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Cashing in on Cannabis Stocks 

Get Cooking with the Herbal Chef

The Cannabis Tourism Boom

DOG DAYS 
How our furry friends 

can benefit from 
cannabis’ healing 

powers, too
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Helping companies 
demonstrate 

product 
quality...

 while helping 
cannabis consumers, 

and those working 
in the industry to 

recognize,understand 
and appreciate quality. 

The CannabisWise Product Assurance mark 
will encourage sustained product improvements and increase 

understanding and appreciation of cannabis quality. 

Licensed cannabis producers 
may apply online now at 
www.cannabiswise.com

Consumers can find out about 
CannabisWise quality products 

beginning in the summer

Designed to compliment existing regulatory systems, the 
CannabisWise seal indicates to the public which specific flowers 
have been grown, processed and cured in accordance with the 

traditional methods and quality standards observed by 
expert growers and breeders.  
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he “Made in Canada” label typically needs 
no elaboration, as our country is known 
around the world for producing high-
quality products. And that’s particularly 
true when it comes to our global reputation 

for producing great cannabis.
As our country prepares for legalization, there 

are numerous companies—big and small—that are 
striving to produce the best of the best. But how will 
they stand out from the crowd? Customers are not 
just demanding quality—they also want information 
on why one product is superior to another.

More than ever before, consumers are keenly 
interested in how cannabis products are produced, 
and in quality attributes such as terpene, cannabin-
oid and moisture content. This need for knowledge 
is transforming the way people think about their 
product choices. 

It takes time to cultivate consumer confi dence, 
and lip service alone will not do the job. Quality not 
only needs to be built into product development at 
every stage, it also needs to be communicated in a 
trustworthy way. It’s not enough to just produce a 
good-quality product—people need to believe that 
the quality exists. Companies must be active in 
contributing to perceptions of quality, because it is 
those perceptions that encourage people to choose 
one product over another. Successful branding 
triggers a psychological response, and is tied to our 
emotions and beliefs. That connection creates a 
reason to buy and a reason to stay loyal.

When it comes to cannabis—and the growing 

number of options on the marketplace—it’s 
becoming increasingly clear that it is recognition of 
quality cannabis that will create that much sought-
after customer loyalty. That’s why the National 
Institute for Cannabis Health and Education 
(NICHE) helped launch Cannabis Wise, Canada’s 
fi rst national cannabis certifi cation program 
designed to promote quality assurance.

Cannabis Wise has formed a product review 
panel and consumer guidance group responsible 
for assigning the “Cannabis Wise” seal of approval 
for products grown across Canada. The seal will 
let Canadian consumers know with certainty that 
products not only meet Health Canada’s strict safety 
standards, they also are produced with the highest 
grade of quality.

Cannabis Wise will create a trusted brand with 
nationally recognized standards and best practices, 
and indicate to the public which specifi c fl owers 
have been grown, processed and cured to meet 
the traditional quality standards expected by the 
experienced consumer.

Quality should be customer-driven, and consumer 
demand will help drive the need for continuous 
improvement and shape the future of our industry 
standards. Consumers want to be more aware of 
the products they are consuming. Those businesses 
that communicate openly and honestly about their 
product quality will create a lasting reputation that 
will distinguish their companies from the rest, and 
will play a critical role in building their long-term 
success. 

Barinder Rasode is the chief executive o  cer of the National Institute for Cannabis Health and 
Education (NICHE), an independent umbrella organization bringing together academic research, 
government law makers, industry partners and public safety and public health partners to create a 
collaborative, transparent and fact-based approach to cannabis legalization in Canada.

T

First TAKE

QUALITY
MATTERS
BY Barinder Rasode
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THE 
RINGER

Quebec producer 
Hydropothecary appoints 

a former minister of health 
as its inside man. Meet the 

King of Cannabis.
BY Ryan Hagen

arijuana might not be the fi rst thing 
that comes to mind when thinking 
about Quebec—hello, poutine 
and Shatner—but its homegrown 
cannabis producer Hydropothecary 

is doing its best to change that as the country 
enters the new frontier of recreational cannabis 
in the coming months. Proof that this startup 
is serious about responsible production? A 
former B.C. minister of health, Terry Lake, has 
recently joined the team as VP of corporate social 
responsibility. 

A long-time fi xture in British Columbia 
politics, Lake has had an interesting journey from 
B.C. cabinet to QC cannabis. While teaching at a 
university in Kamloops, he began dabbling in local 
politics: he became a member of city council in 
2002, and ran for mayor (and won) in 2005. Four 
years later, he went on to become an elected MLA, 
and then served as environment minister before 
taking on another leadership role working in the 
Ministry of Health. 

During his time as a provincial representative, 
the federal regulations surrounding cannabis 

M
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Dr. Terry Lake, 
VP of Corporate 

Social Responsibilty, 
Hydropothecary
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were out of Lake’s control—though he’s long been 
a proponent of legalization. “I was fascinated with 
the science of the plant and the challenge of going 
from prohibition to a fully regulated framework,” 
says Lake. “I truly believed legalizing marijuana 
would be a lot safer an alternative than the black 
market.” Taking money out of the pockets of 
organized crime, controlling quality and dosage of 
product: these were big benefi ts Lake felt the feds 
were missing. 

So when he decided not to run again 
provincially last year, and he found himself in 
contact with one of Hydropothecary’s cofounders, 
Adam Miron (who had once worked with Lake on 
a mayoral campaign in Kamloops), the cannabis 
industry became an intriguing new career 
path. In Lake’s new VP role, he ensures that 
Hydropothecary is promoting the responsible 
use of its products, something he says will be even 
more important when it expands from medicinal 
marijuana into the recreational space. “For 
instance, we have medications that are oral, and 
when you ingest cannabis in that activated way, 
there is always that risk of not waiting long enough 
for it to take e� ect, and then taking too much,” 
Lake notes. “We want to make sure people really 
know how our products are to be used.”

Beyond clear consumer education, Lake 
is helping Hydropothecary get involved in 
supporting community organizations, including 
health and environmental groups as well as an 
initiative that supports young people and makes 
sure they are aware of the risks and responsible 
use of cannabis. 

It’s the only Quebec-based licensed producer, 
and that Quebec trademark is very important to 
the company. Hydropothecary has recently signed 
a deal with the province’s alcohol distributor (the 
largest publicly announced legal marijuana deal 
to date) to supply an estimated 200,000 kilograms 
of marijuana to Quebec’s recreational market 
over fi ve years. A year ago the company employed 
40 people; today, that number is up to 120 (with 
a projection of 300 within the year). It’s a huge 
economic impact for the region of Gatineau, where 
the business is based. 

Though Hydropothecary is growing, it’s still 
sticking to its creative roots. The company’s 
young CEOs aren’t afraid to take chances. One 
prime example is its Decarb product, an activated 
powder that can be put into capsules or smoothies 
so that it doesn’t have to be vaped or combusted 
(ideal for those who don’t want to smoke). There’s 
also Hydropothecary’s Elixir, a cannabis oil 

Who’s WHO

All Wrapped Up 
Hydropothecary’s prettily 
packaged products: Elixir Mist, 
dried Passion Fruit buds and 
After Dinner buds.

