Welcome to Your New Website

A Guide for Your Website Program Version 5.0

LEADERS EDGE

WEBS PROGRAM

The Objective for This Guide

This guide will introduce you to your new website, along with its many features. You will find helpful
tips and strategies for your overall online business presence and how it relates to each page.
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Startup Section

Welcome to a guide for your Website Program Version 5.0. We are excited to help you get
started with building your online presence.

Your Website Program is a publishing tool and a relationship building tool. And just like the
business presence and relationships you develop in your local community “offline” with
audiences in your churches, schools, health clubs, favorite restaurants, little league sports,
physicians, grocery stores and shop keepers, this program will help you to develop your
business presence and relationships in your “online” community.

The publishing tool is not difficult to use, however, it does require a minimum set of skills.
You must have a working knowledge of how to use a software word processor such as
Microsoft Word.

Key Indicators

There are “key indicators” that you can monitor to determine if your Website Program is
being successful in building an online presence in your community.

¢ New traffic each month to your website

e The number of leads being generated by your website

e The number of new subscribers to your email list

e A search at Google on the keywords “travel agent (plus your city name)” results in
your business being listed on the first page of search results.

A Word about S.E.O. (Search Engine Optimization)

Remember how plumbers would change the name of their business to AA or AAA Plumbing
so they would appear first in the Yellow Pages? Showing up first in any search is great
whether it's a search of the Yellow Pages or the Internet. However, if no one is searching for
you, being first in the search results has no value.

Consumers must be inspired to look for the services and products you offer. So even on the
Internet, old fashion marketing strategies that inspire people to search for you and your
services and products are important to the success of your online presence.

There is no reason to have a website, if no one shows up to interact with it. So to make the
most of your Website Program, a good marketing strategy is highly recommended.
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Your Default Web Pages and What They Do

Each page in your new website has been populated with “default content” that we control
here at headquarters in Plymouth, MN. However, on many of these pages there will be
"editable regions" that you can insert your own custom content or tweak what is already
there.

There is one important procedural point to remember when inserting custom (new) content.
Do not cut and paste directly from Microsoft Word (or other word processors) into the

content management system editor. Always cut and paste into Notepad first. Then, cut
and paste from Notepad into the content management system editor.

This is because Microsoft Word brings its own proprietary formatting along with it in a cut
and paste function, which does not store correctly in the CMS.

And now it's time for our parade of default pages . . .
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The "Home" Page (example one)
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The "Home" Page (example two)

TRAVEL7A LEADERSE Need expert advice? Give us a call.
Plymouth 800-335-TRIP

Find a Business Travel

s TEAveLSpecialy Travel Agent Management

Specialty Travel Contact Us

Luxurious
Romantic
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Meet Our Travel Agents See All Our Travel Agents
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Connect With An Agent
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More Offers
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Destination Inspiration Search by travel interest
Find your dream vacaticn. You can share your trip with your friends or contact an agent to make it
happen! Adventure Romance
Choose a Destination % Choose a Date = Search Beach Culture

TRAV EL7A LEAD ERS N Call to book and get expert advice.
800-335-TRIP

Each location independently owned and operated
Travel Leaders

3033 Campus Dr Ste W320

Plymouth, MN 55441

800-335-TRIP Share Us: Sign Up For Travel Specials:

+ Share Sign Up

Careers | ContactUs | Termsof Use | Privacy Policy
@2015 Travel Leaders Franchise Group LLC

Login
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The "Home" Page

To begin our parade of pages, we have the "Home" page. Keep in mind that when
consumers arrive at your website via an organic search, they may or may not be directed to
the "Home" page. Many times they are deep linked to a page inside of your website. This
takes the pressure off you to try and mentioned everything you do on your "Home" page.

Also please keep in mind that “ad campaigns” generally drive consumer traffic to "landing
pages" within your website as well. The idea here is to match relevant content with a search
term or current special based on what the consumer is looking for.

A website is less like a printed brochure, catalog, newspaper or magazine and more like a
commercial building (a public space) that consumers enter, move about in and interact with.
This is why we refer to these visiting consumers as "traffic" and why we study their traffic
patterns and online user behaviors. We look for and manage relevant "paths" that
consumers follow to carry out certain interactive tasks. And, we try and minimize the "noise"
(distractions) along paths, which might interfere with them completing these interactive
tasks. And Google refers to websites in their Analytics program as “web properties.”

Your "Home" page is optimized to minimize "noise" along paths and designed to group "like"
activities together. The goal of a well-designed website is to create public spaces that
consumers can easily learn the navigation, explore, interact with and enjoy with confidence.
Building consumer confidence through a well-designed web interface (your public space) is
an important step in building relationships online.

In other words, if your website is easy to work with, chances are that you and your
employees are as well. Make sense?

The interactive paths on your "Home" page include:

e The top navigation bar.

e The bottom navigation footer.

¢ A masthead image rotator with links to their respective landing pages.

o A Passport Online (PPO) search widget to give consumers vacation and travel ideas
(talking points to begin the relationship building process).

o A featured agent region with multiple ways to interactive with them or the ability to
select your office agency roster.

e Two "Showcase" items linked to multi-purpose landing pages, which will be
explained on the "Travel Specials" page.

o A place to post a video with a description and link if needed. This could be a travel
video, a client testimonial or a supplier TV advertisement. Maybe you just want to
play some mood music using a video slide show of your recent travel photos with a
background music track. Salsa anyone?

o The prominent display of your contact phone number.

e A "Page Sharing" tool for consumers to share the page they are on with their favorite
social network.
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e A button for quick email list signup.

The showcase items mentioned above, which will be discussed in more detail in the
"Current Specials" page information, can be changed on the "Current Specials" page as an
editable region. The change will then be propagated to this page as well as to the "Connect
with an Agent" page.

(NOTE: The two Showcase items will always be populated with default content along with
their respective landing pages, unless you choose to change that content. If you do decide
to change the default content on any page, and then decide you would like that default
content restored, this is always an option available to you.)

