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 FAIR TRADE PLATFORMS IN WEST AFRICA 

 

 
 
The ÉQUITÉ Program supports the structuration of 4 national fair trade platforms in West Africa, 
which represents over 120 producers’ organisations : 
 
 Ivorian Fair Trade Network (RICE), the Ivorian fair trade network brings together 60 

producers’ organisations 
 

 National Fair Trade Platform in Burkina Faso (PNCE-B), the Burkinabe fair trade platform 
brings together 22 producers’ organisations 

 
 Fair Trade Ghana Network (FTGN), the Ghanaian national fair trade network brings together 

35 producers’ organisations 

 
 Fair Trade College (CCEM) of the AOPP Mali  brings together 8 producers’ organisations 

 
 

 



 

 
2 

 
 

 

 
 

  

 

 

The PNCE-B was created in June 2010 at the initiative of three producer 
organizations (Ton Association, Coopake and Napam Beogo) who felt they 
lacked national and international visibility. It is now the reference 
organization for certified fair trade producer organizations in Burkina Faso. 
It currently has 22 organizations with different fair trade labels 
(Fairtrade International, WFTO and ESR Ecocert) and sometimes certified 
Organic Farming. These member organizations are spread throughout the 
country, and represent a total of about 25,000 producers. Several sectors 
are involved: raw or processed food products (mango, pineapple, cashew, 
sesame, groundnut, spices), crafts, cosmetics (shea butter), textile 
(cotton) 
 
The main missions that the platform fulfils are: 

 To promote the values of Fair Trade and its products in Burkina 
Faso. 

 To promote political recognition of fair trade at the national 
level, and represent Burkinabe cooperatives in West Africa, 
through advocacy actions. 

 To offer training for its members, on the principles of labelling 
and standardization, or cooperative operation, but also training on 
the management and governance of cooperatives. 

(Website: www.pnce-burkina.org) 
 

National Fair Trade Platform in Burkina Faso (PNCE-B) 

 
 
 
 
 
The emergence in 2017 of a Malian Fair Trade Platform (PMCE) had made it 
possible to federate the main Fairtrade certified cooperatives in Mali (5 in 
all). The support for this dynamic continued and helped formalize the 
creation of a "fair trade" college in 2017 within an already existing Malian 
organization: the Association of Professional Farmers Organizations 
(AOPP) affiliated to the ROPPA network.  
 
The AOPP brings together 250 farmers' organizations in Mali and aims to 
defend the interests of member cooperatives in the implementation of 
agricultural, economic and social policies of the country, to ensure the 
representation of members at the national level and to accompany the 
professionalization of the technical and organizational members. The 8 
Fairtrade certified cooperatives gathered in a dedicated college thus 
have a high visibility to development actors (donors, NGOs, government 
agencies, research departments, research organizations, etc.) as 
representatives of ROPPA in Mali. The leaders of AOPP (created in 1993) 
also have proven experience and are well known particularly in terms of 
project management and advocacy. 

Fair Trade College (CCEM) of the AOPP Mali 

https://www.pnce-burkina.org/
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RICE was created in 2009 by the 9 producer organizations (POs) then certified 
fair trade on the national territory. While there are more than 180 Ivorian certified 
Fairtrade cooperatives in Côte d'Ivoire, RICE has nearly sixty active and up-
to-date members. Apart from four cooperatives, the members are cocoa 
producer unions or cooperatives. Initially reserved for holders of the Fairtrade 
label, RICE recently made the decision to welcome other cooperatives certified 
by other fair trade labels such as Ecocert - Fair for Life and SPP. 

The main missions pursued are as follows: 

 Represent fair trade certified producers in Ivory Coast and defend their 
interests. 

 Contribute to building the capacity of producers and their organizations. 
 Contribute to the promotion of fair trade in Côte d'Ivoire. 

