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NYU in NYC: Exploring the views of small business owners in the Village
What is “NYU 2031?”
NYU 2031: NYU in NYC is New York
University’s comprehensive plan for
sustainable development within the vibrant
city they call home. As the University works
towards enhancing its academic offerings and
maintains its competitiveness amongst the
world’s top educational institutions, physical
expansion is a vital reality. Based on the
findings from a Community Task Force on
NYU the University is looking to grow on its
own footprint, which relieves the pressure to
expand the footprint in the neighborhood
Several years of planning and a
thorough task force headed by Manhattan
Borough President Scott Stringer have
resulted in a plan from NYU for
redevelopment of the two super-blocks bound
by Houston St, West 3rd, Mercer, and
LaGuardia Place. On these two blocks the
University hopes to construct 4 mixed-use
buildings, all in step with the surrounding
buildings. These will feature academic space,
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housing for faculty and students, retail
storefronts, a hotel, and even space for a
public school. Beyond that, the
redevelopment would restructure open space
to create corridors and parks that will connect
the Washington Square area to NoHo and
surrounding neighborhoods.

most impacted by the expansion plan. Rather
than remove them from their workplaces, it
was determined that a simple on-site survey
provided the least disruptive method of
interacting with business owners face-to-face.

The Survey

The reach of the survey includes the blocks
between 14th Street and Broome Street from 6th

The Chamber works closely with its
members to develop comprehensive policy
positions, and, when necessary, grassroots
advocacy campaigns. On February 8, 2012,
the GVCCC Government Relations Committee
convened for its quarterly meeting to review
the top issues facing the Chamber. Much of
the meeting was spent discussing ways the
Chamber could help amplify the voice of the
business owners in the area as their
representative. The Government Relations
Committee - while themselves in strong
support of the NYU 2031 plan - resolved to
conduct research based on the small
businesses surrounding NYU that would be

About the Survey

“It's great to know that the Chamber is
giving a voice to the business community
while we work hard to run our stores.
Often times the limited resources of small
businesses prevent us from fully
participating in the public discourse over
issues like this that do, in fact, have an
effect on us. The business that Crepeaway
receives from NYU students, faculty and
staff is a huge contributor in keeping our
doors open and we're thankful to call them
customers.”

-Saad Jallad, Manager, Crepeaway

The Greenwich Village-Chelsea Chamber of Commerce is an organization founded in 1949 of
over 225 businesses serving a large portion of lower Manhattan. Representing industries from
healthcare to technology, restaurants, and even sports franchises, the GVCCC is a true
representation of the diverse mosaic of New York City businesses. The Chamber offers numerous
benefits and services including networking opportunities, business and educational seminars,
government advocacy, marketing and promotional campaigns and much more.
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Do you
receive
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from
NYU?*

NYU 2031 SBIS:
The GVCCC conducted the
NYU 2031 Small Business
Impact Survey for several
reasons:

95%

1.To measure the importance of
NYU to the local economy

4%
1%

Yes
Maybe/Unsure
No

3.To understand how the
University can best go about
helping small businesses in this
time of change

*survey results based on 110 small
businesses
Avenue to Broadway and across the three zip
codes of 10003,10012, and 10011. The boundaries
of the survey were set to best evaluate the impact
of NYU on the immediate businesses located

on campus around Washington Square Park,
on the businesses along West 3rd and
Bleecker streets between Laguardia Pl and
Mercer Street, where the bulk of the
proposed expansion will take place in the
neighborhood, and on the businesses
surrounding the immediate area of the
university. To fully capture the sentiments of
businesses in the community, we actively
made efforts to survey businesses across
multiple industries and equally among the
three zip codes.
Our goal was to gain insight into the
business community’s perspective of NYU by
listening to and recording their concerns and
suggestions. Surveyors entered businesses,
introduced themselves (as staff members of
the Chamber), and explained the purpose of
their visit (to gauge the importance of NYU’s
students and faculty to their business). The
respondent, who was a representative of the
business (owner, manager, or employee), was
offered three ways to complete in the survey:
“NYU’s presence in the neighborhood is crucial
to the continued success of the business
community. As a member of that community, I
wholeheartedly support NYU’s plan to grow
its presence, to create more jobs, and to build
a greater institution for its students. Our
relationship with NYU, from co-hosting
brunches to jazz classes and producing other
kinds of special programming, is a testament to
the importance of the University’s ongoing
presence in the neighborhood.”

-Tsion Bensusan, Owner, Blue Note
Jazz Club

2.To assess the concerns of the
business community as they
relate to a long-term project of
this magnitude

(1) by filling out the online survey (2) by
personally filling out a paper survey (3) by
surveyor filling out the paper survey with his/
her answers.