BotaniQSUM18_Who'sWho_Hydropothecary_FINAL.indd   8 2018-06-06   3:14 PM



BOTANIQMAG.COM  SUMMER 2018 9

H
YD

R
O

PO
TH

EC
A

R
Y

“sublingual” mist—another discreet, smoke-free 
alternative, applied with a peppermint spray 
under the tongue. 

The company plans on making a whole lot 
more of these products available, with growth 
plans in place to meet the demands of legalization 
and the encroaching adult-use explosion. A 
250,000-square-foot expansion is almost 
complete, and one million square feet will be 
added by January of 2019, which will allow 
Hydropothecary to yield 108,000 kilograms 
of product annually. Lake says that although 
there are over 200,000 Canadians using medical 
marijuana, it will pale in comparison to the 
recreational market. 

Although Lake is excited for what the future 
holds for Hydropothecary, he says that the 
industry won’t come without its challenges. “The 
government is being very cautious and taking 
baby steps with what they make available because 
of the magnitude of the policy shift,” says Lake. 
He sees eliminating the black market as a steep 
obstacle from the onset because the government 
has restricted the range of products that will be 
available to be sold, such as edibles. 

Lake also notes frustrations with the 
restrictions the government has put on branding, 

packaging and labelling. “We don’t want to 
promote it the same way as alcohol does, telling 
you it’s going to make you more popular or a 
better-looking person, but we would like to be 
able to describe our product better than the 
regulations are allowed,” says Lake. He and 
the Hydropothecary team believe that severe 
restrictions will make it difficult to give the 
consumer the kind of information they need to 
make the right decision when buying a product.

“If someone’s using cannabis, they need to 
know how that product is going to affect them. Are 
they going to feel sleepy?” says Lake. “Are they 
going to feel uplifted? Are they going to feel like 
they can’t get off their couch?” 

But he is hopeful that it’s something that will 
be relaxed with time—particularly because he 
knows first-hand how helpful cannabis can be 
from his days as health minister, overseeing the 
tragic opioid crisis of B.C. “Being close to the crisis 
and knowing the social and health implications 
of alcohol, legalized cannabis is going to be a good 
thing,” says Lake. 

“Overall I think it will be a net public health 
benefit for Canada, and we have the opportunity to 
teach the world a lot about how to do this properly 
and how to lead research into cannabis.”  

Caps Off  
The DeCarb powder is 
ready to consume in a 

capsule form, for those 
who prefer not to smoke.
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Medico 
for Pets

$40
greenislandnaturals.ca

After two years of research, 
consulting both with vets 
and the pet-loving 
community, Green Island 
Naturals developed a micro-
dosage guide to ensure 
pet safety when trying new 
products for the fi rst time. 
The Medico for Pets CBD 
tincture is blended with 
organic MCT and food-grade 
hemp, providing an energy 
boost while supporting 
a healthy coat and skin. 
Apparently, it tastes pretty 
good, too—though we can’t 
personally vouch for that.

Acuity Nutraceutical 
Pet Treat

$25 
cbdpet.ca

Lab-tested and one of 
the few CBD-infused pet 
products to be fully 
vet-approved, Creating 
Brighter Days offers a line of 
nutraceutical pet treats that 
combine a 99.99-percent 
pure CBD isolate with 
unique adaptogens (healing 
plants) for maximum results. 
Acuity, formulated for a 
dog’s brain and immune 
system, includes the chaga 
mushroom (a powerful 
antioxidant), in addition to 
fl ax seed, kale and hemp-
seed oil. 

CBD 
Pet Salve

$64 
cannalifebotanicals.ca

Cannalife Botanicals’ 
CBD Pet Salve contains a 
special blend of turmeric, 
cayenne, garlic, citrus 
and lavender oils which 
(fi nally) discourage a pet 
from licking its medicine 
away within 30 seconds of 
application. This allows the 
pure CBD-extracted hemp 
oil, shea butter and other 
organic oils to provide your 
beloved beast with possible 
relief from pain, anxiety, 
muscle spasms, seizures 
and more. 

Bully Bits 
CBD Pet Treats

$25
missenvy.ca

Sometimes our pets eat 
better than us. Take Miss 
Envy’s Bully Bits, whose 
ingredients are not only 
certifi ed organic and 
allergen-free, but (in the 
case of seafood-based 
options) also Ocean Wise-
approved. Each heart-
shaped treat also includes 
5mg of CBD, derived from 
100-percent organic 
Canadian hemp, which may 
reduce infl ammation and 
high blood pressure.

ANIMAL 
PLANET
BY Sujinder Juneja

Maybe we’re not so di� erent from animals after all: research into the many 
potential health benefi ts of cannabis is on the rise, and several studies already 
suggest that CBD can provide a substantial range of physical and mental 
support for both people and pets—without the high—but minus the potential 
side e� ects from modern pharmaceuticals. For those who believe their animals 
deserve the very best, consider this selection of pet-friendly infusions. 
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IF YOU 
GROW IT, 
THEY WILL 
COME
Look out, winemakers: B.C. bud might just be the 
Okanagan’s next big tourism draw.
by Alissa Jenkins

Tourism BOOM

he Okanagan Valley, the fertile lowland 
halfway between Vancouver and Banff, 
is no stranger to change. In the last 30 
years, this B.C. tourism icon transformed 
from a fruit-growing orchard area to 

Canada’s leading wine region—and now the Valley 
is on the brink of its next identity evolution as the 
Canadian federal government prepares to legalize 
recreational cannabis. 

“A recreational cannabis industry will fit well 
with the laidback lifestyle and outdoor culture 
that’s already so appealing about this area,” says 
Colin Basran, mayor of Kelowna, a city situated 
in the heart of the Okanagan. “We’ve already had 
hundreds of inquiries from people looking to take 
advantage of this new market, and we embrace the 
potential it can bring to our community.” Basran 
advocates for the positive economic impacts of 

legalized marijuana. “We’ve just got to work out the 
best parameters,” he says.

With B.C.’s cannabis already renowned the 
world over for its exceptional quality, it is local 
communities like Kelowna—with the benefit of a 
fitting tourism appeal and progressive leadership—
that are leading the way to make the Okanagan one 
of Canada’s “pot capitals” once legalization is in 
full swing. With four (legal) cannabis production 
facilities already in operation in Kelowna, plus a 
successful cannabis extraction company (Vitalis 
Extraction) that’s helping to diversify how the 
plant is consumed, the foundation is already laid to 
accommodate a thriving recreational market once 
new legislation is finalized. 

So, what exactly does this mean for tourism? 
Much like how wine tourism revolutionized places 
like Napa Valley, Finger Lakes and, yes, even the 

T
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What’s great about Canada is the universality of 
your legalization e	 ort. The nation as a whole will 
receive full benefi ts.”