Page Highlight(s)

o A masthead image rotator with links to their respective landing pages

e A featured agent region with contact information

e Two "Showcase" items linked to multi-purpose landing pages

e A place to post a video with a description and link if so desired

e A PPO search widget, called "Destination Inspiration," to inspire consumers
with vacation and travel ideas (talking points to begin a relationship)

¢ A "Page Sharing" tool for consumers to share the page they are on with their
friends and family

e A text field and button for quick email list signup

Minimum Requirement(s)

1- There must be at least one featured agent in Agent Profiler. And, this one record must
have the following fields completed:

e The profile image

e The website display title

e The full biography

o Atleast one featured destination
e At least one featured specialty

e Atleast one feature supplier
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The "Find a Travel Agent” Page
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The "Find a Travel Agent" Page

The "Find a Travel Agent" page is a dynamically generated page from agent profile records
stored in a database.

This is basically an agent search results page that is generated when a consumer clicks on
either the "Find a Travel Agent" link or the "See All Our Travel Agents" on the "Home" page.

You can change any agent record information by editing that information in Agent Profiler.
Page Highlight(s)

¢ An editable region to briefly introduce your agent roster.

e An agent roster (maximum 10 per page) with links to individual profiles
(“Agent Details” Page).

Minimum Requirement(s)

1- None. You can use the default content if you want.
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The "Agent Details" Page

TRAVEL7A LEADERSM Need expert advice? Give us a call.

Finda . -
Home Travel Agent Travel Specials Specialty Travel Contact Us

Destination Expert:

Luke Oldenburg - Plymouth, MN - MNorway

= Sweden
Call Email « Scandinavia
Click Here Ask a Question « Netherlands
« lceland

Travel Specialist:
s Hiking & Backpacking
= National Parks
« Cruises
Scandinavian Travel Specialist
Top Travel Partners:
* Norwegian Cruise Line
1 = Auto Europe
= Central Holidays

Let me help you plan the trip of a lifetime! Amazing culture and spectacular views await youl

My love for the Scandinavian countries began during my first trip to Norway. My interest was initially in the beautiful
landscapes of the country. Since then, | have lived and worked in Norway and traveled numercus times to Sweden
and Denmark. I've traveled by car. boat and train across the lands of Scandinavia. My experiences have given me
the knowledge te recommend cnly the best for my clients.

Languages I Speak:

= English
Immerse yourself in the rich culture and history of the Scandinavian countries. Leam about the Vikings that used to * Norwegian
rule the seas or celebrate Norwegian Independence day at the King's castlel There are great cpportunities to enjoy « Swedish

what you love from hiking in the Fjords of Norway to having dinner on the ocean in Copenhagen

Industry Affiliations:
I specialize in outdoor adventure, because | think that Scandinavia has some of the most amazing locations =
Whether you want te cruise around the fiords of these beautiful countries or want to leam and explore with your fmTA
family, | can help you plan the perfect getaway

What some of my clients have to say...

Luke is great at finding the best value. | have worked with him for years and he
is the only person | trust to handle my travels

See More Travel Agents
T RAV E L 7A L EAD E RS i Call to bock and get expert advice.

Travel Leaders

Share Us: Sign Up For Travel Specials:

4 Share SignUp

Careers | ContactUs | TermsofUse | Privacy Policy
©®2016 Travel Leaders Franchise Group LLC
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The "Agent Details" Page

The "Agent Details" page is a dynamically generated page for an individual agent record (an
Agent Profile) stored in a database.

As the "About Us" page is a great place to make a first impression for the agency as a
whole, this is the place for each individual agent to make a great first impression.

There are no editable regions on this page; however, you can change agent record
information by editing that information in Agent Profiler. This includes the agent profile
photo and the article image you see on this page. Try and use words in the main body of
your profile that you think will help consumers find you and your expertise when they search
for you using Internet search engines; such as Google.

Page Highlight(s)

e Alanding page for each agent that consumers can be driven to from multiple
sources, including blogs, news articles, Facebook, Twitter, YouTube,
Pinterest, Linked In and Email campaigns.

e Since consumers will be looking for a good fit for them, a link to a page to
search or display more agents.

Minimum Requirement(s)

1- There must be at least one featured agent in Agent Profiler. And, this one record must
have the following fields completed:

e The profile image

e The website display title

e The full biography

e Atleast one featured destination
e Atleast one featured specialty
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The "Agent Details w/ AP 2.0 enhancements"” Page
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Travel Leaders
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The "Agent Details w/ AP 2.0 enhancements" Page

The "Agent Details w/ AP 2.0 enhancements" page is a different version of the “Agent
Details” page with the enhancements to Agent Profiler that allow for richer, more in-depth
content. This page loads additional content from Agent Profiler that is not on the most basic
Agent Details page.

The AP 2.0 enhancements include the ability to create: Additional bios, Experientials Posts,
Customer Testimonials and Photo Albums. Participation in all of these features is optional
and is not required to display online. Additional bios allow you to create destination or
specialty specific profiles that highlight your expertise. The use of Experiential Posts allows
you to show the consumer your firsthand experience and provide some insight into your
personality and the type of travel that you do. It can also serve as destination inspiration for
consumers if it is a unique trip. Customer Testimonials provide the consumer with the
positive experiences of others to assure them that the booking experience will be great.
Photo Albums are what brings a vacation to life. Adding photo albums to your profile will
show what you cannot say. Through photos the consumer will develop an idea of what a
destination has to offer and be inspired to reach out to you to get them there.

There are no editable regions on this page; however, you can change any agent record
information by editing that information in Agent Profiler. This includes all of the Agent Profiler
2.0 enhancements.

Page Highlight(s)

e Preview and a link to the Additional Bios where consumers can view more
about your expertise.

e Experiential Posts that give the consumer insight into your personality and
the type of travel that you do.

e Customer Testimonials that show the consumers what others that have
booked with you have to say.

e Photo Albums that bring the far away destinations to life for a consumer
viewing your profile.

Minimum Requirement(s)

1- Must have completed an “Agent Details” page bio and be displaying online.
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The "Additional Bio" Page

TRAVELfA LEADERS® Need expert advice? Give us a call.

