes to life.
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Startups get help at Innovation Center
The Alpharetta Technology Commis-
sion’s Innovation Center is the manifes-
tation of an idea whose time has come. 
Located in the 8,500-square-foot former 
home of the city’s fi nance department, 
the idea behind the facility is to support 
innovation and entrepreneurship by 
leveraging Alpharetta’s role as the tech-
nology hub of the greater metro Atlanta 
region, which is home to hundreds of 
tech companies.

“We are an aggregator,” said Mark 
Hubbard, CEO of the ATC Innovation 
Center. “We are here to serve as a resource 
for the technology community in multi-
ple ways.”

Th e Innovation Center is the brain-
child of the Alpharetta Technology Com-
mission. Th e ATC was established in 2012 
as a 501(c)6 not-for-profi t organization, 
with the backing of Mayor David Belle 
Isle, following a study that identified 
some 600 technology companies in the 
vicinity .

ATC members include executives from 
leading technology companies, such as 
Hewlett-Packard Co., McKesson and 
Siemens Industry Inc., as well as repre-
sentatives from smaller tech companies 
and entities such as Gwinnett Techni-
cal College, Technology Association of 
Georgia, and the Greater North Fulton 
and Metro Atlanta chambers.

Th e ATC’s primary mission is to devise 
strategies that will foster investment 
opportunities and spur growth within the 
technology sector. Alpharetta Economic 
Development Director Peter Tokar super-
vises the ATC’s branding, marketing, 
expansion and outreach eff orts. About 
six months ago, commission members 

hired Hubbard to oversee the new Inno-
vation Center .

To “in residence” companies the 
Innovation Center leases private lock-
able offi  ces with 24/7 access . Th e facility 
also has hosted events for organizations 
such as Georgia Tech’s Advanced Tech-
nology Data Center, Greenhouse Accel-
erator, and the Greater Alpharetta Tech 
Network .

One of the early “in residence” com-
panies, EmergenceGMA Inc., opened in 
early May. A medical business accelera-
tor, Emergence helps entrepreneurs build 
Georgia-based companies in the med-
tech, health IT, and medical device fi elds. 
Th e nonprofi t company off ers a combina-
tion of education programs, mentoring, 
and investment services.

“We were inspired by watching a num-
ber of other medical device and health 

IT entrepreneurs leave the state because 
they couldn’t fi nd the assistance they 
needed,” said Christopher C. Hooper, 
chairman and CEO of Emergence. “We 
wanted to stop that from happening.”

Several years ago, while working at 
the company that later became Transla-
tional Testing and Training Laboratories 
Inc. (better known as T3 Labs), Hooper 
put together a business plan for a private 
business accelerator. In 2012 he met a 
group of entrepreneurs interested in cre-
ating a nonprofi t organization, which led 
to the creation of Emergence. Th e orga-
nization looked at offi  ce space in North 
Fulton, but were put off  by the lease rates 
and three-year commitment.

“Being a startup, we didn’t feel com-
fortable about committing ourselves to 
a fi xed amount of space for that long,” 
Hooper said. “Th en I met Mark, and he 

suggested we consider the ATC Innova-
tion Center.”

Through its Business Accelerator 
Program (BAP), Emergence provides a 
full range of services, which includes a 
12-week Boot Camp session, in exchange 
for a small equity stake. Vitamin C, a 
health-care IT fi rm, which has developed 
a web-based solution for improving con-
nections and communication between 
patients and providers, is the company’s 
fi rst BAP participant. A second services 
tier for affi  liate companies helps busi-
nesses qualify for admission to the BAP 
or assists them with a diff erent level of 
support. Currently, one company is par-
ticipating in Emergence’s affi  liate pro-
gram while two are in the process of 
applying.

“Th e ATC Innovation Center is an out-
standing example of accelerating com-
munity support for entrepreneurs and 
early stage businesses,” said Sandra Hoff -
man, chair of the innovative subcom-
mittee of the Atlanta Regional Commis-
sion’s Regional Competitiveness Strategy 
Implementation Committee.

Hoffman said the ATC Innovation 
Center refl ects many components of the 
ARC’s competitiveness strategy. Devised 
by more than 100 business, education, 
nonprofi t, government, and economic 
development leaders, the strategy calls 
for collaborative pooling of regional 
resources in four major areas: devel-
oping an educated workforce, growing 
prosperous businesses, supporting inno-
vative entrepreneurs, and developing liv-
able communities. 

“Clearly, the ATC ‘gets it,’” Hoff-
man said. “Th ey understand the impor-
tance of an entrepreneurial ecosystem in 
growing an innovative economy that 
competes nationally .”