 
(Website: http://rice-ci.com/) 

 

Ivorian Fair Trade Network (RICE) 

 
 
 
 
 

The Ghana Fair Trade Network was created in 2013 with the support of 
Fairtrade Africa, which wanted to get closer to Fairtrade Max Havelaar certified 
cooperatives in Ghana and encourage new memberships. At the time, it was 
called the Ghana Fairtrade Network and was more of an operational body of the 
FTA-WAN than a true multi-label network playing a representative and advocacy 
role for its members. 

Since 2017 and with the support of the ÉQUITÉ Program, the FTGN 
currently has 35 member POs (small producer cooperatives and 
plantations) certified by different labels (Fairtrade, FFL and WFTO) and 
focusing its action on new missions defined by and for its members: 

 
 Promoting cooperation between producer organizations involved in fair 

trade in Ghana. 
 Building a sustainable, effective and proactive network that builds the 

capacity of member organizations by promoting sound and professional 
business practices, raising awareness of socio-economic and environmental 
issues, and providing technical advice and consulting services. 

 Establishing and maintaining close links with other organizations that 
adhere to fair trade values, as well as with Ghanaian national authorities. 

 Organizing symposia, seminars, and advocacy forums for the 
development of the FTGN, its members and fair trade in general. 

 Developing fair trade markets to increase the opportunities for member 
organizations. 

Fair Trade Ghana Network (FTGN) 

http://rice-ci.com/
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BACKGROUND AND OBJECTIVES OF THE MEETING  
 

As part of the ÉQUITÉ Program, the first international meeting of West African national fair trade 
platforms was held in Abidjan at Hôtel Bellecôte-Riviera on Monday 4 and Tuesday 5 February 2019. 
 
This meeting brought together the 4 national fair trade platforms in West Africa:  

 The Ivorian Fair Trade Network (RICE), which federates 60 POs in Côte d'Ivoire, 
 The National Fair Trade Platform in Burkina Faso (PNCE-B), which brings together 22 POs, 
 The Fair Trade Ghana Network (FTGN) which federates 35 POs in Ghana, 
 The Fair Trade College (CCEM) of the AOPP Mali which federates 7 POs in Mali. 

 
 
 

 
 
  

  

This meeting of West African national fair trade platforms 
aimed to create synergies and exchanges of good 
practices that could consolidate: 

 Their organizational functioning and financial 
empowerment 

 Their power to influence policy makers 
 Their ability to raise public awareness of the potential 

of fair trade.  

Besides, organizations representing the fair trade sector in 
Peru (CJNC-Peru), Lebanon (Fair Trade Lebanon), 
France (The French Fair Trade National Platform) and 
Tunisia (Souk Al Kahina) attended this subregional 
meeting of West African national platforms in order to 
create international dialogue but also strengthen the 
capacities of West African national platforms through the 
sharing experiences with other national platforms. 
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OPENING CEREMONY 
 

 

Christophe Boscher, Head of the Équité Program at Agronomes 
et Vétérinaires Sans Frontières  
“The objectives of the  Équité Program, from its inception, were based on 
supporting the emergence and strengthening of national fair trade platforms. 
The four platforms supported, namely the Ivorian Fair Trade Network 
(RICE), the Fair Trade Ghana Network, the National Fair Trade Platform in 
Burkina Faso (PNCE-B) and Fair Trade College (CCEM) of the AOPP Mali, 
have contributed to strengthening the capacities of their member producer 
organizations, intensifying relations between cooperatives and certification 
bodies, promoting fair trade to the general public and public authorities, and 
promoting a subregional fair trade dynamic at the West African level. West 
African national fair trade platforms have thus proved that they are 
essential actors for the development of fair trade at the national and 
sub-regional levels.”  

Francis Atsé, President of the Ivorian Fair Trade Network  
M. Atsé recalled that in 2013, the lack of in-house human resources, low 
membership and low contribution of RICE members increased its 
institutional frailty and considerably affected its ability to fully play its role 
as a national platform.  