Finda
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Travel Specials  Specialty Travel Contact Us
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“He's the best travel agent for us because he really knows the travel indusiry. Working with Roben is always a great
expenencel” - Shelly U
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Share Us: Sign Up For Travel Specials:
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of Use | Privacy
2015 Travel Leaders Franchise Group LLC
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The "Additional Bio" Page

The “Additional Bio” page gives the consumer an in-depth look at the agent’s personality
and expertise. This is where the agent can share their unique experiences and insights into
traveling to a specific destination or interest. An additional bio should be focused on a
particular type of travel to appeal to the travelers that want an expert.

There are no editable regions on this page; however, you can change any agent record
information by editing it in Agent Profiler. This includes the additional bio text, article image,
testimonials and photo albums. Try and use the additional bio text to show the consumer the
breadth of knowledge that you have in the destination or interest this bio is focused on. Use
the testimonials to share some of the great experiences that consumers have had booking
with you. Take advantage of the photo albums that can be used to show consumers that you
are authentic through photos of your travels to that destination. The more that you can show
your expertise in this area the more likely the consumer will contact you about a trip.

The more content that you add regarding a specific destination or interest the higher you will
appear in search engine results. This is done by using keywords about the location as well
as caption on photo and customer testimonials referencing the trip. All of these work to
display you as an expert in that area and draw more traffic to the page.

Page Highlight(s)

¢ Alanding page for consumers looking for an agent with a specific
specialization.

o Ability to add customer testimonials and photo albums to provide rich content
displaying the extensiveness of expertise.

Minimum Requirement(s)

1- The agent must already be displaying online before they can build additional bio pages.
When that requirement is met the agent must also have the following fields completed:

o Expertise Overview
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The "Experiential Post" Page

T RAV EL ﬂ LEAD E RS @ Need expert advice? Give us a call.

Finda

Llome Travel Agent

Travel Specials Specialty Travel Contact Us

Grape Harvest in Tuscany
Cory Voss - Plymouth, MN

o gcm
er Vacation Expert Click E

"At vero eos et accusamus et iusto odio dignissimos ducimus qui
blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et
quas molestias excepturi sint cccaecati cupiditate non provident,
similique sunt in culpa qui officia deserunt mollitia animi, id est laborum
et dolorum fuga. Et harum quidem rerum facilis est et expedita distinctio.

i

yuestion

Warm

Amazing countryside...

Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil
impedit quo minus id qued maxime placeat facere pessimus, omnis voluptas assumenda est, omnis dolor
repellendus. Temporibus autem quibusdam et aut officiis debitis aut rerum necessitatibus saepe eveniet ut et
voluptates repudiandae sint et molestiae non recusandae. Itaque earum rerum hic tenetur a sapiente
delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis deloribus aspericres
repellat.”

"At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium voluptatum deleniti
atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, similique sunt
in culpa qui officia deserunt mellitia animi, id est laborum et dolerum fuga. Et harum quidem rerum facilis est
et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo
minus id qued maxime placeat facere pessimus, omnis veluptas assumenda est, omnis doler repellendus.
Temporibus autem quibusdam et aut officiis debitis aut rerum necessitatibus saepe eveniet ut et voluptates
repudiandae sint et molestiae non recusandae. Itague earum rerum hic tenetur a sapiente delectus, ut aut
reiciendis voluptatibus maiores alias censequatur aut perferendis deloribus aspericres repellat.”

My Travel Albums

Grape Harvest Season

See mo

T RAV EL ﬂ LEAD E RS " Call to book and get expert advice.

Travel Leaders

Sign Up For Travel Specials:

Careers | ContactUs | TermsofUse | Privacy Policy

®2015 Travel Leaders Franchise Group LLC
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The "Experiential Post" Page

The "Experiential Post" page is your opportunity to share unique experiences that you have
had while traveling to a destination in your bio. This page allows you to show the consumer
that you are authentic and provide some insight into your personality and the type of travel
that you do.

This is your chance to talk about your trips and your adventures, so use rich detail and add
photos to capture the consumers’ attention. Displaying interesting and unique travels you
have had can be the differentiating factor that separates you from other agents. Everyone
wants the most experienced and well qualified agent and this is where you can show that
you are just that agent.

There are no editable regions on this page; however, you can change any agent record
information by editing that information in Agent Profiler. This includes the agent profile
photo and the article image you see on this page.

Page Highlight(s)

e Since consumers will be looking for a good fit for them, a link to any
additional Experiential Posts that you have.

Minimum Requirement(s)

1- The agent must already be displaying online before they can build Experiential Post
pages.
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The "About Us" Page

TRAVEL% LEADERS® Noed export advice? Give us a call

Finda

Home Travel Agent Travel Specials Specialty Travel Contact Us
Meet OQur Travel Agents See All Qur Travel Agents
About Us

Call Email
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TRAVEL% LEADERS® Call to book and get expert advice.

Each lacation indepondantty owned and operated
Travel Leaders

Share Us: Sign Up For Travel Specials:
+ Share Sign Up

©2015 Travel Leaders Franchise Group LL
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The "About Us" Page

Make a great first impression with the "About Us" page. Here is where you will want to
introduce yourself to your consumer audience. There are two editable regions on this page.
One can be used to introduce your business, its history in the community, awards,
achievements, special recognitions, local activities you support, maybe something unique
about your product offerings or any other first impression content you feel is appropriate.

The other editable region on this page can be used to post customer feedback or online
testimonials. You could even video tape a testimonial from one of your clients, post it to
your YouTube account, then link to it from a link you place in this editable region.
Remember to always use the "open new" browser window option when linking to pages that
send consumers and potential clients offsite.

Page Highlight(s)

¢ An editable region to introduce yourself.
¢ An editable region to post testimonials and customer feedback.
o A featured agent region linked to a page to search or display more.

Minimum Requirement(s)

1- You will want to write and publish at least one paragraph that introduces your business
and replaces the default content for that editable region.

Page | 19



The "Travel Insurance" Page

TRAVEL7A LEADERS®

Finda
el Agent

Home Travel Specials

Our Customers

Hear What Our Gustomers are Saying

We are your personal fravel advocates o help you with everything from getting
you on the next flight, if your flight is canceled: to discovering just the right
vacation package, travel deals and specials, restaurants or shore excursions.
We will provide you with fips, advice and insights that only frained and
experienced travel professionals can offer. We live and love fravel and we
would love the opportunity fo lead you down the path to your next great travel
memory

"It was an absolutely MAGICAL trip. Thank you 5o much for everything you did!
We have been telling everyone how easy you made it and that we definitely
recommend booking travel plans through you. We could not have been more
pleased! Thanks again for everything!”

