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ÅBackground

ÅScenario

ÅThree Step Approach

ÅStep 1: Unfolding

ÅStep 2: Segmentation

ÅStep 3: Segment Characterization

o Standard Approaches

o Machine Learning Approach

ÅConclusions
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A Three-Step Approach to Characterizing
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Artificial Intelligence (AI) and Machine Learning?

ÅGoal of AI is to either model human 
intelligence or create rational agents

ÅMachine Learning focuses on 
improving task performance with 
additional data

ÅMachine Learning is a subfield of AI

PCA

Planning
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Applications of AI

ÅSimilar to introduction of 
applications of electricity

ÅCurrent techniques and 
approaches will evolve

ÅNew techniques and 
opportunities will arise
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Standard Machine Learning Techniques
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