4.To ascertain the level of
understanding the business
community has about the NYU
2031 plan

Survey Results

5.To gauge the level of support
and/or opposition the business
community has to the plan

As indicated in the survey responses,
NYU is an invaluable member of the
community and a source of revenue for 95%
of the 110 businesses surveyed. Almost 70%
of businesses who greatly rely on the
spending of NYU’s students, faculty members,
staff, and visitors, have indicated that NYU is
important or extremely important to their
business, providing 11-20% or 21% and
more, respectively, of their overall customers.
Three-fourths of participants speculated that
their business will grow as NYU grows and
increases the size and diversity of the pool of
consumers shopping in the area.
Of the businesses surveyed, less than
half of respondents claimed to even be aware
of the NYU 2031 plan. Overall, more
businesses were supportive of the plan than
not. Upon explaining the plan to those
originally unfamiliar with the expansion,
many businesses expressed their support and
their appreciation for more students, faculty,
and staff in the community. Even those who
did not support the plan rely on the business
of NYU. In fact, of those in opposition to the
plan, 58% stated that NYU attributes to more
than 10% of their overall business.
Even though only a small fraction of
businesses oppose the plan, we still heard
concerns from supportive business owners
and managers. Merchants worried that bigbox retailers or large national chains might
occupy the new retail spaces and could be
bad for business. Additionally, scaffolding in
front of storefronts covering signage, sidewalk

Small Business Economy
and Jobs in New York
City
“Small Businesses”, in the
context of this survey, are
directly synonymous with jobs.
The 110 businesses surveyed
accounted for 1,189 jobs, and
this was just a sample of the
small business community. It is
safe to say, then, that aside from
the 16,000+ jobs provided by
the university, the small business
community employs thousands of
New Yorkers.
closings and noise are all things that can
disrupt business by preventing access to
pedestrians and other potential patrons.
The businesses we surveyed provide
1,189 jobs to the community. With so many
of these businesses citing NYU as a key
partner and customer, the University and its
expansion become an integral part of job
stability and creation in Greenwich Village
and nearby areas.
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Recommendations

Rent New Commercial
Space to Small Businesses
During our survey, merchants familiar
with the plan expressed concerns regarding
the development of new commercial space
as part of the proposal. Several small
business owners and managers stated that
additional competition from shops already
having an established nationwide brand,
central management and multiple locations
could pose a threat to local merchants. The
Chamber does not believe that the City
should impose additional restrictions on the
commercial space, but the University has
the power to help protect the unique
commercial character of the neighborhood.
NYU should commit to leasing newly
developed commercial space to not-forprofit organizations or small businesses as
defined by the U.S. Small Business
Administration. The SBA defines a
small business as one that is
independently owned and operated, is
organized for profit and is not dominant in
its field. Depending on the industry, sizestandard eligibility is based on the average
number of employees for the preceding
twelve months or on sales volume averaged
over a three-year period.1
The University has an opportunity to
help preserve the character of the
neighborhood through development,
encourage entrepreneurship, and show they
are committed to the small business
community. We believe the unique quality of
the surrounding business district is a factor
in what makes the area more desirable to
prospective students and faculty. By leasing
only to small businesses and not-for-profit
organizations the university will help to
maintain an even playing field for local
merchants. This is most effective way for
NYU to shape and advance the symbiotic
relationship between the university,

businesses, and neighborhood as the area
continues to develop.

Establish a Grant Program
to Help Businesses
Impacted by Construction

How important is NYU
to your business?
50%

To aid businesses negatively impacted
by ongoing construction, the University
should create a grant program to assist
business owners. The money should be set
aside to pay for marketing campaigns to
promote individual businesses, pay for signs
when shops are obstructed by scaffolding,
and provide rent or utility relief to those
who qualify. The University should work
with local elected officials, the Community
Board, and business owners to develop the
program.
That money will pay for a marketing
campaign to promote the business district
and a program that would offer free or
discounted parking to people who shop
there. A similar fund was established in
2010 to help merchants impacted by the
Flushing Commons development in Queens.2
These types of grant programs are only
successful if business owners and developers
work together to identify where they need
additional support. It is important that we
encourage developers to support local
businesses, especially when their projects
directly impact merchants.

