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How is B D shaping IT2

WITH BIG DATA EXPECTED TO GROW INTO A 5200 BILLION DOLLAR MARKET IN 2020'

AND OVER 90% OF THE DATA IN THE WORLD BEING CREATED IN THE LAST TWO YEARS”.

Huminas decided to toke a daeper look into how enterprises in US are
leveraging Big Data and how this is shaping T departments. lluminas asked
a group of Senior IT Execufives on if's Insight Exchange community how their

organizations were approaching Big Doto.

WHILE BIG DATA STRATEGIES IN THE ENTERPRISE
ARE NOT CURRENTLY CLEAR...

jority planning

1o maintain or increase investmens.
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©G Were currntly aily new in the [8ig Data] game and just working on sefing vp

), along vith the g ond analyst tools
to start moving forward in this orea. @) &)

MOST ARE COLLECTING LARGE AMOUNTS OF DATA BUT
UTILIZATION HAS YET TO FULLY MATURE

[Current Big Data Iniative]
Primory inifiotive s tied fo
customer engagement. Looking ot
ol ypes of business transactions
and determiing, based on things
Tk locafion, fime of day, ype of

THE “NOW”
v.s

THE “FUTURE”

ransactions, efc. and then crecting
new products or improving exising
products and markefing fo
copitlize on those rends. @) )

" .57%:

Customer insights and
retention efforts dominate
Big Data initiatives
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Customer Insights/Retention

* Product Usage Trends
New Product/Service Development

* Competilve Advantage

Primary data collection
focus is on transactional
and behavioral data

* Internet or web behavior dota

Top investments in
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* Enpleyess withdota expartse
Serears
* Dt Andyics Software

Top invesiments] Finding the right technology fo analyze and fake advantoge ofthe
resuls. Finding th rght type oftechnalogiststo progrom and model het dota and
retaining those sof based on current mrket condions. ) @)

WHAT’S HOLDING BIG DATA
INITIATIVES BACK?
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Companies are looking for ways to automate the things they
don’t know how to do by investing in:

OVERCOMING THE OBSTACLES.
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B (BUSINESS INTELLGENCE) PREDICTIVE ANALYTICS DATAASASERVICE

GG [Thesa invesiments llow for] Transforming the organizafion fo beter levarage offrings
and expertise outide out four wals where it is mest approprict. @) @)