« The ÉQUITÉ program has made it possible to remove these constraints 
by allowing RICE to strengthen its democratic functioning by resuming 
general meetings, obtaining payment of membership fees from its 
members and offering training courses that meet the needs of its 
members. »  

M. Atsé nevertheless noted that the institutional and financial viability of 
the RICE still depended on the support provided by the Equité program. 
He concluded that this international meeting of West African national fair 
trade platforms was highly relevant in order to reflect on their financial and 
institutional empowerment. 

 

Mathieu Discour, Regional Director of the French Development 
Agency of the Gulf of Guinea 
«The Equité program as an emblematic project of AFD's strategy, with 50% 
of its funding allocated to Africa and a priority given to projects that promote 
partnerships between Northern and Southern organizations. AFD wishes to 
support the agro-ecological transition of family farms in an integrated 
territorial approach with quality products and a better cost price for 
producers. While the EQUITE program pursues this objective, AFD is 
attentive to the results of the EQUITE program  in order to disseminate its 
innovations on a wider scale.» 
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TRAJECTORY AND ORGANIZATIONAL   
STRUCTURING STRATEGY 

THE EXPERIENCE OF THE FRENCH FAIR TRADE PLATFORM 

 

 

 

 

 

 

 

 
  

 
 
 
 
 

Created in 1997, The French Fair Trade National Platform is the national 
body for the consultation and representation of fair trade actors. It has 29 
national members, representing 1000 organizations in France: Southern 
countries supporting NGOs, consumer and popular education 
associations, research actors, fair trade labels, import companies and 
distribution networks. 
 
The French Fair Trade Platform acts to: 

 Accelerate changes in consumption modes 
 Produce reliable expertise on fair trade 
 Promote more equity in public policies  
 Structure and strengthen the sector 

 
Its budget is 700,000 euros, 65% of which is public funding and 35% 
private, including membership fees. 
 

(Website: www.commercequitable.org) 
 

 

THE FRENCH FAIR TRADE PLATFORM 

© Smart CSOs Lab, Coordination Sud: Re-imagining activism 

https://www.commercequitable.org/
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Julie Stoll, General Delegate of the French Fair Trade 
Platform 

As a group of stakeholders, the philosophy of the French Fair Trade 
Platform is to give meaning to the diversity of its members by 
creating common ground through the creation of synergies, the 
building of solidarity between stakeholders of different sizes and the 
promotion of the innovation of its members. The institutional 
representation of the sector is also one of its fundamental missions 
in order to guarantee homogeneous and coherent external 
communication. Many actions are implemented to achieve this degree 
of representativeness: building expertise, identifying levers for change, 
formulating requests, creating alliances, etc. the French Fair Trade 
Platform has structured its collective action and identified key principles 
for success: compliance with the subsidiarity principle, rigorous and 
transparent budget management, and balanced governance, dynamic 
community life with events, strong partnership strategy and 
professionalization of the technical team.     

 

What means of action has Fair Trade France adopted 
to reach its objectives?  
 

 Governance: In order to strengthen its members and the sector, Fair 
Trade France creates many spaces for exchange in its governance 
(project steering committees, thematic commissions, etc.) and offers 
thematic training. 
 

 Expertise for advocacy: The production of expertise on fair trade 
helps to strengthen the credibility and operability of the French Fair 
Trade Platform during its advocacy actions aimed at increasing the 
sales volumes of fair trade but also at including the values and tools of 
fair trade in public policies. The expertise produced takes various forms: 
international guide for fair trade labels, economic data of the sector and 
studies of the impacts of fair trade (comparative studies of fair trade 
sectors, sustainable and conventional cocoa and coffee, Made in 
France sectors, etc.). 
 

 Raising public awareness: Every year, the French Fair Trade 
Platform organizes the "Fair Trade Fortnight" to raise public 
awareness on Fair Trade. More than a thousand events are organized 
nationwide and generate strong media coverage. As a result, in 2001, 
8% of French people were familiar with fair trade compared to 97% 
in 2010.  