BY DOUG DELOACH
Contributing Writer

Milton wants to extend Greenway Trail
Carter Lucas is assistant 
city manager and direc-
tor of public works for 
the city of Milton, which 
proposes to extend the 
Big Creek Greenway Trail 

from Alpharetta to Milton.
The Greenway Trail is an approxi-

mately 8-mile recreational trail that runs 
roughly along Big Creek. In Alpharetta, it 
runs from Windward Parkway to Mansell 
Road.

Stakeholders in the city of Milton, the 
city of Alpharetta and the North Fulton 
Community Improvement District are 
currently studying how to make the trail 
expansion happen.

Here, Lucas explains the process, and 
where the stakeholders hope to find 
funding for such a project: 

Q: What is the scope of the expansion 
project? Th e project is looking at trail 

connections from 
the North Park/
Cambridge High 
School area near 
the intersection of 
Bethany Bend and 
Cogburn Road to 
some point on the 
existing Greenway. 

Q: Who are the 
partners in the 

project? Th e city of Milton, the city 
of Alpharetta and the North Fulton 
Community Improvement District.

Q: How will the project be funded? Th e 
current concept study is being funding 
through the Transportation Alternatives 
Program (TAP) and local matching 
funds. An important part of the project 
is to identify long-term funding sources 
that the project team can pursue. In 
recent years we’ve seen the number of 
funding opportunities decrease and the 
competition for those funds, when they 

are available, has increased dramatically. 
Regional projects and partnerships 
that can identify alternative 
transportation initiatives seem to be 
one of the best ways to put together 
a competitive application for those 
funds. Some of the short-term 
improvements may also funded through 
local initiatives or included in other 
projects. By investing more local funds 
in the project this also becomes an 
important point for pursuing long-term 
funding. More and more we are seeing 
funding awarded to those projects that 
have a long-term plan in place, have 
a signifi cant local investment and are 
ready to build.

Q: What is the biggest challenge of 
the project? Georgia 400 represents 
a signifi cant obstacle. While there 
are existing at-grade crossings at the 
Windward Parkway interchange and 
the Webb Bridge Road overpass they 
don’t off er the citizens the same traffi  c/
stress-free experience that they get from 

the rest of the Greenway system. Th e 
goal is to try to extend that experience 
as far into the more urbanized areas as 
we can.

Q: What is the time line for the 
expansion? Th e study will identify 
both short-term and long-term 
opportunities for the project team to 
work toward. Th ere are a number of 
short-term options that would improve 
the existing connectivity and this study 
helps to provide the basis by which 
each of the team members can include 
those recommendations as they 
develop local projects. Some of 
the short-term options are already 
underway as projects move into the 
design and construction phases. Th e 
long-term options, which would 
include a separated pedestrian crossing 
of Georgia 400, would depend on 
the timing of funding opportunities. 
However, this concept report represents 
the fi rst step required by many of those 
options. 

BY LISA R. SCHOOLCRAFT
lschoolcraft@bizjournals.com
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the changing trends in what the younger 
generations desire in a city to choose to 
live and work there.  

“We have implemented more social 
events downtown to be that hybrid com-
munity that had something for every-
one,” Tokar said. “Whether its Arts in 
the Park, Ford Truck Alley every Th urs-
day night, weekly farmers markets or 
the Craft Beer Festival, we adapting our 
downtown to cater to all generations of 
people. In the new part of the city cen-
ter development beginning construction 
in the fall, we are adding in a Downtown 
Greenway, extended bike paths and bike 
share programs and extended sidewalks 
for outside dining. Th e new development 
will be a mix of uses combining residen-
tial living, boutique retail, local chef-in-
spired restaurants, and offi  ce space to 
provide all day and night life in the city 
center.” 

Steve Stroud, the executive director of 
Roswell Inc , said one of Roswell’s most 
prevalent goals for the future, as well as 
the now, is to create connectivity through 
multi-use, walkable districts. 

“Roswell is one of the largest cities 
in the state with more than 90,000 res-
idents, and the majority of available prop-
erty has already been built out,” Stroud 
said.”Th e focus is less on new develop-
ment and more on redevelopment to fi t 
the current needs.” 

Stroud said projects such as Roswell’s 
City Green, a multi-use public space cur-
rently being designed for the lawn of the 
city hall property, aim to foster a sense of 
community and walkability. 