                           — Leila Ali, Manager, Kush Tourism
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Okanagan itself, this new legislation will allow 
Kelowna to introduce unique, cannabis-infused 
travel experiences and, in turn, heighten interest 
among visitors. Experiences like—again taking 
cues from the wine industry—production facility 
tours, cannabis tastings, infused restaurant menus 
and even specialized yoga classes or art classes are 
possibilities for the future.

In essence, marijuana tourism has the potential 
to create a whole new reason for travellers to visit 
the region’s illustrious lakes and bounty of wineries. 
It’s an opportunity to extend on the existing 
feel-good vibes and outdoor pursuits that already 
characterize the Okanagan as a travel destination. 
And it’s a shift that has the potential to send 
tourism numbers sky high, according to industry 
insiders like Dave Martyn, founder and president of 
Kelowna’s Compass Cannabis, a medicinal cannabis 
access centre. 

“Depending on what commercial rules come in, 
like if smoke lounges are allowed, cannabis tours are 
allowed, or cannabis-friendly hotels are allowed, it 
could be a sizeable driver for tourism numbers and 
a massive boost for the economy,” explains Martyn, 
who is looking to expand his medicinal business into 
the recreational sector. 

But beyond the cash infusion, it’s who such 
an industry is attracting that’s exciting potential 
tourism operators. With eight of his Compass 
Cannabis centres now operating across British 
Columbia and Alberta, Martyn has already 
been assessing the key demographics across the 
recreational market. Looking south of the border 
to U.S. states like Colorado and California, where 
recreational marijuana already has the green 
light, he identifi es three main markets: the party-
going 18- to 25-year-olds, who are a natural fi t, 
then middle-aged foodies with a high disposable 
income, followed by seniors—a surprising but 
powerful demographic in breaking down stigmas 
surrounding weed.

“I think as we let our hair down on vacation, 
people who would usually have quite a conservative 
profi le are more willing to try something new, 
especially when it’s in a setting that’s legal, 

regulated and safe,” explains Martyn of these 
growing mature markets. “The increasingly diverse 
ways we can now consume marijuana, like gourmet 
edibles, luxury lotions and sleek vaporizers, is 
also opening it up to people who wouldn’t usually 
consider smoking pot, especially with the ‘soccer 
mom’ crowd, who really seem to be buying into the 
self-branding aspect.” 

Mirroring Martyn’s propitious sentiments, Kush 
Tourism—a cannabis travel guide and booking 
engine covering the U.S. green states—has observed 
substantial growth in visitor interest in regions 
that have adopted marijuana tourism early. “Both 
Washington State and Colorado have crossed the 
$1-billion mark in terms overall sales within the 
cannabis industry,” confi rms Kush tour manager 
Leila Ali.  Of course, this raises the question: 
will travellers visit solely for the local cannabis 
experiences o� ered, or is it merely an “added bonus” 
of destinations that are already appealing in their 
own right? 

“What’s great about Canada is the universality 
of your legalization e� ort. The nation as a whole 
will receive full benefi ts,” says Ali. “If there are 
not prohibitions to having party buses, then 
your cannabis tourism industry will thrive,” she 
speculates. 

Time will tell how this will actually unfold in 
Canada, and, more specifi cally, Kelowna and the 
rest of the OK region. It will also be interesting to 
see how the use of agricultural land shifts—just as 
orchards were once torn up for vineyards, how will 
the landscape change when cannabis starts bringing 
in more people and money than peaches ever could?

But what we can safely assume is that the 
shift will bring more innovation, more business 
opportunities and, above all, another dimension to 
the rich tapestry of the Okanagan’s evolving tourism 
appeal. As Ali puts it: “There will come a time where 
purchasing cannabis will be just as pedestrian as 
grocery shopping, but that doesn’t mean learning 
about the plant will necessarily lose its allure. 
You can watch a Disney movie anywhere and yet 
millions visit Disney resorts all over the world to be 
closer to the magic.”  

BotaniQSUM18_OkanaganCannabisTourism_FINAL.indd   13 2018-06-06   3:09 PM
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Bert Hick

ith nearly 30 years of experience 
consulting in the liquor hospitality 
industry, Bert Hick is no stranger to 
the government of British Columbia 
and its legislative process, especially 

in regards to controlled substances. Over the course 
of his career, he has served in a number of key 
positions, including with the Intergovernmental 
Relations Secretariat, as executive director of the 
Cabinet Secretariat, as secretary to cabinet under 
Premier William Bennett and as general manager 
of the B.C. Liquor Control and Licensing Branch. 
Now, as the founder of Rising Tide Consultants Ltd., 
he offers his predictions for the future of cannabis 
licensing and how it will continue to evolve.

GOVERNMENT VS PRIVATE STORES
Much like the current system for liquor stores in 
British Columbia, there will be a mixed model in 
place for cannabis stores. While the government will 
have a certain number of its own cannabis stores, 
it is going to allow for independent retailers to 
apply for licences as well. “And the litmus test if you 
want to hold a licence for a private cannabis store is 
you’ll have to go through a similar process to that 
of wanting to hold a retail liquor store licence,” says 
Hick. “But that scrutiny and the security and the 
observation on that store is much tighter than it has 
been for liquor.” With all eyes on these new stores, 
there will be a lot at stake in terms of how well the 
distribution of cannabis is controlled. 

THE CANNABIS INSPECTOR
Not only will the B.C. Liquor Distribution Branch 
oversee the licensing of cannabis stores, it is also 
taking on inspection and overseeing applications 
from individuals for new licences. “I think they’ll 
drill down deeper [than with liquor] because they’re 
really concerned about making sure that organized 
crime and the black market are not involved in the 
retailing of cannabis,” says Hick.  

PROXIMITY MATTERS 
With the current landscape in Vancouver of 
cannabis dispensaries seemingly on every corner, 
Hick predicts stricter regulation regarding their 

proximity, both to each other and to other social 
facilities, such as schools. However, he also sees 
this year’s election holding up the decision-making 
process somewhat. “All of the municipalities are 
coming up for reelection in October and so some 
politicians are taking a fairly cautious approach,” 
notes Hick. Ultimately, however, he believes the 
approval of the location of a new cannabis store will 
be left up to the municipalities. 

TRIAL AND ERROR 
There will no doubt be room for improvement in 
terms of licensing and legislation, and Hick foresees 
an evolving system. “From my perspective there’s 
been a lack of dialogue with existing cannabis 
retailers and producers,” he says. Over the past 
30 years, Hick has also seen the same progress, 
evolution and adjustment for liquor policies. “I think 
it’s really critically important as the government 
moves forward with the regulations and policies that 
they have consultation with the existing retailers 
and the producers to make sure they get this right,” 
he says. The existing retailers, although technically 
federally illegal as of this writing, have the 
experience, product knowledge and commitment to 
customer service. 