- Tishara

"Michelle did a wonderful job on reservations, connections and hotels to
London, Scotland and Rome. Made our trip worry free. Our next vacation will
be to Whales or New Zealand."

- Mary from Omaha, NE

TRAVEL7A LEADERS®

Travel Leaders

Specialty Travel

Need expert advice? Give us a call.

Contact Us

Travel Insurance

Why Buy Travel Insurance?

When you consider how hard you have worked to eam your vacation, purchasing
Travel Insurance is a small price to pay fo protect its value. In fact, travel
insurance typically averages just nine percent of the cost of your trip and can
more than pay for itself when it comes io salvaging a vacation where canceled
flights, missed cruise ships or other unexpected events occur. Travel insurance is
essential for smart travelers who want the peace-of-mind knowing their financial
investment is protected.

There is coverage and protection for many things that occur before and during
your trip, including

- Cancel Before a Departure - or you need fo cancel for any reason

- Trip Delay - if you miss your air, tour or cruise departure— or even a
connecting flight

- Trip Interruption - if you have to leave your vacation unexpeciedly

- Flight Cancellation - if the airline cancels your flight

- Baggage Protection - for delayed, damaged or lost luggage

- Emergency Medical - accidents or an unexpected illness

Your travel agent can explain the types of coverage and help you choose the

quite a dream come true

Call to book and get expert advice.

Share Us: Sign Up For Travel Specials:

4+ Share Sign Up

Careers | ContactUs | Termsof Use | Privacy Policy
©2015 Travel Leaders Franchise Group LLC
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The "Travel Insurance" Page

The "Travel Insurance" page is your dedicated landing page to talk about the benefits of
having travel insurance as part of any comprehensive travel arrangements. There are two
editable regions on this page. One could be used to introduce various types of insurance
and how to use these effectively in any travel plans.

The other editable region on this page can be used to post customer feedback or online
testimonials related to having had travel insurance and how well that worked out. You could
even video tape a testimonial from one of your clients, post it to your YouTube account, then
link to it from a link you place in this editable region. Remember to always use the "open
new" browser window option when linking to pages that send consumers and potential
clients offsite.

Page Highlight(s)

e An editable region to introduce travel insurance products.
¢ An editable region to post testimonials and customer feedback.
o A featured agent region linked to a page to search or display more.

Minimum Requirement(s)

1- None. You can use the default content if you want.
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The "Travel Specials” Page

Home

TRAVELﬂ LEADERS"®

Finda
Travel Agent

Travel Specials

Need expert advice? Give us a call.

Contact Us

Save at Sandals® Resorts with
Funjet Vacations

Experience adults-only luxury when you
book at Sandals® Resort with Funjet
Vacations!

See Details

Seek Adventure Onboard Royal
Caribbean

From the shores of Europe to the
Caribbean islands, every Royal
Caribbean Cruise is a thrill seeking
adventurel!

See Details

Make your Dream Winter
Vacation Real

Fill your winter with aqua blue waters
cascading waterfalls and white sandy
beaches!

See Details

Save up to 40% with Hurtigruten
Discover the wild beauty of Antarctica
and Chile an your an epic Hurtigruten
voyage.

See Details

Sea, Sun and Fun with Funjet
Vacations

Looking for the perfect escape? Funjet
Vacations offers fun and sun on family
and couple getaways.

See Details

Come Back Fascinated with
Australia

Discover the unspoiled beaches, oceans
and islands of magnificent Australia from
$290.

See Details

Cruise Specials

Vacations Like Never Before with Royal Caribbean

Travel Dates: Sailings After January 4, 2016
Embark on a Journey of Discovery

Travel Dates: 1/1/2016 - 12/31/2016

Discover the Caribbean's Best with Royal Caribbean

Travel Dates: All Sailings After December 10,2015

See all cruise specials

Hotel & Resort Specials

Make your Dream Winter Vacation Real

Travel Dates: 10/1/2015 - 4/30/2016

Enjoy Exofic Luxury Vacations

Travel Dates: 10/1/2015 - 12/31/2016

Eeel like a Star at IBEROSTAR

Travel Dates: 8/18/2015 - 12/31/2016

See all hotel specials

Vacation Specials

Save at Sandals® Resorts with Funjet Vacations

Travel Dates: 12/07/2015 - 1227/2016

Discover the Unknown in 4 Luxury Ways
Travel Dates: 01/01/2016 - 12/31/2016

Sea. Sun and Fun with Funjet Vacations

Travel Dates: 1/1/2016 - 3/31/2016

See all vacation specials

Rail Specials

Discover the Unknown in 4 Luxury Ways

Travel Dates: 01/01/2016 - 121312016
Grand eScapes: Escape to Amazing Destinations!

Travel Dates: 7/16/2015 - 12/31/2016

See all rail specials

TRAVEL 74 LEADERS’

Travel Leaders

Featured Programs
Disney Vacations

N

" \ River Cruises

Allinclusive Vac ations

Camps & Lodges

Featured Destinations
Hawaii Vacations
7 New Zealand Vacations
Vacations

Australia Vacations

Fiji Vacations

Still Looking?
Find an Agent.

Our travel agents have access to exclusive offers and
special amenities which allow you to travel better to
any destination you choose.

Call to bock and get expert advice.

Share Us: Sign Up For Travel Specials:
+ Share Sign Up

Careers | ContactUs | Termsof Use | Privacy Policy

©2015 Travel Leaders Franchise Group LLC
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The "Travel Specials” Page

The "Travel Specials" page is where the majority of your inventory is displayed for
consumers to view. This is the wall-to-wall store shelving on which your travel products sit.
Keeping it organized and neatly displayed is important.

The page is divided into two main regions. From top to bottom they are (1) The Showcase
Region and (2) The Travel Specials Region.

The Showcase Region has six placeholders for travel products or promotions that you can
feature on a seasonal or last minute basis. Think of this region as being similar to the big
glass display window at a large department store that changes month to month.