“When this space is opened, it will cre-
ate opportunities for residents and visitors 
to move easily and safely on foot within 
the historic district and urge them to leave 
their cars in the city hall parking lot,” he 
said, “Utilizing the hundreds of available 
spaces behind city hall will greatly relieve 
parking pressure on an area that was not 
designed to handle the amount of traf-
fi c the historic district is currently deal-
ing with, at least until a more permanent 
solution is implemented.”

Stroud added Roswell does not stand 
alone in these eff orts. 

“Th e proximity to other cities with 
progressive intentions will only help Ros-
well continue to be successful as major 
companies continue to move to the area,” 
Stroud said. “Th e major cities in North 
Fulton collaborate on a regular basis to 
provide valuable support and insight to 
one another. Th rough these cooperative 
eff orts, the North Fulton area continues 
to uphold a strong regional vision that 
allows for sustainable growth and eco-
nomic vitality within each community.”

The Council for Quality Growth, in 
conjunction with Progress Partners of 
North Fulton Atlanta, will host the fi rst-
ever North Fulton Opportunity Outlook 
on Sept. 23 at Avalon. 

“Th e event, which is themed ‘Devel-
oping Places. Making Community,’ will 
focus on North Fulton’s opportunities for 
place making, plans for long-term eco-
nomic growth, and work to defi ne itself 
as a top destination in the Southeast,” 
said James R. Touchton, director of pol-
icy and government aff airs for the Coun-
cil for Quality Growth .

CONTINUED FROM PAGE 1C

Convention center will serve region
Shortly after David Belle Isle took offi  ce 
as mayor of Alpharetta in 2012, he rec-
ognized the need for the city to step up 
and support the 600 technology compa-
nies based there.

When he gave the state of the city 
address at the city’s Metropolitan Club
last March, it became evident what form 
that support should take.

“Th e event was sold out. Th e room was 
packed, and we only had 250 people. And 
that was at the second-largest event space 
in Alpharetta,” Belle Isle said. “It dawned 
on me that we had a tremendous need 
for a conference center. If we’re going to 
grow as a technology center and continue 
to be the center for economic growth for 
the north metro area, we’re going to have 
to have the capacity for businesses and 
especially technology companies to come 
together under one roof.”

Shortly thereafter, Belle Isle started 
having conversations with the North 
American Properties and Stormont Hos-
pitality Group about the possibility of 
building a conference center and adjoin-
ing hotel along the city’s mixed-use 
development Avalon project. Th e conven-
tion center will house the largest meeting 
space in the North Fulton market.

“ At this point we expect to have a vote 
by the end of July for phase one to approve 
the master development agreement with 
North American Properties and Stormont 
Hospitality which is kind of the fi nal step 
in terms of cementing that partnership 
and then we’ll also be voting to raise the 
hotel tax from six pennies per dollar to 
eight to fund the project,” he said.

Through that tax, the city expects 
to foot its portion of the project — the 
$24.9 million needed for the convention 

center. Th e hotel, which will be named 
Hotel Avalon and is slated to be a Marriott 
Autograph Collection hotel, is expected to 
cost $90 million . Th e conference center is 
planned to house 50,000 square feet of 
meeting space plus an additional 26,000 
square feet of behind-the-scenes space. 
Th e main ballroom is expected to seat 
close to 1,500 .

Th e conference center will help keep 
the area’s technology companies’ busi-
ness close to home, according to Peter 

Tokar III, economic development direc-
tor for the city.

“Currently, our business community 
desiring to hold large events have to host 
them in the perimeter districts or down-
town where large conference center space 
is available. Th e addition of a conference 
center in Alpharetta returns many of 
those events to our city, decreases traffi  c, 
(brings) event management closer to our 
businesses and supports our local econ-
omy through occupancy in our hotels and 
patronage in our local retail and restau-
rants,” Tokar said. “Th e conference center 
will also provide an outlet to pull addi-
tional local and regional industry and 
entertainment events to the city to pro-
vide additional benefi ts to our residents 
and businesses. I believe it will make a 
signifi cant positive economic impact to 
the city.”

Located at the end of Avalon Boule-
vard, the center and hotel will be “the 
fi nial” for Avalon, said Mark Toro, man-
aging partner for North American Prop-
erties and Avalon developer .

Hotel Avalon will also satisfy a “tremen-
dous unmet demand” in the Alpharetta 
and North Fulton market which is “sub-
stantially underserved with full-service 
hotels,” according to Jim Stormont, pres-
ident of Stormont Hospitality Group .

BY JANET JONES KENDALL
Contributing Writer
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A convention  center 
and hotel are planned at 
Avalon in Alpharetta.
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