CRAFT CANNABIS? 
The recent evolution of liquor regulations in B.C. 
made way for a boom in craft brewing and distilling, 
which shows no signs of slowing down. Additionally, 
the popularity of the farm-to-table movement 
continues to grow. Will we see this play out with 
artisanal cannabis producers? “I would love to 
see that evolve and it would raise the bar in the 
industry,” says Hick. “I just think that would be so 
terrific. We have people in the liquor world who want 
to grow their own herbs and spices to infuse spirits. 
The results make for a very interesting and unique 
product.” 

Furthermore, we have yet to see what might 
happen with the world of cannabis edibles. A 
producer growing very high-end cannabis might 
look into making a infused gourmet food product. 
“I can see that, and I hope we get to the point of 
sophistication in this industry,” muses Hick.  

W

What’s NEXT

EDGE OF 
TOMORROW
Five predictions for the future of cannabis distribution.
by Maia Odegaard
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CANNABIS 
VS. CANCER
Why Lori S. couldn’t wait for the law to save her life.
as told to Jenni Baynham

 found out five years ago that I had 
triple negative breast cancer. Half 
of the women diagnosed with this 
disease die within two years, forty 
percent die after five years, and the 

other ten percent are somewhere thereafter. 
At that time, I had never dabbled with drugs, 
but I found myself undergoing chemotherapy, 
major surgery and 25 rounds of radiation in 
the blink of an eye. 

Despite that, when it came round to my 
second annual mammogram, the cancer 
was back. My breast surgeon at the time 
recommended a mastectomy, but I asked 
to be tested to see if the cancer had spread 
anywhere else. “If it’s spread to your lungs 
or your liver you won’t need a mastectomy 
anymore,” he said, “because you’ll die of it 
anyway.” I hated that guy. 

It turns out it had spread to my lungs 
after all. Now, my diagnosis had changed—
terminal. 

Everybody tries to get past five years—to 
stay alive for five years after their diagnosis— 
but here I was at just over the two-year mark 
being told my cancer had progressed. I cried 
for three weeks but then I thought, “Well, 
what if I make it another ten years and I’ve 
spent the whole time crying?” It’s a waste of 
time and energy—I had to pick myself up and 
do something. So, after having the top third of 
my lung removed in December 2015, I decided 
I was going to try cannabis treatment.

I went to my family doctor first, but he 
wouldn’t give me a license: he said cannabis 
works as a treatment for epilepsy but not 
for anything else. After he said no, I began 
talking to anyone I could think of. I started 
this journey at 58 years old, and what I’ve 
realized that if you ask enough people, 
someone will help you. There’s a real kind of 
pay-it-forward attitude in the underground 
medical cannabis world, thank god.

I didn’t know what I was doing. I knew I 
needed something with high THC because my 
cancer was triple negative, but if you’re triple 
positive and you take something with high 
levels of THC you can actually increase the 
size of your tumour, so it’s important to do 
your research before experimenting with this 

stuff—even if you’re desperate.
There’s so many different ways to take 

cannabis: orally, rectally, capsules, mixing 
it with coconut oil…I kept going until I found 
a method that worked for me, and then I 
slowly started increasing my doses until I 
was hitting close to the amount of grams my 
research told me I needed. After about six 
months, I was approved to purchase cannabis 
legally, so I started getting my supply from 
the government—I didn’t know at the time 
what I know now, which is that the legal 
cannabis had just a third of the THC levels 
than the cannabis I was purchasing illegally.

When I went back for my first CT scan 
a year after my lung surgery, the doctor 
couldn’t believe how small my tumours were. 
I decided to combine my cannabis treatment 
with chemotherapy, and within three months 
my tumour had reduced in size by thirty 
percent. However, the decreased THC levels 
began to catch up with me, and in February 
this year it was confirmed that my tumour 
had started growing again. 

I was dying. I didn’t have time to wait 
around for the government to legalize 
increased THC levels in Ontario, or even to 
wait the six-to-eight months it was taking 
them to process my application to grow my 
own plant. I didn’t want to pay $100 a month 
for watered-down oil. So I started back on 
chemotherapy, and I went underground again 
for a cannabis supply with three times the 
dose of the legal stuff. 

At my CT scan at the end of May, they 
found out my tumour has stabilized, though 
they did discover a small tumour in my brain. 
I know it’s the increased THC levels that are 
keeping me alive. 

The good news is I got my grow license this 
week, so I can really get the medicine I want 
now, which is why I’m not too worried about 
the tumor.

I’m not naïve. I know that cannabis can 
work for some cancers and not for others—but 
you could say the same for chemo. I often 
think if I ever make it to ten years, and I see 
that breast surgeon in the hospital who told 
me I was doing to die anyway, I’ll look him 
right in the eye and say, “Remember me?”  
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Q&A with 
DR. PERRY 
KENDALL
Dr. Perry Kendall—B.C.’s former provincial health o�  cer—has always had his 
fi nger on the pulse of the most pressing public health issues facing Canadians.
BY Leah Bjornson

The EXPERT

WHEN DID YOU BECOME INTERESTED 
IN CANNABIS AND HOW IT RELATES TO 
PUBLIC HEALTH?
The issue of drug policy has been one of interest 
since I fi rst came to Canada. One of the fi rst places 
I actually worked was Rochdale Free Clinic in 
Toronto, which was around the time that the Le 
Dain Commission came out on the non-medical 
use of drugs [in 1972]. It talked about a more 
science-based, regulatory framework for drugs, 
with a focus on cannabis. It recommended 
legalization and strict regulations. So that’s 
always been part of the public policy that I’ve been 
interested in.

As I continued in my career, it became clear 
that for psychoactive drugs as a whole—things like 
tobacco and alcohol, as well as illegal drugs—we 
didn’t have a really consistent way of regulating 
them, or teaching [about] them or providing them 
to people. Attitudes toward them were quite 
biased.

HOW DO YOU AND OTHER PUBLIC 
HEALTH PROFESSIONALS YOU’VE 
WORKED WITH FEEL ABOUT CANNABIS?
I and most other public health professionals 
believe that the regime that just says “ban it as 
criminal” has not only failed to control the market 

r. Perry Kendall became B.C.’s provincial health o�  cer in 1999—and just four 
years later, he presided over the opening of Insite, North America’s fi rst legal 
supervised injection site. He declared a public health emergency in April 2016 
in response to B.C.’s ongoing opioid overdose crisis; most recently, he sat on 

the federal Task Force on Cannabis Legalization and Regulation. As a doctor and a 
former public health o�  cial, Kendall has a unique perspective on what role cannabis 
might play in our country’s future. We spoke with him to learn more about his history 
with cannabis policy, and how Canada’s cannabis landscape has evolved over his career.

D
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or keep [cannabis] out of the hands of people who 
ought not to be using it, but has failed to educate 
people about its potential benefi ts as well as its 
potential harms.

We’ve seen in North America and Europe a 
steady questioning of: why is cannabis illegal, 
why is it in the Controlled Drugs and Substances 
Act, and why are people who choose to use 
cannabis and who otherwise have no law-breaking 
background penalized with criminal records, 
which can a� ect employment and education and 
certainly travel? 

Given as well that this is a multi-million-dollar 
industry in B.C., why are we letting all the profi ts 
go to illegal actors?