Since the region below the Showcase Region contains dynamically generated content that
is managed by headquarters (network-wide distributed content), the Showcase Region is
your customizable place to add your own current specials or travel packages that are
specific to your local market and unique marketing strategy.

Feel free to promote whatever you would like to promote in these six placeholders as long
as it is travel related.

You will also want to link each customized Showcase item to a custom landing page that
you will want to add as well; preferably with an Agent to greet them on that page.

The region below The Showcase Region is The Travel Specials Region. The default content
displayed in this region is dynamically generated out of the Promotions Records database
and displayed across all of our associate's websites. You might call it the Travel Leaders
Cable Network channel. And on the Internet, as in Cable Television, content is expensive to
generate. A content provider plays an important role in continuously populating your
website with content that helps to engage consumers each time they visit and generate
leads.

This content will change often. When consumers click on any listing shown in these
promotions, they will be taken to a Promotion landing page called a "Promotion Details"
page. These landing pages are also a place to send consumers from links in marketing
emails. If you want, you can also link Showcase items to any "Promotions Detail" landing
page if that helps feature a promotion you really want to give more exposure to.

Page Highlight(s)

e Six editable regions to showcase travel product
¢ Consistent content supplied by headquarters

e An index for all the current promotions running
e A drill-down page to promotions

Minimum Requirement(s)
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1- None. You can use the default content if you want.

(NOTE: Two showcase items will always be populated with default content along with their
respective landing pages, unless you choose to change that content. If you do decide to
change the default content on any page, and then decide you would like that default content

restored, this is always an option available to you.)
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The "Promotion Details" Page

MNoed expert advice? Give us a call,

TRAVEL% LEADERS"®

Finda
Home. TR Travel Specials  Specialty Travel Contact Us
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The "Promotion Details" Page

From the "Travel Specials" page, when consumers click on any listing shown in The Travel
Specials Region, they will be taken to a page like this. These landing pages are also a
place to send consumers to from links in marketing emails and online advertisements (such
as Google AdWords). If you want, you can also link Showcase items to any "Promotions
Detail" landing page if that helps feature a promotion you really want to give more exposure
to.

This page will also do its best to match one of your agents with the promotion product
shown on the page and then display that agent next to it. This is why it is important that
each agent provide an accurate description of their specialties. A special search algorithm
uses this data, along with other important factors, to match one of your agents (using their
Agent Profile) with each of the many "Promotion Details" pages on your site.

Various ways to connect with the agent will be presented to the consumer. Keep in mind
that consumers deciding to connect with your agent via the Internet have already made an
investment in time to begin a dialogue (a relationship) with an agent. They are using the
Internet to save time and money. And, they are expecting to interact with someone quickly.
To a consumer, in their mind they have just virtually walked into your office, sat down in front
of you and are raring to go. They want to interact with you now.

In this new world of quick and convenient communication styles, such as email, cell phones,
texting, picture mail, iPads, instant messaging, video-on-demand, chat and Skype,
consumers have the same expectation as if they just connected with you via the telephone.
They want to start a conversation now. If you treat all these quick and convenient
communication styles as if you've just received a phone call, you will become increasingly
effective in building relationships that begin online.

Page Highlight(s)

e Agent and promotion product matching

e Multiple channels to connect with the agent

e Adrill-down page to attached offer(s) details

e Since consumers will be looking for a good fit for them, a link to a page to
search or display more agents.

Minimum Requirement(s)

1- None. All the content is dynamically generated.
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The "Destination Inspiration (PPO Search Results) Page"

TRAVELﬂ LEADERS® Need expert advice? Give us a call

Find your dream yacatin You ¢an share your trip with your friends or contact an agen to make it
hapgssed

Choose a Destination @ Choosea Date & Bearch

Find a
Hame Travel Agent Travel Specialy Spacialty Travel Contact U
Cruise  Packages. Tour, Lodging Have a question? Call us:
Destination Inspiration Search by travel interest

TRAVEL# LEADERS’

Travel Leaders
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The "Destination Inspiration (PPO Search Results) Page”

The "Destination Inspiration" results page is another important traffic pathway to connect
you with a consumer. It has two major paths. One route is through a search result, then to
an "Offer Details" landing page along with an agent match. The other is through a link on
the "Meet Our Travel Agents" region, which will display your office roster (maximum 10 per
page) with links to individual profiles.

Clicking on one of the Destination Inspiration results will bring the consumer to an "Offer
Details" landing page that is also populated from the PPO Records database. This "Offer
Details" landing page will do its best to match one of your agents with the offer product
shown on the page and then display that agent next to it.

It's important to understand that the "Destination Inspiration" search widget on the "Home"
page is designed to generate vacation ideas as talking points for a consumer to begin a
relationship with an agent. Since there are no booking engines attached to this search
feature, the consumer cannot complete their travel plans or research on their own without
your help. This is why consumers are encouraged in a number of ways along the path to
contact an agent. Be mindful of this possible frustration when a consumer contacts you.
You are holding the keys to the completion of their travel plans or vacation research; the
perfect "Wow" opportunity.

Page Highlight(s)

e Search results (destination inspiration) from a PPO database search with a
link to an "Offer Details" landing page showing more details, along with an
agent match

e Talking points for a consumer to begin a relationship with an agent

e A search again feature

¢ Alink to display your office agency roster (maximum 10 per page) with links
to individual profiles

Minimum Requirement(s)

1- None. All the content is dynamically generated.
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The "Affiliate Programs" Page

T RAV EL 7A LEAD E RS * Need expert advice? Give us a call.

Finda

poxte Travel Agent

Travel Specials Specialty Travel Contact Us

Affiliate Programs

Travel Companies That We Have Partnered With

Below, you will find links to travel companies that we have partnered with to offer you best-in<lass vacation ideas and packages. Some of our travel partner's sites

allow you to book your own vacation, but remember we are always here to help you before and throughout your next vacation. It's always our goal to help you "travel
better”

Insert Affiliate Here

Insert Affiliate Here

Insert Affiliate Here

Insert Affiliate Here

T RAV EI_ 7A LEAD E RS o Call to book and get expert advice.