« The philosophy of 
fair trade in France is 

to give meaning to 
the diversity of its 

members by 
creating something 

common. » 

« The production of expertise on fair trade makes 
it possible to strengthen the credibility and 
operability of fair trade in France during its 

advocacy actions. » 
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« In order to achieve 
the targeted societal 
changes, the French 
Fair Trade Platform 
adopts a model of 
systemic change. » 

In order to achieve the targeted societal changes, the French Fair Trade 
Platform adopts a systemic change model: creating niche innovations 
that can influence political-economic systems and cultural patterns 
through successive feedback loops. These three components 
interpenetrate and feed each other in two ways. 

 

For the future, the French Fair Trade Platform sees two main paths 
of progress:  
 Strengthening synergies between the organic farming and fair trade 

sectors 
 Greater integration of gender equality issues into fair trade chains 

 

 

 

 

 

 

 

 

 

 

 

 

 

Discussions with participants: 

What is the method of calculation adopted for membership fees?  

Membership fees are computed on the basis of members’ turnovers. However, there is a guaranteed 
maximum and minimum amount. Contributions provide on average 10% of the French Fair Trade 
National Platform's financing. In parallel, members must also pay to be partners in certain projects and 
services of the platform, which represents about 5% of the French Fair Trade National Platform’s budget. 
The members agree to finance part of the training courses delivered and joint projects because they 
contribute to the promotion of fair trade. 

 

Does the French Fair Trade National Platform collaborate with other European fair trade 
platforms? The French Fair Trade National Platform collaborates with other platforms, in particular the 
Italian, German and Spanish platforms. the French Fair Trade National Platform also maintains a very 
close collaboration with the European Fair Trade Advocacy Organization (FTAO). The French Fair Trade 
National Platform is an exception in the European landscape because the various fair trade labels 
present on the French markets are part of its governance. 
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WHAT CHALLENGES DO WEST AFRICAN NATIONAL PLATFORMS FACE IN 
STRENGTHENING THEIR SERVICE PROVISION TO THEIR MEMBERS AND 
THEIR FINANCIAL EMPOWERMENT? 

DISCUSSION WORKSHOPS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Building the capacity of cooperatives to access credit and inputs 

The platforms have identified five main levers to meet this challenge: Mise en place d’un système 
interne d’épargne-crédit communautaire 

 Creation of an internal community credit savings system 
 Establishment of partnerships with solidarity investors and local banks 
 Technical assistance to cooperatives to design profitable business plans 
 Support to member cooperatives in the implementation of training modules for banking 

access for producers. 
 Proposal of standard contracts making with buyers in order to comply with the fair trade 

principles, especially the multi-year commitment. 
 

Tools to fund fair trade producer’s organisations  

 
 
 
 
 
 
 
 
 

 

 

 

SIDI (International Solidarity for Development and Investment) is a French 
social investor founded in 1983 to make finance a tool at the service of 
vulnerable populations. It operates primarily in rural areas and mainly offers 
agricultural season credits with a flexible schedule and specific technical 
support (85% financing by SIDI and 15% by the cooperative). It also offers 
investment credits but only after several years of successful campaign credits 
(at least two years).  

(Website: www.sidi.fr) 

 

International Solidarity for Development and Investment (SIDI) 

CHALLENGE #1 

http://www.sidi.fr/
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Expanding membership and deploying the service offer to cooperatives  

The first action to be implemented is to systematically carry out diagnoses of members' service needs 
with a gender dimension included. The implementation of cross-training between informed/less 
informed members (see the experience of the Collège Equitable Malien de l'AOPP) and the 
strengthening of local services via endogenous facilitators are means to better disseminate information 
and improve the network dynamics of platforms. Finally, the problem of illiteracy and language 
barriers also pose risks of asymmetry in the relationships between platform members. The identification 
of tools and methods adapted to this audience as well as the creation of materials in local languages 
are solutions to be implemented. 