Additional Outreach to
Businesses
During our survey we found that 54%
of those surveyed were not familiar with the
plan, or only vaguely knew of a plan for the
university to expand. After talking to our
members, it became clear that merchants
that are part of the Greenwich Village
Chelsea-Chamber of Commerce were more
likely to be informed about the plan through
our efforts. Although we have a substantial
and diverse membership, we cannot reach

37.5%

25%

12.5%

0%
Not Important
Unsure
Slightly Important
Important
Extremely Important
every business in the area. The Chamber
recommends that the University mail
information to the businesses in the zip
codes 10011, 10010, and 10003.
Better informing local businesses about
the NYU 2031 plan will give them an
opportunity to ask detailed questions about
the project, understand the project's benefits
to the business community and express
concerns surrounding the plan. The GVCCC
is committed to working with the University
to continue to reach out to local merchants.

References

Responses

Yes

We asked, and 110 small
business owners,
managers, and employees
answered. Here are some
of their responses.

75

14

Businesses said they expect
to grow as NYU grows.
This means more jobs and
more options.

Businesses claimed that
they do not expect to grow
as NYU expands.

42

54

Approves Plan to Build Flushing

Businesses are aware of
the NYU 2031 plan

Businesses have not yet
learned any/enough
information on the NYU
2031 plan. We’re working
on changing that.

www.nytimes.com/2010/07/30/

No

1 - US Small Business Administration,
“What is a Small Business?” <http://
www.sba.gov/category/navigationstructure/contracting/contractingofficials/eligibility-size-standards>
2 - Fernando Santos, “Council
Commons” <http://
nyregion/30flushing.html> July 29,
2010
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“It's great to know that the Chamber is giving
a voice to the business community while we
work hard to run our stores. Often times the
limited resources of small businesses prevent
us from fully participating in the public
discourse over issues like this that do, in fact,
have an effect on us. The business that
Crepeaway receives from NYU students,
faculty and staff is a huge contributor in
keeping our doors open and we're thankful
to call them customers.”

-Saad Jallad, Manager, Crepeaway

“It's great to know that the Chamber is giving
a voice to the business community while we
work hard to run our stores. Often times the
limited resources of small businesses prevent
us from fully participating in the public
discourse over issues like this that do, in fact,
have an effect on us. The business that
Crepeaway receives from NYU students,
faculty and staff is a huge contributor in
keeping our doors open and we're thankful
to call them customers.”

-Saad Jallad, Manager, Crepeaway

Sed et lacus quis enim mattis nonummy
Molestie ornare amet vel id fusce, rem volutpat platea. Magnis vel, lacinia nisl, vel nostra nunc eleifend arcu leo, in
dignissim lorem vivamus. Justo vel ante sed augue facilisis, quisque donec wisi, lorem fringilla aliquam, et lacus. Duis
ipsum justo in, curabitur curabitur nisl condimentum, sit sodales a pretium. Est ultrices phasellus ullamcorper ridiculus,
donec id adipiscing sit placerat sit, eget euismod, luctus lectus eros vestibulum eu hac pede, neque et nonummy. disse
turpis, hac massa morbi erat, amet condimentum pulvinar augue. Quam lorem pede proin lectus laoreet, est sit sed quis,
odio ac mollis nulla in, ad cursus sit ante. Lacus risus felis volutpat, magna euismod leo, maecenas at aenean cras
gravida eu consectetuer, fusce convallis etiam lorem ipsum velit pellentesque.

Curabitur vulputate viverra
Enim ridiculus aliquet penatibus amet, tellus at morbi, mi hac, mus sit mauris facere. Natoque et. Sit nam duis
montes, arcu pede elit molestie, amet quisque sed egestas urna non, vestibulum nibh suspendisse. Molestie eros leo
placerat porttitor, et felis faucibus id urna, quam luctus ante eros etiam tellus, vel diam. Ante delectus laoreet felis turpis
porta, nunc sem suspenNec etiam dui accusamus, morbi at elit ipsum sit diam, velit feugiat vel dictum donec at eget.

Nulla nunc lectus porttitor vitae pulvinar magna
Ullamcorper libero morbi aenean, dolor aliquam mauris mauris lobortis dolorem, convallis mauris euismod urna elit
adipiscing lacus. Pharetra nullam elit, eros cras purus, morbi posuere viverra tempus erat erat. In etiam vel duis
vestibulum nunc vitae, quis velit neque cras hendrerit, ridiculus.
Ante amet volutpat ullamcorper ut vel, leo rhoncus massa, natoque orci mauris nulla mollis. Posuere porttitor, mauris
ornare, a quam duis sagittis dapibus massa at, pede nec, integer magna cursus volutpat. Interdum diam id euismod nunc,
augue enim ipsum sed ad amet massa, ac ante tempus, pretium gravida viverra, vulputate sapien vel.
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