Travel Leaders

Share Us: Sign Up For Travel Specials:

Careers | ContactUs | Termsof Use | Privacy Policy
©2015 Travel Leaders Franchise Group LLC
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The "Affiliate Programs" Page

Travel suppliers offer a number of "Affiliate Programs" in the market place today and this is
your page to take advantage of those programs. There are ten editable regions on this
page that you can use to insert affiliate coding that will link to a supplier's online program.

Some of these online programs may be search tools and others might include a booking
engine tool.

If you are not signed up for any affiliate programs, there is an option to turn this page off (not
display) in your website's top navigation bar.

Page Highlight(s)

e Up to ten editable regions to ad affiliate program coding to

e An option to not display in the site navigation, if you are not signed up for any
affiliate programs

Minimum Requirement(s)

1- None.
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The "Added" Page

Need expert advice? Give us a call.
TRAVEL?‘ LEADERS®
Options Manager
Home Trafliell]:;ent Travel Specials Specialty Travel Contact Us
TRAVEL% LEAD ERS " Call to book and get expert advice.
Travel Leaders

Share Us: Sign Up For Travel Specials:

4 Share Sign Up

Careers | ContactUs | Terms of Use | Privacy Policy
©2015 Travel Leaders Franchise Group LLC
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The "Added" Page

Whenever you need a new landing page to tell consumers more about something shown on
another page, this is your page! You can always “add” a new page to your website and
customize it as needed. An “added page” can be “free standing” or can be added under a
tab in in the top navigation menu.

An added page is your website’s workhorse for:

e Landing pages for the masthead image rotator shown on the "Home" page

e Landing pages for two Travel Showcase items shown on the "Home" page and the
"Find a Travel Agent" page

¢ Alanding page for the "Featured Video" region shown on the "Home" page, if
needed

¢ Additional information for the "About Us" page, if needed

¢ Additional information for the "Travel Insurance" page, if needed

¢ Additional information for an Affiliate entry on the "Affiliate Programs" page, if needed

e The "Extra Copy" editable region(s) under your office photo(s) on the "Contact Us"
page; maybe to further explain a holiday or special office-hours situation

¢ Additional information for the "Travel Resources" page, if needed

¢ Additional pages that you can add under the "Specialty Travel" tab on the navigation
bar, detailing a special travel interest, niche market or preferred supplier, that is not
already featured in one of the six Travel Showcase items on the “Current Specials”
page

While on the topic of adding pages to your site, we should mention an important feature
about Search Engines and their relationship to your website.

You want Search Engines to be able to accurately interpret what expertise your business
brings to the consumer; what topic you are an Authority on. Therefore, it is important to not
be a "Jack of All Trades" on the Internet. Telling one story per domain and telling it very well
will get you found much more often than if you publish a flood of varied information on your
website.

It's all about numbers. Search Engines index and count every word you use on your
website, both in the copy and for image labels and then store this information. For example,
if you used the words "travel agent," "travel agency" and "Bozeman," twelve times on your
website and your competitor in the same town used these words twenty-seven times, your
competitor is going to proceed you in the search results list because the search engine
believed them to be more of an "Authority" on the topic of "travel agent," "travel agency,"
and "Bozeman."

Consistency and repetition are your allies on the Internet. Consumers generally come to
"See and Do" something on your website; and not to read a bunch of copy. Their time is
precious so they want to accomplish something during their visit with you. As we mentioned
in the "Home" page information:
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"A website is less like a printed brochure, catalog, newspaper or magazine and more like a
commercial building (a public space) that consumers enter, move about in and interact with."
If you create a bunch of extra rooms that are for show and not for allowing the consumer to
“get something done” they will become bored and leave.

Page Highlight(s)

e Customized Landing pages that can be used as a stand-a-lone or as a page
linked to from other pages or images in your website

Minimum Requirement(s)

1- None
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The "Business Travel Management" Navigation Tab

TRAVEL7A LEADERS® Need expert advice? Give us a call.

Find a
Travel Agent

Business Travel
Management

S ——

Home Travel Specials Specialty Travel Contact Us
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The "Business Travel Management" Navigation Tab

If you are an Associate Member of Travel Leaders Network, there is an option for you to
have a second website called a Business Travel Management website that is focused on
servicing corporate clients needing ways to manage their company’s business travel and
related expenses.

If you have elected to have a Business Travel Management website, in addition to your
Leisure website, this tab will appear in your top navigation bar and be linked to your
Business Travel Management website.

As we mentioned earlier, "If you want search engines to be able to accurately interpret what
expertise your business brings to the consumer (what topic you are an Authority on), it is
important to not be a "Jack of All Trades" on the Internet. Telling one story per domain and
telling it very well will get you found much more often than if you publish a flood of varied
information on your website."

The consumer audiences for your Leisure website and your Business Travel Management
website are very different. One audience is looking to you as an expert to help them
research and, more often than not, arrange their vacation needs. The other audience is
looking to you as an expert in business travel purchasing and tracking to provide them with
a plan for managing their employee business travel expenses. Each story is very different,
including the language used to talk about and promote each topic.

In order to effectively market and deploy Search Engine Optimization (SEO) strategies,
having two websites to tell each of these unique stories was the best-practices way to
achieve both goals by attracting the relevant audience to the relevant site.

Feature Highlight(s)

e A top-of-page navigational bridge from your Leisure site to your Business
Travel Management site and vice versa.
¢ Can be set to display or to not display.

Minimum Requirement(s)

1- Choose to participate in this program option.

Page | 35



The "Contact Us" Page

TRAVEL?}‘ LEADERS®
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Need expert advice? Give us a call.
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The "Contact Us" Page

The "Contact Us" page is designed to accommodate an office and multiple branch locations.
Each can display an exterior photo of the office/branch, along with a flexible quick note
underneath that can be used to address things like seasonal changes in hours of operation.