 

 

 

 

Increasing the supply of services to their members in terms of climate change 
adaptation  

The two key services identified are the implementation of weather forecasts to better cope with 
climate hazards (Ghanaian platform experience) and the conduct of multi-stakeholder research-
actions to find agro-ecological solutions adapted to local constraints. The organization of workshops 
to reflect on sustainability and agro-ecological transition issues would also raise awareness and 
mobilize more member cooperatives on these challenges. 

 

 

 
 
 
Developing financial autonomy and diversifying sources of  

In this perspective, several paths need to be explored:  

 Implementation of a monitoring system for calls for tenders and project engineering 
 Strengthening member cooperatives' sense of belonging to improve the contribution rate  
 Develop levy mechanisms on fair trade sales of cooperatives (see the experience of the 

Burkinabe platform) 
 Creation of fair trade shops  
 Strategic meetings with public authorities and fair trade labels (experience of the Malian 

platform with the Ministry for the Advancement of Women) 

 

  

CHALLENGE #2 

CHALLENGE #3 

CHALLENGE #4 
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The Peruvian National Coordination of Fair Trade Platform (CNJC-CLAC) 

INSTITUTIONAL ADVOCACY STRATEGY 

THE EXPERIENCE OF THE PERUVIAN FAIR TRADE PLATFORM  

 
 
  
 

The National Coordination of Fair Trade in Peru (CNCJ-CLAC) was 
created in August 2006 and brings together 315 fair trade certified producer 
organizations in Peru, representing 100,000 families from 14 regions.  

It is member and headquarter of the Continental Fair Trade Network and 
the Latin American and Caribbean Fair Trade Coordination (CLAC) board 
of directors. That makes is possible for the CNJC to take its national issues to 
the continental level and to benefit from dedicated funding from CLAC. The 
members of the CNJC-CLAC belong to several sectors (bananas, mangoes, 
quinoa, cocoa, turmeric, etc.): the coffee sector represents the majority of its 
members with 176 producer member organizations.  

Missions of the CJNC-CLAC: 
 Strengthening the organizational capacities of 

small Peruvian producers 
 Promoting the participation of producer organizations 

in fair trade labelling systems  
 Defining common positioning in order to influence 

political and economic decision-makers.  

(Website: clac-comerciojusto.org) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Members of the CNJC-CLAC team

http://clac-comerciojusto.org/2018/04/la-coordinadora-nacional-comercio-justo-peru-clac-fortalecen-lazos-cooperacion/
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Luis Miguel Suarez Puelles, Executive Secretary of the 
Peruvian National Fair Trade Coordination Platform 
(CNCJ-CLAC)  

 
In order to improve the production and living conditions of its member 
producer organizations, the CNJC-CLAC carries out advocacy activities 
aimed at influencing Peruvian political and economic environment 
as well as the fair trade ecosystem. The two main targets of the CNJC-
CLAC are the Peruvian public authorities and Fairtrade International. 
 

 Advocacy towards the Peruvian authorities: Regarding public policy, 
one of the major problems faced by small Peruvian producers located in 
isolated rural areas is their inability to access a health insurance system. 
In order to remedy this lack of coverage, the CNJC-CLAC is discussing 
with the Peruvian government to obtain this coverage on the basis of a 
contribution from fair trade cooperatives levied on collection campaigns 
and the development premium.  

Another major political issue is the subjection of Peruvian fair trade 
cooperatives to a development premium tax and an income tax. The 
CNJC-CLAC is advocating with the national authorities to abolish these 
tax measures. 