The physicians with whom I’ve worked in 
B.C. have been looking at a more public health-
oriented approach to how you would regulate all 
psychoactive substances depending on the kind of 
harms they have and what kind of a regime would 
create the least harms.

WHY DO YOU THINK IT’S TAKEN 
UNTIL THIS YEAR TO LEGALIZE 
RECREATIONAL MARIJUANA?
I think that it’s been a third rail for politicians. 
There has been a lot of vested interest in keeping 
it illegal. Some of the pressure came from law 
enforcement, because it’s always a budget thing. 
Some of it comes from the popular media, where 
drug scares are fodder for headlines. And it’s 
always been seen as a touchy political issue. I 
think it’s just taken a while for the community 
consensus to slowly shift. 

Public opinion has, for years, favoured 
decriminalization or legalization, and fi nally 
a more centrist-left government took the step 
of saying that it was going to legalize in their 
party’s political platform. And they were bitterly 
critiqued by the right and centre parties for that.

YOU RECENTLY SAT ON THE 
FEDERAL TASK FORCE ON CANNABIS 
LEGALIZATION AND REGULATION. WHAT 
WERE SOME OF THE MAJOR DECISIONS 
THAT HAD TO BE MADE?
We’ve talked about licensing the producers so 
you know you’re getting a quality product: you 
know where it’s come from, you know what’s in it. 
And then you have the retail access. Would that 
be through liquor stores, as they’re proposing in 

Ontario? Or through private outlets, as they’re 
proposing in Alberta? Or is a mixture of private 
and government-run stores [the answer], as 
they’re proposing in B.C.?

We talked about age of access: should it be 
17, 18 or 25? How do you balance this with the 
fact that we have a very active, well-organized 
illegal market in British Columbia? If you know 
that 30 percent of people between the ages of 19 
and 30 have smoked cannabis in the last month, 
why create a continuation of the black market by 
making it illegal to sell to anybody under the age 
of 25? The goal is to fi nd the sweet spot where your 
regulatory framework doesn’t do harm, but on 
the other hand your marketing approach doesn’t 
create epidemic intoxication.

WHAT SHOULD B.C. RESIDENTS EXPECT 
TO SEE ONCE CANNABIS IS LEGAL?
Particularly in B.C., I think there will be a mixture 
of private licensed outlets, and it will be up to 
the municipality to approve them and decide on 
the distribution of them, like they do with liquor 
stores. Currently, Vancouver and Victoria have 
a licensing process for dispensaries and outlets, 
and I think that both cities think it will be easier 
to regulate existing outlets. They’ll close down 
those that have bad reputations or are too close to 
schools or where you have three on a block.

The issue of age has been decided: it will be 19 in 
all but three jurisdictions. 

The issues of packaging and what’s allowed 
[regarding] marketing have been explained and 
put out there in the federal regulations. There 
have been discussions around driving while 
impaired as well.

YOU RECENTLY RETIRED! WHAT ARE 
YOUR PLANS MOVING FORWARD?
I still am going to be interested in drug policy 
and how legalization of cannabis policy rolls out. 
I’m still going to be interested in looking at the 
potential medical uses of cannabis, particularly 
in response to the opioid crisis, because I declared 
that emergency in 2016 and have been working on 
it fairly intensively ever since. 

And for the rest, I’ve already found it really 
quite relaxing not to get up every morning at 
5:15 and go to the o�  ce and face a whole bunch 
of issues. I can be more focused on issues that 
interest me.  

The EXPERT

The goal is to fi nd the sweet spot where your 
regulatory framework doesn’t do harm, but on the 
other hand your marketing approach doesn’t create 
epidemic intoxication.”

               — Dr. Perry Kendall 

BotaniQSUM18_Q&A.PerryKendall_FINAL.indd   20 2018-06-06   3:07 PM



A lot of information is circulating 
and it can be difficult to navigate. 
Our team knows the ins and outs 
and can help you get the results 
you need quickly and clearly.

 Rising Tide Consultants Ltd. RisingTideCan           
 risingtideconsultants.ca              risingtidecanada
 Rising Tide Consultants Ltd.
 risingtideconsultants.ca              risingtidecanada risingtideconsultants.ca              risingtidecanada

 604.669.2928 | risingtideconsultants.ca

Feeling overwhelmed  
with liquor and cannabis 
licensing processes?

That’s why we are here.

RisingTideBQSUM18HH_lt.indd   1 2018-06-08   3:39 PM

Sign up for the Vancouver Insider by visiting

The Vancouver e-newsletter brings you all the 
must-know intel about the city to your inbox 
four times a week, including:
• Top restaurant recommendations
• Thought-provoking long-reads
• Awesome local events
• Beauty and fashion tips
• Real estate picks

PLUS getaway guides, inspiring profiles, store openings, 
fantastic contests and everything else you might expect 
from the editors of Vancouver magazine.

VMInsiderJULAUG18HH_as.indd   1 2018-06-11   10:39 AMVMOutPutAds.indd   4 2018-06-11   10:43 AM



CEO Denis Taschuk

22 B OTA N I Q M AG .C O M  SUMMER 2018

One to WATCH

hough there are still months before 
Canada’s upcoming legalization of 
cannabis, the industry is already 
growing at a faster rate than 
anticipated. And as more companies 

join the growing business, market demand is 
evolving. Oils, not buds, are increasingly the 
preferred product for a variety of industry 
players, thanks to their versatility and the ease 
of use they provide…but there are few producers 
that have the commercial scale capacity or the 
Good Manufacturing Process (GMP) to convert 
dried fl owers into oils to meet this demand. 

Luckily, Edmonton-based manufacturing 
company, Radient Technologies, has stepped 
in as a bit of an industry hero, supporting the 
market’s changing needs with innovative tech. 
Radient Technology’s energy-e�  cient solution 
for oil creation provides the large capacity, 
the purifi cation and standardization to meet 
consumer needs. Compared to the six hours for 
other currently used commercial technologies, 
Radient is able to achieve an extremely high 
recovery of available cannabinoids in extraction 
times that have been brought down to as little as 
fi ve minutes—and their largest scale equipment 
is able to churn out up to 200 kg per hour or 
approximately 5 metric tons a day. 

By partnering with Aurora Cannabis, a 
licensed producer of medical cannabis in 
Canada, Radient has created superior and 
standardized cannabinoid extracts for the 
Canadian market using less time, energy, 
and resources. With the completion of their 
joint-venture research, they have successfully 
confi rmed that Radient’s proprietary MAP™ 
(Microwave Assisted Processing) technology, 
which has been used to extract other natural 
ingredients for customers with often much 
higher yields compared to other available 
methods. This technology enables precise 
control of the temperature and time at a speed 
and scale that is di�  cult to achieve using 
conventional extraction. 

“With these results in our pocket, we are now 
able to commercialize our technology in what 
has become the fastest growing sector of the 
North American economy,” says Radient CEO 
Denis Taschuk. 