Feature Highlight(s)

e Contact information for each location

¢ A contact us form button to pop-up a Contact Us form

e The Contact Us form will validate the information before it can be sent to help
control spammers and consumer errors

e An exterior photo for each location

¢ A small editable region to notify consumers of temporary changes or
conditions.

e A pop-up Google Map for each location for consumers to use to get and print
travel directions to your office

Minimum Requirement(s)

1- Keep your location addresses and hours of operation current. Contact Support Services
when anything changes.
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The "Travel Resources" Page
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Travel Resources
Heipful Trave! Links

Here are some useful travel links to help you with everything from Passports
and packing te dining at your destination and travel safety information

Air Transportation Travel Documents & Currency

Travel Security and Safety
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The "Travel Resources" Page

The "Travel Resources" page contains content that will be updated by headquarters in

Plymouth, MN. We will be publishing popular and useful links for consumers to use as
needed.

Feature Highlight(s)

e Travel resource links for consumers to use as needed.

Minimum Requirement(s)

1- None. The content is supplied to you.
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The "FAQs" Page
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Frequently Asked Questions

If you have any questions that you do not see here, please contact us. We are happy to help you. You can find our phone number at the lower left or top right of this
and every page, or click on the Confact s page You can also find and contact the travel agent that's the best fit for you through the Connsct With An Agent page
under Why Use a Travel agent.

ow do | find the lowest vacation price?

Many people think that they'll enly find the best flights or vacation packages on their own. Not truel As a Travel Leaders agency, our travel agents have access to
more air and tour packages, hotels, allinclusive resorts, car rentals, flights and special pricing you will not find elsewhere, such as charter flights. Because of our
partnerships with travel companies, we can offer you added amenities, such as free breakfasts. shipboard credits and more. We also offer you travel support before,
during and after your trips. You can plan your vacation at this website, call us or come in and see us. However you want to book your vacation, we are available to
you.

Here are some tips to follow when searching for your vacation
Plan your vacation as far in advance as possible. Look for early booking discounts
Compare midweek (Sunday - Wednesday) and weekend (Thursday - Saturday) departure prices.

Price moming departures and late departures.

Price a vacation with and without a weekend stay over.
[f you are flexible, take your vacation during nen-peak times
[# Should | purchase travel insurance?
# Do | have to pick from the vacations | see on your website?
# Will my pop-up blocker affect how | use this web site?
[# What methods of payment do you accept?

* How early should | arrive to the airport?
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The "FAQs" Page

The top half of the "FAQ's" page contains content that will be updated by headquarters in
Plymouth, MN. We will be publishing popular and useful Frequently Asked Questions for
consumers and clients to use as needed.

The bottom half of the "FAQ's" page contains an “editable region” that can be used to add
your additional FAQs.

Feature Highlight(s)

e Frequently Asked Questions for visiting consumers and current clients.

Minimum Requirement(s)

1- None. You can use the default content if you want.
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The "Terms of Use" Page
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Terms of Use
(Last Updated: 1/1/2013)

THIS WEB SITE IS INTENDED FOR VIEWING WITHIN THE UNITED STATES ONLY AND WILL ONLY BE CONSTRUED AND EVALUATED ACCORDING TO
UNITED STATES LAW.

The Traveleaders.com website ("Site”) is operated by The Travel Leaders Franchise Group for Travel Leaders Associates (together, "Travel Leaders”, "us,” "our”, or
"we"). Your use of this Site signifies your assent to these terms and conditiens ("Terms”). If you do not agree to these Terms, please do not use this Site. We
reserve the right to make changes and corrections at any time, without notice, to this Site. You agree to check these terms and conditiens periodically for changes.
Your continued use of the Site following the posting of changes to these terms and conditions will mean that yeu accept those changes. This Site is not intended for
use by persons outside the United States

If you use this Site, you are responsible for maintaining the confidentiality of your account and password and for restricting access te your computer, and you agree to
accept responsibility for all activities that occur under your account or password

Limitation on Use

The content and information on this Site, such as prices, and the infrastructure used to provide such content and information, is proprietary to Travel Leaders or its
suppliers and providers. You agree net to use this Site or its contents or infermation for any cemmercial or non-persenal purpose. In addition, whether or not you have
a commercial purpose, you agree not to

i) access, monitor or copy any content from this Site using a robot, spider, scraper or other automated means or any manual process for any purpose;

ii) violate the restrictions in robot exclusion headers on this Site or bypass or circumvent other measures employed to prevent or limit access to this Site;
iii) take any action that, in Travel Leaders’ sole discretion, imposes an unreasonable or dispropoertionately large burden on the Site; or

iv) deep-link to any portion of this Site (including, without limitation, the purchase path for any travel services)

This Site provides you with the oppertunity to create a profile. You represent and warrant that all infermation you supply to us during that process, or otherwise, is true
and accurate. Travel Leaders may terminate your profile log-in rights or otherwise restrict your access to the Site or portions thereof, at any time, without advanced
netice, and at its sole discretion. Travel Leaders shall not be responsible to you in the event of such a suspension or termination. If you access the Site after
termination or suspension, such access shall constitute an act of trespass

Limitation of Liability, No Representations

We expressly disclaim all liability for the use, reliability, or specific features of this Site, or the content or interpretation of content contained in this Site. A visiter who
uses or makes decisions based on information contained on this Site does so at the visiter's own risk. In exchange for using this Site, the visitor agrees to hold us and
our affiliates harmless against any claims for damages arising from any decisions that the visitor makes based on such information or any use that the visitor makes
on such information or of this Site. While we have tried to provide accurate and timely information, this Site may centain inadvertent technical or factual inaccuracies
and typographical errors. We do not represent or warrant that the information accessible via this site is accurate, complete or cumrent