 Advocacy for the Fairtrade system: The Peruvian fair trade ecosystem 
is facing an exponential growth of certified fair trade cooperatives. 
One of the main reasons for this explosion is the tendency of commercial 
operators (buyers) to create collection bodies, to make them look like 
structured producer organizations and then to have them certify 
themselves as "fair" with FLOCERT. This "explosion" in the number of 
certified POs then increases competition between cooperatives and 
gives way to traders to put pressure on prices. In order to stop this 
dynamic, the CNJC-CLAC carries out advocacy actions to the Fairtrade 
system (Fairtrade International and FLOCERT) on two levels:  

 Denunciation of the fairtrade certified "dummy cooperatives" and the 
bad practices of the commercial operators behind these certifications 
so that FLOCERT can de-certify these cooperatives;  

 Setting up a round table for consultation between trade unions and 
producer organizations.  

 

The CNJC-CLAC would also like to be able to give its opinion on the 
certification of new cooperatives in the FLOCERT certification process. 

  

« The CNJC-CLAC is 
discussing with the 

Peruvian 
governement to 

obtain medical 
coverage for small 

Peruvian producers 
located in isolated 

rural areas. » 

« The CNJC-CLAC 
denounces the 

Fairtrade certified 
« dummy 

cooperatives” to the 
Fairtrade system so 

that FLOCERT can 
decertify them. » 
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Discussions with participants 

What does CNJC-CLAC recommend to Fairtrade International regarding the role of West African 
national platforms??  

The first recommendation to Fairtrade International would be to involve West African national platforms 
in FLOCERT audits. The second recommendation is that West African national platforms alert Fairtrade 
International when a new cooperative is certified so that Fairtrade International can train this new fair 
trade cooperative. 

What actions need to be taken to stop the certification of dummy cooperatives?  

It’s all about denouncing the certifications of dummy cooperatives to Fairtrade International. In Peru, the 
CNJC-CLAC is committed to preventing the Fairtrade system from drifting. 
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HOW CAN NATIONAL FAIR TRADE PLATFORMS IN WEST AFRICA 
IMPROVE THEIR INSTITUTIONAL ADVOCACY STRATEGY? 

DISCUSSION WORKSHOPS 

In order to support the interests of the fair trade sector and improve the living conditions of 
their member producers, West African national fair trade platforms identify several advocacy 
thematic projects common to the cocoa, shea, craft, fruit and cashew nut sectors: 

 Official recognition of fair trade by the public authorities as one of the main levers for 
more sustainable production and consumption through the formalization of a national action 
plan for fair trade (similar to the 2013-2017 Inter-ministerial Plan in France). Several actions 
are identified to achieve this objective: creation of a directory of investments made by fair trade 
cooperatives with the fair trade development premium, annual compilation of fair trade sales 
figures, etc. 

 
 Improving women's access to land through the production of expertise and awareness-

raising campaigns for local government officials, farm managers and customary authorities. 
 

 Raising awareness on fair trade values and principles in secondary schools and 
universities in order to educate future generations about alternative development and the 
employment pool that agriculture represents. 

 
 Actions to reduce pesticide consumption through the production of expertise, the launch 

of investigations into the cases of victims of intoxication and the call on public authorities to 
regulate chemicals more effectively. 

 

For the cocoa sector in Côte d'Ivoire and Ghana, specific issues and advocacy requests have 
been identified: 

 Request for a specific tax system for cooperatives to remedy the difficulties raised by the 
OHADA law. 

 Increase in the flat-rate margin on the marketing differential by the Ivorian Coffee-Cocoa 
Council to finance the operation of cooperatives. 

 Campaigns to raise awareness among stakeholders in the cocoa sector and public 
authorities about fair trade as an opportunity to limit deforestation, competition for land use 
between cocoa/rubber producers and the environmental damage caused by illegal gold 
panning. 
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ACTIONS TO RAISE AWARENESS AND MOBILIZE THE 
WEST AFRICAN GENERAL PUBLIC ON SUSTAINABLE 
CONSUMPTION ISSUES 

THE EXPERIENCE OF THE NATIONAL FAIRTRADE PLATFORM OF 
BURKINA FASO 

Mariam Diarra, Coordinator of the National Platform 
for Fair Trade in Burkina Faso (PNCE-B) 

 

The PNCE-B conducts public awareness actions: production of radio 
programs, participation in fairs and trade days, meetings with technical 
and financial partners (OXFAM, CNA, CRA...) and organization of 
national fair trade days. 