Radient’s partners around the world can send 
their cannabis material to the manufacturers 
for processing and standardization without 
having to spend the capital expenditure for any 
volume, large or small, so they can grow without 
limitations—just like the booming cannabis 
industry itself.  

T

SCALING UP
As the cannabis industry grows, production technology is growing with 
it—and Radient Technology is at the forefront.
BY Laryssa Vachon
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RESERVING 
THE RIGHT
With legalization on the horizon, Canada’s First Nations 
people are faced with yet another potential battle over jurisdiction.
BY Jamie Shaw

hen it comes to predicting how 
legalization will a ect Canada’s 
First Nations, we can start by 
looking southward.

In the United States, there are 
issues playing out around cannabis that lead to 
some very interesting questions regarding federal 
law versus state law, particularly when it comes 
to Native reserves. Obviously, in those states that 
have legalized cannabis (medical or otherwise), 
state law seems to hold more sway than federal 
law, or at least federal prohibition, though this has 
yet to truly be tested in a court of a law. 

Under the Obama administration, the U.S. 
federal government came out and said that, 
basically, Native reserves were free to do what 
they like with cannabis—despite this, state law 
seems to be holding more power in practice here, 
too, as tribes in prohibition states haven’t really 
tested this either.

In Canada, reserve land holds an interesting 
place in jurisdictional law, and we’re still not sure 
exactly what that is. While the Canadian federal 

government’s cannabis legalization proposal, 
Bill C-45, keeps jurisdiction over licensing 
producers, it hands over the reins of wholesale 
and distribution to the provinces. This simple, 
logical extension of the existing power-sharing 
structure unfortunately lands smack-dab in the 
middle of an extremely complex and longstanding 
constitutional issue: what exactly can First 
Nations people do, both on a reserve and o ?

Despite having over 150 years since 
Confederation to sort out where First Nations’ 
rights (particularly on reserves) fi t within the 
hierarchy of Canadian jurisprudence, we still have 
not done so.

The legal crux of the issue actually begins 
104 years before Confederation, with the Royal 
Proclamation of 1763. This law clearly set aside 
vast tracts of land over which First Nations had 
some measure of autonomy, and attempted to 
prevent further encroachment onto those and 
other lands—however, there is still debate over 
whether or not this document actually recognized 
First Nations’ rights.

W

First Nations’  RIGHTS

(The author would like to apologize for the excessive use of the word “Indian” when not referring to those from India. 
While our government has fi nally started calling cannabis by its proper name, our laws, and therefore our legislators and 
courts, still use “Indian” when describing Canada’s First Nations people. The U.S. legal term “Native” isn’t much better.)
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Various treaties di� ered from the 
Proclamation, and the passing of the Indian Act 
of 1876—meant to address these inconsistencies—
only muddied the waters further. Amendments 
over the years have seen government agents get 
deciding votes at band council meetings, the 
establishment of residential schools and a host 
of other culturally devastating and suppressing 
laws (such as banning cultural practices like 
the potlatch) and dehumanizing laws (like the 
prohibition on hiring a lawyer to press for rights).

With over 20 amendments, the Act admittedly 
looks a little di� erent today, but many of the 
provisions are still troublesome. The courts in 
particular have been having a hard time with 
the defi nitions of “Indian,” “Reserves” and all of 
Section 88.

Section 88 states that those “laws of general 
application” in force in a province are applicable 
to First Nations. While there is an exception that 
follows, we’ve already run into trouble.

In 1977, a man named Alex Frank, from the 
Little Pine First Nation in Saskatchewan, was 

charged for illegal possession of moose meat under 
the Alberta Wildlife Act. After a provincial court 
threw out the charge based on the defendant’s 
status, the province appealed, and the convictions 
were upheld and reinstated. This was then 
appealed by the defendant in the Supreme Court of 
Canada as Frank v R., in a case involving multiple 
provincial and federal Acts dating back to 1930, 
the Acts creating the provinces of Alberta and 
Saskatchewan and a treaty dating back to 1876. For 
moose meat. The Supreme Court found for Frank.

More recently, in 2009, a Saskatchewan 
provincial court judge ruled that provincial laws 
do not apply on Indian reserves. The case has not 
made its way to the Supreme Court of Canada, and 
so, despite numerous cases over the last 50 years, 
there is still no clarity on this issue...and that’s 
when there is already some clarity in the form 
of a treaty. 

Not all tribes even have treaties; in fact, one 
attempt to establish such a treaty turned into 
the longest-running land-claim case in all of 
Canadian history.
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Gitksan and Wet’suwet’en v Province 
of British Columbia was fi rst fi led in the 
Supreme Court of B.C. in 1984, when 35 
Gitxsan and 13 Wet’suwet’en hereditary 
chiefs claimed o�  cial title over their land. 
The Province of B.C. claimed all rights had 
been extinguished. 

Thirteen years later, when the ruling 
fi nally came down, the chief justice found 
for the province. Two years after that, 
the B.C. Court of Appeal unanimously 
threw out this ruling, and it headed to the 
Supreme Court of Canada as Delgamuukw v 
British Columbia. 

When that court’s decision came down in 
1997, it didn’t actually fi nd for the appellant 
or the defendant (a new trial was ordered). 
Despite this, it did establish that provinces 
could “in-fringe” on First Nations’ rights, 
but could not “extinguish” them. 

It also established that the constitution-
ality of Section 88 could be legitimately 
questioned...though it was not the 
matter in front of the court. Further, it 
established that the government of B.C. 
has been violating Aboriginal title in an 
unconstitutional (and therefore illegal) 
manner ever since it joined confederation 
in 1871...though, again, that was not the 
matter before the court.

Making matters worse, earlier 
provisions in the Indian Act that saw 
federal “Indian agents” oversee band 
council elections and even vote on those 
councils have led to deep divisions in many 
First Nations. The band council elections 
that the government recognizes are not 
always the same as those seen as the 
legitimate elders of the community, which 
actually further complicates matters.

The federal government has very clearly 
stated what jurisdiction the Provinces will 
have, but does this apply on Reserves? We 
still don’t know exactly, and we haven’t 
even gotten to the “exception” part yet: 
what happens if a reserve passes a law 
that is currently considered provincial 
jurisdiction? This isn’t just a “what-if” 
scenario, it’s one we’re likely to see play out 
in the courts in the near future.

Some reserves intend to follow 
Akwesasne’s lead in obtaining their own 
federally licensed production facility, 
or will emulate the Listuguj in New 
Brunswick who will host a Zenabis site, 
and  Manitoba’s licensing rules spurred 
First Nations there to be involved with 
retail. These are all cases where First 
Nations people are willingly submitting 
to federal and provincial law. However, as 
we’ve seen recently with the Report of the 

Standing Senate Committee on Aboriginal 
Peoples, not all First Nations are eager to 
participate in the market as proposed in Bill 
C-45. Further, while a call for delay is one 
thing, there are already places where future 
Section 88 legal challenges have raised their 
head, like Tobique in New Brunswick, and 
Tyendinaga in Ontario.

