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Corporate Brand + Reputation

Corporate Brand and Reputation

Time Warner Cable’s Corporate Brand and Reputation Department is one of five  
departments within the Communications department. There are two teams in  
Corporate Brand and Reputation:

^   Corporate Social Responsibility: Responsible for our company’s role  
as a corporate citizen

^   Community Investment: Responsible for local investment in the  
communities in which we operate
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In 2009, Time Warner Cable launched our signature initiative Connect a 

Million Minds (CAMM) to address America’s declining interest in science, 

technology, engineering and math (STEM). TWC’s commitment is to inspire 

the next generation of problem solvers by introducing young  

people to the wonders of STEM. For more information on the initiative 

please visit www.connectamillionminds.com.

The Pledge

Parents and community members can get involved by pledging to  
connect young people with the wonders of STEM.

The Connectory

This free tool allows users to search by zip code to find exciting STEM 
opportunities in their communities. 

Share Wall

Check out how people are connecting to STEM and helping to create the 
next generation of problem solvers.

It Ain’t Rocket Science

This original 30 minute program hosted by NY1 News airs throughout 
TWC service areas and is available On Demand. It Ain’t Rocket Science 
highlights efforts to engage young people around learning opportunities 
in STEM while introducing parents and kids alike to some of the coolest 
opportunities, events and careers in STEM. Full episodes also available on 
connectamillionminds.com.

Time Warner Cable is committed to using fewer natural resources and 

generating less waste in our business through initiatives that we collectively 

call, “Go Green.” The primary goals of the company’s Go Green efforts are to 

garner cost savings and create efficiencies, while reducing our impact on 

the planet.

TWC’s employee Green Teams promote environmental stewardship by 

increasing awareness among employees, finding opportunities to improve 

operational efficiencies, and promoting sustainability in our communities.

For more information on the company’s environmental involvement and to 

see how to become involved, please visit the Go Green page.
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Diversity and Inclusion are core values at TWC. The Corporate Brand & 

Reputation team partners with our Employee Networks to connect them to 

community partners.

Some of our national and local partners include: 

^ American Association of People with Disabilities 

^ Asian American Justice Center

^ Human Rights Campaign

^ League of United Latin American Citizens 

^ NAACP

^ National Council of La Raza

^ The Urban League

The online safety of all of our customers is a top priority for us. Time  

Warner Cable is a partner of Common Sense Media, the nation’s leading 

organization dedicated to giving families the trustworthy information they 

need to thrive in a world of entertainment and technology. From advice 

about safe social networking, to cyberbullying, to up-to-the-minute  

age-appropriate movie reviews, Common Sense Media’s Videos On Demand 

and website help parents and children make safe, responsible choices. 
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Time Warner Cable has a long and rich history of community involvement, 

and we have made volunteering with non-profits simple and easy through 

TWC Connects!  Sign up as an individual, use for team building activities, 

connect to organizations in your local community, or even suggest your 

own opportunities. 

For more information on our company volunteer policy and paid time off or 

to find volunteer opportunities in your area please visit TWC Connects.

Public appearances by Time Warner Cable employees offer an opportunity to share  

company messaging, promote best practices and enhance the image of the company.  

To ensure the company’s position on public issues is accurate, consistent and aligned with 

business objectives, all public appearances—local presentations to government agencies, 

community boards, panel discussions, keynotes—require advance approval. For more  

information on the protocols and to access the form please click here.

Public 
Appearance 
Information

At Time Warner Cable, community is a core value. One way our employees support this value 

is through non-profit board service. 

The Community Investment team oversees all board positions under the board stewardship 

program, negotiating TWC board seats with non-profit organizations. The charity must be a 

strategic business partner and in alignment with the TWC funding focus areas to qualify for a 

TWC board seat.

To review the board stewardship policy, please visit the policy locker. Any questions regarding 

the policy or board service can be sent to boardstewardship@twcable.com.

Board  
Stewardship
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TWC has a partnership with the National Center for Missing and Exploited 

Children (NCMEC) in support of the organization’s key initiatives: Amber 

Alerts and KidSmartz.

The goal of an Amber Alert is to appeal to the public to become engaged 

when an urgent bulletin is activated in the most serious child abduction 

cases, to assist in the search for the safe recovery of a child. TWC is now 

one of the largest companies in the US to participate in this program on a 

national level, with 25,000+ technicians serving as our communities’ eyes 

and ears every day.  

KidSmartz

KidSmartz is a program that provides age-appropriate resources to help 

children, parents, teachers, and law enforcement learn how to keep children 

safe on- and off-line. Through classroom and parental materials, children will 

learn to identify potential risks, and be empowered to learn self-protection. 

Corporate Brand & Reputation produces a monthly dashboard.

Click here to see the current Dashboard.

Click here to see the previous Dashboards.

CBR  
Dashboard

Time Warner Cable is committed to helping our employees and customers when a  

natural disaster strikes.  TWC is focused on helping families prepare for a natural disaster  

by educating families on the importance of disaster preparedness. When disasters hit, TWC 

is there to provide our products and services to help families connect.  The American Red 

Cross is our national partner on these initiatives.

Disaster  
Preparedness

Community  
Involvement