From 22 to 24 November 2018, the National Platform for Fair Trade in 
Burkina Faso (PNCE-B) with the support of the Equité program , the 
Union des Producteurs de Mangues Biologiques des Hauts-Bassins 
(UPROMABIO/HBS) and the consulting firm AGRODEV-SERVICES & 
LOGISTIQUE organized the first edition of the organic fair trade 
days under the theme "Trade in organic-fair trade products, 
inventory and perspectives". These days took place in the presence 
of 300 participants and reached approximately 1500 people. They have 
made it possible to better link fair trade and organic farming with 
Burkina Faso's agricultural and trade policies in order to reduce 
poverty and protect the environment: 

 Panels of speakers: Fair for Life certification, GSP certification system, 
soil conditions in organic production, etc. 

 Exhibitions and sales of organic products in order to make Fair 
Trade and organic farming products and certification labels visible: 
fonio, shea butter, dried mango, dried papaya, dried banana, dried 
ginger, cashew kernels, hibiscus, honey, sesame, etc. 

 Sessions for assistance to organizations with certification problems: 
certification grant application, farm certification consulting, mango 
certification, etc  

 
 

 

Discussions with participants 

Do national fair trade platforms also work on south-south trade? 
In this regard, the National Platform for Fair Trade in Burkina Faso 
(PNCE-B) is carrying out awareness-raising activities in schools for 
canteens.  

« The first edition of the organic fair trade days has made it 
possible to better link fair trade and organic agriculture with 
national agriculture and trade policies. » 
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THE EXPERIENCE OF THE IVOIRIAN FAIR TRADE NETWORK (RICE) 

Franck Koman, Coordinator of the Ivorian Fair Trade 
Network 

From 25 to 26 October, the Ivorian Fair Trade Network (RICE) 
organized the first edition of the National Fair Trade Days in 
Abidjan. These two days enabled RICE to increase its power in terms 
of raising awareness and mobilizing the general public. These two days 
brought together 10 exhibitors, 226 participants and 95 
organizations. Five processing cooperatives were also able to exhibit 
their products: Scinpa, Holly Honey, ECAM, SOCOPEM and CAMAYE. 

Many activities took place during these days: 

 Thematic panels on climate change adaptation solutions, 
cooperatives' access to credit and improving the living conditions of 
producers. 

 Roundtables on market access, the impact of fair trade, strengthening 
the financial empowerment of RICE and strengthening the democratic 
life of cooperatives 

 Workshops on strengthening the organizational capacities of 
cooperatives and valuing women's work 

The success of these two days was based on several good practices: 

 Design of an upstream communication plan (identification of targets 
and key messages in order to define terms of reference, sharing a save 
the date, implementation of a program of activities, etc.) 

 Promotion of the event on social networks, the RICE website and 
through personalized e-mailing 

 Sponsors and institutional partnerships to increase the visibility of 
the event: Climate Chance, public-private partnership platform for 
coffee and cocoa, COFED, etc. 

 Sending press releases and inviting the media (newspaper and TV) 
to ensure media coverage: AFP, France 24, Le Figaro, etc. 

 

 

Discussions with participants 

What are the specific objectives of the communication and awareness-raising actions of the 
national platforms? The objectives are to communicate the concept of Fair Trade, its added value 
compared to other traditional certifications and its positive externalities that are not well known to the 
general public and policy makers. The idea is then to obtain greater support from public authorities, 
NGOs and financial partners for the national fair trade movement.  