The Indian Act states that reserves are 
“to be held for use and benefi t of Indians.” 
Further, the Canadian government has a 
“fi duciary duty” to First Nations people. 
The defi nition of this duty includes the 
provision that “good conscience requires 
the fi duciary to act at all times for the sole 
benefi t and interest of the one who trusts.” 

If a band decides that cannabis as a crop, 
whether for medicinal or other purposes, 
will benefi t them, is that not the purpose of 
the “reserve” land?

The First Nations people of Tobique 
regulate their own tobacco and regulate 
their own alcohol—and they want to 
regulate their own cannabis as well. The 
band already has ownership of production 
facilities and retail outlets. They have 
shown they are not intending to submit 
to any provincial of federal law on the 
matter, and that this is something they’ve 
undertaken to benefi t themselves. This is 
where the question is no longer provincial/
reservation jurisdiction, but instead now 
federal/reservation jurisdiction.

The situation in Tyendinaga is a little 
more complex. With over 12  dispensaries 
operating on the reserve, band council has 
expressed they are not  in support of the 
illegal local cannabis industry. However, 
many in the community are not in support 
of the elected council, and when band police 
raided a dispensary, the community rallied 
to their defence. 

So we also have the question: who has 
the right to decide what’s the benefi t of the 
band? These questions become even larger 
once micro licences are considered for 
smaller cannabis operations. 

If a band gets a federal production 
licence, do they still have to sell to their 
province before they can buy it back and sell 
it on their own reserve? 

A neighbouring reserve? 
Do they have to sell it to a neighbouring 

province to sell it on a reserve there? 
Reserves may be able to occupy a unique 

place under Canada’s proposed legalization 
framework, but considering how we’ve 
been trying to nail down an answer to these 
questions for nearly 300 years, we 
probably won’t have it sorted out 
in time for summer.  

First Nations’  RIGHTS
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CASHING IN 
ON CANNABIS
With investments in cannabis at an all-time high, what do you need to know 
before jumping on the bandwagon?
by Leah Bjornson

s some analysts predict that the 
marijuana industry could dwarf the 
soda industry, the topic of where and 
how to invest in the growing cannabis 
market has begun in earnest. But as 

with any investment, say analysts, education is the 
amateur investor’s key to avoid getting burned.

“I would certainly suggest someone should get 
an advisor, someone who is active in the cannabis 
space,” says Chris Damas, editor of the BCMI 
Cannabis Report. “Or educate themselves. This is a 
subject that I’ve spent a lot of my career on, and it’s 
easy to mess it up. The easiest way to go about this 
is to get some advice.”

Damas has a database of around 100 public and 
private Canadian cannabis companies, about 30 
of which actually touch the plant. And in just the 
past year, the market cap for those companies has 
jumped from $5 billion to a whopping $26 billion 
as of April 2018. This sudden jump in capital raises 
the obvious question: Why now? 

The trend to invest in cannabis has been 

spurred on by larger social acceptance of the 
substance, according to Jason Zandberg, special 
situations analyst with PI Financial. “This is quite 
a societal change to accept cannabis, which had 
been painted as this evil narcotic, to something 
that has health benefits,” he says. “It has really 
captured the attention of young investors that 
may be more familiar [with marijuana], but also a 
lot of older investors, too.”

BUT THE GRASS ISN’T ALWAYS 
GREENER
Of course, within those soaring investment 
numbers there’s volatility. “Not only day-to-day 
volatility, but for the first six months of last year 
the stocks tended to be going down,” Chris Damas 
explains. “Not a huge amount, but it was basically 
a bear market. And then the stocks in the second 
half of last year had a tremendous rally of 300 to 
400 percent in some cases.”

Since January, says Damas, we’re starting to 
see a bear market again—a market in which prices 

Investing in CANNABIS

A
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Investing in  CANNABIS

are falling, which encourages people to sell their 
stocks. Depending on when an investor decided to 
actually enter the market, they would have a very 
di� erent experience. 

The message to those looking to invest? Timing 
is everything.

“The way to mitigate timing risk is to average,” 
says Damas. “Your typical buy-and-hold investor 
would average, they wouldn’t put all their money 
into the sector in one day.” 

“Buy and hold” is a passive investment strategy 
in which an investor buys stocks and holds them 
for a long period of time, without worrying about 
fl uctuations in the market; basically, they’re in it 
for the long haul. The alternative is trading stocks, 
which has a much shorter time horizon associated 
with it: a trader might buy a stock and sell it days 
or even hours later. 

The kind of stock that is right for you to 
purchase depends on your traits as an investor, 
and Damas has an acronym to help would-be 
investors determine the stocks they should 
consider buying: CARET, which stands for Capital 
Attitude (some people don’t like the volatile 
nature of stocks at all), Risk tolerance, Experience 
and Taxes and time horizon. 

“If you punch in some idea of what those 
parameters are for someone, you get an idea 
of what they should or shouldn’t be doing,” he 
explains.

WHAT INVESTORS LIKE ABOUT 
MARIJUANA STOCKS
The marijuana industry also has a unique aspect 
to it that attracts investors: existing demand.

“Most new industries, whether that be 
blockchain or some new tech that’s coming to the 
market, you’re forecasting what demand could 
be; asking how quickly would consumers adopt 
a new technology or a new platform,” says Jason 
Zandberg. “But with the cannabis market there’s a 
broad market of known size and quantity—you’re 
essentially legalizing the process so that legal 
fi rms can now take over that black market. I’m not 
suggesting it’s going to be an easy job to convert 
that black market over, but very rarely do you see 
an industry that has the built-in demand.”

As to whether or not cannabis will be bigger 
than soda, Damas isn’t quite so optimistic. His 
concern is that the size of the industry has become 
larger than what Canada can domestically handle. 
But he also sees an interesting opportunity in the 
cannabis space.

“For me, risk really comes down to under-
standing the essential characteristics of the 
industry and where it’s at in its life cycle,” he 
says. Damas compares it to tobacco, gaming 
and alcohol, all of which are stable cash fl ow 
businesses. “A government-regulated business 
that appeals to regular repeat users is usually very 
good…but it’s still in its emerging form. There’s a 

bit of a green rush, as some call it—I call it an arms 
race to see which companies are going to be the 
biggest and more established fi rst.”

HOW TO CHOOSE A WINNER
So what characteristics should investors be 
looking for that make a company more likely 
to succeed in this green rush? The businesses 
that are likely to survive have four key factors in 
common: they’re large and well-managed, have 
multiple grow sites, have meaningful patient or 
sales numbers and export their products. 

Any cannabis company needs to be ready to 
expand rapidly, something the larger players like 
Aurora and Canopy Growth Ltd. have already 
fi gured out. 

“There will be companies, like the smaller 
fringe players, that will be shut out of the market,” 
says Zandberg. “But the large established players 
and anyone who has a strong niche will do very 
well, because, like I said, there’s a known multi-
billion-dollar market that will be converting. 
Going from a very small revenue line now to 
several hundred million will happen very quickly 
for the large established producers.”