INFORMATION ON THIS WEB SITE IS PROVIDED ON AN "AS IS" AND "AS AVAILABLE" BASIS, WITHOUT WARRANTY OF ANY KIND, EITHER EXPRESS OR
IMPLIED, INCLUDING, BUT NOT LIMITED TO, THE IMPLIED WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE, OR NON-
INFRINGEMENT. UNDER NO CIRCUMSTANCES, INCLUDING NEGLIGENCE, SHALL WE BE LIABLE FOR ANY DIRECT, INDIRECT, INCIDENTAL, SPECIAL.
PUNITIVE, OR CONSEQUENTIAL DAMAGES THAT RESULT FROM THE USE OF OR INABILITY TO USE THIS SITE, NOR SHALL WE BE RESPONSIBLE FOR
ANY DAMAGES WHATSOEVER THAT RESULT FROM MISTAKES, OMISSIONS, INTERRUPTIONS, DELETION OF FILES, ERRORS, DEFECTS, DELAYS IN
OPERATION OR TRANSMISSION, OR ANY FAILURE OF PERFORMANCE WHETHER OR NOT CAUSED BY EVENTS BEYOND OUR REASONABLE CONTROL.
INCLUDING BUT NOT LIMITED TO ACTS OF GOD, COMMUNICATIONS LINE FAILURE, THEFT, DESTRUCTION, OR UNAUTHORIZED ACCESS TQ THIS SITE'S
RFCORNS PRNGRAMS NR SFRVICFS IN NOFVENT SHALT AR TOTAL 1HARIHITY FOR All NAMAGFS I NSK]FS AND CAIISFS NF ACTION FXCFFD
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The "Terms of Use" Page

The "Terms of Use" page contains content that will be updated by headquarters in

Plymouth, MN. We will be publishing information regarding the use of your website by any
and all visitors to your website.

Feature Highlight(s)

e Website Terms of Use
Minimum Requirement(s)

1- None. The content is supplied to you.
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The "Privacy Policy" Page
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Privacy Policy
(Last Updated: 1/1/2013)
Travel Leaders believes in protecting your privacy.

These are our ten promises to you:

1. Notice. When we collect your personal information, we'l give you timely and appropriate notice describing what personal infermation we're collecting, how we'l use it
and the types of third parties with whom we may share it

2. Choice. We'll give you choices about the ways we use and share your personal informatien, and we'll respect the choices you make.

3. Relevance. Well collect only as much personal information as we need for specific, identified purposes, and we won't use it for other purposes without obtaining your
consent.

4_ Retention. We'll keep your personal infermation enly as long as we need it for the purposes for which we collected it, or as permitted by law.

5. Accuracy. We'l take appropriate steps to make sure the personal infermation in our records is accurate.

6. Access. We'll provide ways for you to access your personal infermation, as required by law, so you can correct inaccuracies

7. Security. We'll take appropriate physical, technical, and organizational measures to protect your personal information from loss, misuse, unauthorized access or
disclosure, alteration, and destruction

8. Sharing. Except as described in this Policy, we wen't share your personal information with third parties without your consent

9. International Transfer. If we transfer your personal information to another country, we'll take appropriate measures to protect your privacy and the personal
information we transfer

10. Enforcement. We'll regularly review how we're meeting these privacy promises, and we'll provide an independent way to resolve complaints about our privacy
practices.

Scope of this Policy

This Privacy Policy ("Policy”) describes how we protect your privacy when you use our Web site ("Site(s)") or use our services. This Policy includes our ten Privacy
Promises and the answers tc Frequently Asked Questiens About Our Privacy Practices provided below. This Pelicy may be supplemented cr amended from time te
time by privacy notices ("Privacy Notice(s)") provided at the time we collect your personal information. For example, certain pages of our Sites may contain Privacy
Notices providing details about the personal information we collect on those pages, why we need that information, and choices you may have about the ways we use
that infoermation. In cther cases, specific Privacy Notices may be required to comply with the privacy laws of some countries. Our Privacy Notices are part of this
Policy.

Your Consent to This Policy
This Policy is part of the Terms and Conditions of Travel Leaders Franchise Group. By using our Sites or services, you are expressly agreeing to our Terms and
Conditions, including the terms of this Policy.

Frequently Asked Questions About Our Privacy Practices

Who are we?

Travel Leaders is the full-service flagship travel franchise brand from Travel Leaders Group. The Travel Leaders brand familiar to our customers is a brand operating
under Travel Leaders Franchise Group. Other brands from Travel Leaders Franchise Group include Results! Travel. Other related travel companies or divisions of
Travel Leaders Greup include Custom Destinaticn Marketing Solutions, Travel Leaders Leisure Group. SinglesCruise.com, All Aboard Travel, Partners [n Travel, Cruise
Specialists, Travel Leaders Corporate and Connexions Loyalty Travel Solutions. Many of the travel agencies within Travel Leaders are owned and operated
independently of Travel Leaders Franchise Group.
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The "Privacy Policy" Page

The "Privacy Policy" page contains content that will be updated by headquarters in
Plymouth, MN. We will be publishing information regarding the use of your website by any
and all visitors to your website, including any information we gather about their online
behavior (such as server logs and web analytics) or that they might submit to us; such as an
email address to sign up for an email list.

Feature Highlight(s)

o Website Privacy Policy
Minimum Requirement(s)

1- None. The content is supplied to you.
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The "Careers" Page
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Help Us Transform the Way
If you're interested in helping transform the way vacation and business travelers experience travel, then a career with us may be right for you

Our agency is passionate about travel and our people are dedicated to helping our clients travel better. We recognize that the best way to fulfill cur mission to help
more travelers is by helping each of our employees succeed through supporting them in their careers. We know that we can't succeed if each of our employees is not
recognized and valued for the individual contributions they make.

If this sounds like a fit with your career goals, please take a look at our current opportunities
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Travel Leaders

Share Us: Sign Up For Travel Specials:

+ Share Sign Up

Careers | ContactUs | TermsofUse | racy Policy

©2015 Travel Leaders Franchise Group LLC

Page | 46



The "Careers" Page

The "Careers" page is actually another opportunity for you to talk about your business,
similar to the "About Us" page. Even if you don't have any positions open, this is part of an
SEO strategy for you to be able to use the words "travel agent" and "travel agency" along
with the name of your city once again within the content of your website.

Once you have talked about your business again, you can either post a position if you have
one or just say, "At this time we do not have any openings. Please check back with us.
Thank you."

Having a "Careers" page on your website also helps to extend your online presence by
adding even more legitimacy to your online business presence.

Feel free to duplicate any customer testimonials on this page as well.

Feature Highlight(s)

e An SEO opportunity to mention the strengths and successes of your business
once again.

o A place to post employment openings in your business as needed.
e This page can be set to display or not to display.

Minimum Requirement(s)

1- You will want to write and publish at least one paragraph that introduces your business
and replaces the default content displayed.
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