« These two days have enabled RICE to gain momentum in terms of raising 
awareness and mobilising the general public. » 
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WHAT ARE THE CHALLENGES FOR WEST AFRICAN NATIONAL FAIR 
TRADE PLATFORMS IN TERMS OF RAISING PUBLIC AWARENESS OF 
SUSTAINABLE CONSUMPTION PATTERNS? 

DISCUSSION WORKSHOPS 

 

West African national fair trade platforms identify several priority areas to raise public awareness of 
greater sustainable consumption, including fair trade products: 

 Awareness-raising campaign for consumers and young people in schools on the 
principles and values of fair trade as well as the benefits of the convergence of products with 
the dual organic/fair trade label.  

 Campaigns to promote organic fair trade products on national markets in order to boost 
the West African socio-economic fabric and ensure a "sustainable" generational change in 
consumption patterns. 

 Extension of the positive impacts and benefits of fair trade for consumers through the 
establishment of alliances with consumer associations and the production of comparative 
analyses of conventional/fair trade sectors (cocoa, shea, etc.). 

 

 

 

 

 

 

 

  



 

 
19 

CLÔTURE CLOSURE OF THE INTERNATIONAL MEETING 

The meeting has been closed by the representatives of each of the four West African 
national Fair Trade platforms. 
 

« These two days made it possible to gain momentum on many 
subjects and to leave with concrete action plans on which it can 
build the future.. » 

Representative of "Fair Trade College" of the AOPP Mali  

 

« The many inter-platform exchanges allowed it to take a step back on its 
own activities and to become aware of the importance of working in greater 
synergy with the Ivorian Fair Trade Network, particularly on the cocoa 
sector. The discussions on advocacy activities also allowed the FTGN to 
better understand the different steps to build an effective advocacy 
strategy »  

Representative of the Fair Trade Ghana Network 
  

« The members of the PNCE-B leave with the will to work on 
the basis of action plans and solidly developed strategies.»  

Representative of PNCE-Burkina Faso 
 

 

 « The feeling of knowing each other better as West African counterparts 
has marked the Ivorian Fair Trade Network, whose knowledge of other 
platforms is growing. »  

Representative of Ivorian Fair Trade Network 
 

In conclusion, the four West African national fair trade platforms identified the need 
to continue discussions  and to build common strategies for action. 

 



 

 

 

 

 

 

 
 



 

 

  
  

 

 

 

 

 

The French Development Agency (AFD) and the French Facility for Global 
Environment (FFEM) have decided to jointly finance a project to support the development 
of fair trade in West Africa, by encouraging innovative approaches based on both fair trade 
and the preservation of biodiversity.  

The purpose of the project is to contribute to the sustainable economic development 
of West African countries and to fight against poverty by strengthening family 
agriculture and supporting the development of equitable value chains. 

The French Fair Trade Platform is the project holder of the ÉQUITÉ Program. The 
implementation of the project is carried out by a consortium composed of the French 
NGO Agronomists and Veterinarians Without Border (AVSF), as a team leader, and 
of the Fairtrade Africa – West Africa Network (FTA-WAN). 
 
 
THE PROJECT HAS 4 MAIN OBJECTIVES: 

 To support the structuring of producers’ organizations (POs) in southern 
countries and sectors in which they operate, through the development of fair 
trade; 

 To test the potential of South-South fair trade sectors development; 
 To strengthen the role of producers’ organizations (POs) in the governance 

of international fair trade guarantee systems and labels; 
 To enhance the readability of fair trade as a tool for sustainable development 

and in particular the preservation of biodiversity. 
 
In order to achieve these objectives, the project identifies a set of activities organized in 3 
components: 

 The implementation of a financial facility to support fair trade value chains and 
the protection of biodiversity in West Africa, 

 The institutional structuring and strengthening of fair trade certified POs 
representatives’ networks and the development of their activities, 

 The monitoring and evaluation of the effects generated by the project in the 
first two components and the conduct of various studies. 

 
 
 
 
 
 
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

More information about the ÉQUITÉ Program on: 

www.programme-equite.org 
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