Multiple grow sites are important because 
marijuana is, after all, a crop. If there’s just one 
site and there’s a crop failure, a company can be 
wiped out of product instantly with no backup 
plan in place.

On the other side of it, without sales, a grower’s 
work is in vain. “Half of it is about producing 
e�  ciently, but the bigger function is going to be: 
are you able to sell your product?” says Zandberg. 
“Look for the company that has large sale 
agreements with various provinces.”

Of course, right now in Canada there are 
no recreational cannabis sales yet. They’re 
all medical, registered with Health Canada. 
According to Damas, right now, four companies 
have 152,000 out of 239,000 registered cannabis 
patients—that’s 64 percent of all medical users 
dealing with a very small pool of producers. 
Looking at those numbers is a good way to 
minimize risk.

Finally, does the company export their 
product? “We think that the global medical 
cannabis market will dwarf the Canadian 
recreational market in a few years,” says 
Zandberg. “If you’ve got the ability to export, it’s 
like a safety valve for production. If the Canadian 
market gets fl ooded with too much product, send 
it overseas.”

There are two key takeaways if you’re looking 
to try your luck investing in the budding pot 
sector. One is knowing what the industry is, from 
the grow side downstream to the retailer. The 
other is understanding what your investment 
goals are. Then you’ll be ready to fi nd out 
whether the grass is truly greener in the 
world of cannabis investing.  
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GET 
COOKING
One of L.A.’s most buzzed-about cannabis chefs shares his culinary 
expertise for elevating this unusual ingredient beyond the basic brownie. 
Meet Christopher Sayegh: the Herbal Chef.
by Maia Odegaard

hristopher Sayegh has a reputation. A prominent character in the culinary 
cannabis scene, the L.A. chef is regarded as somewhat of a mad scientist by peers 
and fans alike. Founder and CEO of the Herbal Chef, Sayegh has made a career of 
his unusual catering practices: he and his team put on private, cannabis-infused 
dinners for two to 50 adventurous diners at a time, travelling everywhere from the 

Hollywood Hills to Vancouver this past spring.
His journey began when he was studying molecular cell biology at UC Santa Cruz, focusing 

on cannabis and the endocannabinoid system, before realizing that he could take his studies 
into the arena of food. “Chemistry is applicable in the culinary fi eld, more so than any other 
thing, I think,” says Sayegh, whose combination of knowledge and skill have been put to the 
test in his upcoming book, Perspective: A Guide to Cannabis Cookery. “All it is, is tiny micro 
explosions happening, you know, simultaneously.” 

C

Cooking with CANNABIS

Keep It Cool 
Before you begin your 
own culinary journey 
with cannabis, Sayegh 
has a few words of 
wisdom: “It’s really 
important not to 
overheat it past 175ºF, 
so add it in at the very 
end. After you’ve made 
your sauce, say, then add 
it in o�  the heat when it’s 
just warm rather than 
really hot. For baked 
goods, you don’t have to 
worry about it because 
the internal temperature 
is pretty low.”

Mix It Up 
In addition to heat, 
another key to cooking 
with cannabis is 
homogenization: 
“Make sure you mix it 
completely, whatever 
you’re making, because 
you don’t want one 
person getting 50 
milligrams and another 
person not getting 
anything,” Sayegh 
advises. “Just be aware 
of homogenization and 
heat and temperature 
variances and how that 
all plays a role in the end 
product.” Sayegh says 
that “understanding 
dosage and getting 
consistent, quality 
product from the labs,” 
when possible, are 
going to ensure the best 
experience with your 
own edibles. 

Go All In 
Doing your research 
before you begin 
experimentation is a 
great starting point. 
“If you’re cooking at 
home for fun, try and 
know your dose. You 
should eat other edibles 
that you know, that you 
trust, that are regulated 
and have the proper 
dosage labelled on them. 
That way you know what 
you need, and use it to 
gauge when you make 
edibles,” says Sayegh. 
Use lab-tested extracts 
to make sure the dosage 
is consistant, and “start 
really slow. There’s 
nothing worse than 
being overwhelmed by an 
edible.”   

HOW TO COOK WITH CANNABIS: THE HERBAL CHEF EXPLAINS
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HEY,  
LADIES!
Pot is moving mainstream and shedding its frat-party stereotypes—and women are 
stepping forward to help lead that evolution. Here’s a look at how far we’ve come, 
how far we still have to go, and how women are defining their own cannabis culture.
by

 
Melissa Edwards

By the NUMBERS

W

om
en make up only 5% of the boards of p

u
b

licly trad
ed C

anadian cannabis producers.
The median  

age of first-time  
use among women  

in Canada is  

17

SO
U

R
C

ES
:  

C
A

N
A

D
IA

N
 P

R
ES

S,
 H

EA
LT

H
 C

A
N

A
D

A
, I

PS
O

S,
 V

A
N

 D
ER

 P
O

P,
 C

A
N

N
D

O
R

A
, M

A
R

IG
O

LD
 P

R
, M

O
D

ER
N

 L
EA

F

19%  
wellness/pain 
management 

17%  
relaxation 

16%  
stress relief 

15%  
anxiety reduction 

more engagement when they 
contain the word “mom.”

The same 30% spike  
is seen when a post  
contains a  
swear word.

30%

In a recent 
Modern 
Leaf survey 
of Western 
Canadian 
cannabis users, 

26.5% 
of women 
consumed  
at least  
once daily.

of Canadian women 
feel they have a good 

understanding of the 
science of cannabis.

66% say  
they don’t yet  
have an online  

source of  
information  
they trust.

ONLY
11% 

3/4 

of Western Canadian  
women who consume  

cannabis seek outside 
recommendations to  
help determine their  

individual needs  
compared to  

⅓ of men. 

The top reasons for  
cannabis use among  

North American women are:

55% 

of women in North  
America think ambiance is  
an important factor when  

choosing where they buy pot.

Just under ½ typically stay  
loyal to one or two brands.

Social media posts by  
Canadian cannabis-gear subscription  

box company Canndora get
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The National Institute for Cannabis Health and Education (NICHE) is a not-for-profit 
corporation created to support the safe transition to legalization. By partnering with 
government, academia and industry NICHE will support the design and implementation 
of legislation, regulations and business practices that protect the health and safety of 
Canadians.

The role of NICHE is not to act as subject matter experts in any particular field, but rather 
to identify and bridge knowledge gaps that exist in the following areas: 

• Public Health and Safety
• Education
• Legislation and regulatory reforms
• Research and best practices
• Industry Standards and Accreditation

NICHE is a vital resource in the transition to legalization. As an independent research and 
education facilitator, NICHE can bridge the gaps that often occur between government, 
industry and the public thereby assisting in a more efficient transition to legalization.

Vancouver:
422 Richards Street, Suite 170
Vancouver, BC  V6B 2Z4

Email: info@nichecanada.com
Phone: 1-604-805-3272

Visit our website 
www.nichecanada.com 
and join the conversation today.

Join the Conversation on 
Cannabis Legalization in Canada



 


